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Introduction to EMI Conference

I am delighted to introduce International Vision University, Abant lzzet Baysal
University, Cyprus Social Sciences University, Nisantas1 University, University of
Dhaka, University of Suffolk , Central Asian American University, Yessenov University
and Dilkur Academy served as the vehicle of dissemination for a showpiece of articles at the
5% International EMI Entrepreneurship and Social Science Conference (EMISSC 2020,
Gostivar) that was held online on June 29-30, 2020. EMI Congress aims to provide a platform
for discussing the issues, challenges, opportunities and findings of Entrepreneurship and
Social Science research. The organizing committee with feedback from the division chairs and
the members of the scientific committee foresaw an opportunity and research gap in the
conference theme, that pitches for pressing issues in the business world.

Presentations are in Turkish & English. With the participation and contributions of academics
from 26 countries: India, Canada, Uzbekistan, Pakistan, Morocco, Bangladesh, United
Kingdom, Scotland, United States of America, Jordan, Nepal, United Arab Emirates, Turkey,
TR North Cyprus, Kazakshtan, Azarbaijan, Kirghiztan, Egypt, Ukraine, Macedonia,
Indonesia, New Zelland, Syria, Norway, Indonesia, Kosovo. It is a great privilege for us to
present the proceedings of EMISSC 2020 to the authors and delegates of the conference.

Several manuscripts from prestigious institutions could not be accepted due to the reviewing
outcomes and our capacity constraints. Participation from 140 different institutions or
Universities. The 2 days long conference gathered close to 310 national and international
attendees to enliven a constellation of contributions. Keynote lectures by renowned colleagues
(Prof. Shibli Rubayat ul Islam, Prof. Dr. Emin CiVi, Prof. Dr. Sevki OZGENER, Assoc.
Prof. Dr. M. Naci EFE, Assoc. Prof. Dr. Dababrata CHOWDHURY, Assoc. Prof. Dr. Elira
TURDUBAEVA, Dr. A. Mohammed ABUBAKAR), 17 awards were issued to distinguished
papers, and a total of 232 oral presentations.

On the day of completion of this journey, we are delighted with a high level of satisfaction and
aspiration. It is important to offer our sincere thanks and gratitude to a range of organizations
and individuals, without whom this year’s conference would not take place. We would like to
thank all the conference delegates, the Track Chairs and the reviewers and the staffs at
Nisantas1 University for their efforts. This conference would have not materialized without
the efforts of the contributing authors for sharing the fruit of their research and the
reviewers for scrutinizing, despite their busy schedules. We also thank our members and
colleagues who accepted the duty to participate in the Scientific Committee and for their
valuable help in the screening, selecting, and recommending best contributions.

Prof. Dr. Himmet KARADAL
Chair



A Special Thanks To...

Below is a list of individuals who have supported EMI Congress 2018 Cappadocia by
donating some of their time. It is these people who make our work possible and have been
a great help. We would like to say a special THANK YOU for all those listed below.

Prof. Dr. Fadil HOCA, Rector, International Vision University, Gostivar/N.Macedonia
Prof. Dr. Mustafa TUMER, Rector, Cyprus University of Social Sciences, TRNC
Prof. Dr. Mustafa ALISARLI, Rector, Bolu Abant izzet Baysal University

Prof. Dr. Sedat MURAT, Rector, Canakkale Onsekiz Mart University

Prof. Dr. Murat TURK, Rector, Osmaniye Korkut Ata University

Prof. Dr. Unal AY, Rector, Cag University

Dr. Akhmetov Berik Bakhytzhanovich, Rector, Yessenov University, Kazakhstan
Prof. Dr. Ali Argun KARACABEY, Rector, Istanbul Arel University

Prof. Dr. Sudi APAK, Rector, Istanbul Esenyurt University

Prof. Dr. Samettin GUNDUZ, Vice Rector, Bolu Abant izzet Baysal University
Prof.Shibli Rubayat Ul Islam, University of Dhaka, Bangladesh

Prof. Dr. Sevki OZGENER, Hac1 Bektas Veli University

Prof. Dr. Cem TANOVA, Eastern Mediterranean University TRNC

Prof. Dr. Hasan KILIC, Dean, Eastern Mediterranean University TRNC

Prof. Dr. Sule AYDIN, Dean, Nevsehir Hac1 Bektas Veli University

Prof. Dr. H. Mustafa PAKSOY, Dean, Gazi Antep University

Prof. Dr. Muhsin HALIS, Dean, Bolu Abant izzet Baysal University

Prof. Dr. Astm SALDAMLI, Dean, Bolu Abant Izzet Baysal University

Prof. Dr. Osman KARATEPE, Eastern Mediterranean University

Prof. Dr. Hiiseyin ARASLI, Stavanger University Norway

Prof. Dr. Levent ALTINAY, Oxford Brookes University, UK

Prof. Dr. Reyhan Aysen WOLFF, Giresun University

Prof. Dr. Erdogan EKIiZ, King Abdiilaziz University, Morocco

Prof. Dr. Emin CIVI, University of New Brunswick, Saint John, Canada

Prof. Dr. Fevzi OKUMUS, University of Central Florida Orlando

Prof. Dr. Cihan COBANOGLU, University of South Florida Sarasota-Manatee
Prof. Dr. Ahmet ERGULEN, Necmettin Erbakan University

Prof. Dr. Yavuz DEMIREL, Kastamonu University

Prof. Dr. Azmi YALCIN, Cukurova University

Prof. Dr. Dursun BINGOL, Turkish Aeronautical Association University

Prof. Dr. Said KINGIR, Sakarya University

Dr. Mohammed ABUBAKAR, Coordinator of EMI Congress

Assoc. Prof. Dr. M. Oguz KUTLU, Cukurova University

Assoc. Prof. Dr. Mehmet Naci EFE, Ekol Group

Assoc. Prof. Dr. Nihat ALAYOGLU, General Secretary, Istanbul Chamber of Commerce
Giékhan ERZURUMLUOGLU, Regional Sales Manager, Zoom Rahi Systems
Evren DINCER, Mayor of AKSARAY



Institutions of the Authors

Abbott Diagnostics

Istanbul University

Academy of Public Administration of Azerbaijan

Istinye University

Adana Alparslan Tiirkes Science and Technology
University

[zmir Katip Celebi University

Adana Chamber of Commerce

J.V.M.G.R.R. College, Charkhi Dadri, Haryana, India

Adiyaman University

Kahramanmaras Siitcii Imam University

Adnan Menderes University

Karadeniz Technical University

Afyon Kocatepe University

Kastamonu University

Ahi Evran University

Khoja Akhmet Yassawi International Kazakh-Turkish
University Turkestan/Kazakhstan

Akdeniz Karpaz University

Kirikkale University

Aksaray University

Kirklareli University

Alanya Alaaddin Keykubat University

Kiev National University of Trade and Economics,
Ukraine

American University Central Asia, Kyrgyzstan

Kocaeli University

Amity University (India)

Kiitahya Dumlupinar University

AMU Aligarh UP Kashmir - India

Kyrgyzstan Turkey Manas University

Anadolu University

Marmara University

Ankara Hac1 Bayram Veli University

Mehmet Akif Ersoy University

Ankara Loomis Security Services Co.

Mersin Municipality

Ankara University of Turkish Aeronautical Association

Mersin University

Ankara Yildirim Beyazit University

Ministry of family, labour and social services

Antalya Bilim University

Ministry of Interior

Arel University

Ministry of National Education

Arrows Research Consultancy Ltd, New Zealand

Mohammed VI Polytechnic University, (Morocco)

Artvin Coruh University

Mugla Sitki Kogman University

Aydin Adnan Menderes University

Munzur University Ankara West Courthouse

Azerbaijan National Academy of Sciences

Mus Alparslan University

Bahgesehir University

Namangan state University, Uzbekistan

Bakii Slavyan University Azerbaijan

National Academy of Security Service of Ukraine

Balikesir University

National University of Uzbekistan

Batman University

Near East University TRNC

BewellTech

Necmettin Erbakan University

Beykent University

Nevsehir Hac1 Bektag Veli University

Bilecik Seyh Edebali University

Nigde Omer Halisdemir University

Bilgi University

Nisantagt University

Bilkent University

Osmaniye Korkut Ata University

Bingdl University

Ozyegin University

Bolu Abant Izzet Baysal University

Ozzaim Tic. Ltd. Sti

Borsa Istanbul

Pondicherry University, India

Cyprus Health and Social Sciences University, TRNC

Presidency University India

Cyprus Social Sciences University KKTC

Directorate of Disability Living Care Rehabilitation

Cyprus West University KKTC

Republic of Turkey Social Security Agency

Cag University

Rumeli University

Canakkale 18 Mart University

Sakarya University

Cukurova University

Selguk University

Dogus University

Siirt University

Dokuz Eyliil University

Stavanger University Norway

Dumlupinar University

Siileyman Demirel University

Eastern Mediterranean University

Tashkent Regional Public School

Erciyes University

The Academy of Public Administration of Azerbaijan

Ekol Security Group

The University of Wales Trinity Saint David, UK

Eskisehir Technical University

Tilka Manjhi Bhagalpur University Bhagalpur, India

Eskisehir Osmangazi University

Tourism and Management Unversity of Azerbaijan

Gazi University

Trakya University

Gaziantep University

TRNC General Directorate of Police




Giresun University

Turan-Astana University, Kazakhstan

Gorazde University, Bosnia and Herzegovina

Turkish National Defense University

Hacettepe University

University of Dhaka, Bangladesh

Halic University

University of New Brunswick Saint John, Canada

Hasan Kalyoncu University

University of East Anglia Suffolk University UK

Ibrahimy University-East Java, Indonesia

University of Kota, Kota Rajasthan (India)

11S Deemed to be University, Jaipur, Rajasthan

University of Suffolk, UK

International Vision University, N. Macedonia

University of the West of Scotland UK

Isparta University of Applied Sciences

University of Turkish Aeronautical Association

Istanbul Aydin University

University of Wales Trinity Saint David, Abu Dhabi,
UAE - United Arab Emirates

Istanbul Cerrahpasa University

Usak University

Istanbul Esenyurt University

V.I. Vernadsky Crimean Federal University

Istanbul Geligim University

Van Yiiziincii Y1l University

Istanbul Kiiltiir University

Yalova University

Istanbul Technical University

Yaman Evler Primary School

Istanbul Okan University

Yildiz Teknik University

Istanbul Provincial Directorate Of Social Security

Yozgat Bozok University
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With the participation and contributions of academics from 27 countries: India, Canada, Uzbekistan,
Pakistan, Morocco, Bangladesh, United Kingdom, Scotland, United States of America, Jordan, Nepal, United
Arab Emirates, Turkey, TR North Cyprus, Kazakshtan, Azarbaijan, Kirghiztan, Egypt, Crimea of Russia
Federation, Ukraine, Macedonia, Indonesia, New Zelland, Syria, Norway, Indonesia, Kosovo.

Congress Language: Turkish & English

Gostivar
Monday, 29 .
June 2020 Opening Speeches
Dr. Mohammed ABUBAKAR, Coordinator of EMI Congress
10:00-12:00 Prof. Dr. Himmet KARADAL, Chair of EMI Congress

Prof. Dr. Mustafa TUMER, Honorary President, TRNC

Prof. Dr. Mustafa ALISARLI, Rector, Bolu Abant izzet Baysal University, Turkey
Prof. Dr. Fadil HOCA, Rector, International Vision University, Gostivar/N.Macedonia
Prof.Shibli Rubayat Ul Islam, University of Dhaka, Bangladesh

Dr. Akhmetov Berik Bakhytzhanovich, Rector, Yessenov University, Kazakhstan
Prof. Dr. Unal AY, Rector, Cag University, Turkey

Evren DINCER, Mayor of Aksaray/Turkey

Opening Session
“The Role of Entrepreneurship in Recovering from COVID-19” (in Turkish)

Moderator: Prof. Dr.Ercan KAHYA, Rector, ITU North Cyprus Campus, TRNC
Prof. Dr. Mensur NUREDIN, International Vision University, Gostivar/N.Macedonia

Prof. Dr. Himmet KARADAL, Bolu Abant izzet Baysal University, Turkey

Prof. Dr. Sevki OZGENER, Nevsehir Hac1 Bektas Veli University, Turkey

Assoc. Prof. Dr. M.Naci EFE, Chairman of the Board, Ekol Security Group & Gorazde University,
Bosnia and Herzegovina

Assoc. Prof. Dr. Leyla TURKER SENER, istanbul University, Turkey

Assoc. Prof. Dr. Elira TURDUBAEVA, American University of Central Asia, Kirghizistan Assoc.
Prof. Dr. Murteza HASANOGLU, Academy of Public Administration of Azerbaijan

Assoc. Prof. Dr. Dababrata CHOWDHURY, University of Suffolk, United Kingdom
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Gostivar
“The Role of Entrepreneurship in Recovering from COVID-19”
gﬁ?lgd%z'o 2% | Moderator
< Assoc. Prof. Dr.Dababrata CHOWDHURY, University of Suffolk, United Kingdom
19:00-20:00

Guest Speakers

< Dr. Siham El-Kafafi, Director of Arrows Research Consultancy Ltd, New Zealand

< Prof. Dr. Padmakali BANERJEE, Amity University, India “Entrepreneurship in the times
of COVID 19.An Indian perspective”

< Prof. Dr. Emin CiVI, University of New Brunswick Saint John, Canada

«» Prof. Dr. Natalia Latygina, Kiev National University of Trade and Economics, Ukraine

% Assoc. Prof. Dr. Erdogan EKiZ, Mohammed VI Polytechnic University, Morocco

«» Assoc. Prof. Dr. Anukrati Sharma, University of Kota, Kota Rajasthan, India




PARALLEL SESSIONS

GOSTIiVAR SESSIONS
Gostivar
Sessions Monday, Moderator
29 June 2020
Covid-19 Session 1 13:00-14:30 Prof. Dr. Sevki OZGENER
Asst. Prof. Dr. Ali GURSOY
Covid-19 Session 2 14:30-16:00 Prof. Dr. Sima NART
Asst. Prof. Dr.inci ERDOGAN
Covid-19 Session 3 16:00-17:30 Prof. Dr. Enver AYDOGAN
Asst. Prof. Dr. Volkan ISTK
Covid-19 Session 4 17:30-19:00 Assoc. Prof. Dr. Selami OZSOY
Assoc. Prof. Dr. Veclal GUNDUZ
PANEL: Challanges and 19:00-20:00 Assoc. Prof. Dr. Dababrata CHOWDHURY
Opportunities of Covid 19
Gostivar
Sessions Tuesday, Moderator
30 June 2020
Entrepreneurship Session 1 09:00-10:30 Prof. Dr. Hasim AKCA
Assoc. Prof. Dr. Zeliha TEKIN
Entrepreneurship Session 2 10:30-12:00 Prof. Dr. Kenan PEKER
Assoc. Prof. Dr. Recep YUCEL
Entrepreneurship Session 3 13:00-14:30 Prof. Dr. Mazlum CELIK
Assoc. Prof. Dr. Aykut GOKSEL
Entrepreneurship Session 4 14:30-16:00 Prof. Dr. Muhsin HALIS
Dr.Nasiye Cigdem ULUC
Entrepreneurship Session 5 16:00-17:30 Prof. Dr. Orhan COBAN
Asst. Prof. Dr. Pinar Gok¢in OZUYAR
OHRI SESSIONS
Ohri
Sessions Monday, Moderator
29 June 2020
Education Session 13:00-14:30 Prof. Dr. H. Esra KARABACAK
Asst. Prof. Dr. Serdal ISIKTAS
Marketing Session 14:30-16:00 Assoc. Prof. Dr. Recep Baki DENIZ
Dr. Bahar GURDIN
Political Science Session 16:00-17:30 Assoc. Prof. Dr. Esra DINC ELMALI
Communication & Media Session 17:30-19:00 Prof. Dr. Hakan AYDIN
Asst. Prof. Dr. Tiilin SEPETCI
Ohri
Sessions Tuesday, Moderator
30 June 2020
Humanities Session 09:00-10:30 Prof. Dr. Ahmet Vecdi CAN
Assoc. Prof. Dr. Efe EFEOGLU
Economics & Finance Session 1 10:30-12:00 Prof. Dr.Orhan ELMACI
Assoc. Prof. Dr.Tunga BOZDOGAN
Economics & Finance Session 2 13:00-14:30 Assoc. Prof. Dr. Mine AKSOY
Dr. Yahya Can DURA
Economics & Finance Session 3 14:30-16:00 Assoc. Prof. Dr. Zuhal ERGEN
Economics & Finance Session 4 16:00-17:30 Prof. Dr. Said KINGIR

Asst. Prof. Dr. Ilkgiil KAYA ZENBILCI



PARALLEL SESSIONS

USKUP SESSIONS
Uskiip
Sessions Monday, Moderator
29 June 2020
Management Session 1 13:00-14:30 Assoc. Prof. Dr. Mine HALIS
Asst. Prof. Dr. Leyla ICERLI
Management Session 2 14:30-16:00 Prof. Dr. Ugur YOZGAT
Assoc. Prof. Dr. Ibrahim YALCIN
Management Session 3 16:00-17:30 Assoc. Prof. Dr. Metin KAPLAN
Asst. Prof. Dr. Murat BOLELLI
Management Session 4 17:30-19:00 Prof. Dr. Yavuz DEMIREL

Asst. Prof. Dr. Savas S. ATES

Uskiip
Sessions Tuesday, Moderator
30 June 2020

Management Session 5 09:00-10:30 Prof. Dr.Omer TURUNC

Asst. Prof. Dr. Mohammed ABUBAKAR
Management Session 6 10:30-12:00 Prof. Dr.Ahmet DIKEN
Management Session 7 13:00-14:30 Prof. Dr.Zoran FILIPOVSKI

Assoc. Prof. Dr. Hatice 0ZKOC
Management Session 8 14:30-16:00 Prof. Dr. Asim SALDAMLI

Atty. Dr. Fahri OZSUNGUR
Management Session 9 16:00-17:30 Assoc. Prof. Dr. ibrahim Efe EFEOGLU

Assoc. Prof. Dr. Erdal SEN

KALKANDELEN SESSIONS

Kalkandelen
Sessions Monday, Moderator
29 June 2020
Management Session 10 13:00-14:30 Assoc. Prof. Dr. Nafila RAHIMOVA
Asst. Prof. Dr. Gozde MERT
Management Session 11 14:30-16:00 Asst. Prof. Dr.Mohammed ABUBAKAR
Asst. Prof. Dr. Ozgiir CARK
Management Session 12 16:00-17:30 Assoc. Prof. Dr.Elira TURDUBAEVA
Assoc. Prof. Dr. Murteza HASANOGLU
Management Session 13 17:30-19:00 Prof. Dr. Abdulmecid NUREDIN
Asst. Prof. Dr. Ahmet Tuncay ERDEM
Kalkandelen
Sessions Tuesday, Moderator
30 June 2020
Communication & Media Session 09:00-10:30 Asst. Prof. Dr. Rengim Sine NAZLI
Asst. Prof. Dr. Enes BAL
Economics & Finance Session 5 10:30-12:00 Prof. Dr.Ahmet ERGULEN

Asst. Prof. Dr. Polat YUCEKAYA



GOSTIiVAR SESSIONS

| Gostivar |
Monday, 29 June 2020 | Covid-19 Moderator Prof. Dr. Sevki OZGENER
13:00-14:30 Session 1 Asst. Prof. Dr.Ali GURSOY
1. Covid- 19 Salgin Déneminde Yalin Girisimcilik Uygulamalari
Asst. Prof. Dr. Duygu HIDIROGLU
2. Koronaviriis Doneminde Kriz Yonetimi ve Stratejik Liderlik - Dr. Giilbeniz AKDUMAN,
Assoc. Prof. Dr. Zeynep HATIPOGLU
3. Calisanlarin Esnek Calisma Sistemlerine Iligskin Tutumlarinin Sosyo-Demografik Ozellikleri
Acisindan Incelenmesi: Covid-19 Siirecine Bir Bakis
Prof. Dr. Mustafa TASLIYAN, Dr.Hiiseyin CICEKLIOGLU, irem Dilara BOZKURT
4. Covid-19 Baglaminda Calisanlarin Yenilikgilik Diizeyleri ve Cevrimigi Ogrenme Diizeyleri
Arasindaki Iliski
Asst. Prof. Dr.Ali GURSOY, Eda Gérkem AKKUS
5. Covid-19 Pandemisi Sonrasi Siirdiiriilebilir Toplumlar: Toplum 5.0
Gonca DEMIREL, Ebru ODEN, Assoc. Prof. Dr.ilknur KUMKALE
6. Covid-19 Pandemi Déneminde Kamu Calisanlar1 A¢isindan Agik¢a Konusma Davranisinin
Baglamsal Performans Uzerindeki Etkileri: Yénetsel Takdirin Diizenleyici Rolii
Prof. Dr. Sevki OZGENER, Yesim TOMEK, Fatmanur ONAY, Elif Gék¢e GUNES
7. Covid-19 and Bangladesh: Threat of Unemployment in the Economy - Sonia AKTER
| Gostivar |
Monday, 29 June 2020 | Covid-19 Moderator | Prof. Dr. Sima NART
14:30-16:00 Session 2 Asst. Prof. Dr. inci ERDOGAN
1. Hazci ve Faydaci Tiiketim Baglaminda Pandeminin Tiiketici Tercihlerine Etkisi —
Asst. Prof. Dr. inci ERDOGAN TARAKCI, Asst. Prof. Dr. Arif YILDIZ
2. Tiiketicilerin Turizm Tercihlerinde COVID-19’un Etkisi - Asst. Prof. Dr. inci ERDOGAN
TARAKCI, Asst. Prof. Dr. Burhanettin UYSAL, Res. Assist. Ebrar ULUSINAN
3. Kiiresel Salginlarda Para Tagima Hizmetlerinde Operasyon Y 6netimi - Dogu AKSQOY, Assoc.
Prof. Dr.Suat BEGEC
4. Covid-19 Pandemi Siirecinde Tiiketicilerin Uriin Stoklama Davranislari: Planli Davranislar
Teorisi Kapsaminda Tiirkiye Pazarinda Bir Inceleme
PhD. Candidate Mert iNAL, PhD. Candidate Nazh OZEL, Prof. Dr. Sima NART
5. Covid-19 Pandemi Siirecinin Sosyal Sorumlu Tiiketici Davranislarina Etkileri
PhD. Candidate Nazh Gamze OZEL, PhD. Candidate Mert INAL, Prof. Dr. Sima NART
6. COVID-19 Salgin1 Sonras1 Havayolu Tasimaciliginda Tiiketici Beklentilerinin
Degerlendirilmesi - Asst. Prof. Dr. Hacer Neyir TEKELI, Dr. Sezgi GEDIK ARSLAN,
Asst. Prof. Dr. Suna MUGAN ERTUGRAL
7. Covid-19 Kapsaminda Havaalanlarinda Alinan Tedbirlerin Terminal Giivenlik Siireglerine
Etkisi: Milas-Bodrum Havalimani’nda Bir Uygulama
Inst. Bilgehan OZKAN, Asst. Prof. Dr. Savas Selahattin ATES
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| Gostivar |

Monday, 29 June 2020 | Covid-19 Moderator | Prof. Dr. Enver AYDOGAN
16:00-17:30 Session 3 Asst. Prof. Dr. Volkan ISIK

1. Covid 19 Salgim Siirecinde Uzaktan Egitim Olanaklari: Kuzey Makedonya Ornegi — Dr.Fehmi
SKENDER, Dr.ilker ALI

2. Tiirkiye’de Kadin Girisimci Yazini: Pandemi Oncesi Goriiniim (1996 -2020) - Asst. Prof.
Dr.Hatice BAYSAL

3. Covid 19’un Girisimcilik ve Pazarlamaya Etkilerine iliskin Kavramsal Bir Calisma - Asst.
Prof. Dr. Cihat KARTAL, Assoc. Prof. Dr. Recep YUCEL, Kiibra SAGLAM

4. Kriz Yonetimi Baglaminda Covid-19 Salgininin Egitim Sistemine Etkileri ve Alinan Tedbirler
Uzerine Bir Inceleme
Asst. Prof. Dr. Polat YUCEKAYA, Prof. Dr. Dilek DONMEZ POLAT

5. Covid-19 Siirecinde Tiirkiye’de Vergi Tedbirlerinin Degerlendirilmesi
Assoc. Prof. Dr.Mutlu YORULDU

6. Korona Viriis Siirecinde Algilanan Orgiitsel Adaletip Calisanlarda ise Yabancilasma Diizeyine
Etkisi - Asst. Prof. Dr.Ergiin KARA, Ceren CELIK, Birsen KOCAK

7. Covid-19 Salgin Siirecinde Mesleki Tiikenmisligin Saglik Calisanlarinin Orgiitsel Bagliliklart
Uzerine Etkisi: Bir Alan Arastirmasi
Asst. Prof. Dr. Volkan ISIK, Assoc. Prof. Dr. Mehmet ALTINOZ

| Gostivar |
Monday, 29 June 2020 | Covid-19 Moderator Assoc. Prof. Dr. Selami (")"ZSO¥
17:30-19:00 Session 4 Assoc. Prof. Dr. Veclal GUNDUZ

1. The Impact of COVID-19 Pandemic on Diplomacy - Dr. S. Baris GULMEZ

2. Covid-19 Siirecinde Marka Logolarindaki Degisim Asst. Prof. Dr.Fatma Giil BILGINER
OZSAATCI

3. "Yeni Normal"in Yerel Basina Yansimalari- Dr. Arzu KALAFAT CAT

4. Bilgisayar Oyunlarindaki Olumsuz igerikler: GTA 5 Ornegi - Assoc. Prof. Dr. Selami
0ZS0Y, Sedat USTUNOVA

5. Covid-19 Salgininda Televizyonda Yayimlanan Reklamlarim izleyici Algisina Etkisi - Asst.
Prof. Dr. Giilsah SARI, Asst. Prof. Dr. Rengim Sine NAZLI

6. Kozmetik Reklamlarindaki Cinsiyet Rolleri - Asst. Prof. Dr. Nuri Pasa OZER

7. Pandemi Siirecinde K.K.T.C Egitiminde Girisimci Okul Yéneticileri Halide KARABEKIR,
Assoc. Prof. Dr. Veclal GUNDUZ

11



| Gostivar

Tuesday, 30 June 2020 | Entrepreneurship Moderator | Prof. Dr. Hasim AKCA
09:00-10:30 Session 1 Assoc. Prof. Dr. Zeliha TEKIN
1. Uluslararast EMI Girisimcilik ve Sosyal Bilimler Kongresi Ornegi
Dr. Mehmet KAPLAN, Asst. Prof. Dr.Berna Turak KAPLAN
2. Ekonomik ve Sosyal Girisimcilik Baglamlarinda Osmanli Dénemi Vakiflarii Coziimlemek -
Assoc. Prof. Dr. Fatma Sensoy
3. Xve Y Kusag Calisanlarinin Bireysel Yenilik Davraniglarinin Karsilagtirilmasi: Biskek Yiyecek
ve Igecek Firmalari Ornegi - Asst. Prof. Dr.Mehmet ULUTAS
4. Bilgi Paylasiminin Bireysel Yenilik¢i Davranis ve Performans Uzerine Etkileri: Bir Alan
Aragtirmasi - Prof. Dr. Salih YESIL, Vahit KIZILTOPRAK, Basak SITAK
5. Yenilikgi Is Davranisiin Onciillerine Iliskin Bir inceleme — Master’s Student Mehmet Ali
IPEK, Asst. Prof. Dr. Mustafa CANBEK
6. Isletmelerin Inovasyon Yeteneklerinin Gelistirilmesinde ve Yeni Uriin Basarisinda Mesleki ve
Kisisel Gelisim Egitimlerinin Etkisi - Assoc. Prof. Dr. Zeliha TEKIN
7. [lletisim Fakiiltesi Ogrencilerinin Girisimcilik Niyetlerine Yonelik Nitel Bir Arastirma
Prof. Dr. Himmet KARADAL, Asst. Prof. Dr. Ahmet Tuncay ERDEM
| Gostivar |
Tuesday, 30 June 2020 | Entrepreneurship Moderator Prof. Dr. Kenan PEKER
10:30-12:00 Session 2 Assoc. Prof. Dr. Recep YUCEL
1. Duygusal Zeka ile Girisimci Kisilik Ozellikleri Arasindaki iliski: Ozel Sektor Cagr
Merkezlerinde Bir Inceleme - Asst. Prof. Dr. Cihat KARTAL, Assoc. Prof. Dr. Recep
YUCEL, Kiibra SAGLAM
2. Girisimci Gazeteciler ve Yeni Gelir Modelleri - Sevim ERGUN
3. Girisimci Esnekligi Uzerine Kuramsal Bir Inceleme - Dr. Yasemin GULBAHAR
4. Kadin Girisimcilik Dinamiklerine Demografik Ozellikler Agisindan Bir Bakis — Prof. Dr.
ismail BAKAN, Basak SITAK
5. Bir Girisimci Olarak Teknoloji ve Bilim Parki: Teknopark Deger Onerisi Firmalar igin Degerli
mi? - Asst. Prof. Dr.Anil Savas KILIC
6. Entrepreneurial Development of Total Quality Management (TQM) in Bangladesh Healthcare -
Md Rabiul Alam
7. Ticari Havalimani Modelinde Havacilik dis1 Gelirler - Asst. Prof. Dr. Hakan RODOPLU,
Res. Asst. Demet DAGLI
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| Gostivar

Tuesday, 30 June 2020 | Entrepreneurship Moderator | Prof. Dr. Mazlum CELIK
13:00-14:30 Session 3 Assoc. Prof. Dr. Aykut GOKSEL
1. Kisilik Tiplerinin Girisimcilik Egilimine Etkisi - Prof. Dr. Mazlum CELIK, Mustafa YAPAN
2. Motivasyonlar ve Is Fikirleri Kaynag Baglaminda Hibrit Girisimcilik - Dr. Mehmet
KAPLAN, Asst. Prof. Dr.Berna Turak KAPLAN
3. Yenilik¢ilik Davranis1 ve Girisimcilik Niyeti iliskisi: Kamu Ozel Sektdr Karsilagtirmas: - PhD
Student Salih SERBEST, Assoc. Prof. Dr. Aykut GOKSEL
4. Kadm Girisimciligin Tesvikinde Sinemanin Rolii: Bir Film Incelemesi - Asst. Prof. Dr.Hatice
BAYSAL, Asst. Prof. Dr. Sefika OZDEMIR
5. The Importance of the Chamber of Commerce and Industry in the Development of Internal
Entrepreneurship in Companies - Dr. Emre NALCACIGIL
6. Social Entrepreneurship as a Part of Intentional Vision for Abu Dhabi - Al Dhaheri Ali
7. Youtube’daki Reklamlarin Geng¢ Kullanicilarin Satin Almasi Uzerine Etkisi ve Tiiketici
Davranis Hareketleri’nin incelenmesi - Inst. Dogu KAYISKAN, Inst. M. Seckin SALVARLI
| Gostivar ‘
Tuesday, 30 June 2020 | Entrepreneurship Moderator Prof. Dr. Muhsin HALIS
14:30-16:00 Session 4 Dr.Nasiye Cigdem ULUC
1. Entrepreneurship for Digital Technologies in Healthcare: A Field Study in Emerging Markets
Based on User Insights - Dr. Nasiye Cigdem ULUC
2. Vergileme Tekniginin Girisimcilik Uzerindeki Etkisi ve Tiirk Vergi Hukuku Sisteminin Analizi
- Asst. Prof. Dr. Mehmet Ali AKKAYA
3. Affect of Cultural Environment on Entrepreneurial Intention Among Universities Students in
Jordan - Ahmed JAWARNEH (PhD researcher), Prof. Mohamed Abdel-MAGUID,
Dr.Dababrata CHOWDHURY
4. The Expansion and Influences of Innovative Sustainable Entrepreneurial Practices in
Bangladeshi Ready-Made Garments (RMG) Industry - Asraful Khan (PhD Researcher),
Prof.Mohamed Abdel-Maguid, Dr. Dababrata Chowdhury
5. Importance of Flexibility and Adaptability for Entrepreneurs and SMEs - Joseph C Paul Jr,
PhD student, Dr Dababrata Chowdhury, Dr Will Thomas
6. Orgiit Kiiltiiriiniin Inovasyona Etkisi - Res. Asst. Feyza AKGUN
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| Gostivar

Tuesday, 30 June 2020 | Entrepreneurship Moderator | Prof. Dr. Orhan COBAN
16:00-17:30 Session 5 Asst. Prof. Dr. Pmar Gokein OZUYAR
1. Tiirk Tarihinde Peyzaj Mimarhig1 - Asst. Prof. Dr.Eylem AKGUL YALCIN, Pmnar
AYRANCI
2. How to Teach Sustainable Entrepreneurship? A Proposal for Higher Education
Asst. Prof. Dr. Piar Gokcin OZUYAR
3. Innovative Reforms in the Field of Public Administration of the Republic of Azerbaijan Assoc.
Prof. Dr. Murteza HASANOGLU
4. The Relationship Between Firms' Product Innovation Performance and Uncertainty On
Employees Perception: A Field Research at Turkish Automotive Industry - MSc. Erkan
DONER, Assoc. Prof. Dr. i. Efe EFEOGLU
5. Importance of Technological Innovation and Application on SMEs in Pakistani Dairy Sector
Sikandar Khalid, Jill Venus and Daba Chowdhury
6. Religious Education in Multicultural Societies — Dr.Mehmet Fatih KAYAN
7. Sosyal Sermaye, Personel Secimi ve Yenilik¢i Davranis iliskisinin incelenmesi
Prof. Dr. Himmet KARADAL, Inst. Ethem MERDAN
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OHRI SESSIONS: Monday, 29 June 2020

| Ohri |
Monday, 29 June 2020 | Education Moderator | Prof. Dr. H. Esra KARABACAK
13:00-14:30 Session Asst. Prof. Dr. Serdal ISIKTAS
1. 3-6 Yas Cocuklarin Ogretmen ve Ebeveynlerinin Cocuk Kitab1 Se¢iminde Dikkat Ettikleri
Olgiitlerin Incelenmesi - Asst. Prof. Dr. Serdal ISIKTAS, Sedef KERESTECI, Tugce
YUCEBAY, Ferdiye SAHMARAN
2. Ortadgretim 12. Sumf Ogrencilerinin Atom Kavramina Yénelik Zihinsel Modellerinin
Incelenmesi - Nergis SARIDAS, Prof. Dr. Yasin UNSAL
3. Dil Egitimi Kapsaminda Toplumsal Dilbiliminin Yeri ve Bir Ornekleme - Prof. Dr. H. Esra
KARABACAK
4. Ozel Egitim ve Rehabilitasyon Merkezi Calisanlarin Duygularin Ifade Etmelerinin Psikolojik
Saglamlik ve Kisilerarasi Iliski Tarzlari ile Iliskisi — Candan CAKAR, Asst. Prof. Dr.
Siileyman KAHRAMAN
5. Fizik Ogretmenlerinin Derslerinde Akran Ogretimi Tekniginin Kullanimina iliskin Tutumlarinin
Incelenmesi - Giilsiim SAYIN, Prof. Dr. Yasin UNSAL
6. Evaluation of Talent Management and Retention Strategies in the Banking Industry of Pakistan-
Atif RAZA
7. A study to investigate how social media marketing influence consumer buying behaviour in the
fashion industry in UK: A case study of H&M - Laila Maazouz
| Ohri |
Monday, 29 June 2020 | Marketing Moderator | Assoc. Prof. Dr. Recep Baki DENiZ
14:30-16:00 Session Dr. Bahar GURDIN
1. Relational governance, organizational unlearning and learning: Implications for performance
outcomes - Asst. Prof. Dr. Volkan YENIARAS
2. Pazarlama Meslek Elemanlari: ISKUR Is Ilanlarinin incelenmesi - Dr.Bahar GURDIN
3. Kusaklar Baglaminda GSM Sektériinde Miisteri Memnuniyetinin Miisteri Sadakatine Etkisi:
Mugla Ilinde Bir Arastirma - Ugur DAMGACI, Assoc. Prof. Dr. Hatice OZKOC
4. Dijital Okuryazarligin Pazarlamada Kullanimi Uzerine Bir Degerlendirme - Dr. Cevat
SOYLEMEZ
5. Kitle iletisim Araclarinin Gelisimi ve Tiiketim Toplumu Baglaminda Gegmisten Giiniimiize
Diinyada ve Tirkiye’de Reklamcilik - Dr.Kemal EKER
6. Instagramda Pazarlama Stratejileri ve Uygulamalaria Yonelik Bir irdeleme - Assoc. Prof. Dr.
Recep Baki DENIZ
8. Entelektiicl Sermayenin Isletme Performansina Etkisinde Yenilesimei Orgiit ikliminin Rolii
Uzerine Bir Arastirma - Asst. Prof. Dr. Ozlem ATAN, Dr. Akin TUNCER
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| Ohri

Monday, 29 June 2020 | Political Science Moderator | Do¢.Dr. Esra DINC ELMALI
16:00-17:30 Session
1. Sivil Toplum Kuruluslarinin Faaliyet Alanlar, Orgiit Kiiltiirti ve Liderlik Stilleri Arasindaki
Mliskiler - Serife Tugce DOGAN, Assoc. Prof. Dr. Esra DINC ELMALI
2. Suriyeli Go¢menlere Yonelik Algilarin Kimliksel Tercihler ve Cografi Sartlar Isiginda
Degerlendirilmesi - Asst. Prof. Dr. Efe TOKDEMIR
3. Avrupada Yiikselen Asir1 Sag Partiler: Miilteci Krizinin Etkisi (DINC VE KARATAS) - Assoc.
Prof. Dr. Cengiz DINC
4. Asya Tipi Devlet — Piyasa {liskileri: Japon Keiretsular - Dr.Mehmet SAHIN
5. Indian Women in Text and Context: An Introspection of "Tara" By Mahesh Dattani -
Dr.Mostafizur MOLLA
6. Transformation Leadership: From Traditional to Secular in Democratic of Political local -
Nurul Azizah
| Ohri |
Monday, 29 June 2020 | Media Session Moderator | Prof. Dr. Hakan AYDIN
17:30-19:00 Asst. Prof. Dr. Tiilin SEPETCI
1. Ceviri Tarihimizdeki {1k Kurumsal izler - Dr.Sila MUTLU
2. Misir Sinemasinda Ik Tiirk: Vedat Orfi Bengii - Aya YOUSSEF
3. Avrupa Birligi’'nde Dijital Oyunlara Yo6nelik Diizenlemeler ve Tiirkiye’deki Mevcut Durum -
Asst. Prof. Dr.Tiilin SEPETCI
4. Yerel Medyanin Sorunlart ve Meslek Mensuplarinin Sorunlart Algilama Bi¢imi: Aksaray
Orneginde Bir Inceleme - Celil ACAR, Fatih VURGUN
5. EKklektik Paradigma Perspektifinde Yetenek Avciligi ve Yetenekleri Elde Tutma Dinamiklerine
[liskin Bir Uyarlama - Nur BEDER
6. Tiirkiye’de Ailenin Kir ve Kent Ayriminda Karsilastirilmasi - Berat SIMSEK
7. Acik Veriye Dayali Bilginin Yonetilmesi - Dr.Orhan ALAV
8. The Studies on Paternalist Leadership Behavior Using the Content Analysis Method -
Asst. Prof. Dr. Ahmet Tuncay ERDEM
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OHRI SESSIONS: Tuesday, 30 June 2020

| Ohri |
Tuesday, 30 June 2020 | Humanities Moderator | Prof. Dr. Ahmet Vecdi CAN
09:00-10:30 Session Assoc. Prof. Dr. ibrahim Efe EFEOGLU
1. Lise Ogrencilerinin Ozsayg1 Diizeylerinin Cinsiyet Degiskeni A¢isindan incelenmesi - Sehida
Rizvance MATSANI
2. Engelli Bireylere Sunulan Bakim Hizmeti Modelleri - Duygu YUCEL, Psikolog
3. Yashhk ve Yash Bakim Hizmetleri - Duygu YUCEL, Psikolog
4. Anazarbos Antik Kenti Tethys Mozaigi - Asst Prof. Dr.Fikret Fatih GULSEN
5. Yeni Veriler Isiginda Anazarbos Antik Kenti - Asst. Prof. Dr.Fikret Fatih GULSEN
6. The Symbolism/Conceptualism of Communication between God/Christ-Mary and Imperial
Figures in Byzantine Art - Asst. Prof. Dr. Ilkgiil Kaya ZENBILCI
7. Otizmli Bireylerin Istihdami: Otistik Cocugu Olan Aileler Uzerine Nitel Bir Arastirma - Assoc.
Prof. Dr. ibrahim Efe EFEOGLU, Res. Asst. Omiir KILINCARSLAN
| Ohri |
Tuesday, 30 June 2020 | Economics & Moderator | Prof. Dr.Orhan ELMACI 5
10:30-12:00 Finance Session 1 Assoc. Prof. Dr.Tunga BOZDOGAN
1. Kuzey Kibris Tiirk Cumhuriyeti’nde Bankacilik Alaninda Hizmet Kalitesi Algisi ve Miisteri
Memnuniyet Algisinin Ampirik Analizi - Dr. Siikrii UMARBEYLI, Assoc. Prof. Dr. Veclal
GUNDUZ
2. Kuzey Kibris Tiirk Cumhuriyeti’nde Alternatif Bir Finansman Araci Olarak Kitle Fonlamasi -
Dr. Giizhan GULAY, Abdurrahman KILIC, Assoc. Prof. Dr. Veclal GUNDUZ
3. Yeni Maliyet Sistemlerinden Siirece Dayali Faaliyet Tabanli Maliyetleme Sisteminin Bir
Hastanenin KBB Boliimii’nde Uygulamasi - Dr. Bur¢cak ONDER
4. Kurumsal Performansi Arttirma Dongiisii Olarak Balance Score Card ile Entegre Edilmis
Faaliyet Tabanli Biitceleme Modeli - Prof. Dr.Orhan ELMACI, Asst. Prof. Dr.Kadir
TUTKAVUL
5. Cimento Sektdriine Yonelik Hisse Senedi Temettii Odemelerini Belirleyen Etkenlerin Panel
Veri Analizi Kullanilarak incelenmesi - RA Tutku UNKARACALAR
6. Siirdiiriilebilirlik Perspektifinde Maliyet Azaltma Yontemleri Uzerine Literatiir Taramasi ve
Degerlendirilmesine Yonelik Betimsel Bir Caligma - Prof. Dr.Orhan ELMACI, Asst. Prof.
Dr.Kadir TUTKAVUL
7. Socialization in a Market Economy - Prof. Dr. Aliyev ORAK, Kerim KARADAL, Sutbayeva
RAIKHAN
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| Ohri

Tuesday, 30 June 2020 | Economics & Moderator | Assoc. Prof. Dr. Mine AKSOY
13:00-14:30 Finance Session 2 Dr. Yahya Can DURA
1. Veri Madenciligi-Veri Bilimi-Yapay Zeka Baglaminda Muhasebecilik Meslegi - Asst. Prof. Dr.
Bilal Zafer BERIKOL
2. Hizlanan Teknoloji: Gelecegin Isletmeleri- Asst. Prof. Dr. Bilal Zafer BERIKOL
3. Kurumsal Y&netim Performansi ve Marka Performansi Arasindaki iliski: Borsa Istanbul Ornegi
Assoc. Prof. Dr. Mine AKSOY
4. Kiiresel Ekonomik Déniisiim ve Asya Altyapi Yatirim Bankasi’nin Tiirkiye’deki Projeleri -
Asst. Prof. Dr. Seckin KOSTEM
5. Kibris’ta Annan Plam Siireci ve Psiko Ekonomik Etkileri - Dr. Turgiil TOMGUSEHAN
6. Yiiksek Diizey Yoneticilerin Odenekleri ve Firma Performansi Iliskisi - Asst. Prof. Dr. Duygu
HIDIROGLU
7. Kurumsal Yapi ile Ekonomik Biiyiime Arasindaki Iliskiyi Yeniden Diisiinmek: Kurumsal
Parametrelerin Kokleri ve Endeksleme Metodolojilerinin Degerlendirilmesi - Dr. Yahya Can
DURA
| Ohri |
Tuesday, 30 June 2020 | Economics & Moderator | Assoc. Prof. Dr. Zuhal ERGEN
14:30-16:00 Finance Session 3 Asst.Prof.Dr Volkan YENIARAS
1. 1Is Giivencesi Istihdam Acisindan Bir Engel Midir? Tiirkiye Ornegi - Dr. Semih Serkant
AKTUG
2. Tirkiye nin Yeni Biit¢e Sistemi: Program Bazli Performans Biitge Sistemi
Assoc. Prof. Dr. Zuhal ERGEN
3. Tiirkiye’nin Issizlik Problemi ve Issizlik Sigortas1 Fonu Uygulamasi
Assoc. Prof. Dr. Zuhal ERGEN
4. Meslek Yiiksekokulu Muhasebe Programlarmin Isverenlerin Beklentilerini Karsilama Diizeyi: Is
Mlanlar1 Uzerine Bir Arastirma - Dr. D. Ali KIZILYALCIN
5. Relational governance, organizational unlearning and learning: Implications for performance
outcomes - Asst. Prof. Dr. Volkan YENIARAS
6. Formation of Strategic Priorities of Socio-Economic Development of the Economy of the
Republic of Crimea - Prof. Dr. Tsohla Svetlana YURIEVNA, Pavlenko Irina
GENNADIEVNA, Zhuravliova Arina ANATOLIEVNA
7. ELECTRE ve TOPSIS Yontemleriyle BIST-Bilisim Sektoriindeki Isletmelerin Finansal
Performanslarinin Analizi — Assoc. Prof. Dr. Alper ODABAS, Assoc. Prof. Dr.Tunga
BOZDOGAN, Alihan YILMAZ
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| Ohri

Tuesday, 30 June 2020 | Economics & Moderator | Prof. Dr. Said KINGIR
16:00-17:30 Finance Session 4 Asst. Prof. Dr. ilkgiil KAYA ZENBILCi
1. Total Quality Management and Its Impact on Financial and Non-Financial Performance of Hotel
Sector; A Literature Review Study — Dr.Mudassar Hussain
2. Financial Education for students by effective measures of the Reserve Bank of India - Suresh G,
Research Scholar
3. Financial Literacy- the essential skill to enhance wellbeing of the students (A review of earlier
studies) - Suresh G, Research Scholar
4. Impact on The Airline Companies of Economic Indicator: The Case of Turkey - Inst. Giilcan
GUZEL, Inst. Umit AYDIN
5. Karantina Déneminin Tiirkiye’de Uzaktan Calisma Y6ntemine Etkileri - Dr. Meltem YAMAN
6. Impact on Economic Growth of Human Capital and Internet Usage: Regional Analysis - Inst.
Giilcan GUZEL
7. Karantina Déneminde Tiirkiye’de Istihdam Taleplerindeki Degisim- Dr. Meltem YAMAN
USKUP SESSIONS: Monday, 29 June 2020
| Uskiip |
Monday, 29 June 2020 | Management Moderator | Assoc. Prof. Dr. Mine HALIS
13:00-14:30 Session 1 Asst. Prof. Dr. Leyla ICERLI
1. Kiiresel Olarak Kadimlarim Isletme Y®6netiminde Bulunma Oranlar1 ve Sektdrsel Dagilimlar
Uzerine Inceleme - Prof. Dr. Oguz OZYARAL, Dr.Derya OZDEMIR
2. Polis Sapmasi Uzerine Teorik Bir inceleme - Dr.Osman KAYABASI
3. Polis Biitiinliigii Uzerine Teorik Bir inceleme - Dr.Osman KAYABASI
4. Liderlerin Karar Almalarinda Bir Arag: Cynefin Cergevesi - Asst. Prof. Dr. Leyla ICERLI,
Giil BILEN
5. Verimli yonetim: Azerbaycanda kamu hizmeti yonetimini iyilestirmenin bir yolu olarak - PhD
Student - ismayil MURADOV
6. Kusak Farkliliklarinin Orgiitsel Catismay1 Etkilemesi Uzerine Bir Calisma: X-Y ve Z Kusagi -
Assoc. Prof. Dr. Mine HALIS, Sevindik OZCAN
7. Sosyal Bilimler Arastirmalar1 ve Etik Baglaminda Bilgilendirilmis Onam - Asst. Prof. Dr.
Emine Mediha SAYIL
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Monday, 29 June 2020 | Management Moderator | Prof. Dr. Ugur YOZGAT
14:30-16:00 Session 2 Assoc. Prof. Dr. ibrahim YALCIN
1. Kurumsal Sosyal Sorumluluk: Ko¢ Holding Uzerine Bir Inceleme - Ars. Gér. Nazh TURKER,
Asst. Prof. Dr.Mustafa YILDIRIM
2. Kuhn’u Anlasilir Kilmak: Bilimin Ilerleme Tarz1 Hakkinda Daha Once Ele Almanlardan Farkli
Bir Siralamaya Ulagsmak Miimkiin Mii? - Asst. Prof. Dr. Ekin AKDENIZ
3. Diinya Kiiltir Miras: Listesi’ne Kayitli Avrupa Neolitik Dénem Yerlesimleri Isiginda
Catalhoytik igin Ziyaretgi Yonetim Plant Onerileri - PhD Student H. Ufuk KORKMAZ
4. A Study on Role of the Job Burnout on the Relationship between Perceived Instrumental
Climate and Turnover Intention — Assoc. Prof. Dr. Ibrahim YALCIN, PhD. (Candidate)
Kujtim HAMELI
5. Isletmelerde Yalin Alt1 Sigma: Bir Alan Arastirmasi - Fahrettin AKGUL, Assoc. Prof. Dr.
Mehmet ALTINOZ
6. Sektdrel Sorunlar ve beklentilere iligkin nitel bir arastirma: Adana Ornegi - Atty. Dr. Fahri
OZSUNGUR, Prof. Dr. Himmet KARADAL
7. Yetenek Yonetiminin Orgiitsel Baglilik ve Orgiitsel Sinizm Uzerine Etkisi: Bursa Sehrinde
Otomotiv Sektoriinde Bir Arastirma - Kerim KARADAL, Ilhan ALYAY
| Uskiip |
Monday, 29 June 2020 | Management Moderator | Assoc. Prof. Dr. Metin KAPLAN
16:00-17:30 Session 3 Asst. Prof. Dr. Murat BOLELLI
1. Yumusak ve Sert Gii¢ Kaynaklarinin Kullaniminin Calisanlarin Is Tatmini Uzerindeki
Etkilerinin Incelenmesi: Tiirkiye’den Bir Ornek - Asst. Prof. Dr. Murat BOLELLI
2. Reuvisiting The Relationship Between Organizational Silence and Perceived Organizational
Support through Association Rule Mining - Asst. Prof. Dr. Volkan YUNCU, Lect. Uzeyir
FIDAN
3. Sinir Otesi Terdrle Miicadele Ile ilgili Olaylar ve Beklenmedik Politik Krizlerin Ulastirma
Endeksine Etkisi - Emre YALCIN, Asst. Prof. Dr.Z. Oguz SECME
4. Duygusal Sermayenin Psikolojik Iyi Olus Uzerindeki Etkisi — Assoc. Prof. Dr. Metin
KAPLAN, Yasemin HOCAOGULLARI
5. Is Yerinde Yalnizhigin Orgiitsel Baglilik Uzerine Etkisi: Konya ve Kirikkale imalat Sanayi
Calisanlar1 Uzerine Bir Arastirma - Asst. Prof. Dr. Ferda USTUN, Emine Giil EFE, PhD.
Student
6. Hizmetkar Liderlik ve Orgiitsel Vatandaslik Davranisi Iliskisi Uzerine Bir Tartigma - Asst.
Prof. Dr.Musa SANAL, Res. Asst. PhD Murat OZTURK, Res. Asst. Buse OZTURK
7. Ise Yeni Baslayan Calisanlarin Cok Yénlii Kariyer Oryantasyonu ve Kariyer Tyimsgrli gi:
Kariyer Uyumlulugunun Araci Rolii - Asst. Prof. Dr.Emre Burak EKMEKCIOGLU
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| Uskiip

Monday, 29 June 2020 | Management Moderator | Prof. Dr. Yavuz DEMIREL
17:30-19:00 Session 4 Asst. Prof. Dr. Savas S. ATES

1.

Orgiit Kiiltiirii ile Mobbing Arasindaki iliski: Farkli Sektor Calsanlarina Yonelik
Karsilastirmali Bir Arastirma - Prof. Dr. Yavuz DEMIREL, Nesrin YUCE

Sparking Leadership as a Leading Style and a Research about the Effect on Perception of
Business Performance - Asst. Prof. Dr. Meri¢ Esat BEBITOGLU

Calisanlarda Yasam Kalitesi Bilissel Esneklik ve Psikolojik Siddet Diizeyleri Arasindaki
Iliskinin incelenmesi - Melisa YELKENCI, Asst. Prof. Dr.Siilleyman KAHRAMAN

Safety Culture: Maintenance Bag and Hand Tools Usage Tendency - Nina AALAMI, Sinan
UNLU, Asst. Prof. Dr. Savas S. ATES

Safety Culture: Maintenance Bag and Hand Tools Usage Tendency - Academic Researcher,
MHD. Noor HAYEK, Asst. Prof. Dr. Savas Selahattin ATES, Esat OZZAIM

Examining the Effects of Employee Recognition, Training and Teamwork on the Job
Satisfaction and Its Impact on Organisational Performance in small and mid-sized Restaurants
in Central London - Dovlet AGAYEV

Girigimcilerin Kriz Algisi ve Kriz ile Baga Cikma Stratejileri - Asst. Prof. Dr. Gozde MERT,
Telat ALAN

Tekno-Girisimciligin Ekosistemi Olan Teknoparklarda Orgiitsel Cevikligin Etkisi Uzerine Bir
Degerlendirme - Prof. Dr. Himmet KARADAL, Neslihan DUMAN

Uskiip Sessions: Tuesday, 30 June 2020 ‘

Uskiip

|

Tuesday, 30 June 2020 | Management Moderator | Prof. Dr.Omer TURUNC
09:00-10:30 Session 5

Asst.Prof.D. Mohammed ABUBAKAR

1.

Sinizm-Etik Dis1 Davranis Iliskisinde Demografik Faktorlerin Rolii? - Prof. Dr.Omer
TURUNC

Bilisim Sistemleri Kullaniminin Toplam Kalite Y&netimi Yapisina Etkisi - Dr.Nuran
VARISLI

The Legacy of the British Trans-Himalayan surveys (1774-1865): A natural curiosity or an
early Imperialist Ambition? - Souvik DASGUPTA

Urbanization of Medieval Rajasthan with special reference to role of Sufi Saints and Professional
groups - Shabir Ahmad Punzoo

Specialization and Development Priorities branches of the Republic of Crimea - Prof. Dr.
Tsohla Svetlana YURIEVNA, Assoc. Prof. Pavlenko Irina GENNADIEVNA, Zhuravliova
Arina ANATOLIEVNA

Recognizing gaps in the delivery of E-retail SCM and expected retail customer service quality
in UK retail sector - Faiyaz MAFUZ

Web-users awarness of search engine advertisments - Nabila Jrida (Researcher)
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| Uskiip

Tuesday, 30 June 2020 | Management Moderator | Prof. Dr.Ahmet DIKEN
10:30-12:00 Session 6
1. Directions and Features of Application of Blockchain Technology In Tourism - Asst. Prof. Dr.
Aktolkin ABUBAKIROVA, Aziza SYZDYKOVA
2. Small and Medium Enterprises (SMEs) E-brands and Multiple E-Marketing Channels to
Dominate Global Ecommerce Industry - Showkat AKASH
3. The influence of servant leadership strategy on maximizing the organization performance: the
case of luxury retail chains in the UK - Ibtissam MAAZOUZ
4. The Impact of Organizational Politics on Employee Performance in UK Based Organizations -
Muhammad Awais Riaz
5. Exploring the Dark Sides of Customer Relationship Management - Samjhana Humagain
6. Telecommuting: challenge of contemporary work transition - Asst. Prof. Kalina Sotiroska
IVANOSKA, Prof. Dr.Zoran FILIPOVSKI
7. The Impact of Uzbekistan Government Policies on SME Development and Surviving - Kamilla
MUSTAEVA (DBA Researcher)
| Uskiip |
Tuesday, 30 June 2020 | Management Moderator | Prof. Dr.Zoran FILIPOVSKI
13:00-14:30 Session 7 Assoc. Prof. Dr. Hatice OZKOC
1. Yabanci Turistlerin Konaklama Tercihlerini Etkileyen Unsurlarin Belirlenmesi: Dalyan Ornegi -
Meltem METE, Assoc. Prof. Dr. Hatice OZKOC
2. Psikolojik Sermayenin Orgiitlerde Olgiilmesine Y&nelik Mersin Biiytiksehir Belediyesinde Bir
Uygulama - Mesut ERSIN, Asst. Prof. Dr. Ahmet Turan OZTURK
3. Social Media and Festival Revisiting Intention on Badagry Door of Return Festival Quality in
Nigeria: The Application of Social Identity Theory - Prof. Dr. Hiiseyin ARASLI, PhD
Candidate Maryam ABDULLAHI, PhD Candidate Tugrul GUNAY
4. Bir Hayatta Kalma Miicadelesi: Derin Teknoloji Girisimleri - Asst. Prof. Dr. Cem DURAN
5. Do Students of Tourism Have Enough Awareness for Expressions in EOP (English for
Occupational Purposes) via learner autonomy? - Mehmet Veysi BABAYIGIT, Asst. Prof. Dr.
Ozlem ALTUN, Asst. Prof. Dr. Mehmet Necati CIZRELIOGULLARI
6. What If BA Students Studying at the Faculty of Tourism Don’t Have Advanced Writing Skills
in English Classes; Pros and Cons of Advanced Writing Skills in the views of BA students -
Mehmet Veysi BABAYIGIT, Asst. Prof. Dr. Mehmet Necati CIZRELIOGULLARI, Asst.
Prof. Dr. Ozlem ALTUN
7. Oksijen ve Pandemi Iliskisi - Merve ERTEM
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| Uskiip

Tuesday, 30 June 2020 | Management Moderator | Prof. Dr. Asim SALDAMLI
14:30-16:00 Session 8 Atty. Dr. Fahri OZSUNGUR
1. Michelin Yildizli Restoranlarin Mutfak Konseptlerinin incelenmesi, Tiirk Mutfagimin
Kullanimimin Analizi - Ahmet UGUZLUOGLU )
2. Siirdiiriilebilir Havayolu Ulagiminin Yaratic1 Turizm Uzerindeki Etkisi - Instructor S. Oya
ISIKCI, Instructor Mesut OZTIRAK, Instructor Tuvana EROLTU
3. Havayolu Sektoriinde Gelencksel ve Faaliyet Tabanl Maliyetleme Uygulamalarinin
Karsilastirilmasi: Analatik Bir Inceleme - Assoc. Prof. Dr.Yasar KOSE
4. Developing the Process of Niche Marketing Strategy for the Leisure-Based Tourism Industry of
Bangladesh - Md Nazmul ISLAM
5. Konya Ilinde Faaliyet Gosteren 4 ve 5 yildizli Otel Isletmelerinde Kapasite Yonetimi
Stratejilerinin Belirlenmesi ve Bir Uygulama - Dr. Mesut Murat ADABALI
6. Tiirk Mutfag: I¢in Standart Recete Onerisi - Lecturer Ceyhun UCUK, Assoc. Dr. Nilufer
SAHIN PERCIN
7. Eczacilik Mesleginde Kariyer Yollarinin Belirlenmesi: Literatiir Taramasi ve Yar1
Yapilandirilmis Miilakat Yontemi ile Yapilan Bir Calisma - Abdulkadir ILCEKTAY Asst.
Prof. Dr. Gulsen KIRPIK
‘ Uskiip ‘
Tuesday, 30 June 2020 | Management Moderator | Assoc. Prof. Dr. ibrahim Efe EFEOGLU
16:00-17:30 Session 9 Assoc. Prof. Dr. Erdal SEN
1. Otizmli Bireylerin Istihdami: Otistik Cocugu Olan Aileler Uzerine Nitel Bir Arastirma - Assoc.
Prof. Dr. ibrahim Efe EFEOGLU, Res. Asst. Omiir KILINCARSLAN
2. lIzlenim Y&netimi Taktikleri: Kiiltiirel Baglamda Bir Olcek Gelistirme Calismasi - Dr. Hilal
BOZKURT YILDIRIM, Assoc. Prof. Dr. N. Derya ERGUN OZLER
3. Dijital ve Cevik Orgiit Kiiltiirii Olgeginin Gelistirilmesi - Asst. Prof. Dr. Bora COSAR
4. Usak Seker Fabrikasinin Kurulusu’ndaki Girisimcilik Ruhu Asst. Prof. Dr. Vasfi KAHYA
5. “New Management” and “Senism” - Assoc. Prof. Dr. Erdal SEN
6. The Power of Personal Branding - Asst. Prof. Dr.Ashmi CHHABRA
8. Entrepreneurship, Digitalization and Organizational Agility
Assoc. Prof. Dr. Erdal SEN, Nour EI Hoda TARABAH
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KALKANDELEN SESSIONS: Monday, 29 June 2020

| Kalkandelen |
Monday, 29 June 2020 | Management Moderator | Assoc. Prof. Dr. Nafila RAHIMOVA
13:00-14:30 Session 10 Asst. Prof. Dr. Gozde MERT
1. Bioethics's Approach to Transplantation as a Product of Scientific and Cultural Development -
Isaxova Shaxlo MUKHTOROVNA, PhD student
2. Communicative Competence as the Basis of Pedagogical Activity of Linguist Students - Alieva
Zulxumor Jabbor qizi
3. Methodological Approach to Modeling Socio-Psychological Manifestations of Frustration in
Students - Boymirzayeva Dilbar Dmitrievna
4. Ethics of Eastern Communication as a Factor in the Formation of Constructive Behavior of
Adolescents in Conflict Situations - Mirzabdullaeva Dilxumor ERKINOVNA
5. Nahgivan Ozerk Cumhuriyeti Kiitiiphanelerine Devlet Bakimi - Res.Asst. Nilufer AGAYEVA,
6. Rusya'nin Dis Politikasinin Kavramsal Temelleri - Assoc. Prof. Dr Nafila RAHIMOVA
7. Giiney Kafkasya'nin Ulusotesi Ulagim ve iletisim Sisteminde Azerbaycan Cumhuriyeti'nin
Katilimi ve Kiiresel Cikarlar - PhD.Student Saig ALIYEV
| Kalkandelen |
Monday, 29 June 2020 | Management Moderator | Asst. Prof. Dr.Mohammed ABUBAKAR
14:30-16:00 Session 11 Asst. Prof. Dr. Ozgiir CARK
1. Dijital Déniisiimiin Isgiicii ve Meslekler Uzerindeki Etkileri - Asst. Prof. Dr. Ozgiir CARK
2. Perakende Hizmet Reyonlar1 Kayip Onleme ve Performans Ol¢iimii - Hasan
BAGDADIOGLU
3. Strategic Human Resource Management in London Hotels: Challenges Faced by Top
Management of London Hotels in Developing and Implementing Training and Development
Programmes for Employees in Line with the Organisational Strategy - Sahas TANDON, Dr
Rajendra KUMAR
4. The Effects of Promotional Activities on Patient Satisfaction: A Research in the Private Health
Sector - Asst. Prof. Dr. Giillay TAMER
5. An investigation into the management of change in private sector healthcare organizations in
Bangladesh: A mixed method inquiry based on the implementation of new framework to
support healthcare organizations - Dr. Ali Ahmad, Dr. Daba Chowdhury
6. Kullanicilarin Instagram Hikaye Kullanim Nedenlerinin Belirlenmesi: Y ve Z Kusag: Uzerine
Bir Arastirma - Asst. Prof. Dr.Umit DOGRUL, Assoc. Prof. Dr.Eda YASA
OZELTURKAY
7. Ekolojik ve Sosyal Bilingli Tiiketici Olgeginin Tiirk Tiiketicilerle Gegerliliginin Test Edilmesi -
Asst. Prof. Dr. Murat GULMEZ, Assoc. Prof. Dr.Eda YASA OZELTURKAY
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| Kalkandelen |

Monday, 29 June 2020 | Management Moderator | Assoc. Prof. Dr.Elira TURDUBAEVA
16:00-17:30 Session 12 Assoc. Prof. Dr. Murteza HASANOGLU
1. Bolsevik doneminde Sovyet Rusyasi ile Azerbaycan Halk Cumhuriyeti Arasindaki Iligkiler —
Assoc. Prof. Dr. Qarayeva Leman Zahid Kiz1
2. New Powers for Surveillance and Data Colonialism - Assoc. Prof. Dr.Elira TURDUBAEVA
3. Dinsel Yasayis Ozelliklerinin Bankacilik Tercihleri Uzerindeki Etkilerinin Incelenmesi: Katilim
Bankalar1 Ornegi - Murat ER
4. Soft Law as the Dominant Trend in the Modern World - Assoc. Prof. Dr.Liudmyla
RADOVETSKA
5. Historical Sates of Youth Policy in Uzbekistan and its Legal Frameworks - Shodmonov
Bakhtiarhoja Isaxonovich
6. Makam Sanatifelsefi ve Estetik Degerler Simgesidir - Zulhumar NURULLAYEVA
7. Organization of Control System In Public Administration In Modern Age - Khatai
SALMANOV
| Kalkandelen |
Monday, 29 June 2020 | Management Moderator | Prof. Dr. Abdulmecid NUREDIN
17:30-19:00 Session 13 Asst. Ahmet Tuncay ERDEM
1. Tiirkiye’de Sigorta Isletmelerinin YNBiiyiime ve Gelisimindeki Uriin Gelistirme Uzerinde
Olusan Zorluklar - Dr. Miinevver BAYAR
2. Temsilde Adalet ilkesi Bakimindan Dar Bélge Secim Cevresi — Assoc. Prof. Dr. Mehmet Ali
ZENGIN
3. Isci Saghg ve s Giivenligi Mevzuatinin O@ek Olay Yargi Kararlar1 Baglaminda Irdelenmesi -
Asst. Prof. Dr.Giil GUN, Judge Burcu GUN EVIN
4. Girisimcilikte Hukuki Yap1 Tercihi - Asst. Prof. Dr. Ebru TUZEMEN ATIiK
5. Vahsi Depolama ve Sifir Atik Yaklasimi Ekseninde Kati Atik Ydnetiminin Gegirdigi
Déniisiimler - Asst. Prof. Dr.Muhammed Yunus BILGILI
6. Creating eWOM: In the Context of Factors of Personal Brand Owners in the UK - Andrina
HALDER
7. Yaratis teorisi Allah ve Yaratmasi - Nihat CELIKTAS
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KALKANDELEN SESSIONS: Tuesday, 30 June 2020

| Kalkandelen |
Tuesday, 30 June 2020 | Communication Moderator | Asst. Prof. Dr. Rengim Sine NAZLI
09:00-10:30 Session Asst. Prof. Dr.Enes BAL
1. Popiiler Kiiltiir Baglaminda Instagram Uygulamasi ve Kitap Okuma Challenge Ornegi - Inst.
Secil DUZTEPE, Res. Asst. Esin SERIN
2. Toplumsal Degerlerin Doniisiimiinde Sosyal Medyanm Etkisi: TikTok Ornegi - Asst. Prof.
Dr.Enes BAL
3. Marka lletisimi Baglaminda Havayolu Sirketlerinin Logolarma Yénelik Bir Inceleme - Dr.
Arzu KALAFAT CAT, Inst. Bahar AKBULAK
4. Tirkiye’de 1950 Oncesi Film Dagitim Sisteminin Kisa Bir Degerlendirmesi - Asst. Prof.
Dr.Derya CETIN
5. 31 Mart 2019 Yerel Secimleri Adalet ve Kalkinma Partisi Siyasal Reklamlarinin incelenmesi -
Asst. Prof. Dr. Emre Osman OLKUN, Hamide SARITAS, PhD. Student
6. Covid-19 Konulu Saglik Haberlerinin Sayfa Tasarimi ve Renk Unsuru Uzerine Bir
Degerlendirme - Asst. Prof. Dr. Rengim SINE NAZLI, Inst. Bahar AKBULAK
7. Haber ve Saglik Sitelerinde Covid 19 Salgiminin Interaktif Infografikle Anlatimi - Asst. Prof.
Dr. Canay UMUNC
8. Instagram Gonderileri ve Tiiketici Etkilesim Analizi: Sa¢ Bakim Markalar1 Ornegi (Elidor,
Head & Shoulders, Clear) - Asst. Prof. Dr. Ali Erkam YARAR
| Kalkandelen |
Tuesday, 30 June 2020 | Economics & Moderator | Prof. Dr.Ahmet ERGULEN
10:30-12:00 Finance Session 4 Asst. Prof. Dr. Polat YUCEKAYA
1. Development and Understanding to Overcome Internationalisation Challenged by Small and
Medium Sized Enterprises in Cameroon’s - Becky FORBIN (DBA Researcher), Dr.
Dababrata CHOWDHURY
2. Regulatory Technologies as an Alternative to Legal Regulation - Assoc. Prof. Dr. Andrey
VERSHITSKY
3. Problems of Solving Ideological Threats in the Context Globalization - Tashbekova Mokhira
Khasanovna
4. Kaydi Para Sistemi ve Sorunlari - Alp CAMIZ
5. Iktisadi Biiyiime Yenilenebilir Enerji Tiiketimi ve CO2 Emisyonu Arasindaki Iligkinin Analizi:
ABD Ornegi (1980-2018) - PhD Student ibrahim AYTEKIN
6. Enerji Savaslarinin Ekonomi Politigi: Dogu Akdeniz Ornegi - PhD Student — Ibrahim
AYTEKIN
7. Ogretmen Adaylarinin Ozel Gereksinimli Bireyi Tanimaya Y 6nelik Beceri, Gériis ve Tutumlari
- Dr.Banu YAMAN ORTAS, Mehmet TABAK, Yasemin KURTULUS
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Sevki OZGENER, Nevsehir Hac1 Bektas Veli University

Himmet KARADAL, Bolu Abant izzet Baysal University TURKEY

27



ORGANISING COMMITTEE

Presidents of the EMI Congress
Prof. Dr. Himmet KARADAL

Assoc. Prof. Dr.Dababrata CHOWDHURY

Prof. Dr. Mensur NUREDDIN

Organizing Committee Members
Prof. Dr. Asitm SALDAMLI

Prof. Dr. Muhsin HALIS

Prof. Dr. Hasim AKCA

Do¢.Dr. Murat YALCINTAS
Doc.Dr. Murteza HASANOGLU,
Dr. Ahmet Tuncay ERDEM

Dr. Tiilin SEPETCI

Dr. Hazar DORDUNCU

Dr. Gézde MERT

Dr. inci ERDOGAN TARAKCI
Dr. Yasemin GULBAHAR

Dr. Fahri OZSUNGUR

Dr. Polat YUCEKAYA

Dr. Nasiye Cigdem ULUC

Ogr. Gor. Nihan CABA

Ars. Gor. Tutku UNKARACALAR
M. Kiirsat TURKER

Amaneh MANAFIDIZAJI

Dr. Mohamed El Malki

Dog¢.Dr. M. Naci EFE

Doc.Dr. Nihat ALAYOGLU

Dr. Mohammed ABUBAKAR
Dr. Esra SIPAHI

Dr. Fatih PEKTAS

Ogr. Gor. Servet YALCINKAYA
Ogr. Gor. Raikhan SUTBAYEVA
Dr. Rengim Sine NAZLI

Dr. Yahya Can DURA

Dr. Menekse Sahin KARADAL
Dr. Esra Gokgen KAYGISIZ
Ogr. Gor. Ethem MERDAN

Ogr. Gor. Bahar AKBULAK
Ogr. Gor. Bayram BAYRAKCI
Kerim KARADAL , MBA
Neslihan DUMAN

[lhan ALYAY , MBA

28



SCIENTIFIC COMMITTEE

TURKEY

Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.

Dr.
Dr.
Dr.
Dr.
Dr
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.

Adnan CELIK, Selguk University
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Ahmet AY, Sel¢uk University
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Akif TABAK, Izmir Katip Celebi University
Alev Ayse TORUN, Marmara University

Ali ALAGOZ, Selguk University

Ali DANISMAN, Ankara Social Sciences University
Ali AKDEMIR, Istanbul Arel University

Ali Ekber AKGUN, Yildiz Teknik University
Asuman AKDOGAN, Erciyes University
Askin KESER, Uludag University

Atilhan NAKTIYOK, Atatiirk University

. Aykut BEDUK, Selcuk University

Aysen WOLF, Giresun University

Azmi YALCIN, Cukurova University

Bagaran OZTURK, Nigde Omer Halisdemir University
Bekir DENiZ, Ardahan University

Belkis OZKARA, Afyon Kocatepe University
Bige ASKUN, Marmara University

Birol MERCAN, Necmettin Erbakan University
Biilent GULCUBUK, Marmara University
Biinyamin AKDEMIR, Inénii University
Coskun Can AKTAN, Dokuz Eyliil University
Cemal ZEHIR, Yildiz Teknik University

Cenk SOZEN, Baskent University

Cagatay UNUSAN, Karatay University

Cetin BEKTAS, Gaziosmanpasa University
Cigdem KIREL, Anadolu University

Deniz Elber BORU, Marmara University

Dogan Nadi LEBLEBICI, Hacettepe University
Dursun BINGOL, Tiirk Hava Kurumu University
Edip ORUCU, Balikesir University

Engin YILDIRIM, Constitutional Court Member
Enver AYDOGAN, Gazi University

Ersan SEVER, Aksaray University

Enver AYDOGAN, Gazi University

H.Bahadir AKIN, Necmettin Erbakan University
Halim KAZAN, Istanbul University

Haluk TANRIVERDI, Istanbul University
Harun DEMIRKAYA, Kocaeli University
Hasan TUTAR, Sakarya University

H. Mustafa PAKSQY, Gaziantep University
Ismail BAKAN, Kahramammaras Siitcii Imam University
Kadir ARDIC, Sakarya University
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OZET

Covid-19 salgin dénemi ve sonrasinda degisim hi¢ bitmeyecek ve kosullar giin gegtikce degismeye devam
edecektir. Giinlimiizde degisen sadece kosullar degil ayn1 zamanda degisimin hizidir. Degisimin hiz1 ise giin be
giin katlanarak artmakta, buna paralel olarak degisimleri takip etmek ve onlari isletmelere uyarlamakta bir o kadar
giiclesmektedir. Bu baglamda daha yalin ve sadelestirilmis isletme uygulamalarina gegerek isletmeleri ve
girisimleri dis ortama agik isletmeler haline getirmek yapilmasi gereken en 6nemli uygulamalardan biridir. Bu
¢alismada Covid-19 donemi ve sonrasi gevresel sartlarin degisiminden ve buna bagli olarak bu degisimle basarili
bicimde bas edebilmek i¢in gelistirilmesi gereken agik sistem uygulamalarindan yalin girisimcilik uygulamalari
ve bir takim yalin girisim tekniklerinden bahsedilmektedir. Caligmada 6ncelikli olarak yalin girisimcilik kavrami
ele alinmigtir. Daha sonra ise Covid-19 salgin déneminde yalin girisimcilikten, miisteri gelistirme, yalin baslangig,
yalin girisimcilik finansmani, yalin girigsimcilikte is plan1 uygulamalari, tek sayfa yalin is modeli kanvasi ve is
plani-dl¢iim-6grenme dongiisiinden ve girisimcilere katkisindan bahsedilmektedir. Calismanin literatiire ve
giiniimiiz i§ diinyasindaki giincel isletme uygulamalarina ve yeni girisimde bulunmak isteyen girisimci adaylarina
onemli katkilar sunmasi beklenmektedir.

Anahtar Kelimeler: Yalin Girisimcilik, Girisimcilik, Covid-19 Salgini, Yalin is Modeli Kanvasi, Yalin Ogrenme
Dongtisti.

Lean Entrepreneurship Practices in the Period of Covid-19 Epidemic
ABSTRACT

During the Covid-19 epidemic period and afterwards, the change will never end. The environmental and economic
conditions will continue to change day by day. Today, not only the economies have been changed, but also the
speed of change has been changed. Even the speed of change increases exponentially day by day. As the speed
changes, it becomes more difficult to follow the changes and adapt them to the enterprises and businesses. In this
study, simplifying business facilities and organizational structure and building organizations as open systems have
been one of the most substantial practices in today’s business environment. This study argues that due to the
changes in environmental conditions during and after Covid-19 epidemic period the open system applications must
have been developed in order to successfully cope with negative effects of these changes. These open system
facilities could be the lean entrepreneurship practices and some lean enterprise techniques. At the begining of the
study, the concept of lean entrepreneurship has been discussed. The following parts discuss the lean
entrepreneurship, customer development, lean start-up, lean entrepreneurship financing, business plan applications
in lean entrepreneurship, single page lean business model canvas, business plan-measurement-learning cycle and
their contribution to entrepreneurs. The study aims to make significant contributions to the literature and current
business practices in today's business world and to entrepreneur candidates who desire to start an enterprise.

Keywords: Lean Entrepreneurship, Entrepreneurship, Covid-19 Epidemic, Lean Business Model Canvas, Lean
Learning Cycle.
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OZET

Aniden ortaya ¢ikan ve genellikle olumsuz sonuglar doguran krizleri yonetme becerisi kurumlarin siirdiiriilebilir
olmalar1 igin kritik 6nem tasimaktadir. Krizin dogru ve etkin yonetimi konusunda hem kuruma hem de
yoneticilerin uyguladiklart stratejik liderlik modeline biiyiik gorevler diigmektedir. Krizler dogal, ekonomik veya
kurumsal kaynakli yasanabilir. Cin’de Aralik 2019 tarihinde baslayip, Tirkiye’de 10 Mart 2020 itibariyle
goriilmesiyle her gegen giin artan hizla yayilan Koronaviriis viriisii kisi ve kurumlar i¢in biiyiik bir kriz konumuna
ulasmustir. Ozellikle Koronaviriis hastaligimin ilk ortaya ¢iktig1 10 Mart-10 Nisan 2020 olan bir aylik donemde
hem kisiler hem de kurumlar agisindan zor bir donem yasanmistir. Bu baglamda arastirmanin amaci Koronaviriis
krizinin ilk ortaya ¢iktig1 bir aylik donemde kurumlarda uygulanan kriz yonetimi ve stratejik liderligin analiz
edilmesidir. Arastirmada veri toplama araci olarak demografik bilgi formu, Murat ve Misirl tarafindan gelistirilen
8 maddeden olusan kriz yonetim 6lgegi, Sashkin ve Rosenbachin gelistirip Tiirk¢e’ye Aksu tarafindan adapte
edilen 9 maddeden olusan stratejik liderlik 6l¢egi kullanilmistir. Stratejik liderligin kriz yonetimi lizerindeki
etkisini belirlemek amaciyla yapilan arastirma sonucuna gore stratejik liderlik degiskeninin kriz yonetimi {izerinde
pozitif yonlii ve anlamli etkiye sahiptir. Stratejik liderlik degiskeni, kriz yonetimindeki degisimin yaklasik
%42’sini agiklamaktadir. Stratejik liderlik davraniglar: arttik¢a kriz yonetimi becerileri de artmaktadir.

Anahtar Kelimeler: Kriz, Kriz yonetimi, Stratejik Liderlik, Koronaviriis

Crisis Management and Strategic Leadership in The Coronavirus Period
ABSTRACT

The ability to manage crises that suddenly arise and often have negative consequences is critical for organizations
to be sustainable. Both the organization and the strategic leadership model applied by the managers have great
duties in terms of correct and effective management of the crisis. Crises can occur naturally, economically or
organizational. Coronavirus virus which is began in China on December 2019 and increases by each passing day
as of seen is rapidly spreading in Turkey March 10, 2020 has reached a position of great crisis for individuals and
institutions. Especially in the one-month period of 10 March-10 April 2020, when the coronavirus disease first
appeared, a difficult period was experienced for both individuals and organizations. In this context, the aim of the
research is to analyze the crisis management and strategic leadership applied in the organizations in the one-month
period when the coronavirus crisis first appeared. Demographic information form, 8-item Crisis management scale
developed by Murat and Misirli, and 9-item strategic leadership scale developed by Sashkin and Rosenbach and
adapted to Turkish by Aksu were used as data collection tool in the research. According to the results of the
research conducted to determine the effect of strategic leadership on crisis management, the strategic leadership
variable has a positive and significant effect on crisis management. The strategic leadership variable explains
approximately 42% of the change in crisis management. As strategic leadership behaviors increase, crisis
management skills also increase.

Keywords: Crisis, Crisis management, Strategic Leadership, Coronavirus.
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OZET

Bu arastirmanin amaci, ¢alisanlarin Covid-19 salgmn siirecinde orgiitleri tarafindan uygulanan esnek calisma
sistemleri ve esnek is uygulamalarina yonelik algilarinin incelenmesidir. Bu dogrultuda, ¢esitli illerde yasayan,
kamu ve 6zel sektorde galisan 459 bireye anket uygulanmistir. Anket sonucu elde edilen verilere SPSS programi
kullanilarak frekans, giivenilirlik, gecerlilik, parametri, T-Testi ve ANOVA testi analizleri yapilmigtir. Aragtirma
sonuglarina gore; esnek is uygulamalari agisindan ¢aligan bireylerin yas, medeni durum, gelir ve ¢aligtiklart sektore
gore istatistiksel agidan anlamli farkliliklar tespit edilmistir. Bununla birlikte g¢alisanlarin cinsiyetlerine,
mesleklerine, egitim durumlarmna ve toplam calisma siirelerine gore istatistiksel agidan anlamli bir farklilik
bulunamamustir.

Anahtar Kelimeler: Esnek Calisma Sistemleri, Demografik Ozellikler, COVID-19

The Investigation Of Employees Attitudes On Flexible Working Systems in
Terms Of Socio-Demographic Characteristics: A View Of The Covid-19
Process

ABSTRACT

The purpose of this research is to examine employees perceptions about the flexible working practices and flexible
working systems implemented by their organizations in the COVID-19 process. Accordingly, 459 individuals
working in public and private sectors living in various provinces were tested. Frequency, reliability, validity,
parameter, T-Test, ANOVA test analyzes were performed on the data obtained from the questionnaire using the
SPSS program. According to the results of the research, statiscially significant differences were determined
according to the age, marital status, income and the sector they work in terms of flexible business practices.
However, there were no statistically significant differences according to the gender, civilization, educationalstatus
and total working hours of the employees.

Keywords: Flexible Working Systems, Demographic Features, COVID-19
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OZET

Giintimiizde Covid-19 salgminin, belirsizlikleri ve degisimleri hizla arttirarak mevcut durumu derinden sarstig1 ve
radikal doniisimleri beraberinde getirdigi goriilmektedir. Yeni kosullara kolayca adapte olmak ve siireci en az
zararla atlatmak agisindan isletmelerin ve kurumlarin yenilik¢ilik diizeyleri yiiksek calisanlari biinyelerinde
bulundurmalar1 eskiye oranla daha fazla 6nem arz etmektedir. Bu baglamda ¢evrimi¢i 6grenme ortaminin da
gelistirilerek kullanim alaninin yayginlasacagi tahmin edilmektedir. Yoneticilerin ve igverenlerin su an ve gelecek
donemlerde ise eleman alirken bunlar1 goz 6niinde bulundurmalari kaginilmazdir. Ancak, literatiir i¢inde konunun
genis kapsamda ele alinmadigi ve sadece egitimciler iizerinden degerlendirildigi bir eksiklik olarak goze
carpmaktadir. Calismanin amaci, salgin ortaminda calisanlarin yenilik¢ilik diizeyleri ve g¢evrimigi dgrenme
diizeyleri arasindaki iliskiyi incelemektir. Arastirmada veri toplama yontemi olarak anket kullanilmigtir. Arastirma
orneklemini Ankara’da faaliyet gdsteren bir savunma sanayi firmasinin ¢aligsanlar1 olusturmaktadir. Degiskenleri
6lgmek amaciyla ’Bireysel Yenilikgilik Olcegi’”> ve “Cevrimici Ogrenmeye Yonelik Hazir Bulunusluk Olgegi”’
kullanilmistir. Yapilan dogrulayici faktér analizi, korelasyon analizi ve yapisal model analizi sayesinde
calisanlarin bireysel yenilikgilikleri ile ¢evrimi¢i &grenme diizeyleri arasinda pozitif ve anlamli bir iligki
bulunmustur. Arastirma sonucunda genel bir degerlendirme yapilarak gelecekte benzer konularda yapilacak
¢aligmalar i¢in 6neriler sunulmustur.

Anahtar Kelimeler: Cevrimici Ogrenme, Yenilikgilik, Covid-19

Relationship Between the Innovativeness Level of Employees and their
Online Learning Levels within the Context of Covid-19

ABSTRACT

These days it is noted that the pandemic of Covid-19, it has become more important in comparison to the past for
enterprises and organizations to employ and keep in their structures employees with high innovativeness levels in
order to adapt to the new conditions and to get over the present process with the least losses. Within this context,
it is estimated that the online learning environments will be developed more and that its usage area will be more
common. It is also noted that this subject is not dealt with sufficiently within the literature, and it is evaluated only
for educators and trainers, which is considered a deficiency. The purpose of this study is to examine the relationship
between the level of innovativeness of employees and their online learning levels. In the research, a survey was
used as a data collection method. The sample of the research is made up of the employees of a defense industry
company which operates in Ankara. For the purposes of measuring the variables, “the Individual Innovativeness
Scale” and “the Readiness Scale for Online Learning” have been used. By virtue of the confirmatory factor
analysis, correlation analysis, and the structural model analysis that have been employed, a positive and meaningful
relationship has been found between the individual innovativeness of the employees and their online learning
levels. At the end of the research, a general assessment has been made, and suggestions have been made for the
studies to be made in similar subjects in the future.

Keywords: Online Learning, Innovativeness, Covid-19
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OZET

Diinya Cin'in Wuhan kentinde goriilmeye baslanan corona viriis ile 2019 yilinin aralik ay1 sonlarinda tanigmaya
basladi. Daha sonra etkisi Cin simirlar1 disina yayilmasi ile birlikte bu viriis 12 Mart 2020'de Diinya Saglik Orgiitii
(DTO) tarafindan "Kiiresel Salgin (Pandemi)" olarak ilan edilmistir. Cin'de baslayan bu hastalik nceleri bir saglik
krizi olarak kendisini hissettirmesine ragmen, daha sonralari tiim diinyaya yayilmasi ile birlikte sadece saglik krizi
olmakla kalmamus, yarattigi ekonomik ve sosyal etkilerle birlikte kiiresel boyutlu bir krize donlismiistiir. Tiim
diinya tarafindan olaganiistii bir durum olmas1 sebebiyle her alanda biiyiik yanki uyandirmis olan bu viriise karsi
tilkeler tiim imkanlarini seferber ederek bu salginin etkilerini en az zararla atlatmaya ¢abalamislardir. Devletler
siirdiiriilebilirligin geregi olarak bu donemde giinliik yasamui viriis ile miicadeleye uygun hale getirmeye
¢alismiglardir. Bunlar1 yaparken teknolojiden en yiiksek oranda faydalanilmis ve siireclerin siirdiiriilebilirligi
onemli hale gelmistir.

Toplumsal yasam onceleri avcilikla baglayip sirastyla tarim, endiistri ve bilgi toplumuna gegis yapmis;
giiniimiizde covid-19 ile birlikte Toplum 5.0 ya da Siiper Akilli Toplum olarak adlandirilan déneme hizli bir giris
yapmak zorunda kalmistir. Toplum 5.0 yapay zeka etkisi ve dijitallesmenin tiim yonleriyle ele alindigi, kigilerin
robotlarla ve makinelerle olan baglantisinin en yiiksek verimde gerceklestirildigi toplum modelidir. Toplum 5.0
baska bir ifade ile yapay zeka sayesinde standart hale gelmis insan siire¢lerini kullanabilen toplumu ifade
etmektedir. Bu donemde iilkeler sosyal ve ekonomik yagami devam ettirebilmek amaciyla tiim yasami dijital
ortama tagimiglardir. Bazi iilkeler teknolojik anlamda daha geri kalmis iilkeler olmalarina ragmen bu dénemde
teknolojiyi {ist diizeyde kullanarak siirdiiriilebilirligi 6nemsemislerdir. Viriis sonrasi degisen diinyada bu dijital
sigray1s ivme kazarak kullanilmaya devam edecek ve toplumlar igin gerek sosyal yasam gerekse is yagami koklii
bir degisime ugrayacaktir. Bu ¢alismada iilkelerin viriis ile miicadelede kullandiklar1 dijital teknolojiler, salgin
nedeniyle degisen is yapis sekilleri, dijital egitim siiregleri, salgin sonrast donemde isletmelerin yonelecegi yeni is
sekillerinde hangi igletmelerin firsatlar yakalayabilecegi ele alinacaktir.

Anahtar Kelimeler: Covid-19, Siirdiiriilebilirlik, Toplum 5.0, Dijitallesme

Sustainable Communities After Covid-19 Pandemic: Society 5.0

ABSTRACT

The world started to meet with corona virus, which started to appear in Wuhan, China in late December of 2019.
This virus was later declared as a "Global Epidemic” (Pandemic) by the World Health Organization (WTO) on
March 12, 2020, with the effect spreading beyond China. Although this disease, which started in China, first felt
as a health crisis, it spread not only to a health crisis but also to become a global crisis with its economic and social
effects. Because of the fact that it is an extraordinary situation by the whole world, the countries have tried to
overcome the effects of this epidemic with the least damage by mobilizing all their possibilities against this virus,
which has had great repercussions in every field. As a requirement of sustainability, the governments tried to make
daily life suitable for the fight against the virus in this period. While doing these, technology has been utilized at
the highest rate and sustainability of the processes has become important.

Social life started with hunting and switched to agriculture, industry and information society respectively; today,
with covid-19, it had to make a quick introduction to what was called Society 5.0 or Super Smart Community.
Society 5.0 is a society model in which artificial intelligence and digitalization are addressed in all aspects, and
the connection of people with robots and machines is realized at the highest efficiency. Society 5.0, in other words,
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refers to the society that can use standardized human processes thanks to artificial intelligence. In this period,
countries moved all life to digital environment in order to maintain social and economic life. Although some
countries are more technologically underdeveloped, in this period, they paid attention to sustainability by using
technology at a high level. In the changing world after the virus, this digital leap will continue to be used by
accelerating and both social life and business life will undergo a radical change for the societies. In this study,
digital technologies used by countries to combat viruses, business patterns changing due to epidemic, digital
training processes, which businesses can catch opportunities in new business forms that will be directed by
businesses in the post-epidemic period will be discussed.

Keywords: Covid-19, Sustainability, Society 5.0, Digitalization
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OZET

Bunalim doénemlerinde yonetsel takdirin hem agik¢a konusma davranisini hem de galisanlarin baglamsal
performansini etkileyebilecegi diisiiniilmektedir. Bununla birlikte konu ile ilgili kamu ¢alisanlari iizerinde sinirli
sayida ampirik ¢alisma bulunmaktadir. Literatiirde konu ile ilgili boslugu doldurmak amaciyla bu calisma
tasarlanmigtir. Bu ¢alismanin amaci, Covid-19 Pandemi déneminde kamu ¢alisanlari a¢isindan agik¢a konugma
davranisi ile baglamsal performans arasindaki iliskiyi incelemek ve bu iliskide yonetsel takdirin diizenleyici roli
oynaylp oynamadigini ortaya koymaktir. Aragtirmanin 6rneklemini, Tiirkiye’deki tam zamanli ¢aligan kamu
calisanlar1 olusturmaktadir (n=238). Bu ¢aligmada veriler, Dyne ve LePine (1998) tarafindan gelistirilen agik¢a
konusma davranigi, Sandhu ve Kulik’in (2019) c¢alismalarindan uyarlanan yonetsel takdir ve Goodman ve
Svyantek (1999) tarafindan gelistirilen baglamsal performans olgeklerinden olusan anket yardimiyla elde
edilmistir. Agik¢a konusma davranisi ile baglamsal performans arasindaki iligkide yonetsel takdirin diizenleyici
etkisi, i¢ asamali diizenleyici degiskenli hiyerarsik regresyon analizi yardimiyla test edilmistir. Aragtirma
bulgularina gore, agik¢a konugma davramisinin baglamsal performans iizerinde pozitif etkiye sahip oldugu
saptanmustir. Buna karsin yonetsel takdirin baglamsal performans iizerine pozitif ama anlamli olmayan bir etkiye
sahip oldugu belirlenmistir. Ayrica yonetsel takdirin agik¢a konugma davranisi ile baglamsal performans
arasindaki iliskide diizenleyici rolii oynadig1 saptanmistir. Y dnetsel takdir, agik¢a konugma davranisi ile baglamsal
performans arasindaki pozitif iliskinin giiciinii artirmaktadir. Son olarak ¢alismanin bazi kisitlarina yer verilmekle
birlikte hem pandemi déneminde kamu kurumlar1 yoneticilerine uygulamada bazi oneriler sunulmus hem de
gelecekte aragtirmacilara bazi ¢alisma onerileri tavsiye edilmistir.

Anahtar Kelimeler: Yonetsel Takdir, A¢ik¢a Konusma Davranigi, Baglamsal Performans ve Kamu Caliganlari.

The Effect of Employee Voice Behavior on Contextual Performance for Public Employees In The
Covid-19 Pandemia Period: The Moderating Effect of Managerial Discretion

ABSTRACT

In times of crisis, it thought that managerial discretion affects both employee voice behavior and the contextual
performance of employees. However, a limited number of empirical studies have been found on public employees
on the subject. This study designed to fill the gap in the literature. The purpose of the study is to reveal the effect
of employee voice behavior on contextual performance and the moderating role of managerial discretion in the
relationship between employee voice behavior and contextual performance for public employees in the covid-19
pandemia period. The sampling of the study consists of public employees in Turkey (n=238). The data obtained
through a questionnaire including employee voice behavior scale developed by Dyne and LePine (1998),
managerial discretion scale adapted with the help of Sandhu and Kulik (2019) studies, and contextual performance
scale developed by Goodman and Svyantek (1999). The moderating effect of managerial discretion in the
relationship between employee voice behavior and contextual performance was tested with a three-step moderated
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hierarchical regression analysis. According to the findings of the research; it has been stated that employee voice
behavior had a positive effect on contextual performance. However, managerial discretion has been found to have
a positive but not significant effect on contextual performance. Moreover, the results of this study determined that
managerial discretion has a moderating effect in the relationship between employee voice behavior and contextual
performance. Managerial discretion strengthens the positive relationship between employee voice behavior and
contextual performance. Finally, although there are some limitations of the study, some suggestions were given
to the managers of public institutions during the pandemic period and some research suggestions were
recommended to the researchers in the future.

Keywords: Managerial Discretion, Employee Voice Behavior, Contextual Performance and Public Employees
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ABSTRACT

The COVID-19 has caused tremendous negative consequences in the economy through threatening millions of
livelihood and damaging the earning sources of around 50 million people in the informal sector in Bangladesh.
The aim of the study is to provide a comprehensive and demonstrative review on the observed data and the potential
impact of massive unemployment that will arise in future after lock-down. The study based on secondary sources
of information, since it is very tough to find any quantitative study on the extent of the widening toll on
unemployment in the consequences of Corona virus in Bangladesh. Tension is growing fast in the economy due
to the rapid-spread stage of outbreak of Covid-19 in Bangladesh. The study finds that massive job losses will
happen in both formal and informal sectors, as all of the sectors in Bangladesh e.g. RMG, Remittance, export and
import, transportation, tourism, banking and insurance, education are in vulnerable position because of the
devastating effect of Corona virus.

Keywords: Corona virus, consequences, lock-down, job loss, unemployment, Bangladesh
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OZET

Aralik 2019°da diinya genelinde etkileri yogun bir sekilde goriilmeye baslayan ve 2020 yilinin ilk aylarindan
itibaren tilkemizde de kendisini gosteren Covid-19 pandemisi, 6zellikle Mart 2020 itibariyle hayat1 biiylik dl¢tide
etkilemistir. Saglik Bakanliginca alinan tedbirler geregince gida ve lojistik gibi belirli sektorler disinda iiretim
durma noktasina gelmis ve sokaga ¢ikma yasaklari ile toplum yasami derinden etkilenmistir. Pandemi nedeniyle
biiylik kayiplarin yagsanmasi, belirli hizmetlerin yetersiz kalmasi ve maske, dezenfektan ya da benzeri saglik
malzemelerinin pandeminin en yogun yasandigi siireclerde yeterince temin edilememis olmasi tiiketicilerin saglik
konusunda farkindaliklarini arttirmis ve bu konuda duyarlilik gelismistir. Yasanilan bu degisimler 1siginda
gegmiste zorunlu mallar olarak tanimlanan birgok iiriiniin tiiketimi diiserken, netflix ve benzeri iiyelikler artmis,
hazc1 ve faydaci tiiketim tanimlamalari biiyiik 6l¢iide degismistir.

Bu calismada, halen devam etmekte olan pandeminin tiiketici tercihleri iizerindeki etkilerini belirlemek amaciyla
40 kisi ile ytliz yiize, telefon ve video konferans yontemiyle derinlemesine miilakat gerceklestirilmis, pandemi
sonrasi tiikketim aligkanliklarindaki degisimler ortaya konulmaya ¢alisilmistir.

Anahtar Kelimeler: Tiiketici Davramislari, Hazc1 Tiiketim, Faydact Tiiketim, Pandemi, Covid-19.

The Effect of Pandemic on Consumer Preferences in the Context of
Hedonic and Utilitarian Consumption

ABSTRACT

The Covid-19 pandemic, which started to be seen intensely in the world in December 2019 and has been present
in our country since the first months of 2020, has greatly affected life especially as of March 2020. In line with the
measures taken by the Ministry of Health, production has come to a halt outside certain sectors such as food and
logistics, and public life has been deeply affected by curfews. The great losses due to a pandemic, insufficient
certain services, the lack of masks, disinfectants or similar healthcare materials during the periods when the
pandemic was experienced the most, increased the awareness of consumers about health and developed sensitivity
in this regard. In the light of these changes, while consumption of many products, which were defined as mandatory
goods in the past, decreased, netflix and similar memberships increased, and the definitions of hedonist and
utilitarian consumption have changed to a great extent.

In this study, in order to determine the effects of pandemic, which is still ongoing, on consumer preferences, in-
depth interviews were made with 40 people face to face, by telephone and video conferencing method, and the
changes in post-pandemic consumption habits were tried to be revealed.

Keywords: Consumer Behavior, Hedonic Consumption, Utilitarian Consumption, Pandemic, COVID-19.
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OZET

Yeni koronaviriis (COVID-19) ilk olarak 2019 Aralik ay1 sonunda Cin’in Hubei eyaletinin metropollerinden biri
olan Wuhan’da pnémoni ile bagvuran vakalarda gézlemlenmis ve iilkemizde de ilk vakanin tespiti 11 Mart
tarihinde yapilmistir. Alti aya yakin bu siiregte Diinya genelinde vaka sayisi hizla artig gostererek alti milyonu
agsmustir. Hizla yayilim gosteren ve tiim diinyayi etkisi altina alan salgin hemen hemen her toplumda ve sektorde
oldugu gibi tiiketici davramslari iizerinde de onemli etkilere neden olmustur. Ozellikle pandemi siirecinde
meydana gelen kiiresel panigin turizm sektorii lizerinde de etkili olacagi ve bu siirecte tiiketicilerin turizm
tercihlerinin degisecegi ve daha segici olunacagi diisiiniilmektedir. Bu baglamda yapilacak olan alternatif turizm
tercihlerinin sagligin korunmasi, gelistirilmesi veya geri kazanilmasi, hijyen kosullari, ziyaret¢i yogunlugu ve tibbi
tesislerin varligi gibi kriterler gz oniinde bulundurularak yapilacagi dngoriilmektedir.

Bu ongoriiler dogrultusunda galismada, COVID-19 salgininin tiikketicilerin turizm tercihleri {izerindeki etkisini
belirlemek amaglanmaktadir. Arastirma kapsaminda online anket uygulamast ile 500 kisiye ulasilmis olup veriler
SPSS istatistiksel paket programi ile analiz edilmistir.

Anahtar Kelimeler: COVID-19, Tiiketici Davramisi, Tiiketicilerin Turizm Tercihleri.

The Effect of COVID-19 in Tourism Preferences of the Consumers

ABSTRACT

The new coronavirus (COVID-19) was first observed in cases that applied with pneumonia in Wuhan, one of the
metropolitan cities of Hubei province in China at the end of December 2019, and the first case was detected on
March 11 in our country. In this period of nearly six months, the number of cases worldwide have increased,
rapidly and exceeded six million. The epidemic which is rapidly spreading and affecting the whole world, has had
significant effects on consumer behavior as in almost every society and industry. Especially, it is expected the fact
that the global panic that occurs during the pandemic will impact the tourism sector in this process, change the
holiday tourism preferences of the consumers, that consumers will be more selective. In this respect, it is foreseen
that alternative tourism preferences will be made by taking into account the criteria such as health protection,
development or recovery, hygiene conditions, visitor density and presence of medical facilities.

In line with these predictions, the study aims to determine the impact of the COVID-19 epidemic on tourism
preferences of the consumers. Within the scope of the research, 500 people were reached with the online survey
application and the data were analyzed with the SPSS statistical package program.

Keywords: COVID-19, Consumer Behavior, Tourism Preferences of the Consumers.
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OZET

2019'un son giinlerinden itibaren, diinya vatandaglar1 daha 6nceden nasil yapilacagini bildikleri her seyi yapmayi
yeniden 6grenmek i¢in miicadele ediyorlar. Bu yani COVID-19, neredeyse uzman bilim adamlari i¢in bile benzeri
goriilmemis bir olgudur. Bu hastalik sadece diinyadaki tim saglik sistemlerini etkilemekle kalmamakta, aym
zamanda siyasi, sosyal, ekonomik ve teknik yasam aligkanliklarinda geri doniisii olmayan degisikliklere neden
olmaktadir. Bu makale, kiiresel hastalik/pandemik durumlarda operasyon yonetimini destekleyen faktorler
hakkinda tartigmalar gelistirmektedir. Bunlar, etkilesimli ve yapilandirilmamis kiiresel olaylarin katkilarina
dayanmaktadir. Operasyon yonetimi i¢in sabit teorik araglar bu tiir kiiresel kriz durumlari i¢in yeterli olmayabilir.
Kiiresel hastaliklar gibi krizler is sektoriindeki 6zel sirketler i¢in ¢ok dengesiz durumlar yaratsa da, operasyon
yonetimindeki akilli eylemlerle firsatlara doniistiiriilebilirler. Kiiresel salgin gibi durumlarda, is yapmak i¢in
operasyon yonetiminin siirekliligi ve istikrari her zamankinden daha 6nemlidir. Bu durum, para tasima sektoriinde
is yapan sirketler i¢in de farkli degildir. Bir ig olarak para tasima hizmeti goriindiigli gibi sadece bir noktadan
digerine para ve degerli egya tasimak degildir, aslinda derin yonleri vardir. Para tagima hizmetleri, ekonomik ve
sosyal yasamin vazgeg¢ilmez bir pargasidir. Bu makalenin amaci, kiiresel hastalik sartlarinda ¢alisan 6zel sektor
uygulayicilarina siireklilik ve istikrar i¢in operasyon yonetimi zorluklari ve kriz benzeri olaylarda bir miicadele
sekli olarak kullanilabilecek genel bir sablon hakkinda kavramsal arglimanlar gelistirmek ve bir teklif sunmaktir.

Anahtar Kelimeler: Operasyon Yonetimi, Kiiresel Hastalik, Para Tagima

Operational management challenge on cash-in-transit-services in global
disease

ABSTRACT

Starting from the last days of 2019, citizens of the world have been struggling to learn again to do everything they
had already known how to do before. This is an almost unprecedented phenomenon, namely COVID-19, even for
expert scientists. This global disease not only affects all health systems in the world but also causes irreversible
changes in political, social, economic and, technical life habits. This article develops arguments about the factors
that promote operations management in global disease/pandemic situations. These are based on contributions from
interactional and unstructured global events. Fixed theoretical tools for operations management may not be enough
for these kinds of global crisis situations. Although crises like global diseases create very unstable situations for
private companies in the business sector, with smart actions in operations management can be changed into
opportunities. In situations like global disease, in order to stay in business, operations management continuity and
stability are important more than ever. This is no different for companies that are cash-in-transit (CIT) business.
CIT as a business is not only transporting money and valuables from one point to another as it seems, indeed it has
profound aspects. CIT business is an indispensable part of economic and social life. The purpose of this article is
to develop conceptual arguments and provide a proposition about operations management as a challenge for
continuity and stability for private sector practitioners who are working in global disease, as well as a general
template that can be used in similar crises events.

Keywords: Operations Management, Global Disease, Cash-in-Transit (CIT)
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OZET

Bu caligmanin amaci, COVID-19 pandemi siirecinde tiiketicilerin iirlin stoklama davranislarini incelemektir.
Sosyal bilimlerde insan davraniglarini incelemede siklikla kullanilan Planli Davranis Teorisi (PDT) gercevesinde
aragtirma yiirtitiilmiistiir. Tiiketicilerin stoklama davranigina yonelik tutumlari, ¢evrelerindeki insanlarin tepkileri
ve algilanan davranigsal kontroliin davranissal niyet ve fiili davranis iizerindeki etkileri arastirilmistir. Modele
arastirma konusu ile iliskili olarak bireylerin psikolojik duygu durumlarini derinden etkileyen pandemi korkusu
ilave edilerek bir arastirma modeli olusturulmustur. Aragtirma modelinde yer alan iliskileri test etmek iizere ihtiyag
duyulan veriler 260 tiiketicinin katilimi ile online anket araciligi ile toplanmistir. Planli Davraniglar Teorisinin tiim
varsayimlar: desteklenmistir. COVID-19 salgini veya benzer kriz durumlarinda duyulan korkunun stoklama
davraniginin artmasina neden olmasi beklenir.

Anahtar Kelimeler: COVID-19, iiriin stoklama, pandemi korkusu, PDT

Consumers’ Hoarding Behavior During COVID-19 Pandemic: A Study
with The Theory of Planned Behavior in Turkey Market

The aim of this study is to examine the product hoarding behavior of consumers in the COVID-19 pandemic
process. Research was conducted within the framework of Planned Behavior Theory (TPB), which is frequently
used in social sciences to analyze human behavior. The attitudes of consumers towards hoarding behavior, the
reactions of people around them, and the effects of perceived behavioral control on behavioral intention and actual
behavior were analyzed. A research model was designed by adding the fear of pandemics, which deeply affect the
psychological perceptions of individuals, in relation to the research subject. The data needed to test the
relationships in the research model were collected via an online survey with the participation of 260 consumers.
All assumptions of Planned Behavior Theory were supported. Fear in COVID-19 outbreak or similar crisis
situations is expected to increase the hoarding behavior.

Keywords: COVID-19, hoard product, fear of pandemics, TPB
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Bu caligmanin amaci, COVID-19 pandemi siirecinin tiiketicilerin sosyal sorumlu tiiketici davranislar1 algilarina
etkisini incelemektir. Sosyal sorumlu tiiketici davramisi; tiiketicilerin satin alma kararlarinda ve tiikketim
davranislarinda kisisel ihtiyaglarini tatmin etme amacinin yani sira sosyal amaclari da dikkate almalarini ifade
eder. Sosyal sorumlu tiiketim diinyanin kaynaklarinin siirdiiriilebilirlik 6lgiitleri kapsaminda kullanilmasini esas
alan ve dogal yasama verilen zarari en aza indiren yontemleri arayan tiikketim seklidir. Arastirma amaci kapsaminda
yiiriitiilen literatiir incelemesi sonucunda bir arastirma modeli kurgulanmigtir. Arastirma modelinde yer alan
iligkileri test etmek iizere ihtiya¢ duyulan veriler 280 tiiketicinin katilimi ile online anket araciligi ile toplanmustir.
Analizlerden elde edilen ilk bulgular siirdiiriilebilirlik, etik gibi degiskenler yaninda pandemi gibi krizlere yonelik
risk algilariin tiiketicilerin sosyal sorumlu tiiketim davranislarini etkiledigini gostermektedir.

Anahtar Kelimeler: COVID-19, Sosyal sorumlu tiiketim, sosyal sorumlu tiiketici davranis

Effects of the Covid 19 Pandemic on Social Responsible Consumer Behavior

The aim of this study is to investigate the effect of COVID-19 pandemic process on consumers' perceptions of
socially responsible consumer behavior. Socially responsible consumer behavior; It refers to consumers'
consideration of social goals as well as the purpose of satisfying their personal needs in their purchasing decisions
and consumption behavior. Socially responsible consumption is a form of consumption that is based on the use of
the world's resources within the scope of sustainability criteria and seeks methods that minimize the damage to
natural life. As a result of the literature review carried out within the aim of the study, a research model was
designed. The data needed to test the relationships in the research model were collected through an online
questionnaire with the participation of 280 consumers. The first findings obtained from the analysis show that risk
perceptions regarding crises such as pandemic affect consumers' socially responsible consumption behaviors as
well as variables such as sustainability and ethics.

Keywords: COVID-19, Socially responsible consumption, socially responsible consumer behavior
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OZET

Teknolojinin gelismesi, alim giiciiniin artmasi, insanlarin gidecekleri yere daha hizli ve giivenli bir sekilde ulagsma
istegi, turizm sektoriiniin gelismesi, havayolu isletmeciliginin biiylimesini de beraberinde getirmistir. Biiyiime
egiliminin hizlanmasi sektor i¢inde rekabetin de artmasina sebep olmustur. Havayolu isletmeciliginde profesyonel
standartlara uygun olmak, miisteri ihtiyaclarini karsilama giiciine sahip olmak, sunulan hizmetlerinin 6zellik ve
niteliklerinin toplami sektdrde rekabet listiinliigii saglamaktadir. Ancak ekonomik krizler, siyasi krizler, dogal
afetler ve salgin hastaliklar seyahat hareketliligini azaltmaktadir. Salgin hastaliklar sebebiyle olusturulan seyahat
yasaklar1 ve karantina uygulamalari, turizm sektériinde oldugu gibi havayolu isletmeciliginin de daralmasina ve
baglantili diger sektorlerin is hacmini kaybetmesine sebep olmaktadir. Havayolu isletmeciliginin yeniden
canlandirilma siireci, seyahat edenlerin giivenliginin saglanmasini temel alan bir yaklagimla olmalidir. Bu
calismada COVIT 19 salgim sonrasi havayolu isletmeciliginin yeniden tercih edilebilmesi igin tiiketici
beklentilerinin ortaya konulmasi hedeflenmektedir. Bu dogrultuda 8 adet goriisme sorusu olusturulmus ve 40
havayolu kullanicisina ulagilmistir. Elde edilen bilgiler Covid-19 salgini sonrasi havayolu kullanicilarinin
beklentileri ortaya konulmus ve havayolu isletmeciliginin gelisiminde etkili olacak politikalarin belirlenmesi
bakimindan bir 6neri olacak sekilde ¢alisma sonuglandirilmistir. Goriismeler sonucu elde edilen veriler Covid-19
salgin1 sonrasi havayolu kullanicilarinin beklentilerini ortaya koymus ve havayolu isletmeciliginin gelisiminde
etkili olacak politikalarin belirlenmesi bakimindan bir 6neri olacak sekilde ¢aligma sonuglandirilmistir.

Anahtar Kelimeler: Havayolu Isletmeciligi, Covid-19, Turizm

Evaluation of Consumer Expectations in the Airline Sector After the

COVID-19

ABSTRACT

The development of technology, increased purchasing power, development of the tourism sector and the desire of
people to reach their destinations faster and safer brought with it the growth of airline sector. The acceleration of
the growth tendency has also led to an increase in competition within the sector. Complying with professional
standards in airline management, having the power to meet customer needs, the sum of the features and qualities
of the services provided provides a competitive advantage in the sector. However, economic crises, political crises,
natural disasters and epidemics reduce travel mobility. Travel bans and quarantine practices created due to
epidemic diseases cause airway management such as tourism sector to shrink and other related sectors to lose their
business volume. The process of revitalization of airline management should be based on an approach based on
ensuring the safety of travelers. In this study, it is aimed to reveal consumer expectations in order to re-prefer
airline management after the COVIT 19 outbreak. Accordingly, 8 interview questions were created and 40 airline
users were reached. The data obtained as a result of the interviews revealed the expectations of the airline users
after the Covid-19 outbreak and the study was concluded as a proposal for determining the policies that would be
effective in the development of the airline business.

Keywords: Airline Management, Covid-19, Tourism
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Havaalani hem ugaklara hem de yolculara ¢esitli hizmetlerin verildigi karmasik bir sistemdir. Bu sistem icerisinde
hava ve kara tarafinda bircok siire¢ eszamanli yiriitilmektedir. Dolayisiyla havaalani kapasitesinin tasarim
asamasindan itibaren etkin bir sekilde planlanmasi ve yonetilmesi gerekmektedir.

Havaalani kapasitesinin yonetiminde kullanilan yontemlerden biri de benzetim ydntemidir. Benzetim ydntemi
siireclerde degisiklik yapmadan sistem iizerinde deneme yapma imkani vermekte ve maliyet avantaji
saglamaktadir. Havaalan siireglerinden biri olan terminal giivenliginde de benzetim yontemi kapasitenin tespiti,
stirecin iyilestirilmesi gibi ¢esitli amaglarla kullanilmaktadir.

Bu c¢alisma kapsaminda COVID-19 krizi sonucunda alinan tedbirler nedeniyle havaalani terminal giivenlik
siirecinde benzetim ydntemi kullanilarak havaalan1 giivenliginde muhtemel yasanabilecek aksakliklarin
belirlenmesi amacglanmigtir. Arastirmanin birinci bolimiinde terminal giivenlik dnlemlerine yonelik mevcut
diizenlemeler ve COVID-19 krizi sonrast alinan tedbirler literatiir taramasiyla verilmistir. Devaminda Milas-
Bodrum Havalimani’nin mevcut ve COVID-19 tedbirlerinden sonraki terminal giivenlik modellemesi ele
alinmigtir. Model olusturulurken alan yazindaki ¢alismalardan ve Milas-Bodrum Havalimani’nin gegmis yillara
ait yolcu trafigi verilerinden yararlanilmistir

Anahtar Kelimeler: Yonetsel Takdir, A¢ik¢a Konugma Davranigi, Baglamsal Performans ve Kamu Calisanlari.
* Bu aragtirma SIHAGUVDER destegi ile hazirlanmustir.

The Effect of the Measures at Airports Within the Scope of Covid-19 on Terminal Security
Processes: An Application at Milas-Bodrum Airport

ABSTRACT

The airport is a complex system that provides various services to both aircrafts and passengers. In this system,
many processes are carried out simultaneously on airside and landside. Therefore, the airport capacity needs to be
effectively planned and managed starting from the design phase.

Simulation is one of the methods used in the management of airport capacity. It allows to experiment on a system
without making any changes in the processes and provides cost advantage. In terminal security screening, which
is one of the airport processes, the simulation method is used for various purposes such as capacity determination
and process improvement.

Within the scope of this study, it is aimed to identify possible disruptions in airport security by using simulation
method in the airport terminal security process due to the measures taken as a result of the COVID-19 crisis. In
the first part of the study, the current arrangements for terminal security measures and the measures taken after the
COVID-19 crisis are given by literature review. Subsequently, terminal security modeling of Milas-Bodrum
Airport and after the COVID-19 measures are discussed. The studies in the field literature and the passenger traffic
data of Milas-Bodrum Airport from previous years were used while creating the model

Keywords: Managerial Discretion, Employee Voice Behavior, Contextual Performance and Public Employees
* This research has been prepared with the support of SIHAGUVDER.
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OZET

Ulke ekonomilerinde agirhig1 giderek artmakta olan kadin girisimcilerin énemi ve rolii, i¢inde bulundugumuz
pandemi donemi sonrasinda daha fazla hissedilmeye baslanacaktir. Akademik arastirmalarda popiiler bir alan
olarak kargsimiza ¢ikan kadin girisimciligi, yeni donemde kuskusuz daha popiiler hale gelecektir. Aragtirma, hem
pandemi sonrasi yapilacak calismalara fikir verme ve kargilagtirma imkani sunma potansiyeli; hem de dogrudan
kadin girisimcilere yonelik lisansiistii tezlerle birlikte bilimsel makaleleri konu alan bir aragtirmaya rastlanilmamis
olmast nedeniyle tasarlanmigtir. Arastirma, Tiirkiye’nin pandemi dncesindeki kadin girisimci yazinini ¢esitli
basliklar ¢ergevesinde gorsellestirmeyi amaclamaktadir. Arastirma verileri, “kadin girisimei” anahtar kelimesi
baglaminda ilk lisansiistii arastirmanin goriildiigii 1996 yilindan giiniimiize kadarki siirecin ve bilimsel arastirma
makalelerinin son yirmi yilinin sistematik alan yazin taramasi yontemiyle elde edilmistir. Ulasilan veriler nicel
icerik analizi kapsaminda SPSS-22 ile degerlendirilmistir. Arastirma bulgularinda, kadin girisimci yazinindaki
aragtirmalarin yarisindan fazlasinin 2016-2020 yillar1 arasinda yapildigi; arastirma konularinda sorunlar, destekler
ve etkilerinin 6ne ¢iktigi; aragtirmalarin cografi alan olarak doktora tezlerinde iilke genelinde, yiiksek lisans
tezlerinde yerel bazda oldugu ve aragtirmanin yapildigi bilim alam olarak Isletme’nin 6n plana giktigia yonelik
kiimelenmeler dikkat ¢gekmektedir.

Anahtar Kelimeler: Girisimcilik, Kadin Girisimci, Nicel i¢erik analizi

Women Entrepreneurs literature in Turkey:
Pre-Pandemic View (1996 -2020)

ABSTRACT

The importance and role of women entrepreneurs, whose weight is gradually increasing in the country’s
economies, will be felt more after the pandemic period we are in. Women entrepreneurship, which is a popular
field in academic research, will undoubtedly become more popular in the new period. The research has been
designed with the potential to give an opportunity to give an idea and compare the work to be done after pandemic.
Also, the research has been designed because of the lack of a research subject to postgraduate theses and scientific
articles directly about at women entrepreneurs. The research aims to visualize the literature on women
entrepreneurs in Turkey’s pre-pandemic under various headings. The research data were obtained through the
systematic literature review of the last twenty years of scientific research articles and the process since 1996, when
the first postgraduate research was seen in the context of the keyword “women entrepreneur”. The data obtained
were evaluated with SPSS-22 within the scope of quantitative content analysis. In the findings of the research, it
is noteworthy clusters regarding the fact that more than half of the researches in the women entrepreneur literature
were conducted between 2016-2020; problems, supports and effects of research are prominent; the researches are
geographically in the field of doctorate theses throughout the country, and the master theses are on the local basis;
and the Business comes to the forefront as the science area where the research is conducted.

Keywords: Entrepreneurship, Women Entrepreneur, Quantitative content analysis
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OZET

Diinya tarihi boyunca pek ¢ok salgin hastalik; toplumsal, sanayi, ekonomik, siyasal ve ulagim iizerinde olumsuz
etkilere sebep olmusgtur. Bu tiir hastaliklarin; 6zellikle ticaret yollar1 ve merkezlerinde emek yogun is ve faaliyetler
iizerinde oldukga etkili oldugu bilinmektedir. Covid 19 viriisii hakkinda saglik bilimleri alaninda pek ¢ok ¢alisma
olmasina ragmen, kiiresel 6l¢ekteki ekonomik etkilerine iligkin yayin ve raporlarin ortaya ¢ikmasinda oldukga geg
kalinmus, bu viriisiin igerigi hakkinda ancak tahminler yapilabilmistir. Cin’in disinda, bu hususta, gdze carpan en
onemli rapor; Avrupa Parlementosu’nun 26 Subat 2020 tarihindeki “Salgin ve Kiiresel Salginlarin Ekonomik
Etkileri” isimli raporudur. Rapor; viriisiin diinya ekonomisi tizerindeki en Onemli etkisinin, ekonomiyi
yavaslatmasindan dolayi ortaya ¢ikan sorunlara yoneliktir. Tahminler, is diinyasinin bu duruma en kisa siirede
adapte olabilecegini gostermekle beraber, bilhassa satis ve pazarlamada onemli degisikliklerin olusacagin
vurgulamaktadir. Kiiresel dlgekteki diinya ticareti, elektronik ticaret temelinde yiiriitiilse de, yiiz yiize iletisimin
hala etkin bigimde kullanildig1 kaginilmaz bir gergektir. Bu durum; hem web tabanli ticaret yapan isletmeler, hem
de diger isletmelerin ticari iliskilerini olumsuz etkilemis; ayrica iiretim ve finansal hareketlerin yavaglamasi ile
bazi ig yerlerinin kapanma tehlikesine neden olmustur. Ayrica, uzaktan ¢aligmaya alisik olmayan ig gérenlerin yeni
calisma bigimlerine iliskin sorunlar1 ve yoneticilerin aligilagelmis faaliyetlerin digindaki baska konular ile
girigimcilerin ise ¢ok farkli girisim firsatlarina yonelmelerini saglamistir. Bu goriislere dayanarak calismanin
amaci; halen kiiresel boyutta ¢ok kayda deger bir tehdit olan Covid19’un, girisimcilik ve pazarlama iizerindeki
mevcut ve gelecekteki etkilerine yonelik ¢6ziim Onerileri sunmaya ¢alismaktir. Bunun alana yapacagi katki ise
¢aligmanin 6nemine isaret etmektedir.

Anahtar Kelimeler: Covid 19, Kiiresel Salgin, Ulusal ve Uluslararas1 Pazarlama, Girisimcilik, Ticaret

A Conceptual Study On Covid 19's Effects On Entrepreneurship And
Marketing

ABSTRACT

Many epidemic diseases throughout the world history; caused negative effects on social, industrial, economic,
political and transportation systems. Such diseases; it is known to be very effective on labor intensive works and
activities, especially in trade routes and centers. Although there are many studies in the field of health sciences
about Covid 19 virus, it has been quite late in the publication of reports and reports on its global economic effects.
At the same time, until today, only predictions have been made about the content of this virus. Apart from in China,
the most striking report on this issue is; it is the report of the European Parliament's "Economic Effects of the
Epidemic and Global Outbreaks" on 26 February 2020. Report; the most important effect of the virus on the world
economy is related to the problems that caused by the slowing down of the economy. Although the forecasts show
that the business world can adapt to this situation as soon as possible, it emphasizes that significant changes will
occur especially in sales and marketing. Although world trade on a global scale is carried out on the basis of
electronic commerce, it is an inevitable fact that face-to-face communication is still used effectively. This situation;
both web-based businesses and other businesses have negatively affected the commercial relations; it also caused
the risk of closure of some workplaces by slowing production and financial movements. Also, the problems related
to the new ways of working of the employees who are not accustomed to working remotely, and other issues other
than the usual activities of the managers and the entrepreneurs to turn to very different enterprise opportunities.
The purpose of the study based on these views; To try to offer solutions for the current and future effects of
Covid19, which is still a very significant threat on a global scale, on entrepreneurship and marketing. The
contribution of this to the field indicates the importance of the study.

Keywords: Covid 19, Global Outbreak, National and International Marketing, Entrepreneurship, Trade
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OZET

Cin’in Wuhan kentinde ortaya ¢ikan ve tiim diinya geneline yayilan Covid-19 salgin1 nedeniyle, iilkelerin basta
saglik sistemleri olmak iizere egitim, sosyal hayat ve ekonomi gibi pek ¢ok alan olumsuz etkilenmistir. Kimi
iilkeler salgindan tiim alanlarda daha fazla etkilenirken, bazi {ilkeler ise sistemlerinin giicliiliigii nedeniyle daha az
etkilenmiglerdir. Tiirkiye’de saglk sistemin saglam olmasi, son yillarda saglk alaninda devletin basta sehir
hastahaneleri olmak iizere atmis oldugu yatirim adimlari bu siirecin olumsuz etkilerini azaltmada etkili olmustur.
Ayn1 zamanda saglik alaninda nitelikli ve yeterli personelin bulunmasi, hastahanelerin makine, techizat ve
ekipman sikintisinin olmamasi salginla miicadele eden diger iilkelere nazaran Tiirkiye’yi miicadele avantajli bir
duruma getirmistir. Kamu maliye literatiirinde kalkinma carilerinden biri olarak belirtilen saglik harcamalarinin
etkin yonetilmesi salgin nedeniyle ortaya ¢ikmasi muhtemel olan maliyetin minimize edilmesine biiyiik katki
sunmustur. Salginin kiiresel bir hal almas ile birlikte tilkeler tedbir amagli belirli kisitlamalara gitmislerdir. Tedbir
amacl olarak yiirlirliige konulan kisitlamalar {ilkelerin ekonomilerini iilkeden iilkeye seviyesi degismekle birlikte
belli bir diizeyde olumsuz etkilenmelerine neden olmustur. Isletmelerin belirli siireligine kapatilmas1 veya is
hacimlerinin daralmig olmasi, iiretim kapasitelerinin azalmasina etki etmis bu da isletmelerde ¢alisgan emek
faktoriine isletmeler tarafindan duyulan ihtiyacin azalmasina neden olmustur. Calisanlarin isten {icretli veya
ticretsiz izinli olarak ayrilmalarma veya tamamen g¢ikartilmalarina sebebiyet vermistir. Piyasanin durumu
boyleyken her kriz ortaminda oldugu gibi devletlerin ekonominin ¢arklarinin yavas yavas da olsa isleyebilmesi
icin devletlerin ekonomilere miidahale etmesi ihtiyacini ortaya ¢ikarmistir. Her devlet kendi iilke ve ekonomi
ozelliklerine ve ihtiyaglarma uygun olarak belirlenen ekonomi plan ve programlarini uygulamaya alarak
piyasadaki iiretim faktdrlerinin magduriyetlerinin giderilmesine yardimei olmustur.

Anahtar Kelimeler: Maliye, Covid-19, Tiirk Vergi Sistemi, Vergi Hukuku, Vergi Tedbirleri

In Period of Covid-19 in Turkey Evaluation of Tax Precautions
ABSTRACT

Due to the Covid-19 outbreak that occurred in Wuhan city of China and spread all over the world, many areas of
the countries, such as education, social life, economy and particularly health systems were negatively affected.
Some countries were less affected by the epidemic thanks to the strength of their systems while some countries
were more affected in all areas. The fact that Turkey's healthcare system is strong and the investments made by
the government in the healthcare sector, particularly in City Hospitals, in recent years has been effective in
reducing the negative effects of this process. At the same time, the availability of qualified staff in the sufficient
number, and the fact that hospitals do not suffer from machinery and equipment shortages have brought Turkey
in an advantageous situation compared to other countries struggling with the epidemic. Effective management of
health expenditures, which is stated as one of the current expenditures with development effect in the public
finance literature, contributed greatly to minimizing the cost that was likely to occur due to the epidemic. With the
outbreak becoming global, countries have put into force certain restrictions for precautionary purposes. The
restrictions put into force for precautionary purposes, although their level varied from country to country, caused
the economies of the countries to be negatively affected at a certain level.

Keywords: Public Finance, Covid-19, Turkish Taxation System, Tax Law, Tax Precautions.
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OZET

2019 yilinda Cin'in Hubei eyaletinin Wuhan sehrinde basladig: kabul edilen ve diinya ¢apinda hizla yayilarak
Covid-19 pandemisine yol agan SARS-CoV2 hastalik siireci; kiiresel diizeyde biitiin sektorleri etkilemistir. Bu
stirecte diinya genelinde yaygin olarak alinan tedbirler ¢ercevesinde Tiirkiye’de de hizli bir bigimde 6nlemler
alinmaya baglanmistir. Bu kapsamda bazi sektorlerin faaliyetleri gecici olarak durdurulurken, bazilarinda ise esnek
¢alisma modeline gecilmistir. Siirecin yonetiminde kritik 6nem tasiyan saglik sektoriinde ise ¢alisanlara izin ve
isten ayrilma kisitlamalar ile birlikte yogun is haftasi uygulanmaya baslanmistir. Olaganiistii durum, saglik
¢aliganlarimin is yikiinii normalin {izerinde arttirmistir. Artan is yiikiiniin mesleki tiikenmislik gibi bir etkisi
olabilecegi gibi, orgiitsel baglilik iizerinde de etkilerinin olabilecegi diisiiniilmektedir. Bu ¢aligmada, T.C. Saglik
Bakanlig1 tarafindan pandemi hastanesi olarak secilen ve Tiirkiye’de pandemi siirecinin yonetimine dnemli
katkilar saglayan Hacettepe Universitesi saglik ¢alisanlarinin artan is yiiklerinin mesleki tikenmislik ve orgiitsel
bagliliklart {izerindeki etkisi ortaya konulmaya ¢alisilmistir. Bu ¢ergevede, Maslach ve Jackson (1980) tarafindan
gelistirilen ve literatiirde “Maslach Tiikenmislik Olcegi” olarak bilinen dlcek ile Meyer ve Allen (1991) tarafindan
gelistirilen “Orgiitsel Baglilik Olgegi” kullamlarak yapilan arastirmanin pilot calismasi kapsaminda 20 saglik
calisanina ¢evirimigi anket uygulanmistir.

Pilot calisma kapsaminda mesleki tiikenmislik; duygusal tilkenme, duyarsizlagsma ve kisisel basar1 boyutlari ile ele
alinmistir. Orgiitsel baglilik ise; duygusal baglilik, devam baghiligi ve normatif baghlik olmak iizere 3 boyutta
degerlendirmistir. Bu kapsamda mesleki tiikenmisgligin Covid-19 siirecinde saglik ¢alisanlarinin 6rgiitsel baglilik
diizeyleri lizerine etkisi incelenmistir. Ayrica, s6z konusu bu etkinin saglik ¢alisanlarinin demografik 6zelliklerine
gore farklilik gosterip gostermedigi t-testi kullanilarak analiz edilmistir. S6z konusu pilot ¢aligmanin sonuglari, bir
sonraki asamada 350 saglik ¢alisani {izerine yapilacak olan ¢aligmanin gegerlik ve giivenirliginin saglanmasi
acisindan da 6nem tagimaktadir.

Anahtar Kelimeler: Covid-19, érgiitsel baglilik, mesleki tiikkenmislik, saglik ¢alisanlari.

The Effect of Occupational Burnout on the Organizational Commitment of
Healthcare Professionals in the Covid-19 Outbreak Process: A Field Study

ABSTRACT

The SARS-CoV?2 disease process, which was first considered to have started in Wuhan, China in Hubei province
in 2019, and spread rapidly worldwide, leading to a COVID-19 pandemic; it affected all sectors at the global level.
In the framework of the precautions implemented widely throughout the world in this process in Turkey has begun
to take precautions quickly. In this context, while the activities of some sectors have been stopped temporarily,
others have started to work flexibly. In the health sector, which is critical for the management of this process, an
intensive work week has started to be applied to the employees with the restrictions on leave and leave. The
extraordinary situation has increased the workload of health workers above normal. Increasing workload may have
an impact on professional burnout as well as on organizational commitment. In this study, the effect of increasing
workloads of health workers at Hacettepe University which is selected a pandemic hospital by T.C. Ministery of
Health, on professional burnout and organizational commitment is tried to be revealed. In this context, online
questionnaires were applied to 20 healthcare workers within the scope of the pilot study of the research developed
by Maslach and Jackson (1980) and using the “Organizational Commitment Scale” developed by Meyer and Allen
(1991).

63



Professional burnout within the scope of pilot study; emotional exhaustion, depersonalization and personal
success. Organizational commitment; emotional loyalty, attendance and normative commitment were evaluated in
three dimensions. In this context, the effect of professional burnout on the organizational commitment levels of
healthcare professionals was examined in Covid-19 process. In addition, whether this effect differs according to
the demographic characteristics of healthcare professionals was analyzed using the t-test. The results of the pilot
study are also important in terms of ensuring the validity and reliability of the study that will be carried out on 350
healthcare workers in the next stage.

Keywords: Covid-19, organizational commitment, occupational burnout, health workers.
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Abstract

This paper aims to reveal the key impact of the COVID-19 pandemic on diplomacy. It claims that the pandemic
coincides with the decline of the liberal world order that Id to the rise of statecraft and public diplomacy, two rival
practices to diplomacy. Already in decline, diplomatic practices have been further relegated to an inferior status
under the Covid-19, while at the same time we observe the rising popularity of its rival practices.

Accordingly, the paper will first focus the rising popularity of the nemesis of diplomacy, i.e. statecraft. Then, the
paper will discuss how another rival term, public diplomacy limits the capability and credibility of diplomacy.
Third, the paper scrutinizes how the Covid-19 pandemic has had a multiplier effect on the fall of diplomacy. It
further constrains ambassadorial diplomacy, while elevating statecraft and public diplomacy through a new term
called “Corona diplomacy”
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OZET

Cin’in Wuhan kentinde 2019 yilinin Aralik ayinda ortaya ¢ikip tiim diinyay: etkisi altina alan Covid-19 pandemisi
sosyal hayattan ekonomik hayata her alanda etkisini gostermistir. Bu siiregte iilkeler “evde kal” ve “sosyal
mesafeyl koru” c¢agrisi yapmislardir ve bireylerin salgindan korunmasi i¢in kamu bilinci olusturulmaya
caligtlmistir. Devletin yani sira birgok kurum ve kurulusta siireci desteklemek igin {icretsiz hizmetler sunmus,
saglik calisanlarina 6zel kampanyalar yapmustir. Saglik, ekonomik ve sosyal anlamda bir krize doniigen bunun gibi
siireclerde markalarin sessiz kalarak iletisimi kesmeleri olumsuz sonuglar dogurabilmektedir. Boyle bir siirecte
onemli olan markalarin iletisim tonudur. Bu siirecte de markalar sosyal duyarlilik agisindan bir takim faaliyetlerde
bulunmuslar ve mesaj vermek admna gorsel ifade tarzlarindan biri olan logolarinda degisikliklere gitmislerdir.
Markalarmn tiiketici ile iletisimini saglayan logolar marka kisiligi, marka imaji1 ve kurumsal gorsel kimligin
olusmasinda 6nemlidir. Bu ¢alismanin amaci Covid-19 siirecinde markalarin logo degisimini resmetmektir. Bu
amacla ulusal ve kiiresel alanda faaliyetlerini siirdiiren 14 markanin logo degisimleri incelenmistir. Calisma
sonucunda tiim marka logolarinin renk ve dizayninin ayni kaldig1 12 markanin logosunda yalnizca sekil, harf veya
sembollerin birbirinden uzaklastirilarak sosyal mesafeye dikkat ¢ekildigi, 2 markanin logosunda ise evde kalmaya
yonelik mesaj vermek amaciyla bigimsel degisikliklerin yapildig: tespit edilmistir. Markalarin logolarinda renk,
sekil, yazi karakteri ve dizayn degisimine gitmemesindeki en énemli neden tiim bu unsurlarin kurum kimligini,
marka imajint ve marka kisiligini yansitmasidir. Caligmada markalarin bu siirecte faaliyetlerini durdursalar da
siirece 1iliskin logolarinda dikkat c¢ekici degisimler yaparak tiiketicilerle olan iletisimlerini siirdiirmeyi
amacladiklart gdzlemlenmistir. Bu degisim ile markalar hem siirece olan sosyal duyarliliklarini ifade etmisler, hem
hatirlanabilirliklerine katki saglamiglar hem de dikkat ¢ekerek giindem olmayi bagarmislardir.

Anahtar Kelimeler: Covid-19, Marka, Logo

Change in Brand Logos in Covid-19 Process

ABSTRACT

Covid-19, which emerged in Wuhan, China in December 2019 and influenced the World. Pandemic has shown its
effect in every field from social to economic. In this process, countries called for “stay at home” and “keep social
distance” and public awareness was tried to be created to protect individuals from the epidemic. In addition to the
state, it has provided free services to support the process in many institutions and organizations, and made special
campaigns for healthcare professionals. In such processes that turn into a crisis in terms of health, economy and
social aspects, the fact that brands remain silent and cut communication can have negative consequences. What
matters in such a process is the communication tone of brands. In this process, brands have carried out some
activities in terms of social sensitivity and have changed their logos, which is one of the visual expression styles,
to give messages. Logos that enable brands to communicate with the consumer are important in creating brand
personality, brand image and corporate visual identity. The aim of this study is to illustrate the logo change of
brands in the Covid-19 process. The logo changes of 14 brands operating in the national and global arena were
examined. As a result of the study, it was determined that the colors and designs of all brand logos remained the
same, and the logos of 12 brands were removed by removing only the shapes, letters or symbols from each other,
and formal changes were made in the logo of the 2 brands in order to give a message to stay at home. The most
important reason for brands not to change color, shape, font and design in their logos is that all these elements
reflect their corporate identity, brand image and brand personality. In the study, it is observed that brands aim to
maintain their communication with consumers by making remarkable changes in their logos, even if they stop their
activities in this process. With this change, brands both expressed their social sensitivity to the process, contributed
to their recall and also managed to be the agenda by attracting attention.

Keywords: Covid-19, Brand, Logo
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OZET

Diinyada yasanan kiiresel Covid-19 salgin1 yasamimizin her alaninda etkili olmustur. Tiiketim aliskanliklarimiz,
onceliklerimiz degisiklige ugramistir. Tiiketimin motor giiglerinden biri olan televizyon reklamlari da bu salgin
doneminde alisilagelmisin disina ¢ikmustir. Ozellikle hijyenin 6n plana ¢iktig1 bu siirecte gida, kisisel temizlik gibi
hijyen iiriinlerine ait reklamlar da artig olurken tiiketimin mihenk taslarindan biri olan bankalara ait reklamlar da
on plana ¢ikmustir. Karantina siiresinde aligveris merkezleri, magazalar, cafeler, berber ve kuaforler gibi giinliik
yasamda sik sik kullanilan mekanlarin kapali olmasi insanlarin giinliik tiiketim aligkanliklarini da degistirmistir.
Sosyal medyada bilgi kirliliginin artmasi sebebiyle karantina siiresince evde kalan hedef kitlenin en ¢ok kullandigi
ve haberleri takip ettigi kitle iletisim araci yeniden televizyon olmustur. Dolayisiyla televizyon reklam verenler
acisindan 6nemli bir mecra haline gelmistir. Bu siiregte reklam ajanslari temsil ettikleri markalarin bir taraftan
Covid-19 siiresince halkin yaninda oldugu mesajini verirken bir taraftan da marka hatirlatmas1 yapmaya devam
etmistir.

Bu calismada Covid-19 salgini siiresinde yayimlanan reklamlarin izleyicinin algisina nasil bir etkisinin oldugu
arastirilmistir. Izleyicilerin séz konusu markalara ait reklamlara giivenip giivenmedikleri, bu reklamlara ait
mesajlart nasil algiladiklari, bu reklam filmlerini bir marka tanitimi m1 yoksa sosyal mesaj veren bir video mu
olarak gordiikleri c¢alismanin temel problemidir. Bu problem 3 farkli sektdre yonelik reklam iizerinden
¢oziimlenmeye c¢alisilmistir. Reklamlar Siitag, Vakifbank ve Vestel’in Covid-19 temali reklamlaridir. Arastirma,
Covid-19 tedbirleri siiresince yapildigi i¢in reklamlar internet iizerinden goriintiilii arama yapilirken birer
aragtirmactyla birlikte izlenilmis ve beraberinde derinlemesine miilakat teknigi ile 16 adet soru sorulmustur.
Gorligme yapilan kisiler her yastan, meslekten ve gelir grubundan daginik olarak secilmistir. Caligma karantina
stirecinde televizyon izleyen kisilerle sinirlandirilmistir.

Anahtar Kelimeler: Reklam, Televizyon, Marka, Covid-19

The Effect of the Ads Broadcast on TV During Covid-19 Pandemic on the

Perception of the Audience

ABSTRACT

The global Covid-19 outbreak in the world has affected all the fields of our lives. Our consumption habits and
priorities have changed. Television ads, which are among the motor powers of consumption, have also broken
with tradition in this pandemic period. Especially in this process, during which hygiene is at the forefront,
advertisements for food and hygiene products such as personal cleaning products have increased, and the
advertisements of the banks, which is one of the cornerstones of consumption, have come to the fore as well. As
the places frequently used in daily life such as shopping malls, shops, cafes, barbers and hairdressers are closed
in the quarantine process, it has also changed people's daily consumption habits. Due to the increase of
information pollution in social media, television has again been the mass media that the target audience staying
at home uses the most and follow the news during quarantine period. Therefore, television has become an
important medium for advertisers. On one hand, advertising agencies have given the message that the brands
they represent are with the public during Covid-19, on the other hand, they’ve continued to make brand
reminders.
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In this study, it was investigated how the advertisements broadcast during the Covid-19 pandemic have affected
the perception of the audience. The main problem of the study is whether viewers trust the advertisements of
these brands or not, how they perceive the messages of these advertisements, whether they see these commercial
films as a brand promotion or a social message video. This problem was tried to be solved through the ads
intended for 3 different sectors. The ads are Covid-19 themed ads of Siitag, Vakifbank and Vestel. Since the
research was conducted during the Covid-19 measures, advertisements were watched together with a researcher
while making video calls on the internet, and 16 questions were asked with in-depth interview technique. The
interviewees were chosen dispersedly from all ages, professions and income groups. The study was limited to
people watching television in the quarantine process.

Keywords: Advertisement, Television, Brand, Covid-19.
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Uluslararas1 EMI Girisimcilik ve Sosyal Bilimler Kongresi; girisimcilik ve sosyal bilimlerde yer alan
akademisyenlerin, girisimcilerin, yoneticilerin, sanatcilarin ve lisansiistii 6grencilerinin bilgi paylasiminda
bulunmak {izere bir araya geldigi, akademik, sosyal ve kiiltiirel niteligi gelistirmeyi amaglayan beseri, kiiltiirel ve
sosyal sermayeyi zengin kilan bir platformdur. Bu platformda yer alan ilk dort kongredeki 113 girisimcilik temali
¢aligma yazindlgiim ve degerleme analizine tabi tutulmus ve bildiriler 6zet kitaplari lizerinden degerlendirilmistir.
Bu analize bagli olarak bildiriler girisimcilik alt konulari, aragtirma yontemleri, unvanlari ve iiniversitelerine bagl
olarak incelenmistir. Cikan mevcut durumun gelecekteki c¢alismalara 1sik tutacagi, arastirmacilara ve
uygulayicilara yonelik teorik ve pratik oneriler barindiracagi ifade edilebilir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Temali Calismalar, Yazinolgiim ve Degerleme Analizi,
Uluslararas1t EMI Girisimcilik ve Sosyal Bilimler Kongresi.

Entrepreneurship Themed Studies:

Example of International EMI Entrepreneurship and Social Sciences
Congress

ABSTRACT

International EMI Entrepreneurship and Social Sciences Congress; It is a platform that enriches human, cultural
and social capital aiming to develop academic, social and cultural quality, where academics, entrepreneurs,
managers, artists and graduate students in entrepreneurship and social sciences come together to share information.
113 entrepreneurial themed studies in the first four congresses on this platform were subjected to bibliometric
analysis and the papers were evaluated through the summary books. Based on this analysis, the papers were
examined based on entrepreneurship sub-topics, research methods, titles and universities. It can be stated that the
current situation will shed light on future studies and will include theoretical and practical suggestions for
researchers and practitioners.

Keywords: Entrepreneurship, Entrepreneurship Themed Studies, Bibliometric Analysis, International EMI
Entrepreneurship and Social Sciences Congress.
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OZET

Girisimcilik, glinlimiiz diinyasinda ekonomik kalkinmada ve gelismede rol oynayan en 6nemli faktorlerden biridir.
Girisimcilik, ekonomik biiyiimenin motoru, yenilik ve yaraticihigin kaynagidir. Uretim faktorlerini ve iiretim
girdilerini bir araya getirip iiretim islemini gergeklestirmek, girisimcilik olarak tanimlanmustir.

Girigsimciligin tanimi ve islevlerini bir arada degerlendirdigimizde; vakif kurucularinin bir girisimci olarak topluma
hizmet ettiklerini gorebiliyoruz. Bu eylemin yiizyillar boyu hatta sonsuza degin siirecek bir zaman boyutuna da
sahip olmas1 amaglanmigtir. Boylece girisimin siirdiiriilebilirlik boyutunun ne denli biiyiik bir alan1 kapsadig:
ortadadir. Bunun i¢in de ¢ok ve bilyiik miktarlarda ekonomik kaynaklar vakif kurucular tarafindan ayrilmistir.
Vakif kuruculari, amaglarina ulagsmak, toplumun tiim ihtiyaglarina cevap verebilmek ve dngordiikleri hizmetin
aksamadan yiiriitiilebilmesi icin biinyelerinde barmdirdiklar kisilere is olanaklar1 ve gegim yollar1 saglamig ve
istihdanun arttirilmasina katkida bulunmuslardir. Uretim faktorlerini bir araya getirip toplumun hizmetine sunmak,
girisimciligin en giizel boyutuna isaret etmektedir. Toplumda degisim yaratacak yenilikler yine vakif kurma fiili
ile gerceklesmistir. Bu anlamda yeni mabhallelerin, yerlesim birimlerinin hatta gehirlerin kurulmasi vakif
kurucularinin girisimei olarak dnemli rollerini gostermektedir. Gelirin ve servetin yeniden dagilimi yine vakif
kurucularinin amagladiklar1 hizmetleri gergeklestirirken ortaya koyduklari bir gergekliktir. Bu sonuglar,
girisimcilik ve vakif kurmanin mikro anlamda verileri ile birlikte makro anlamda da sonuglarinin ne denli farkli
boyutlara sahip oldugunun gostergesidir.

Osmanli donemi vakif kurucularini ekonomik anlaminda oldugu kadar sosyal anlaminda da bir girigsimci olarak
degerlendirip analiz yapmak, bu g¢alismanin amacidir. Bu analizi yaparken kullanilacak yontem; vakif
kurucularinin vakfiyeleri ve vakif muhasebe defterlerindeki veriler lizerinden yapilacak nitel ¢calismalar olacaktir.

Anahtar Kelimeler: Girisimcilik, vakif kurmak, istihdam, tiretim, stirdiiriilebilirlik

Analiyzing Ottoman Foundations (Waqfs) in the context of Economic and
Social Entrepreneurship

ABSTRACT
Entrepreneurship plays one of the major roles in economic development of today’s world. Entrepreneurship is the
engine of economic growth, the source of innovation and creativity and it’s defined as combining production
factors and inputs to realize the production process.

When we evaluate the definition and functions of entrepreneurship together; we can see that founders of
foundations (waqfs) serve society as an entrepreneur. This action is intended to have a time dimension that lasts
for centuries or even forever. Thus, it is clear how long sustainability dimension of the enterprise covers. For this
purpose, rich and great amounts of economic resources are allocated. The founders have provided job opportunities
for people to achieve their goals and to meet all the needs of the society and to ensure that their services are carried
out without interruption. They contributed to the decrease in unemployment. They brought together the production
factors and presented them to the society. Innovations which will create change in the society have been actualised
through the act of establishing a foundation. In this context, the establishment of new neighbourhood’s settlements
and even cities shows the importance of founder roles as entrepreneurs. The redistribution of income and wealth
is another service of founders. These results are indicative of the fact that they have important results in macro
terms along with micro data of entrepreneurship and foundation building.

The aim of this study is to evaluate the founders of foundation in the Ottoman period as an economic entrepreneur
and to analyse it as a social entrepreneur. The method to be used in making analysis will be the qualitative studies
to be carried out on the data of the deed of trust (wagfiyye) and waqf accounting books.

Keywords: Entrepreneurship, to establish waqf, employment, production, sustainability.
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OZET

Bilgi ¢aginda basariy1 belirleyen en 6nemli faktorlerden biride bilginin etkin bir sekilde yonetilmesi ve rekabetci
avantajlara doniistiiriilmesidir. Bilgiyi elinde tutan kisi ya da kurumlarin bugiin kiiresel ekonomide ¢ok 6nemli rol
oynadiklar artik bilinen bir gergektir. Bilgi yonetiminde en 6nemli unsurlardan biri olan bilgi paylagimi konusu
bu ¢aligmanin ana temasini olusturmustur. Arastirmada bilgi paylagimin yenilik¢i davranis ve performans iizerine
etkileri arastirtlacaktir. Arastirma, bankacilik sektoriinde bilgi paylasimina yonelik olarak yapilmis olup bu
gergevede kamu bankalarinda calisanlara yonelik olarak anket ¢aligmasi yiiriitilmiistiir.

Arastirma kapsaminda ilgili literatiirden yola ¢ikarak hipotezler olusturulmug ve bunlari test etmek i¢in regresyon
analizinden faydalanilmistir. Arastirma sonucunda bilgi paylasim boyutlar1 olan bilgi toplama ve bilgi dagitmanin
yenilik davranis, i performansi ve kurumsal performanst pozitif yonde etkiledigi belirlenmistir. Elde edilen
sonuglar teorik ve uygulama perspektiflerinden tartigilmistir.

Anahtar Kelimeler: Bilgi, Bilgi Y&netimi, Bilgi Paylasimi, Bilgi Toplama, Bilgi Dagitma, Yenilik¢i Davranus, Is
Performansi, Kurumsal Performans

The Effects Of Information Sharing On Individual Innovative Behavior
And Performance: A Field Research

ABSTRACT

One of the most important factors that determine success in the information age is to manage information
effectively and turn it into competitive advantages. It is a well-known fact that individuals or institutions holding
information play a very important role in the global economy today. The subject of information sharing, which is
one of the most important elements in information management, has been the main theme of this study. In the
research, the effects of information sharing on innovative behavior and performance will be investigated. The
research was conducted for sharing information in the banking sector, and in this framework, a survey was
conducted for employees working in public banks.

Within the scope of the research, hypotheses were created based on the relevant literature and regression analysis
was used to test them. As a result of the research, it has been determined that information collecting and
information distribution, which are information sharing dimensions, affect innovation behavior, business
performance and corporate performance positively. The results obtained are discussed from theory and practice
perspectives.

Keywords: Information, Information Management, Information Sharing, Information Collecting, Information
Distribution, Innovative Behavior, Business Performance, Corporate Performance.
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OZET

Gliniimiiz is diinyasinda yenilik¢i yaklasimlarin 6nemi giderek daha cok insan tarafindan anlasilmaktadir.
Yenilik¢i yaklagimlarin sirketlere veya kuruluslara kattig1 degerin yaninda rakiplere kars1 tstiinliik saglamada da
son derece etkili oldugu bilinmektedir. Bu nedenle ¢alisanlarin giindelik islerini yaparlarken yenilik¢i davranislar
sergilemeleri, yoneticiler tarafindan giderek daha ¢ok arzulanan bir durum haline gelmektedir. Bu manada
yenilik¢i yaklagimlarin temelinde yatan ve ¢alisanlar1 yenilik¢i davranig gdstermeleri konusunda harekete gegiren
unsurlarin belirlenmesi 6nem arz etmektedir. Calisanlarin, yaraticilik gibi sadece kendi kisisel 6zelliklerine bagh
olarak yenilik¢i is davranmislart sergileyecekleri diisiiniilmemelidir. Caliganlarin kisisel 6zelliklerinden ziyade
yonetimin, yenilik¢i davraniglarla ilgili cesaretlendirici tutumu ve sagladigi destek de oldukga etkili olabilmektedir
(Siirticti vd, 2020: 98). Bu noktadan hareketle ¢aliganlarin psikolojik agidan desteklenmesi, isle biitiinlesmelerini
ve yenilikei is davranisi sergileme konusunda daha aktif bir rol iistlenmelerini saglayabilecegi ileri siiriilebilir.
Aragtirma kapsaminda calisanlarin psikolojik giiclendirme konusundaki algilarinin, isle biitiinlesmeleri ve
yenilik¢i is davranislari sergilemeleri konusunda nasil bir etkiye sahip oldugu incelenmesi amaglanmaktadir. Bu
amac¢ dogrultusunda Tiirkiye genelinde MEB’e bagh egitim kurumlarinda goérevli 6gretmenlerin katilimiyla bir
anket calismasi gerceklestirilmistir. Ogretmenlerin yenilikgi davramslar sergileme konusunda kayda deger lgiide
esnek olabilecekleri ve dgretmenlik mesleginin, yeniliklere agik nesillerin yetistirilebilmeleri agisindan oldukga
onemli oldugu degerlendirilebilir. Anket c¢aligmasi c¢evrimi¢i olarak olusturulan anket formu ile
gergeklestirilmistir. Sosyal medya platformlarinda yer alan ve Ogretmenlerin birbirleri ile etkilesimde kalmak
amaciyla kullandiklari sosyal medya gruplari iizerinde anket formuna ait baglanti paylasilarak katilim saglanmasi
istenmistir. Calismaya 412 6gretmen katilmig ve elde edilen veriler SPPS paket programi ve Hayes (2013)
tarafindan gelistirilen Process Macro ile analiz edilmistir. Analiz sonuglar1 6gretmenlerin psikolojik giiclendirme
konusundaki algilarinin yenilik¢i is davramiglarini pozitif yonde etkiledigini (R? = ,581; p <,01) ve isle
biitiinlesmenin s6z konusu bu etki iizerinde araci etkiye sahip oldugunu (R> = ,537; p <,01) gdstermektedir.
Psikolojik giliglendirme algisinin, yenilik¢i i davranisi {izerinde giiglii denilebilecek diizeyde bir etkiye sahip
olmasi, ¢alisanlara yenilik¢i is davraniglart sergilemeleri konusunda yonetim tarafindan saglanacak psikolojik
destegin 6nemini ortaya koymaktadir.

Anahtar Kelimeler: Yenilikci Is Davranisi, Psikolojik Giiclendirme Algisi, Isle Biitiinlesme, Ogretmenler

A Research on The Antecedents of The Innovative Work Behaviors

ABSTRACT

In today’s business world, the importance of the innovative approaches is accepted by the people, increasingly.
Innovative approaches do not add values to the companies or institutions only. They mean having the advantages
against the competitors, in the same time. Therefore, exhibiting innovative work behaviors is being more requested
by the management, increasingly. In this sense, identifying the basis of the innovative approaches and the motives
of the employees which lead them to exhibiting innovative work behaviors becomes crucial. It must not be thought,
that the innovative work behaviors to be exhibited only as a result of the employees’ personal characteristics such
as creativity. Besides the personal characteristics, psychological supports provided by the managements and their
encouraging attitudes towards the innovative work behaviors are also quite effective (Siiriicti vd. 2020: 98). From
this point of view, it can be suggested that supporting the employees in a psychological manner can lead them to
increasing work integration and thus they can have a more active role to exhibit innovative work behaviors. The
aim of the current study is to investigate the effects of the employees’ perceptions regarding to the psychological
empowerment on the work integration and the innovative work behaviors. With this purpose, a survey was
conducted with the participation of the teachers who work in public schools across Turkey. It can be thought that
the teachers were flexible considerably in the manner of exhibiting innovative work behaviors and teaching
profession was extremely important to raise innovative generations. Survey was conducted via online form. The
created link of the survey form was shared on the social media groups which were specific for the teachers. 412
teachers have participated the survey. Collected data was analyzed using SPSS and Process Macro which was
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invented by Hayes (2013). The findings indicate that the teachers’ perceptions regarding to the psychological
empowerment is positively effective on the innovative work behaviors (R? =,581; p <,01) and work integration
has a mediating role on the mentioned effect (R> =,537; p <,01). The considerably high degree of the effect of
the perceptions regarding to psychological empowerment on the innovative work behaviors emphasizes the
importance of the psychological support by the management, for encouraging to the employees to exhibit
innovative work behaviors.

Keywords: Innovative Work Behavior, Psychological Empowerment Perception, Work Integration.
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OZET

Inovasyon, yeni iiriin ve iiretim siireclerinin ortaya ¢ikarilmastyla veya mevcut olanlarin iyilestirilmesiyle yaratilan
iktisadi faydadir. Bu iktisadi faydanin yaratilmasinda liderlik, yaraticilik, is birligi, 6zgiiven, ikna gibi birtakim
becerilere sahip yenilik¢i ¢alisanlarin rolii biiyiiktiir. Isletme calisanlarin mesleki ve kisisel gelisim egitimleri
almalari, isletmelerin mal ve hizmet gelistirme performansina katki saglamakla birlikte, isletmelerin inovasyon
yeteneginin gelismesinde araci gérevini iistlenmektedir. Soyle ki, isletmeye fayda saglayacak mal, hizmet ve
stirecin gelistirilebilmesi i¢in gerekli olan egitimsel bilgiler, en ideal inovasyon fikrini bulmada ve bu fikri yeni
bir iiriin olarak pazara sunmada 6nemli rol oynamaktadir. Bu ¢alisma, demografik veriler dogrultusunda Tiirkiye
beyaz esya sektoriindeki i¢ pazarimn biiyiik cogunlugunu olusturan 10 isletmenin 600 beyaz yakali ¢aliganinin ig ve
kigisel gelisimlerine katki saglayan isletme ici veya disi herhangi bir egitim alip almadiklarinin sayet egitim
almiglarsa hangi mesleki ve kisisel gelisim egitimlerini aldiklarinin ortaya ¢ikarilmasini amaglamaktadir.
Calismada oncelikle sektorel bilgi adi altinda Tiirkiye’de beyaz esya sektoriiniin yapisi ve gelisimine yer verilmis
daha sonra da arastirma katilimeilarinin isletme icinde veya disinda almis olduklari egitimler degerlendirilmistir.
Calisma sonucunda aragtirmaya katilanlardan yalnizca yaridan biraz fazlasinin isletme ici/dist egitime katilmisg
olduklari, inovasyon ve TRIZ (Yaraticit Problem Cozme Teorisi) gibi egitimleri alanlarin sayisinin da beklenen
diizeyde olmadigt ortaya ¢ikmustir. Beyaz esya sektdr yoneticilerine yapilan bu c¢aligmanin sonuglarini
degerlendirerck inovasyon, patent, bilgi, teknoloji, Ar-Ge gibi konularda ilgili ¢aligsanlara diizenli olarak giincel
egitimler verilmesi konusunda tesvik edici olabilecekleri 6nerilmistir.

Anahtar Kelimeler: inovasyon Yetenegi, Yeni Uriin Basaris1, Mesleki Egitim, Kisisel Gelisim Egitimi

The Impact of Vocational and Personal Development Trainings on The
Development of Innovation Capabilities of Enterprises and The Success of
New Products

ABSTRACT

Innovation is the economic benefit created by the discovery of new product and production processes or by the
improvement of existing ones. In the creation of this economic benefit, innovative employees with a number of
skills such as leadership, creativity, cooperation, self-confidence and persuasion have a great role. The acquisition
of professional and personal development trainings by the business staff contributes to the performance of the
business's goods and services development, but also serves as an intermediary tool for the development of the
business's innovation capability. As such, the educational knowledge necessary for the development of goods,
services and processes that will benefit the enterprise plays an important role in finding the ideal innovation idea
and putting this idea into the market as a new product. In line with demographic data, this study aims to determine
whether 600 white collar employees of 10 enterprises, which constitute the majority of the domestic market in the
Turkish white goods sector, have received any training in or out of the enterprise that contributes to the business
and personal development; if they have received any training, which vocational and personal development
trainings they have received. In this study, firstly, the structure and development of the white goods sector in
Turkey under the name of sectoral information, and then the trainings that the research participants received within
or outside the company were evaluated. As a result of the study, it was found that only more than half of the
participants participated in training within or outside the company, and that the number of participants received
trainings such as innovation and TRIZ (Theory of Inventive Problem Solving) was not at the expected level.
Evaluating the results of this study carried out by white goods sector managers, it was suggested that they could

! Bu galisma, danismanligini Prof. Dr. Ayse Akyol’un yaptig1 “Bilgi ve inovasyon Y&netim Siireci Boyutlarinin
Inovasyon Yetenegi ve Yeni Uriin Basarisina Etkisi” isimli doktora tezinin bir kismimn igerigi gelistirilerek
iiretilmis halidir ve TUBITAK 2214-A Yurtdis1 Doktora Siras1 Arastirma Bursu ile desteklenmistir.
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be encouraged to give up-to-date training to relevant employees on innovation, patents, information, technology,
R &D.

Keywords: Innovation Ability, New Product Success, Vocational Training, Personal Development Training
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OZET

Bu aragtirmanin amaci, {letisim Fakiiltesi lisans derecesinde dgrenim gérmekte olan dgrencilerin girisimeilik
niyetlerinin belirlenmesidir. Buna ek olarak akademik egitimin birinci ve son sinifindaki 6grencilerin girisimcilik
niyetlerini belirlemede muhtemel farklilastirici egilimleri belirlemek amaglanmaktadir. Bu kapsamda nitel
arastirma yontemi kullanilarak birinci ve doérdiincii (son) sinif lisans 6grencilerine yonelik uygulama yapilmistir
(n=20). Arastirmanin sorusu ve alt sorular1 dikkate alinarak nitel arastirma yontemi olan durum g¢aligmasi (6rnek
olay) deseni tercih edilmis, 6grencilere yar1 yapilandirilmis miilakat teknigi uygulanmistir. Elde edilen veriler
cevrim i¢i nitel aragtirma analizi yapmakta kullanilan internet tabanli Voyantools programi araciligiyla analiz
edilerek cesitli sonuglar elde edilmistir. Elde edilen bulgular sonug ve tartisma béliimiinde yorumlanarak 6neriler
sunulmustur. Aragtirma sonucunda girisimcilik niyeti hakkinda elde edilen bulgular ile alan yazindaki sonuglar
paralellik gdstermektedir.

Anahtar Kelime: Girisimcilik niyeti, nitel aragtirma, iletigsim fakiiltesi 6grencileri.

A Qualitative Research on the Entrepreneurship Intent of the Faculty of
Communication Students

ABSTRACT

The purpose of this research is to determine the entrepreneurship intentions of the students studying at the
undergraduate degree of the Faculty of Communication. In addition, it is aimed to identify possible differentiating
trends in determining the entrepreneurial intentions of students in the first and last year of academic education. In
this context, application was made for first and fourth (last) undergraduate students by using qualitative research
method (n = 20). Considering the question and sub-questions of the research, the case study (case study) pattern,
which is a qualitative research method, has been preferred, and a semi-structured interview technique was applied
to the students. The obtained data have been analyzed through the Internet-based Voyantools program used to
perform qualitative research analysis online and various results have been obtained. The findings have been
interpreted in the conclusion and discussion section and suggestions have been presented. The findings obtained
from the research on entrepreneurship intention are parallel to the findings in the literature.

Keyword: Entrepreneurship intention, qualitative research, students of communication faculty.
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OZET

Giliniimiizde, teknoloji, bilgi ve iletisimde yasanan hizli gelismeler, bazi is sektorlerini daha 6nemli hale getirmistir.
Bu sektorlerden biri de, miisterilere kolaylikla ulasmaya imkan sunan cagri merkezleridir. Girigimcilik
faaliyetlerinin ¢evrimigi yiriitiildligii ¢cagri merkezlerinde, girisimcilerin kigilik 6zellikleri verimlilik, karlilik,
yaraticilik ve yenilik¢iligin saglanmasinda kilit rol oynamaktadir. Birgok alanda basarinin anahtari olan duygusal
zekamn, girisimei kisilik 6zellikleri ile iliskili olacagi disiiniilmektedir. Duygusal zekasi yiiksek ¢alisanlarin,
girigimciligin temeli olan risk alabilme yetenegine ve yaraticiliga daha yatkin olmasi beklenmektedir. Rekabetin
yogun bir sekilde etkisi altinda olan¢agr1 merkezlerinde, duygusal zekas: yiiksek olan bireyleri istthdam etmek ve
mevcut c¢aligsanlart bu konuda egitmek fark yaratabilmek igin zorunlu hale gelmistir. Bu ¢alismanin amact;
duygusal zeka ile girisimei kisilik 6zellikleri arasinda nasil bir iligki oldugunu ortaya koymaktir. Bu amag
dogrultusunda, alana yapacagi katki ise ¢alismanin Onemine isaret etmektedir. Calismada bilimsel aragtirma
yontemlerinden olan nicel ve veri toplama igin ise anket yontemi tercih edilmistir. Bu baglamda, 6zel bir ¢agri
merkezi sirketinde takim lideri ve yonetici olarak gorev yapan 125 kisiye anket uygulanmistir. Veri toplama araci
olarak Wong ve Law tarafindan gelistirilen “Duygusal Zeka Olcegi” ile Hakan Kuvan tarafindan gelistirilen
“Girisimcilik Ozellikleri Olgegi” kullanilnustir. Anketle toplanan verilere, giivenilirlik, frekans, korelasyon ve
regresyon analizi uygulanmigtir. Arastirmanin sonucuna gore; c¢agri merkezinin ¢evrimigi satig girisimeiligi
faaliyetlerini yiiriiten calisanlarin, duygusal zeka diizeyleri ile girisimci kisilik 6zellikleri arasinda pozitif ve
anlamli bir iligki oldugu anlagilmistir.

Anahtar Kelimeler: Duygusal Zeka, Girisimcilik, Cagr1 Merkezi

The Relationship Between Emotional Intelligence and Entrepreneurial
Personality Traits: An Investigation in Private Sector Call Centers

ABSTRACT

Today, rapid developments in technology, information and communication have made some business sectors more
important. One of these sectors is the call centers that provide easy access to customers. In the call centers, where
entrepreneurship activities are carried out online, the personality traits of entrepreneurs play a key role in ensuring
efficiency, profitability, creativity and innovation. Emotional intelligence, which is the key to success in many
areas, is thought to be related to entrepreneurial personality traits. Employees with high emotional intelligence are
expected to be more prone to risk-taking ability and creativity, which is the basis of entrepreneurship. In call
centers, which are heavily influenced by competition, it has become imperative to employ individuals with high
emotional intelligence and to train existing employees in this regard. The purpose of this study; to reveal the
relationship between emotional intelligence and entrepreneurial personality traits. For this purpose, its contribution
to the field indicates the importance of the study. In the research, the survey method was preferred for quantitative
and data collection, which is one of the scientific research methods. In this context, a questionnaire was applied to
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125 people working as team leaders and managers in a private call center company. “Emotional Intelligence Scale”
developed by Wong and Law and “Entrepreneurship Characteristics Scale” developed by Hakan Kuvan were used
as data collection tools. Reliability, frequency, correlation and regression analysis were applied to the data
collected by the survey. According to the result of the research; it is understood that there is a positive and
significant relationship between the emotional intelligence levels and entrepreneurial personality traits of the
employees carrying out the online sales entrepreneurship activities of the call center.

Keywords: Emotional Intelligence, Entrepreneurship, Call Center
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OZET

Dijital teknolojilerin yiikselisi, geleneksel medyanin reklam gelirlerinde yasanan diisiisler, icerige para 6deme
isteginin azalmasi, kullanici profillerinin degigmesi, yaygin ¢evrimigi iiretim ve tiiketimin artmasi, sosyal medya
platformlarinin yayginlagmasi gazeteciler i¢in birtakim zorluklari beraberinde getirmistir. Bu zorluklar sonucunda
gazeteciler yeni is modelleri gelistirerek farkli gelir modelleri sayesinde gelir elde etmeye baglamustir.
Gazetecilerin farkli is modelleri gelistirmeleri, yeni tiriinler ortaya ¢ikarmalar ve gelir elde etme yollar1 aramalari
ve bulmalar1 girisimci gazetecilik olarak tanimlanmaktadir. Bu c¢alisma girisimei gazetecilik kavramini
tanimlamay1 ve gazeteciler i¢in yeni gelir modellerini agiklamay1 hedeflemektedir. Diinyadan ve Tiirkiye’den
bireysel ve kurumsal anlamda gazetecilere destek veren kurum ve platformlar {izerinden bu yapilarin nasil isledigi
ve gazetecilerin bu platformlardan nasil yararlandig: giincel drnekler iizerinden betimlenecektir.

Anahtar Kelimeler: Yeni Gelir Modelleri, Siirdiiriilebilir Gazetecilik, Dijital Dontisiim

Entrepreneur Journalists and New Income Models

ABSTRACT

The rise of digital technology, the decline in advertising revenue of traditional media, the decrease in desire to pay
for content, the change of user profiles, the increase in widespread online production and consumption, and the
spread of social media platforms have brought some difficulties for journalists. As a result of these difficulties,
journalists started to earn revenue through new income sources by developing new business models.

Activity of journalists to develop new business models, create new products, seek and find new ways to generate
income is defined as entrepreneurial journalism. This study aims to describe new income models for journalists.
Through institutions and platforms which are giving corporate and individual support to journalists in Turkey and
over the world, how these structures work and how journalists benefit from these platforms will be described via
current examples.

Keywords: New Business Models, Sustainable Journalism, Digital transformation
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Orgiit ortamlarinda ise ve gevreye yonelik siirekli degisen tehdit ve zorluklar mevcuttur. Bu zorluklara ek olarak
girisimciler beraberinde gelen is yiikii ve belirsizlikler nedeniyle yiiksek seviyede stres ve endise yasarlar.
Girisimciler, risk alma egilimi olan degisim katalizorleridir. Bircok girigimci islerini gelistirmeyi arzu etse de,
bunun ger¢eklesmesi zaman almaktadir. Hatta bu siireci daha da zorlastiran ve zaman agisindan geciktiren engeller
ve kisitlamalar mevcuttur. Girigimciler bu siireci iyi yonetmek hatta bazi durumlarda yeniden baslamak igin hayatta
kalma stratejilerini benimsemeleri gerekebilir. Basarili olabilen girisimciler, bu zorluk ortaminda firsatlari
yakalamak i¢in ve uyum saglayamayan digerlerinden daha iyi performans sergilemek icin gevredeki degisimlere
uyum saglayanlardir. Bu noktada esneklik girisimcilerin sahip oldugu onlarin stresli durumlar, zorluklar ve risklere
kars1 koymalarin1 saglayan onemli bir 6zelliktir. Bu g¢alismanin amaci girisimcinin ¢iktigi bu zorlu yolda
karsilagtiklar1 zorluklar1 agmalarina yardimci olan ve girisim basarisi getiren bu 6zelligi ortaya koyarak girisimci
icin sagladig: faydalari teorik olarak belirlemektir.

Anahtar Kelimeler: Girisimcilik, Esneklik, Girisimci Esnekligi
A Theoretical Investigation of Entrepreneurial Resilience

ABSTRACT

There are constantly changing threats and challenges for business and the environment in organizational settings.
In addition to these difficulties, entrepreneurs experience high levels of stress and anxiety due to the workload and
uncertainties that come with them. Entrepreneurs are change catalysts that tend to take risks. Although many
entrepreneurs desire to improve their business, it takes time to happen. There are even obstacles and restrictions
that make this process more difficult and delayed in terms of time. Entrepreneurs may need to adopt survival
strategies to manage this process well and, in some cases, to start again. Successful entrepreneurs are those who
adapt to changes in the environment to take opportunities in this challenging environment and to perform better
than others who cannot adapt. At this point, flexibility is an important feature that allows entrepreneurs to resist
stressful situations, difficulties and risks. The purpose of this study is to reveal this feature that helps the
entrepreneur to overcome the difficulties they face on their path and brings success to their enterprise and to
determine the benefits it provides for the entrepreneur theoretically.
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OZET
Giiniimiizde geligen teknoloji ve endiistrilesme ile birlikte her gegen giin ¢aligma hayatina katilan kadin sayisinda
artis olmaktadir. Kadin niifusunun erkek niifusuna oranina bakildiginda, boylesi bir giiciin is yagamina ve 6zellikle
de girisimcilik alanina verebilecegi yararlarin géz ardi edilemeyecek kadar onem arz ettigi kolaylik ile
anlagilabilmektedir. Calisma hayatinin gii¢ sartlari icerisinde is kuran kadin girisimciler, yalnizca kendi gelirleri
ve kariyerleri i¢in ¢alismis olmayarak, ayn1 zamanda iilke ekonomisine ve elbette toplumun refahina da biiyiik
yararlar saglayacaklardir.
Bu baglamda kadin girisimcilik dinamikleri de 6nem kazanmakta ve gliniimiizde bilimsel arastirmalara yogun bir
sekilde konu olmaktadir. Bu calismada da kadin girisimcilik dinamikleri {izerinde durulmus, demografik
degiskenler agisindan farklilik gosterip gostermedigi belirlenmeye ¢alisilmistir. Calismada ele alinan dinamikler;
kadin girisimcilerin isletmedeki sahiplik durumlari, sermaye kaynaklari, girisimci olma nedenleri, girisimcilik
faaliyetinde bulunmalari asamasinda yasadiklari sorunlar ve daha sonrasinda girisimcilik faaliyetlerini
siirdiirmeleri noktasinda yasadiklar1 zorluklar, bu siiregte karsilastiklari giigliikler, girisimci olmanin avantajli
yanlari, basarili bir girisimcide bulunmasi gereken 6zellikler ve son olarak da gelecek ile ilgili planlar1 olarak
karsimiza ¢ikmaktadir. Calisma Ankara ilinde faaliyet gosteren kadin girisimciler {izerinde yapilmus, veriler anket
yontemiyle toplanmigs ve SPPS programinda analiz edilmistir. Analizler sonucunda kadin girisimcilik
dinaminiklerin bazi1 demografik degiskenler agisindan kismen farklilik gosterdigi tespit edilmistir. Caligma
sonuglarin literatiire 151k tutmasi beklenmektedir.
Anahtar Kelimeler: Girisimcilik, Kadin Girisimeilik, Kadin Girisimcilik Dinamikleri, Demografik Ozellikler

A Look Into The Female Entrepreneurship Dynamics From Demographic
Variables Perspective

ABSTRACT
Today, with the developing technology and industrialization, there is an increase in the number of women
participating in working life day by day. When welook at the ratio of the female population to the male population,
it can be easily understood that the benefits such a power can give to business life and especially to the
entrepreneurship field are too important to be ignored. Women entrepreneurs who set up business under the
difficult conditions of working life will not only have worked for their own income and career, but will also have
great benefits to the national economy and, of course, to the welfare of society.
In this context, women entrepreneurship dynamics are also gaining importance and are now the subject of various
scientific research. In this study, women entrepreneurship Dynamics are emphasized and it is tried to determine
whether they differ in terms of demographic variables. Dynamics discussed in the study; ownership status of
women entrepreneurs in the business, capital resources, reasons for being entrepreneurs, the problems they
experienced during the stage of entrepreneurship and the difficulties they faced in maintaining the entrepreneurship
activities, the difficulties they faced in this process, the advantages of being an entrepreneur, the features that a
successful entrepreneur should have, and finally the future will come It comes across as their plans. Thestudy was
conducted on women entrepreneurs operating in Ankara, the data were collected by questionnaire method and
analyzed in SPPS program. As a result of the analysis, it was determined that the women entrepreneurship
dynamics differ in terms of some demographic variables. The study results are expected to shed light on the
literature.
Keywords: Entrepreneurship, Women Entrepreneurship, Women Entrepreneurship Dynamics, Demografic
Factors.
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OZET
Teknoloji ve Bilim Parklar1 (TBP) bulunduklar1 bolge ve iilkedeki bilgi ve teknolojiye dayali sanayiyi gelistirerek
iilke ekonomisini biiylitmek amaciyla kurulmaktadir. TBP’lerin cesitli hizmetler sunarak kurumsal miisterilerinin
problemlerini ¢6zen ve karsiliginda getiri elde eden bir yapida olmasi, onlart da benzerleri gibi birer girisimci
kurum yapmaktadir.
Cogu kurumsal hizmet gibi, TBP hizmetlerinden birden fazla miisteri segmenti (iiniversiteler, teknoloji firmalari,
tilke vatandaslari, vb.) faydalanmaktadir. Bu miisteri segmentlerinden sadece birinin bile fayda saglayamamasi,
TBP deger Onerisinin tasariminda veya uygulanmasinda problemler olduguna isarettir.
Bu problemlerin kékii TBP deger onerisinin iizerine insa edildigi varsayimlara kadar gider. Bu varsayimlarda
yapilan hatalar, tim deger Onerisinin ise yaramasina mani olmaktadir. Bu ¢alismada, TBP’lerin mevcut deger
onerileri ve bunlarin iizerine insa edildigi varsayimlar, TBP’nin ev sahipligi yaptigi miisterileri olan teknoloji
sirketleri perspektifinden tartigilmistir.

Anahtar Kelimeler: Teknopark, deger Onerisi, girisimcilik, inovasyon

Technology and Science Park as an Entrepreneur: Is the Value Proposition
Valuable for the Resident Firms?

ABSTRACT
Technology and Science Parks (TSP) are established with the purpose of economic growth by developing an
industry based on information and technology in the region and the country they are located in. As TSPs are entities
that solve their corporate customers’ pains via their services and get some benefits in return; they can be
approached as entrepreneurs.
Like many other corporate services, a variety of customer segments (universities, citizens, technology firms, etc.)
benefit from TSPs’ services. Any shortcomings in the benefits of any of the customer segments indicate problems
in the design or execution of the value proposition.
The root of these problems can be found in the assumptions on which the value proposition is built. Any mistakes
made developing these assumptions prevent the value proposition from working properly. In this study, TSPs’
value propositions and the assumptions that lay under them are discussed from the perspective of the technology
companies that reside in TSPs.

Keywords: Technopark, value proposition, entrepreneurship, science park, innovation

82



5™ International EMI Entrepreneurship & Social Sciences Congress
Ticari Havaliman1 Modelinde Havacilik Dis1 Gelirler
Asst. Prof. Dr. Hakan RODOPLU

Kocaeli University, Faculty of Aviation and Aeronautical Sciences
hakan.rodoplu@kocaeli.edu.tr

Res. Asst. Demet DAGLI
Ozyegin University, Faculty of Aviation and Aeronautical Sciences
demet.dagli@ozyegin.edu.tr

OZET

Havalimanlari, hava ulasim sisteminin dnemli bir pargasidir ve modern diinya ekonomisinde hayati diigiimlerdir.
1978 yilinda ABD’de gercgeklesen deregiilasyon ile havacilik sektoriiniin yapisinda 6nemli bir degisim meydana
gelmis ve bu degisim, ABD ile siurlt kalmayarak diinya genelinde etki gostermistir. Deregiilasyon ile birlikte,
havayollarinin hizmet noktalarinin artmasi ve bu noktalarda daha diisiik fiyatlar sunmalari, hava tagimaciligini
kullanan yolcu sayisinda ve onemli merkezlerde trafik artislarina neden oldu. Geleneksel olarak kamu
miilkiyetinde faaliyet gésteren havalimanlari, bu artan trafik ihtiyacini karsilayabilmek igin yeni gelisim
arayislarina girdi ve deregiilasyonu takip eden ticarilesme, 6zellestirme ve kiiresellesme siireclerinin sonucunda,
kar amaci giiden ticari isletmelere doniistii. Giiniimiizde havalimanlari, yiiksek kar getirme potansiyeli olan
havacilik dis1 faaliyetlere daha ¢ok odaklanmaktadir. Bu baglamda, havalimanlarinin sundugu hizmet yelpazesi
geniglemis ve havalimanlarinin elde ettigi toplam gelir miktar1 icinde, havacilik dig1 gelirlerin payr artis
gostermeye baglamistir. Bu ¢aligmada, 2019 yili yolcu verilerine gore en yiiksek trafik hacmine sahip, Avrupa
merkezli bes havalimani1 grubunun finansal verilerine dayanarak havacilik dist gelirlerinin toplam gelir i¢cindeki
payt dikey analiz yontemiyle incelenmistir. Calisma kapsaminda, se¢ilen bes havalimani grubunun 2011-2019
donemi finansal verileri incelenmis ve toplam gelirleri icinde havacilik dis1 gelirlerinin paymnin yillara gore
degisiminin belirlenmesi amaglanmustir.

Anahtar Kelimeler: Ticari Havalimani, Havalimani Gelirleri, Havacilik dig1 Gelirler, Dikey Analiz

Non-aeronautical Revenues in Commercial Airport Model
ABSTRACT

Airports are an important component of the air transport system and vital nodes in the modern world economy.
With the deregulation that took place in the USA in 1978, a significant change occurred in the structure of the
aviation sector and this change was not limited to the USA, but had an effect worldwide. With deregulation, the
increase in the number of destinations served by airlines and lower prices in these destinations led to an increase
in the number of passengers using air transportation, and traffic in important centers. The airports, which are
traditionally owned by the state, have sought new development opportunities in order to meet this increasing traffic
need, and as a result of the commercialization, privatization and globalization processes following deregulation,
they have turned into profit-oriented commercial enterprises. Today, airports focus more on non-aeronautical
activities with high profit potential. In this context, the range of services provided by airports has expanded and
the share of non-aeronautical revenues in the total amount of revenue generated by airports has started to increase.
In this study, the share of non-aeronautical revenues in total income was analyzed by vertical analysis based on
financial data of five European airport groups with the highest traffic volume according to passenger data for 2019.
Within the scope of the study, the financial data of the five selected airport groups for the period of 2011-2019
were analyzed and it was aimed to determine the share of non-aeronautical revenues within their total revenues by
years.

Keywords: Commercial Airport, Airport Revenues, Non-aeronautical Revenues, Vertical Analysis.
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OZET

Girisimcilik bir¢ok faktor tarafindan etkilenmektedir. Bu faktorlerden birisi de kisilik 6zellikleridir. Girisimci kisi
risk alabilen, kendine giivenen, cesaretli, caliskan, diiriist, duyarli, yénetme becerisine sahip, iletisim becerileri
yiiksek, strese kars1 dayanikli, takim ¢alismasinda basarili, yenilik¢i diistinme 6zelligine sahip, basarili olma istegi
olan ve liderlik gibi 6zelliklere sahiptir. Bu ¢alismanin amaci; bireyin girisimei kisilik 6zelliklerine sahip olmasinin
girisgimcilik egilimine olan etkisinin arastirilmasidir. Korelasyonel desende gergeklestirilen arastirmanin
orneklemini Hasan Kalyoncu Universite’sinde 6grenim goren %69’u (n=265) kadin, %31’ (n=95) erkek olmak
lizere toplam 384 {iniversite 6grencisi olusturmaktadir. Aragtirmada veri toplama araglari olarak Enneagram
Kisilik Olgegi (EKO) ve Universite Ogrencileri Girisimcilik Olgegi kullanilmistir. Arastirma kapsaminda
EKO’nun girisimcilik ile en cok iliskili olan reis ve basaran kisilik tiplerini 6lgen alt boyutlar1 analize dahil
edilmigtir. Elde edilen veriler SPSS 22. programiyla analiz edilmistir. Analiz sonuglar1 reis ve basaran kisilik
tipinin girisimcilik egiliminin anlamli yordayicisi oldugunu gdstermektedir. Bununla birlikte yapilan analizlerde
reis kisilik tipinin girisimcilik egilimi iizerindeki yordayici etkisinin bagaran kisilik tipine gore daha yiiksek oldugu
sonucuna ulagilmistir. Bu bulgu reis kisilik tipinin tasidig1 6zelliklerin girisimcilerin sahip oldugu kisilik 6zellikleri
ile daha uyumlu oldugunu belirten arastirma bulgulariyla uyumludur.

Anahtar Kelimeler: Basaran kisilik tipi, Enneagram, Girisimcilik egilimi, Kisilik, Reis kisilik tipi.

Effect Of Personality Types On Entrepeneurship
ABSTRACT

Entrepreneurship is influenced by many factors. One of these factors is personality traits. Entrepreneur has features
such as risk-taking, self-confident, brave, hardworking, honest, sensitive, managing ability, high communication
skills, stress-resistant, successful in teamwork, innovative thinking, desire to be successful and leadership. The
present study aimed to investigate the effect of having entrepreneurial personality traits on entrepreneurship
tendency. The research was carried out in a correlational research design. A total of 384 university students 69 %
(n=265) females and 31 %(n=95) males, constituted the sample of the research that conducted at Hasan Kalyoncu
University. Enneagram Personality Test (EPT) and Scale of University Students Entrepreneurship were used as
data collection tools. Within the scope of the research, the sub-dimensions of EPT that measure the types of leader
and achiever personality that are most related to entrepreneurship are included in the analysis. The data obtained
were analyzed with SPSS 22. Analysis results showed that, leader and achiever personality types are significant
predictors of entrepreneurship tendency. However, it was concluded that the predictive effect of the leader
personality type on entrepreneurship tendency was higher than the achiever personality type. This finding is
compatible with the research findings, which state that the characteristics of the leader personality type are more
compatible with the personality traits of entrepreneurs.

Keywords: Achiever personality type, Enneagram, Entrepreneurship tendency, Leader personality type,
Personality.
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OZET

Hibrit girigsimcilik herhangi bir bireyin iicretli olarak ¢alistig1 bir isten asamali olarak girisimcilige gegisini ifade
eden bir girisimcilik tiirii olarak degerlendirilmektedir. Hibrit girisimcilik faaliyetini gergeklestiren kisi mevcut
isindeki iicretini koruyarak girisimcilik faaliyetlerine odaklanmakta ve ortaklasa hareket i¢inde hem iicretli isinde
yol almakta hem de girisimcilik faaliyetlerinde risk alarak hareket etmektedir. Tiim girisimcilik faaliyetleri iginde
6nemli bir paya sahip olan hibrit girisimcilik kavraminin kavramsal anlamda gelisimini, 6zelliklerini,
motivasyonlarim1 ve ig fikirleri kaynaklarmi ele alan bu ¢alisma; konu ile ilgili literatiire katkida bulunmayi
amaglamakta ve 6zellikle son zamanlarda yasanan degisimler ¢ergevesinde isgiicii pazarinda ve ¢alisma diizeninde
yasanan/yasanacak olan cesitlilige yonelik teorik argiimanin tanitimini yapmaya ¢aligmaktadir.

Anahtar Kelimeler: Girisimcilik, Motivasyonlar, Is Fikirleri Kaynaklari, Hibrit Girisimcilik.

Hybrid Entrepreneurship in the Context of Motivations and Business Ideas
Resource

ABSTRACT

Hybrid entrepreneurship is considered as a type of entrepreneurship that expresses the gradual transition of any
individual from a paid job to entrepreneurship. The person who carries out the hybrid entrepreneurship activity
focuses on entrepreneurship activities by maintaining his wage in his current job and acts in a joint action both in
his wage job and taking risks in entrepreneurship activities. This study, which deals with the conceptual
development, features, motivations and sources of business ideas of the concept of hybrid entrepreneurship, which
has an important share in all entrepreneurship activities; It aims to contribute to the relevant literature and tries to
promote the theoretical argument for the diversity that will be experienced / experienced in the labor market and
working order, especially within the framework of the recent changes.

Keywords: Entrepreneurship, Motivations, Business Ideas Resources, Hybrid Entrepreneurship.
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OZET

Kamu ve 6zel sektdrde ¢aliganlarin girisimcilik niyeti tutumunda kurumda galisanlarin gostermis olduklari
yenilik¢i davranislart belirlemeye yonelik alan yazinda herhangi bir ¢aligmaya rastlanilmamistir. Bu baglamda,
aragtirmanin temel amaci; kamu ve Ozel sektdrde caliganlarin gostermis olduklart yenilik¢i davraniglarin
girisimcilik niyeti tutumu {izerindeki etkisini ortaya koymaktir. Bdylece alan yazina katki saglayacagi
diisiiniilmektedir. Bu kapsamda, arastirmada girisimcilik niyetine etkisinin oldugu diisiiniilen girisimei kisilik
ozelliklerinden olan yenilik¢i davramig faktorii demografik oOzelliklerle birlikte ele alinarak incelenmistir.
Arastirmanin problem climlesi su sekilde olusturulmustur:

“Kamu ve 6zel sektérde calisanlarin girisimcilik niyeti tutumunda kurumda g¢aliganlarin gostermis olduklart
yenilik¢i davranislar nelerdir?”

Arastirmanin amacina uygun verileri toplamak i¢in nicel aragtirma yontemlerinden anket teknigi kullanilmistir.
Olusturulan veri toplama araci 3 (ii¢) boliimden olugsmaktadir. Birinci bélimde demografik ozellikler, ikinci
boliimde girisimcilik niyeti anketi ve {i¢lincii boliimde yenilik¢i davranig anketi yer almaktadir. Birinci bolimde
kamu ve 6zel sektor calisanlarinin demografik bilgilerini belirlemek amaciyla 16 (on alt1) soru yer almaktadir.
Ikinci ve {iglincii béliimlerde besli Likert olarak hazirlanmis olan anketler toplam 30 (otuz) maddeden
olugmaktadir. Arastirma kapsaminda 158 kamu sektorii ve 88 6zel sektorde olmak iizere toplam 246 kisiye anket
uygulanmigtir.

Anahtar Kelimeler: Girisimci, Girisimcilik, Girisimcilik Niyeti, Yenilik¢ilik, Yenilik¢i Davranig

Innovation Behaviour and Relationship Between Entrepreneurial
Intention: Public Private Sector Comparison

ABSTRACT

In the field of entrepreneurial intention of the employees working in the public and private sectors, no study was
found in the field literature to determine the innovative behaviours shown by the employees. In this context, the
main purpose of the research; to reveal the effect of innovative behaviours of public and private sector employees
on entrepreneurial intention. Thus, it is thought that it will contribute to the literature. In this context, the innovative
behavioural factor, which is an entrepreneurial personality trait, which is thought to have an impact on
entrepreneurial intention in the research, has been examined with the demographic characteristics. The problem
statement of the research was formed as follows:

“What are the innovative behaviours shown by the employees working in the institution in the attitude of
entrepreneurial intention of employees working in the public and private sectors?”

Questionnaire technique, one of the quantitative research methods, was used to collect data suitable for the purpose
of the research. The data collection tool created consists of 3 (three) sections. In the first part, demographic
characteristics, in the second part, entrepreneurial intention survey, and in the third part, innovative behaviour
survey. In the first part, there are 16 (sixteen) questions to determine the demographic information of public and
private sector employees. The questionnaires prepared as Likert in the second and third sections consist of
30 (thirty) items in total. Within the scope of the research, a total of 246 people were surveyed, 158 in the public
and 88 private sectors.

Keywords: Entrepreneur, Entrepreneurship, Entrepreneurial Intention, Innovation, Innovative Behaviour.
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OZET

Girisimcilik esnek yapisiyla her donemin ihtiyaglarina cevap verebilecek girisimlerle siirekli bir gelisim
icerisindedir. Bu gelisim siireci icerisinde ekonomi ve istihdam politikalar1 kapsaminda kadin girisimciler 6n plana
ctkmaya baglamistir. Kadin girisimcilik kiiltiiriiniin yerlestirilmesi ¢esitli araclarla desteklenmektedir. Bu
gergevede kullanilan araglardan biri de medyadir. Medya baskin rol modeller, moda ve kisilik sembolleri sunarak
bireyin topluma ve diinyaya bakis acisini belirleyen ortak algilama kaliplari gelistirmektedir. Medya, girisimcilik
kiiltiirtinii toplumda biiyiitmek icin bireylerin yaraticiligini ve yeniligi ortaya cikarabilecek tiim platformlari
olusturarak ve vurgulayarak kadmn girisimciligin gelisiminde dnemli rol oynamaktadir. Toplumun girisimcilik
ruhunu tesvik etmek i¢in medya izleyicilerinin girigimcilik algilarini, televizyon programlari, dergiler ve
sinemadan sundugu basarili girisimci hikdyeleri ve temsilleri araciliiyla sekillendirir, bu algilarin giiglenmesini
ve megrulagmasini saglamaktadir. Bu araglar arasinda girisimciligin tesvik edilmesinde en dnemli faktorlerden biri
sinemada yer alan karakterler ve hikayeleridir.

Girisimei ruhu tegvik etmede etkili olan bir¢ok sinema filmi bulunmaktadir ama 6zellikle kadin girisimeiligi tesvik
etmede gercek bir girisimcilik dykiisti olan “Joy” filmi ele alinmistir. Aragtirmaya konu edinen film betimsel
olarak dort temel tema gergevesinde ¢oziimlenmis ve izleyicilere iletilen mesajlar ortaya ¢ikarilmistir. Filmin
kurgusunda girisimei ya da potansiyel girisimci kadinlara dogrudan bir seslenis; yakin gevresine, is diinyasina ve
topluma ise “basarili olabilirler” iletisi gonderilmektedir. Bat1 sinemasinda yer verildigi goriilen kadin girisimci
temasina Tiirk Sinemasi’nda rastlanilmamustir. Tiirk sinemasinda girisimei kadin temsiline rastlanillamamis olmast
sinemanin etki boyutu dikkate alindiginda atil birakildigini diisiindiirmektedir.

Anahtar Kelimeler: Girisimcilik, Girisimci Kadin, Sinemada Girisimci Kadin, Betimsel Analiz.

The Role Of Cinema In The Encouragement Of Female Entrepreneurship:
A Film Analysis

ABSTRACT

Entrepreneurship with its adaptable structure is in a continuous development with initiatives that can meet the
needs of each period. In this development process, female entrepreneurs come to the fore within the scope of
economy and employment policies. The establishment of female's entrepreneurship culture is supported by various
tools. One of the tools used in this framework is the media. The media develops common perception patterns that
determine the individual's perspective on society and the world by presenting dominant role models, fashion and
personality symbols. The media play an important role in the development of female entrepreneurship by creating
and highlighting all the platforms that can reveal the creativity and innovation of individuals in order to grow the
entrepreneurship culture in the society. To encourage the entrepreneurial spirit of the society, media shapes the
audience's entrepreneurial perceptions through successful entrepreneurial stories and representations from
television programs, magazines, and cinema, and it strengthens and legitimates these perceptions. Among these
tools, one of the most important factors in promoting entrepreneurship is the characters and their stories in cinema.
There are many cinema films that are effective in promoting the entrepreneurial environment, but the movie "Joy",
which is a real entrepreneurial story especially in promoting female entrepreneurship, has been the subject of the
study. The film, which is the subject of the research, was analyzed by descriptive analysis in the frame of four
basic themes and messages conveyed to the audience were revealed. There is a direct call to entrepreneurial or
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potential entrepreneurial women in the film's fiction; In addition, a message of “they can be successful” is sent to
their immediate environment, business and society. The theme of the female entrepreneur, which appears to be
featured in Hollywood cinema, was not found in Turkish Cinema. The fact that the absence of the representation
of entrepreneurial women in Turkish cinema, suggests that the effect size of the cinema was left idle.

Keywords: Entrepreneurship, Female Entrepreneur, Female Entrepreneur in Cinema, Descriptive Analysis
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ABSTRACT

The word entrepreneur is derived from the word “entre”, which means Latin comprehension and swimming. In
time, to start with “entreprende”, to start, to take a hand; With the “entrepreneur”, concepts such as entrepreneurs
and contractors started to be expressed. The concept of entrepreneurship has evolved to different dimensions after
modern organizational theories. Company personnel also participated in the scope of general entrepreneurship and
the concept of “internal entrepreneurship” was developed. Commerce and Industry, Turkey Union of Chambers
and Commodity Exchanges (TOBB), which operates under the umbrella of the organizations. They generally have
important interactions with public institutions and the relevant environment. In particular, they carry out very
useful activities for industrial enterprises, commercial enterprises, business people and traders. The support of
these institutions for general entrepreneurship is undeniable. Possible support for internal entrepreneurship in
companies was the main subject of this study. The study consists of three separate sections. Firstly, the concept
and scope of internal entrepreneurship was explained. Then, the interaction between companies and internal
entrepreneurship was emphasized. The third and last section is titled the place and importance of the chambers of
commerce and industry in the development of internal entrepreneurship in companies. Here, firstly, general
information about chambers of commerce and industry is given. Then, the place and importance of the chambers
of commerce and industry were emphasized in the development of internal entrepreneurship in companies. The
study was completed with results and recommendations.

Keywords: Entrepreneurship, Internal Entrepreneurship, Chambers of Commerce and Industry, Chambers of
Commerce and Industry in Internal Entrepreneurship.
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ABSTRACT

Use of digital technologies has widely expanded in every business including healthcare. Like in all other sectors
entrepreneurship is also so crucial in digital health technologies.

One of the most crucial attempts is in the arena of healthcare in digitalization is e-health and it is expected to
impact the healthcare ecosystem and the need for better service, easier access practices and outcomes positively.
This need becomes more remarkable in emerging countries which today still face challenges of healthcare such as
access, financial needs, limitations in resources and healthcare professionals. Although the digital technologies are
highly encouraged and mostly supported with governmental projects in those markets, there are still issues around
implementation and investment decisions.

The most important requirement of new startups or any entrepreneurial approach in healthcare is the importance
of ethical and compliant approach protecting human life and confidentiality. Therefore, many end-users still have
doubts and concerns in terms of utilizing e-health or digital technologies since data privacy is an ongoing concern
despite all governmental regulatory laws and restrictions. There are many beneficial entrepreneurial work
conducted in digital healthcare with remarkable benefits to the societies.

This original field study analyzes the expected outcomes of digital technologies in healthcare based on user insights
with a comparative approach in four selected emerging markets; Turkey, Egypt, United Arab Emirates and
Kingdom of Saudi Arabia. Equally it analyzes the challenges of entrepreneurial attempts in that field.

The results of the research indicate that digital technologies in healthcare are expected to have positive outcomes
regarding financial, time, efficiency and accuracy aspects as long as data privacy is firmly regulated and protected.
Besides the results of this original field research indicate that patient to doctor communications will improve
encouraging people have more initiatives in controlling their own health data.

The outcomes of this study also present the barriers of data privacy entanglement for entrepreneurial business.
Technological infrastructure and clinical cultural adaption of both patients and all related healthcare stakeholders
are equally critical to mature the evaluation and better penetration of e-health and digital technologies in emerging
markets.

Keywords- Digital Technologies, Entrepreneurship, Healthcare, Emerging Markets, User Views
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OZET

Girisimcilik; sosyo-ekonomik, hukuk, miihendislik vb. gibi bir¢ok disiplin ile dogrudan
iliskilidir. Bu iliski yapis1 bazen girisimciligi olumlu y6nde etkilemekte bazen olumsuz etki
siireci olarak karsimiza ¢ikmaktadir. S6zkonusu sosyo-ekonomik etki alanlarindan biri vergidir.
Gerek vergi yiikii olarak belirlenen parasal tutarlar, gerekse daha genis bir yaklasimi ifade eden sekliyle vergi
politikas1 yonii, girisimcinin yatirim kararlarini; diger ifade ile sermayenin hareket yoniinii etkilemektedir. Genel
olarak vergi gesitleri, vergileme siireci; tarh, tahakkuk, teblig, tahsil, vergi oranlar: ve genel olarak
vergi hukuku sistemi girisimciligi dogrudan etkilemektedir. Girisimcinin, ekonomik siirece dahil
olmasimin temel giidiisii karlilik diisiincesidir. Genel kan1 olarak girisimei tacir, gergek karliligr maksimize etme
disiincesinde, bununla birlikte 6demeyle yiikiimlii oldugu vergi miktarini da olabildigince minimize etmek
istemektedir. Dolayisiyla vergileme siireci dolayli olarak girisimciler iizerinde olumsuz etki etmektedir. Bu
caligmada vergileme siireci, vergi oranlar1 ve vergi hukuku sisteminin girisimcilik tizerindeki
olumsuz etkisi irdelenerek Avrupa Birligi iilkeleri mevzuati da dikkate alinarak karsilagtirmali olacak sekilde
model analizi yapilmistir. Sonug ve dneri olarak Tiirk Vergi Hukuku sisteminde girisimcilik 6niinde var olan temel
kisitlayict yasa degisiklikleri ile ilgili teklif ve dnerilerde bulunulmustur.

Anahtar Sozciikler: Girisimcilik, Vergi Hukuku, Vergileme Teknigi, Tarh, Tahakkuk, Karsilagtirmali Sitem
Analizi,

Impact On Entrepreneurship And The Technique Of Turkish Tax Law
Taxation System Analysis

ABSTRACT

Entrepreneurship; socio-economic, legal, engineering etc. is directly related to many disciplines. This relationship
structure sometimes positively, sometimes negatively impact affecting entrepreneurship process. Spsyo-economic
domains in question one is taxes. Designated as monetary amounts, the tax burden have both expressed a broader
approach to tax policy direction, as the entrepreneur's investment decisions; other expression affects the direction
of movement of capital. In General, tax, taxation process; beds, assessment, notification, collectible, tax rates and
overall tax law system directly affects entrepreneurship. Stakeholder involvement, as long as the basic motivation
of the economic profitability. The general consensus as maximize profitability real entrepreneurial merchants, in
thinking, however, is obliged to pay as soon as possible to minimize the amount of taxes. Therefore, the negative
effect on the process of taxation indirectly entrepreneurs. In this study, the process of taxation, tax rates and tax
law system of entrepreneurship by European Union countries recorded negative impact on legislation taking into
account the comparative analysis of the model. Conclusion and suggestion in Turkish tax law system based on
existing restrictive law in front of entrepreneurship related to offer and made suggestions for changes.

Keywords: Entrepreneurship, Tax Law, Tax Computation Technique, Imposition, Assessment, Notification,
Collectible, Comparative System Analysis.

91


http://www.mu.edu.tr/en
http://fethiyeisl.mu.edu.tr/en

5™ International EMI Entrepreneurship& Social Sciences Congress

An Investigation Into The Management Of Change In Private Sector
Healthcare Organisations In Bangladesh: A Mixed Method Inquiry Based
On The Implementation Of A New Framework To Support Healthcare

Organisations

Dr. Ali Ahmad
University of the West of Scotland
ahmad_rubel@yahoo.com

Dr Daba Chowdhury
University of Suffolk
ABSTRACT
The purpose of this research paper is to investigate into the management of change in private sector healthcare

organisations in Bangladesh and developing framework to support healthcare organisations.

The study followed mixed methods research-convergent parallel design. The purposive sampling method were
used to select the respondent which includes senior staffs. Semi-structured interviews were conducted with 10
individuals, asking about their views and perceptions about change management. Using Nvivo themes and
subthemes were developed from the interviews. Clustered probability sampling methods used for the quantitative
survey questionnaire and total 300 survey were conducted. Chi-square test and Spearman correlation analysis

techniques were used to analyse data.

The results demonstrate that effective communication influenced sustained healthcare culture as well as overcome
resistance to change. It is also very necessary to have clear understanding and good perception about individual
goals that are involved in significant change.

The main point of this research is to advance the knowledge of the change management and change management
within the private sector healthcare organisations in Bangladesh. Private sector healthcare organisations in
Bangladesh is undergoing a significant change, mainly reform of the private sector policy. However, this research
project is sought to understand and represent barrier, communication, resistance, and understanding of the change
management by private sector healthcare organisations in Bangladesh.

Keywords: Change Management, Communication, Culture change, resistance to change, Change process Mixed
method research.
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ABSTRACT

The purpose of this study is to identify the challenges faced by SME’s in internationalization process and to
develop guidelines than can help the SME’s in Cameroon to internationalize their product and services. The
literature review shows that the manufacturing sector in Cameroon is not performing well and the opportunity to
internationalize SME’s will boost the economy. Currently, the SME sector of Cameroon is domestic based.

The study used a mixed method approach to collect data. Convenience sampling method is used for collecting
data. Sample size for quantitative data is 112 and for qualitative data is 16. The data collected was statistically
analyzed using SPSS. Descriptive and associative analytical techniques were applied to access the data. The
analysis of the data showed that internationalization barriers such as knowledge and information barrier, financial
barrier, human resource barrier, competitive rivalry, bureaucratic barriers and other influential barriers are
hindering the internationalization of SME’s in Cameroon.

The respondents identified few recommendations to improve the internationalization process of SME’s. These
recommendations are also listed in the research paper. The study will help the managers of small and medium
enterprises to overcome the internationalization process and get benefit from the international market by increasing
the market share and decreasing the unemployment rate in Cameroon.
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OZET

Orgiit kiiltiirii organizasyonlarin davramslarini belirleyen en dnemli etmenlerden bir tanesidir. Organizasyonun
yonetim seklinden satis stratejilerine kadar genis bir alan1 orgiit kiiltiirii belirler. Organizasyonlarin davranislar
orgiit kiiltiirii cevresinde sekillenir. Kiiresellesen diinyada yenilikgilik veya inovasyon tanimu ticarette giderek
onem kazanmaktadir. 2018 yil1 Kiiresel rekabet endeksine gore, Tiirkiye nin inovasyon kapasitesi diger tilkelerin
gerisindedir. Bu ¢alisma, Tiirkiye’nin inovasyon eksiliginin sebeplerinin anlagilmasi igin orgiit kiiltiirii ve
inovasyon kavramlarini derinden incelemis ve Denison 6lgegiyle firmalarin 6rgiit kiiltiiriinii aragtirmigtir. Calisma,
spesifik olarak Tiirkiye’de ilag¢ sektoriinde faaliyet gosteren isletmelere uygulanmigtir. Bu ¢alismanin amaci, orgiit
kiiltliriiniin inovasyona etkisini belirlemektir. Bu ¢aligmada, literatiirde orgiit kiiltiirii ve inovasyon kavramlari
lizerine yapilmis ¢aligmalar incelenerek, Denison Orgiit Kiiltiirii ve inovasyon 6lgegi Tiirkiye’ye uyarlanmustir.
Arastirma evreni Istanbul’daki 249 ilag sirketidir. Arastirmanin érneklemi piyasada minimum 15 ilaci olan orta ve
biiyiik 6lgekli 126 sirkettir. Bu sirketlerin 46 tanesinin ¢alisanlarina Google form araciligiyla anket uygulanmustir.
Caligsmanin sonucunda orgiit kiiltiirli ve inovasyon arasinda pozitif bir iligski oldugu gézlemlenmistir.

Anahtar Kelimeler: Orgiit Kiiltiirii, Inovasyon, Orgiitler, Yaraticilik,
Effect of Organizational Culture on Innovation
ABSTRACT

Organizational culture is one of the important elements which determine organizations behavior. Organizational
culture determines multiple factors from organizations management types to sales strategies. Organizations
behavior shaped around organizational culture. Innovation definition become more important day by day for trade.
According to 2018, Global Competitive Index (CSI) Turkey innovation capacity lagging behind of the other
countries. This research deeply investigates organizational culture and innovation concept and examine
companies’ organizational culture with Denison Organizational Culture and Innovation Survey for understand the
reasons of the Turkeys’ lack of innovation. This survey specifically, conduct organization whose operate Pharma
companies in Turkey. The purpose of the study is determining the effect of organizational culture on innovation.
This research examined literature about organizational culture and innovation than Denison Organizational Culture
and Innovation survey adapted and applied to Turkey. Population of the study is 249 Pharma firms in Turkey. The
research sample is medium and large-scale firms whose have at least 15 pills on market (n=126 firms) and conduct
46 of them via Google forms. According to the findings of the research organizational culture and innovation have
positive relationship.

Keywords: Organizational Culture, Innovation, Organizations, Creativity.
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OZET

Tiirk tarihinde peyzaj mimarlig1 farkli disiplinlerin i¢inde farkli basliklar altinda ¢aligilmis ve zaman i¢inde bati
iilkelerinin tesiri altinda kalarak kendi basina bir disiplin olarak hiiviyetini kazanmustir. Literatiir incelendiginde
peyzaj mimarligr egitiminin Tiirk Tarihindeki egitim yapisi kapsaminda nasil ele alindig: ile ilgili aragtirmalarin
kisith oldugu goriilmektedir. Bilimsel disiplin halini almis yapilarin tarihsel gelisimleri, bilim dallarinda elde
edilen sonuglar1 vererek degil, gelisim siireclerindeki sartlar ve olgular ortaya konarak daha etkin bir sekilde
agiklanabilir.

Bu ¢alismanin amaci, Ziraat Fakiiltesi, Mimarlik Fakiiltesi, Orman Miihendisligi ve sehircilik ¢aligmalarinin iginde
gordiigiimiiz glinlimiiz peyzaj mimarligt anlayisinin Tiirk tarihindeki kronolojisi, egitim ve uygulama 6rnekleriyle
irdelenmistir. Bir bagka deyisle ¢aligmanin amaci Peyzaj Mimarlig1 disiplininin, sanat ve miithendislik egitiminin
icindeki ders programlari ve iilke cografyasindaki planlamalar kapsaminda incelenmesi ve ortaya konmasidir.

Bu dogrultuda, ¢calisma “dokiiman inceleme” yontemi ile yapilmistir. Dokiiman incelemede arastirmacilar ihtiyag
duyduklar verileri ve bilgileri gdzlem veya goriisme yapmaya gerek duymadan elde ederek sonuca ulagmaya
calisirlar. Bu ¢alismanin amaglari dogrultusunda, Peyzaj Mimarliginin disiplini ile ilgili Osmanl arsivindeki
belgeler, gazete makaleleri, toplanti tutanaklari, parlamentolar tarafindan ¢ikarilan yasalar ve miifredat programlari
incelenmistir.

Elde edilen bulgular sonucunda, tarihte ziraat, orman, mimari ve sehircilik ¢alismalarinin iginde gordiigiimiiz
gliniimiiz peyzaj mimarlig1 anlayisinin erken donemden itibaren 6nce bahge kiiltiirii kapsaminda daha sonra egitim
ve uygulama orneklerinin Osmanli kiiltiirinde viicut bularak kent dokusunda da &zellikle yerini aldigi
goriilmektedir. Bahgeye ve ¢evreye hassasiyet gosterilen Osmanli doneminde okul 6ncesi egitimde ¢cocuklara her
giin bir saat kadar bah¢ede mesgul edilerek kendilerine bitkiler dlemi hakkinda birincil basit bilgiler verilir,
cigeklerin nasil yasadigi ve bilyiidiigi anlatilir, Tiirk¢e isimleri 6gretilir, bahgivanlikta kullanilan aletlerin isimleri
talim ettirilir ve kullanim sekilleri gosterilirdi. Erken Cumhuriyet doneminde ise, Anadolu’nun bir¢ok kentinde
inga edilen parklarla, ¢evrelerindeki dogal yesil alandan heniiz kopmamis kii¢iik Anadolu kentlerinde “kamusal
kent i¢i yesil alan” kavramini heniiz tanimayan, bu tiir alanlara gereksinim duymayan ve onlar1 kullanmayan bir
topluma, bu yeni Batili aliskanligi benimsetmek amaclanmstir. Ulkemizde ilk defa Yiiksek Ziraat Enstitiileri
(Y.Z.E. 1934) kurulusu i¢cinde Orman ve Ziraat Fakiiltelerinde 1935/36 ders yilinda Park-Bahge Sanati ve Bahge
Mimarisi dersleri halinde 6gretim sahasia girmis olan park ve bahge diizenleme dgretimi, Ankara Universitesi
Ziraat Fakiiltesinde geligerek, 1971/72 ders yilinda Peyzaj Mimarligi Boliimiiniin kurulmasina kadar uzanmustir.
Calismada tarihteki mesleki izler derinlemesine incelenmis ve ortaya konmustur.

Anahtar Kelimeler: Sanat egitimi, Peyzaj Mimarligi, Tiirk Tarihi, Egitim
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ABSTRACT

Entrepreneurship has become an academic field and a research focus area in most of the prominent universities’
Business Schools. Furthermore, similar to entrepreneurship, sustainability education has also become mainstream
in many universities. The crossover of both fields is sustainable entrepreneurship where focus is on increasing
social and environmental as well as business value.

Although there are many examples of programs and courses designed for Sustainable Entrepreneurship, such
programs are inclined towards practice based examples rather than a theory perspective. Practice based examples
are useful in presenting real life cased, however, to push these examples beyond to general rules and methodologies
require a different approach causing teaching such courses more complex.

The proposal discussed in this study is based on three main components, the first is general introduction to terms
and concepts, followed by the second component focusing on awareness raising where selected sustainability
related crosscutting issues that are all listed as global concerns, i.e. Population and demographics, migration,
resource scarcity, climate change, big data are being discussed with examples owing to the notion that
entrepreneurs are people who are aware of their surroundings and the world that they are living in. The third and
final component is the know-how and tools to be endorsed to students to realize the entrepreneurial ideas.

Keywords:
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ABSTRACT

Administration means the managing of society consciously. This, in turn, requires taking into account the objective
laws of both society and nature, the existing aspects of development. Administration has always been an area of
human activity. Public administration is also one of the type of administration. The state plays a leading role in the
proper functioning of the economic system of each country.lt reflects the relations between the various institutions
of society. The state is the political organization of society, and the power of this organization belongs to its entire
population and territory. Public administration refers to organizational and regulatory interactions.It aims to
regulate, preserve and even rebuild people's social life, relying on the power of government.The principles of
public administration are also important in this area.lf these principles are examined separately, it becomes clear
that they interact with each other and complement each other.The interaction between the principles takes place
within a whole system. The system of public administration in the process of its activity influences the political
system of the society and tries to develop it. The state stands at the crossroads of the political system and the system
of public administration.On the one hand, the state plays a central element of the political system, and on the other
hand, it plays an important role as a subject of the system of administration. The urgency of implementing
innovations in the field of administration in our country is primarily related to the development strategy of the
state.Here the main goal is, on the one hand, to create a strong state that can solve both internal and external
problems, and, on the other hand, to form a legal and democratic state institution.

The aim of this study is both focusing on political, administrative, economic developments, state structure, public
administration and local authorities of the Independent Azerbaijan Republic, and Azerbaijan’s state structure,
changes and reforms in the public administration of the country. Besides, it aims to analyze the perspectives in
official documents setting the general framework for the public policies.

Keywords: Azerbaijan, Public Administration Reform, Public Policies, Reconstruction of the State, Evolution of
the Public Administration.
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OZET

Bu caligmada, “3-6 yas grubu c¢ocuklarin O6gretmenlerinin ve ebeveynlerinin gocuk kitab1 se¢im kriterleri
nelerdir?”, “3-6 yas 6gretmenlerinin ve ebeveynlerinin demografik bilgileri nelerdir?” sorulari arastirmanin
problem ciimlelerini olusturmaktadir. Caligmada amaca uygun olarak izlenen tarama ydntemi ve toplanan verilerin
niteligi acisindan betimsel bir c¢aligma gergeklestirilmistir. Caligmada verilerin toplanmasinda ve
yorumlanmasinda nicel arastirma yontemi olan 6lgek teknigi kullanilmistir. Arastirmanin evrenini Kuzey Kibris
Tiirk Cumhuriyeti Glizelyurt bolgesi Milli Egitim Bakanligi’na bagli okul 6ncesi egitim kurumlarinda, 3—6 yas
grubunda goérev yapan dgretmenler ve egitim kurumlarina devam eden ¢ocuklarin ebeveynleri olugturmaktadir.
Aragtirmada Giizelyurt bolgesindeki Milli Egitim Bakanligina bagli okul 6ncesi egitim kurumlarinda egitim géren
¢ocuklar ve ebeveynleri, random, basit tesadiifi 6rnekleme yontemi ile tespit edilmistir. Evreni belli 6rneklem
formiilii kullanilarak okuldaki 54 veli ve 25 anasinifi 6gretmenine ulagilmistir. Arastirmada veri toplama araci
olarak; “Okul Oncesi Ogretmenlerinin ve Ebeveynlerin Cocuk Kitab1 Secim(3-6 yas) Kriterleri” adli dlgek
kullanilmistir. Cocuklarin gitmis olduklart kurumlarda 6gretmenlerininde ebeveynler gibi bu noktalar1 g6z 6niinde
bulundurdugu ve siif igersinde ki tim cocuklara bir nebze olsun faydali olabilecek kitaplari sectikleri
gOriilmistiir.

98


mailto:serdal.isiktas@kstu.edu.tr

5™ International EMI Entrepreneurship & Social Sciences Congress

Ortadgretim 12. Simif Ogrencilerinin Atom Kavramina Yénelik Zihinsel
Modellerinin incelenmesi

Nergis SARIDAS, Physics Teacher
Ministry of National Education
nrgsO6@gmail.com

Prof. Dr.Yasin UNSAL
Gazi University
yunsal@gazi.edu.tr

OZET

Bu ¢aligmada, ortadgretim 12. Sinifta okuyan 6grencilerin zihinlerinde sema olarak olusturduklari atom kavramini
nasil tanimladiklarint ve atom kavramui ile ilgili zihinsel modellerinde diger kavramlar1 atom kavramiyla nasil
iligkilendirdiklerini ortaya ¢ikarmak amaglanmistir. Calismada 6lgme araci olarak, Akyol (2009) tarafindan
gelistirilen “Atom Kavrama Iliskin Anket Formu” uygulanmstir. Bu anket formu atomu; ¢izim, betimleme,
biiyiikliik, soyutluk-somutluk olmak tizere dort temel 6lgiite gore degerlendirmektedir. S6z konusu Anket Formu,
2018-2019 egitim-6gretim y1li bahar déneminde “Atomun Tarihsel Yapis1” konusu islenmeden énce, Kocaeli ili
Cayirova Ilgesindeki Milli Egitim Bakanligina bagl bir devlet Anadolu Lisesinde 6grenim géren 82 dgrenciye
uygulanmigtir. Verilerin analizinde betimsel istatistik kullanilmistir. Arastirma sonucunda elde edilen g¢arpict
bulgularin sonucunda, 6grencilerin genellikle atomu Rutherford’un modeli gore tanimladiklart ve ¢izdikleri,
atomun atomunun biiyiikliigiinii ifade ederken de karsilastirma yaparak betimsel ifadeler kullandiklari ortaya
konulmustur.

Anahtar Kelimeler: Zihinsel model, model, ortaggretim, atom kavramu.

Investigation of 12" Grade Students' Mental Models About Atom Concept

ABSTRACT

In this study, it is aimed to reveal how students in secondary school 12th grade define the concept of atom that
they have created as a diagram in their minds and how they relate other concepts with the concept of atom in their
mental models related to the concept of atom. In the study, “Survey Form Regarding Atom Concept” developed
by Akyol (2009) was used as a measurement tool. This questionnaire atom; It evaluates according to four basic
criteria: drawing, description, size, abstraction-concreteness. The questionnaire form was applied to 82 students
studying at a state Anatolian High School affiliated to the Ministry of National Education in the Cayirova District
of Kocaeli Province before the subject of the "Historical Structure of the Atom" was taught in the spring semester
of the 2018-2019 academic year. Descriptive statistics were used to analyze the data. As a result of the striking
findings obtained as a result of the research, it was revealed that students often define and draw the atom according
to Rutherford's model and use descriptive expressions by making comparisons while expressing the size of the
atom's atom.

Keywords: Mental model, model, secondary education, atom concept.
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OZET

Bu arastirmada, fizik 6gretmenlerinin derslerinde akran 6gretimi tekniginin kullanimina ydnelik tutumlartyla, bu
tutumlarina; cinsiyet, yas, 6grenim diizeyi, akran 6gretimi hakkinda bilgi sahibi olma, akran gretimi yontemi ile
ogretim gerceklestirilmesi ya da akran 6gretimi yontemi ile islenen bir derse katilma gibi degiskenlerin etkisinin
incelenmesi amaglanmistir. Arastirmaya, Milli Egitim Bakanligma bagl Ankara ili Merkez Ilcelerindeki gesitli
(Anadolu Lisesi, Fen Lisesi, Mesleki ve Teknik Anadolu Lisesi ve Anadolu Imam Hatip Lisesi) tiirdeki devlet
okullarinda goérev yapan toplam 136 fizik 6gretmeni (N=136) katilmistir. Tarama modelinin kullanildigi, durum
tespiti niteligindeki bu nicel ¢alismada, arastirma grubunun belirlenmesinde amacli dérnekleme yontemlerinden
“kolay ulasilabilirlik” 6rnekleme yontemi tercih edilmistir. Arastirmada elde edilen veriler, Cirkinoglu-
Sekercioglu (2011) tarafindan gelistirilen “Akran Ogretimi Tutum Anketi” ve “Kisisel Bilgi Formu” kullanilarak
elde edilmistir. Elde edilen nicel verilerin analizi istatistik yazilim programi ile saglanmistir. Arastirmanin
bulgularia gére, ¢aligmaya katilan fizik gretmenlerinin “Akran Ogretimi Tutum Anketi” anket geneli ortalama
puanlarinin “katiliyorum” diizeyinde olmasina ragmen; anketin “yararlilik”, “ilgi” ve “anlasilirlik” boyutlarinda
elde edilen ortalama puanlarin beklenen diizeyin altinda olmasi, tizerinde diisiiniilmesi gereken bir durumdur.
Calismaya katilan fizik dgretmenlerinin akran dgretimine iligskin tutumlari, yas ve 6grenim diizeyi degiskenleri
acisindan farklihk gostermezken, cinsiyet degiskeni acisindan “Ilgi” alt faktorii baglaminda erkek 6gretmenler
lehine ¢aligmaktadir. Bununla birlikte fizik 6gretmenlerinin akran dgretimine iligskin tutumlari, akran 6gretimine
yonelik bilgi sahibi olma, akran dgretimi yontemi ile 6gretim gerceklestirilmesi ya da akran 6gretimi yontemi ile
islenen bir derse katilma degiskeni agisindan farklilik gostermektedir. Elde edilen bulgular 1s1ginda, fizik
ogretmenlerinin derslerinde akran &gretimi tekniginin kullanimina yonelik tespit edilen sorunlarin ¢oziimiine
yonelik ¢esitli 6nerilerde bulunulmustur.

Anahtar Kelimeler: Fizik dersi, fizik 6gretmenleri, tutum, akran 6gretimi.

Investigation of Attitudes of Physics Teachers Regarding the Use of Peer
Instruction Techniques in Their Lessons

ABSTRACT

In this study, the attitudes of physics teachers towards the use of peer teaching technique in their lessons were
examined. In addition to this, it was aimed to examine the effects of variables such as gender, age, education level,
having knowledge about peer education, teaching with peer teaching method, or attending a lesson taught with
peer teaching method on the attitudes of teachers towards peer teaching. A total of 136 physics teachers (N=136)
working in various public schools (Anatolian High School, Science High School, Vocational and Technical
Anatolian High School and Anatolian Imam Hatip High School) in the Central Districts of Ankara Province
participated in the study. In this quantitative study, which uses a survey model, as a due diligence, “easy
accessibility” sampling method, which is one of the purposeful sampling methods, was chosen for determining the
research group. The data obtained in the research was obtained by using the “Peer Teaching Attitude
Questionnaire” and “Personal Information Form” developed by Cirkinoglu-Sekercioglu (2011). The analysis of
the quantitative data obtained was provided by the statistical software program. According to the findings of the
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study, although the “Peer Teaching Attitude Survey” questionnaire average scores of the physics teachers
participating in the study were at the level of “I agree”; The fact that the average scores obtained in the
“usefulness”, “interest” and “intelligibility” dimensions of the questionnaire are below the expected level is a
situation that should be considered. While the attitudes of physics teachers participating in the study regarding
peer education do not differ in terms of age and education level variables, they work in favor of male teachers in
the context of the “Interest” sub-factor in terms of gender variable. However, the attitudes of physics teachers
towards peer teaching differ in terms of having knowledge about peer education, conducting teaching with peer
teaching method, or attending a lesson taught with peer teaching method. In the light of the findings obtained,
various suggestions were made for the solution of the problems detected in the use of peer teaching technique in
the courses of physics teachers.

Keywords: Physics lesson, physics teachers, attitude, peer instruction.
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OZET

Kriz, bir organizasyonun planladiklari ile yasadiklari arasinda ortaya ¢ikan 6nemli bir uyumsuzluk olarak
tanimlanmaktadir. Tiim diinyay1 etkileyen COVID-19 salgin1 hem ekonomik, hem beseri olarak ¢ok énemli etkileri
olan bir kriz durumunu ortaya ¢ikarmstir. Bu ¢alismanin amaci, COVID-19 salgiminin egitim sistemi iizerine olan
etkisi ve yoneticilerin kriz yonetimi baglaminda aldiklar1 tedbirlerin ve bu tedbirlerin yeterliligini arastirmaktir.
Bu amagla literatiir taramasi yapilarak kriz ve kriz yonetimine iliskin kavramsal gerceve ¢izilmis, kriz yonetiminin
amagclari ve asamalar1 agiklanmustir. Diinyayi kisa siirede etkisi altina alan salginin baslangicindan itibaren egitim
sistemine yansimalari ve yoneticilerin aldiklari tedbirler incelenerek bu tedbirlerin krizi yonetmede ne derece etkili
oldugu, eksik kalan noktalar tespit edilmeye calisilmistir. COVID-19 salgimina ve egitim sistemi iizerindeki
etkilerine iliskin veriler diinya bankasindan elde edilmistir.

Anahtar Kelimeler: Kriz Yénetimi, COVID-19, Egitim sistemi

A Study On The Effects Of Covid-19 Outbreak On The Education System
And The Measures Taken In The Context Of Crisis Management

ABSTRACT

The crisis is defined as an important incompatibility that arises between what an organization plans and
experiences. The COVID-19 outbreak, which affects the whole world, has revealed a crisis situation that has very
important effects both economically and humanly. The aim of this study is to investigate the impact of the COVID-
19 epidemic on the education system and the measures taken by administrators in the context of crisis management
and the adequacy of these measures. For this purpose, a literature review has been conducted and a conceptual
framework for crisis and crisis management has been drawn up and the objectives and stages of crisis management
have been explained. The effects of these measures on the education system and the measures taken by the
administrators have been examined since the beginning of the epidemic which has affected the world in a short
period of time, and it has been tried to determine the extent to which these measures are effective in managing the
crisis. Data on the covid-19 outbreak and its effects on the education system have been obtained from the YOK,
MEB and World Bank.

Keywords: Crisis Management, COVID-19, Education System.
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ABSTRACT

Drawing on the literature on dynamic skills, this study builds upon and empirically tests a conceptual model that
connects business and political ties, organizational unlearning, organizational learning, and firm performance.
Specifically, we suggest that business ties enable and political ties inhibit organizational unlearning (i.e.
regenerative dynamic capability), which may in turn affect exploratory (i.e. renewing dynamic capability) and
exploitative (i.e. incremental dynamic capability) innovation behaviors of the firm. Thus, our purpose is to offer a
theoretical framework in which organizational unlearning and learning act as mediating mechanisms between
business and political ties and firm performance. Structural equation modeling and mediation analyses were used
on a sample of 302 small and medium size enterprises in Turkey. We find that business ties enable organizational
unlearning while political ties impede it. We further demonstrate that business ties positively and political ties
negatively relate to organizational learning through organizational unlearning. In addition, we show that political
ties are mostly negatively and indirectly related to firm performance through organizational learning while
business ties positively and indirectly relate to firm performance.

Keywords: Business ties; political ties; organizational unlearning; exploratory/exploitative innovation; firm
performance.
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OZET

Isletmenin kurulmasindan once varligini hissettiren pazarlama fonksiyonu, isletmeler igin hayati Snem
tasimaktadir. Uretilecek iiriiniin belirlenmesinden, fiyatlandirilmasina, dagitimia ve tutundurulmasina kadar her
tiirli detaya deginmesi gereken ve diger departmanlara 6nemli bilgiler saglayan pazarlamanin hangi kademesinde
olursa olsun caliganlar1 igletmeler i¢in hayati 6neme sahip islemler ger¢eklestirmektedirler. Bu derece dnemli bir
fonksiyonun elemanlarinin da titizlikle se¢ilmis olmas1 ve belirli 6zelliklere sahip olmalar1 gerekmektedir. Meslek
elemanlar1 gerek aldiklari egitimlerle gerekse is yerlerinde edindikleri bilgilerle bu &zelliklere ulagsmaktadir.
Kisilerin istek ve ihtiyaclarindaki siirekli degisimlerle birlikte sadece iiriin, fiyat, dagitim ve tutundurma degil ayni
zamanda calisanlardan talep edilen nitelikleri de degisim gostermektedir. Dolayisiyla firmalarin, ¢alisanlarin ve
egitim kurumlarinin bu hizli degisime ayak uydurarak siirekli kendilerini giincellemesi gerekmektedir.
Gergeklestirilecek ¢aligmada, glinlimiizde pazarlama meslek elemanlarindan talep edilen 6zelliklerin belirlenmesi
ve bu alana personel yetistiren egitim kurumlarinin dgretim planlarini bu dogrultuda giincelleyebilmesine olanak
saglanmas1 igin Tiirkiye Is Kurumu (ISKUR)’nda yer alan agik is ilanlar1 incelenecektir. Verilerin
smiflandirilmasinda Microsoft Excel programi kullanilacak ve betimsel analiz gergeklestirilecektir.

Anahtar Kelimeler: Pazarlama Meslek Elemani, Tiirkiye Is Kurumu (ISKUR), Microsoft Excel, Betimsel
Analiz

Marketing Professionals: Review of ISKUR Job Postings

ABSTRACT

The marketing function, which makes its presence felt before the establishment of the business, is vital for
businesses. Employees, regardless of their level of marketing, which need to touch on every detail from the
determination, pricing, distribution and promotion of the product to be produced and provide important
information to other departments, carry out vital transactions for businesses. The professionals of such an important
function must also be carefully selected and have certain properties. Professionals reach these features both with
the trainings they receive and with the information they get in the workplace. Along with the constant changes in
the requests and needs of individuals, not only the product, price, distribution and promotion, but also the qualities
demanded from the employees vary. Therefore, companies, employees and educational institutions should keep
up with this rapid change and update themselves.

The study will be performed to determine, nowadays the desirable features of marketing professionals and training
plans of personnel training educational institutions in this area and Turkey Employment Organization to provide
it possible to update this direction (TEQO) 's Located will examine open jobs. Microsoft Excel program will be used
to classify the data and descriptive analysis will be performed.

Keywords: Marketing Professionals, ISKUR, Microsoft Excel, Descriptive Analysis
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OZET

21. ylizy1l Diinyasi’nin zorlu yasam kosullari ile birlikte Cin’in Vuhan kentin de korona viriis(COVID-19) salgini
ortaya ¢ikmis ve tiim kitalara yayilmasiyla birlikte Diinya Saglik orgiitii tarafindan bu salgin “pandemi” olarak
ilan edilmistir. Bu salgindan dolay1 ¢esitli dnlem alma ihtiyaci ortaya ¢ikmustir. Bircok iilkede salginin 6niine
gegilmesi igin uygulanan kisitlamalarda hayatin durma noktasina gelmesi ekonomiyi olduk¢a olumsuz bir sekilde
etkilemistir. Bir¢ok sektor faaliyetlerini durdurmus ve isten ¢ikarmalar ortaya ¢ikmistir. Boylelikle Korona viriis
salginin da istemsiz magduriyetler sonucu adaletsiz ige son vermeler, kalanlarin ise ise ve Orgiite karsi
yabancilagmalari sorunu giin yiiziine ¢ikmustir. Sonug olarak korona viriis siirecinde orgiitlerde algilanan adaletin
¢aliganlar tizerindeki Orgiite yabancilagsma diizeyine etkisi incelenmistir. Bu amagla birlikte Adana ve Osmaniye
ili merkezli faaliyet gosteren Ozel sektdr isletmelerin de Ornek olay analizi gerceklestirilmis ve aragtirma
kapsaminda bu tesislerde gorev yapan bireyler ile goriismeler yapilmistir. Veri toplama yontemi olarak nitel
aragtirma yontemlerinden yart yapilandirilmis goriisme teknigi tercih edilmig ve arastirma sorularindan yola
cikilarak hazirlanan formda acik uglu sorulara yer verilmistir. Yapilan calisma, “Ornek Olay incelemesi”
modelindedir. Bu calisma toplam 2 boliimden olusmaktadir. ilk béliimde, &rgiitsel adalet kavrami ve orgiitsel
yabancilagma kavramlarini agiklanmaya calisilmistir. Son boliimde ise arastirmanin verileri, yapilan literatiir
taramasi sonucunda adalet ve yabancilagma ile iligkili hazirlanan miilakat sorulari, yorumlari ve sonuglarina yer
verilerek analiz edilmistir. Calisma sonucunda ¢esitli 6neriler sunulmustur.

Anahtar Kelimeler: Orgiitsel Adalet, Orgiitsel Yabancilasma, Korona viriis Salgin
The Effect of Organizational Justice Perceived in the Corona Virus Process

on Employment Alienation Level in Employees

ABSTRACT

The corona virus(COVID-19) outbreak in Wuhan City, China, along with the harsh living conditions of 21 century
Earth, has emerged and spread to all continents and has been declared a “pandemic” by the World Health
Organization. Due to this outbreak, the need to take various measures has arisen. In many countries, the fact that
life has come to a standstill in the restrictions imposed to prevent the epidemic has affected the economy in a very
negative way. Many sectors have ceased operations and layoffs have arisen. Thus, the problem of unjust
termination of work as a result of involuntary victimization of the corona virus outbreak and alienation of the
remaining people against work and organization has emerged. As a result, the effect of perceived justice in
organizations during the corona virus process on the level of alienation to the organization on employees was
examined. For this purpose, a case study of private sector enterprises operating in Adana and Osmaniye province
was carried out and interviews were conducted with individuals working in these facilities within the scope of the
research. As a data collection method, semi-structured interview technique was preferred from qualitative research
methods and open-ended questions were included in the form prepared based on research questions. The study is
in the” case study” model. This work consists of a total of 2 chapters. In the first part, the concept of organizational
justice and organizational alienation are tried to explain the concept. In the last section, the data of the research
were analyzed by giving the interview questions, comments and results related to justice and alienation as a result
of the literature review. Various recommendations were submitted as a result of the study.

Keywords: Organizational Justice, Organizational Alienation, Coronavirus Outbreak
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OZET

Miisteri memnuniyeti ve miisteri sadakati isletmeler agisindan son derece biiyiik nem arz etmektedir. Isletmelerin
devamliligini siirdiirebilmeleri agisindan miisterilerini memnun etmek ve onlar1 sadik miisteri haline getirebilmek
oncelikli hedeftir. Ayrica eski miisterinin maliyeti, yeni kazanilacak olan miisterinin maliyetinden daha azdir. Bu
yiizden miisteri memnuniyeti ve bu memnuniyetin devaminda olusabilecek olan miisteri sadakati isletmeler
acisindan biiyiik avantaj olacaktir. Miisteri memnuniyeti ve miisteri sadakati kisiden kisiye degismektedir. Bu
¢alismanin amaci, GSM sektoriinde miisteri memnuniyetinin miisteri sadakatine etkisinin kusaklar tizerinden
incelenmesidir. Arastirmanin evreni, Mugla il merkezinde yasayan herhangi bir operatérii kullanilan bireylerdir.
Arastirma verileri anket yardimiyla toplanmis olup katilime1 secimi kolayda drnekle yontemiyle yapilmistir. Ornek
biiyiikliigii giiven diizeyine gore 216 olarak belirlenmistir. Arastirmaya iliskin veriler ¢ok degiskenli istatistiksel
analizler kullanilarak analiz edilmistir. Ulasilan sonuglara gére miisteri memnuniyeti ve miisteri sadakati arasinda
pozitif bir iliski s6z konusudur. GSM sektoriinde miisteri memnuniyeti miisteri sadakati tizerinde oldukga etkilidir.
Ancak miisteri sadakati olusturmada miisteri memnuniyeti tek basina yeterli olamayabilir. Kusaklararasinda da
miisteri memnuniyeti miisteri sadakatini olumlu yonde etkilemektedir. Kusaklararasinda memnuniyet arttik¢a
sadakatin de arttigi gozlemlenmistir. Bu ¢aligmanin sonuglari, rekabette avantajli duruma gegmek isteyen
isletmelerin miisteri memnuniyeti ve miisteri sadakatine olduk¢a Onem vermeleri gerektiklerini ve g¢esitli
programlarla iistiinliigii ele almalar1 gerektigini gostermektedir.

Anahtar Kelimeler: Kusak, Miisteri Memnuniyeti, Musteri Sadakati, GSM

The Effect of Customer Satisfaction on Customer Loyalty in the GSM
Sector in the Context of Generations: A Research in Mugla Province

ABSTRACT

Customer satisfaction and customer loyalty are extremely important for businesses. The primary objective is to
satisfy the customers and maket hem loyal customers in order to maintain their continuity. In addition, the cost of
the old customer is less than the cost of the new customer to be won. Therefore, customer satisfaction and customer
loyalty that may occur in the continuation of this satisfaction will be a great advantage for businesses. Customer
satisfaction and customer loyalty vary from person to person. The aim of this study is to examine the effect of
customer satisfaction on customer loyalty in generations. The population of the study individuals who used any
living in Mugla. The research data were collected with the help of a questionnaire and the selection of participants
was made easily by sample method. The sample size was determined as 216 according to the confidence level.
Data related to the study were analyzed using multivariate statistical analyzes. According to the results, there is a
positive relationship between customer satisfaction and customer loyalty. Customer satisfaction in the GSM sector
is highly effective on customer loyalty. However, customer satisfaction alone may not be enough to create
customer loyalty. Customer satisfaction between generations also affects customer loyalty positively. It has been
observed that loyalty increases as satisfaction increases between generations. The results of this study show that
the companies that want to gain an advantage in the competition should give importance to customer satisfaction
and customer loyalty and they should address the superiority with various programs.

Keywords: Generation, Customer Satisfaction, Customer Loyalty, GSM
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OZET

Son yillarda bilgi ve iletisim teknolojilerinde yasanan gelismeler, giinliik yasamin ve bir¢cok endiistrinin en 6nemli
konusu halinde gelmistir. Siiphesiz ki yasanan bu gelismeler pazarlama alaninda da hissedilmektedir. Isletmelerin
pazarlama aktivitelerinde interneti ve dijital teknolojileri kullanmasiyla tiiketicilerde de buna bagli olarak degisen
satin alma aligkanliklart s6z konusu olmaya baslamistir. Bu nedenle teknolojinin ve dijital mecralarin nasil
kullanildigr veya kullanilirken nelere dikkat edilmesi gerektigi gibi konular nem kazanmaya baslamstir. Dijital
okuryazarlik kavrami da bu noktada pazarlama agisindan {izerinde durulmasi gerekli bir konu haline gelmektedir.
Dijital okuryazarlik, bilgisayar, tablet veya akilli telefon gibi dijital teknolojileri kullanma yeteneginden daha gok
dijital ortamlari anlamayla yakindan iligkilidir. Dijital okuryazarlik bir bireyin medya araglar1 vasitasiyla kendisine
sunulan ya da kendisinin kullandig1 ortamlar1 yorumlamasina ve okumasina imkan vermektedir. Boylelikle dijital
araclar ya da mecralar aracilifiyla gerek tiiketici gerekse isletme olarak pazarlamanin bir tarafi konumunda
bulunarak hareket etmek durumunda kalinmaktadir. Bunun i¢in dijital okuryazarlik, neredeyse tiim tiiketiciler ve
isletmeler i¢in 6nem kazanmaktadir. Bu kapsamda ele alinan bu ¢alismanin amaci, dijital okuryazarligi pazarlama
acisindan ele alarak degerlendirmektir.

Anahtar Kelimeler: Teknoloji, Dijital pazarlama, Dijital Okuryazarlik

An Evaluation on the Use of Digital Literacy in Marketing

ABSTRACT

In recent years, the developments in information and communication technologies have become the most important
subject of daily life and many industries. Undoubtedly, these advances are also felt in the field of marketing. With
the use of the internet and digital technologies in the marketing activities of the businesses, the changing buying
habits of the consumers have started to be in question. Therefore, issues such as how technology and digital
channels are used or what should be considered while using them have become important. At this point, the concept
of digital literacy becomes a subject that needs to be emphasized in terms of marketing.

Digital literacy is more than the ability to use digital technology, such as a computer, tablet pc or smartphone, but
rather understanding within digital environments. Digital literacy allows an individual to interpret and read the
media offered to him/her or used by him/her through media. Thus, it has to act as a side of marketing both as a
consumer and a business through digital tools or channels. Therefore, digital literacy is growing in importance for
almost all consumers and businesses. The purpose of this study, which is dealt with in this context, is to evaluate
digital literacy in terms of marketing.

Keywords: Technology, Digital Marketing, Digital Literacy
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OZET

Reklamciligin gelisim ¢izgisi incelendiginde, bu kapsamdaki en 6nemli gelismelerin reklam vasitalarinda yani
kitle iletisim araclar1 teknolojilerinde kaydedildigi goriilmektedir. Reklamciligin gelisimi, pazarlama ve satig
tekniklerinin gelisim siireciyle de yakindan ilgilidir. Bu siire¢, ayn1 zamanda “tiiketim toplumu” kavraminin ortaya
c¢ikig siirecidir. Tiiketim toplumu, tiiketime iliskin degerlerin hakim oldugu bir toplum modelidir. Bu toplumda
tiiketim, ihtiyaglarin yani sira ¢ok farkli nedenlerle de gergeklestirilmektedir. Tiiketmek, fizyolojik ihtiya¢lar kadar
sosyal ve kiiltiirel ihtiyaglarin da kargilanmasini igermektedir. Hatta bu ihtiyaclar, “gergek ihtiyaglar” olmak
zorunda da degildir. Bu siirecte, reklamcilik etkinlikleri, tiiketim kiiltlirliniin yaydigi degerlerin kitlelere
ulastirilmasinda etkin bir rol oynamaktadir.

Diinyada reklam harcamalaria ayrilan biitce giinden giine artmaktadir. Ozellikle internet ve mobil teknoloji
mecralarindan olusan “yeni medya” bu konuda lokomotif rolii oynamaktadir. Yakin gelecekte yeni medyadaki
reklamlarin, diinyadaki toplam reklam harcamalarinin yaridan fazlasini olusturacagi 6ngoriilmektedir.
Tirkiye’de reklamciligin gelisimi incelendiginde ise matbaanin Bati’dan 300, gazetenin 250, reklamciligin da 200
yil sonra geldigi gortilmektedir. Radyo diinyadan 5 yil, radyo reklameili1 25 yil, televizyon 13 yil, televizyon
reklamcilig1 17 y1l sonra gelmistir.

Internette ilk reklam 1994 yilinda A.B.D.’de ‘hotwired.com’ tarafindan yapilmistir. Béylece, reklam potansiyeli
kesfedilen internet, kisa siirede dnemli bir mecra héline gelmistir. Sektdrdeki mesleki drgiitlenme ve standartlagsma
ihtiyact nedeniyle 1996 yilinda A.B.D.’de Interaktif Reklam Biirosu (Interactive Advertising Bureau-1AB)
kurulmustur. 1997 yilinda, yani diinyadan 3 yil sonra, iilkemizde interaktif ajanslar faaliyete ge¢mis olsa da 2001
ekonomik krizi internet sektoriinii de etkilemis ve IAB Tiirkiye ancak 22 Ekim 2007 tarihinde kurulabilmistir.
Bununla birlikte son dénemde Tiirkiye’de internet reklamciligr ciddi bir yiikselistedir. Ancak bu kapsamdaki
harcamalar, hélen televizyon reklamciligina yapilan harcamalarin gerisindedir.

Anahtar Kelimeler: Tiiketim Toplumu, Kitle fletisim Araclari, Reklamecilik, Yeni Medya

Advertising from Past to Present in the World and Turkey
Within the Context of Mass Media Development and Consumption Society

ABSTRACT

When the development trend of advertising is examined, it is seen that the most important developments in this
scope are recorded in advertising media, namely, mass media technologies. The development of advertising is also
closely related to the development of marketing and sales techniques. This process is also in paralel with the
emergence the concept of ‘consumer society’. The consumer society is a society model in which consumption
related values are dominant. In this society, consumption is realized for many different reasons along with the
needs. Consumption involves meeting social and cultural needs as well as physiological needs. As a matter of fact,
these needs do not have to be ‘real needs’. In this process, advertising activities play an active role in
communicating and delivering ‘the values spread by the consumer culture’ to the customers.

The budget allocated for advertising expenditures in the world is increasing day by day. The “new media”,
especially consisting of internet and mobile technology channels, plays the role of locomotive in this regard. In
the near future, advertisements in the new media are expected to account for more than half of the total advertising
expenditures in the world.

When the development of advertising in Turkey is examined, it is seen that the printing press started to be used
300, newspapers 250 and advertising 200 years later than the West. Radio came 5, radio advertising 25, television
13, and television advertising 17 years late.

The first advertisement on the internet was offered in 1994 in the U.S. by ‘hotwired.com’. Thus, the internet, whose
potential for advertising was discovered, became an important medium in a short time. Due to the need for
professional organization and standardization in the sector, Interactive Advertising Bureau (IAB) was established
in the U.S. in 1996. Interactive Agencies began to operate in Turkey in 1997, three years after the world, but the
2001 economic crisis also affected the internet industry, and 1AB Turkey could only be established in October 22,
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2007. Nevertheless, internet advertising in Turkey has showed a strong upward trend recently. However,
expenditures in this context still lag behind those spent on television advertising.

Keywords: Consumption Society, Mass Media, Advertising, New Media.
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OZET

Bu arasgtirmanin amaci, sivil toplum kuruluslarinin faaliyet alanlari, orgiit kiiltiirii ve liderlik stilleri arasindaki
iligkileri belirlemektir. Arastirmada nitel arastirma yonteminden yararlanilmistir. Literatiir taramasi ve konusunda
uzman kisilerin fikir ve Onerilerine basvurularak bir miilakat formu hazirlanmis ve bu kapsamda saglik, egitim,
genclik, insani yardim ve kadmn konularinda g¢aligmalar yiiriiten 16 STK temsilcisiyle birebir goriismeler
gerceklestirilmigtir. Aragtirma sonucunda; genclik STK’larinin ve kadin STK’larinin klan kiiltiiriiyle 6zdeslesen;
aile ortami, samimiyet, calisgana 6nem verme ve onlarla yakindan ilgilenme gibi degerlere 6nem verdikleri
gOriilmiistiir. Bununla birlikte, saglik alaninda faaliyet gosteren STK’larda hiyerarsi kiiltiiriiyle 6zdeslesen; is
tanimlarinin kesin hatlarla belirlenmesi, kurum i¢i kurallara dikkat etme, gorev ve sorumluluklarin denetimi gibi
unsurlara 6nem verildigi ve ayn1 zamanda yenilikgilik kavrami tizerinde duruldugu goriilmistiir. Saglik alaninda
ve insani yardim alaninda faaliyet gosteren STK’larin diger STK’lardan farkli olarak “hesap verilebilirlik” ve
“seffaflik” ilkesine daha ¢ok vurgu yaptiklart gbzlenmistir. Genglik alaninda faaliyet gosteren STK’larin
dinamiklik ve yeniliklere agik olmak kavramlari {izerinde diger kurumlardan daha ¢ok durduklari gézlemlenmistir.
Kadin alaninda faaliyet gosteren STK’larin ise “merhamet” ilkesini kurum degerleri iginde degerlendirmesi diger
kurumlardan farkli bir bakis agisina sahip olduklarini ortaya koymustur. Arastirma kapsaminda incelenen higbir
STK’da rekabetciligi 6n plana alan pazar kiiltiiriine iliskin kiiltiir 6zelliklerine rastlanmamistir. Kér amaci
giitmeyen tamamen fayda amacli kurulan bu orgiitlerde bu kiiltiir 6zelliklerine rastlanmamasi beklenen bir bulgu
olarak kasimiza ¢ikmustir.

Liderlik stilleri agisindan degerlendirildiginde ise; genglik STK’lariin yoneticilerinin hepsinin hem doniistiiriicii
hem de hizmetkar liderlige yakin oldugu goriilmiis, yenilik¢i ve Ozverili 6zellikleri dikkat ¢ekmistir. Kadin
alaninda faaliyet gosteren STK larin yoneticilerinin etkilesimci liderlik ve hizmetkar liderlik ile 6zdeslesen; risk
almaktan kacinma, ge¢misten gelen faydali isleri siirdiirme ve tedbirli olma gibi egilimlere sahip oldugu
goriilmistiir. Saglik alaninda faaliyet gosteren STK’larda gorev yapan yoneticilerin ise agirlikli olarak etkilesimci
liderlik ozellikleri gosterdigi bu baglamda risk almaktan kagindiklar1 ve riski tolere etmede zayif olduklar
goriilmistiir. Egitim alaninda faaliyet gosteren STK yoneticilerinde doniistiiriicii liderligin agirlig1 gozlenmis olup;
bu kurumlarda siirekli degisimlere ayak uydurma, yeni metotlarla goniillii, iiye ve katilimeilarin aktif rol almalarini
saglamaya vurgu yapildig1 goriilmiistiir. Insani yardim alaninda faaliyet gosteren STK’larin ydneticilerinin
hepsinde doniistiirticii liderlik gdzlenirken ayni zamanda iki kurumun hizmetkar liderlik 6zelliklerini de sergiledigi
gOriilmistiir.

Anahtar Kelimeler: Sivil Toplum Kurulusu, Orgiit Kiiltiirii, Liderlik.

THE RELATIONSHIPS BETWEEN FIELDS OF ACTIVITY OF NON-
GOVERNMENTAL ORGANIZATIONS, ORGANIZATIONAL CULTURE AND
LEADERSHIP STYLES

ABSTRACT

The aim of this research is to determine the relationships between fields of activity of non-governmental
organizations, organizational culture and leadership styles. Qualitative research method was used in the research.
An interview form was prepared by referring to the literature review and ideas and suggestions of the experts. In
this context, one-to-one interviews were held with 16 NGO representatives working on health, education, youth,
humanitarian aid and women. As a result of the research; identified with the clan culture of youth NGOs and

2 Bu ¢alisma Serife Tugce DOGAN’1n Dog.Dr. Esra DINC ELMALI danismanliginda yiiriittiigii yiiksek lisans
tez caligmasindan iretilmistir.
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women's NGOs; It was observed that they attach importance to values such as family environment, sincerity,
caring for the employees and caring about them closely. In addition, in NGOs operating in the field of health,
importance is given to determining job definitions precisely, paying attention to internal rules, supervising duties
and responsibilities and innovation is also important. NGOs operating in the field of health and humanitarian aid
have been observed to place more emphasis on the principle of “accountability” and “transparency”. It is observed
that NGOs operating in the youth field focus more on the concepts of dynamism and being open to innovations
than other institutions. On the other hand, NGOs operating in the field of women evaluated the principle of “mercy”
within the values of the institution, and showed that they have a different perspective than other institutions. In the
research, no market culture features that emphasizing competitiveness were found in any NGO. This came as an
expected result.

When evaluated in terms of leadership styles; all of the managers of youth NGOs were found to be close to both
transformational and servant leadership, and their innovative and devoted features attracted attention. It has been
observed that the leaders of NGOs operating in the field of women have transactional leadership and servant
leadership characteristics such as avoiding taking risks, maintaining useful work from the past and being cautious.
It was observed that leaders working in NGOs operating in the field of health showed predominantly transactional
leadership characteristics, and they avoided taking risks and were weak in tolerating risk. Transformational
leadership characteristics were observed in NGO leaders operating in the field of education; in these institutions,
it was observed that emphasis was placed on keeping up with continuous changes and ensuring that volunteers,
members and participants take an active role with new methods. Transformational leadership was observed in all
leaders of NGOs operating in the field of humanitarian aid, while it was observed that the two institutions also
displayed servant leadership characteristics.

Keywords: Non-Govenrmental Organization, Organizational Culture, Leadership.
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Asya’da devlet ve piyasa iligkileri Batidan farkli olarak gelismistir. Serbest girisimcilige dayali liberal kapitalizmin
aksine Asya’da sirketler ve girisimciler serbest piyasa sartlarinda ama devletin direktifleriyle rekabet
etmektedirler. Asya tipi tiretim kavrami da bu baglamda olugsmustur. Bununla paralel olarak Asya’nin uluslararasi
ekonomi politigi Batidan ayrigmaktadir ve devlet piyasa iliskileri burada farkli bir analiz diizeyinde
incelenmektedir. Bu bdlgede girisimciler serbest piyasa sartlarinda faaliyet gostermekle birlikte liberalizmin
sagladigr her imkandan istifade edememektedir. Zira dikey tekel piyasasi altinda faaliyet gdsteren bu sirketler 6zel
miilkiyete sahip olmakla birlikte devlet otoritesi ile baglantilart vardir. Bunun en belirgin 6rnegi Japonya’da
gbzlenmektedir. Japonya’daki keiretsular Asya tipi liretimin en 6nemli sacayagini olusturmaktadir. Bu ¢calismada
keiretsularin yapisi incelenecektir. Meiji déneminden Ikinci Diinya Savasina kadar gegen siiregte aktif olan
zaibatsulardan kalan miras ve giiniimiize uzantilar1 masaya yatirildiktan sonra liberal kapitalist iilkelerdeki
girigimlerden farklar1 iizerinde durulacaktir. Bu baglamda son olarak keiretsularin Japon ekonomi politigi
iizerindeki etkileri ve dolayisiyla Japon kapitalizminin Batida hakim olan liberal kapitalizmden farkina
deginilecektir.

Anahtar Kelimeler: Keirestsu, Asya Tipi Uretim, Asyali Girisimciler

Asian State — Market Relations: Keiretsus in Japan

ABSTRACT

The state - market relations in Asia developed differently from the West. Asian firms and entrepreneurs compete
in the free market under state direction in contrast to the liberal capitalism that is based on free entrepreneurship.
The concept of “Asiatic mode of production” emerged in this context. In this regard, the Asian international
political economy (IPE) differs from the Western IPE, and the state — market relations are examined in a different
level of analysis. Despite the entrepreneurs operate in the free market, they could not utilize from all benefits of
liberalism. That is to say, such firms that have private ownership, operate under a vertical monopoly market and
but tied to the state authority. The most prominent example of this can be seen in Japan. The Japanese keiretsus
consist of the most prominent pillar of the Asiatic mode of production. This study will examine the keiretsus.
Having studied the historical legacy of zaibatsus, which were established during the Meiji era and obtained until
the end of the WWII, and their contemporary roots, the differences between keiretsus and entrepreneurs in the
liberal capitalist countries will take place. In this regard, the final section will demonstrate their effects on the
Japanese political economy and the differences between Japanese capitalism and Western-dominated liberal
capitalism.

Keywords: Keiretsu, Asiatic Mode of Production, Asian Entrepreneurs
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ABSTRACT

In a political democratic system, the fact that there is contiguity between mullahs and politics which places mullahs
as the top leaders in region is an interesting new phenomenon to observe. The emergence of Kyai or Mulahs as
Umara’ or Leaders in the government raises a variety of criticism and hope. On one side, the emergence of Islamic
boarding school mullahs as politicians is seen as an interference of democratization and development process. It
is because mullahs are still considered holding conservative-feudalistic culture, which is framed in religious theory,
and also because they have never had any experience in bureaucracy and administration before. That is why a
figure of mullah is considered incapable of leading a governmental organization. On the other hand, hope and
positives views toward the emergence of mullah as a regent emerge and rise. With his mobility and religion
knowledge, a mullah is expected to be able to give changes in governmental organizations, which thus far are
considered fail. First, to find out the type of mullahs’ leadership who become the head of a region in running a
rational government wheel, to find out the attitudes and ethics of a mullah who become umara’ toward the power
as the mandate and the implementation of the authority. Second, to find out what tips or strategies used by the
regional heads whose backgrounds as mullahs in playing the role in a rational bureaucracy.

Keywords: Local politics, The Leadership Transformation, Bureaucracy.
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Gecgmisten giiniimiize dek g¢eviri faaliyetine ylizyillardir her ¢agda ihtiya¢ duyuldugunu gorebiliyoruz. Tarihsel
olarak bakildiginda, Tiirklerde ilk kez Uygurlar doneminde ¢eviri yapildigia dair bulgular elde edilmistir. Bu
baglamda ¢eviri etkinligini Selgcuklular’da ve ¢ok daha dnceki Tiirk kavimlerinde de izlemek miimkiindiir.
Sonrasinda 8. yiizyil ile 11. Yiizyil doneminde ceviri etkinliginde ve bilimde yogun gelismelerin goriilmiis, ancak
bu gelismeler 12. Yiizyildan itibaren gerilemeye bagladigini ve 18. Yiizyila kadar siiregeldigini gorebiliyoruz.
Cevirinin kiltiir repertuar iizerindeki etkisi dikkate alindiginda, c¢eviri alanindaki bu uzun soluklu gerilemenin
kiiltiirel hayati olumsuz etkiledigi sonucuna variriz. Bu duraganligin beraberinde getirdigi sorunlara ¢6ziim aramak
ve Bati’y1 daha yakindan tanimak adina bati dillerinden bir¢ok alanda geviri faaliyeti gergeklestirilmistir. Bu
donemde geviri alaninda atilan kurumsal adimlardan geviri faaliyetlerine yeniden ancak farkli bir boyutta dnem
verilmeye baglandigini gozlemleyebiliyoruz.

Calismamizda Tiirk ¢eviri tarihindeki seriivenine kisa bir yolculuk yapilacak ve ¢eviri alaninda bilingli olarak
atilan kurumsal adimlara ve bu baglamda alana katki saglamas1 maksadiyla kurumsal bir perspektifle agilan ¢eviri
miiesseselerine ve bu miiesseselerin hangi nedenlerden dolay1 hangi alanlardan g¢eviri yaptiklarina deginilecek ve
dinleyicilere sunulacaktir.

Anahtar sozciikler: Ceviri, ¢eviri tarihi, ¢eviride kurumsal adimlar, ¢eviri miiesseseleri.

The First Institutional Traces in Our History of Translation
ABSTRACT

One can observe that the practice of translation has been in demand in all ages from the past to the present. From
a historical perspective, it has been found that the first translations in Turkic civilisation were made during the
Uyghur period. In this context, it is possible to trace the past of the practice of translation to the Seljuks, and even
to much earlier Turkic peoples.

Subsequently, much development was observed in translation practices and science between the 8th and 11th
centuries, which, however, started to decline from the 12th century until the 18th. Considering the impact of
translation on the repertoire of culture, one may reach the conclusion that this long decline in translation had a
negative impact on cultural life. Translations were made from Western languages in many fields in order to seek
a solution to the problems brought about by this decline, and to achieve a better understanding of the West. From
the institutional steps taken in the field of translation during that period, one can observe that translation practices
once more became important, but in a different dimension.

This study will embark on a brief voyage into the history of Turkish translation, investigating and presenting to
the audience the institutional steps taken consciously in the field of translation, and, in this context, examining the
translation entities established under an institutional perspective for the purpose of contributing to this field, and
for what reasons and in which fields these entities made translations.

Keywords: Translation, history of translation, institutional steps in translation, translation entities.
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Dijital oyunlar 6zellikle son yirmi yilda farkli yas ve sosyo-ekonomik statiiye sahip bireyler arasinda yaygin
kullanim1 bulunan bir bos zaman faaliyeti olarak tanimlanmaktadir. Ozellikle son dénemde Tiirkiye de dahil olmak
tizere diinya genelinde ¢ok daha hizli biiyiiyen dinamik bir oyun sektdrii mevcuttur. Oyunlarin yalnizca konsol ve
bilgisayarlarda degil, teknolojik gelismeler paralelinde el konsolunda, cep telefonunda ya da ¢evrimigi olarak
oynanabilmesi, oyun sektoriiniin miizik, sinema, tekstil vb. gibi pek ¢ok sektorle isbirligi iginde olmasi ve
oyunlarin ¢ocuklarin oldugu kadar yetiskinlerin de giindelik yasaminda 6nemli bir yer tutmasi nedeniyle, oyunlarin
olas1 psikolojik ve fiziksel etkilerine yonelik 6zellikle Avrupa Birligi’nde yiiksek standartlarda korumaya yonelik
diizenlemelere gidilmektedir. Dijital oyunlarin diinya genelinde giderek daha fazla popiiler olmasi ve
oyuncularinin milyonlar1 bulmasi beraberinde bu sektorii ekonomik ve hukuksal anlamda denetim altinda tutmaya
yonelik kurumsal yapilanmalara gidilmesine yol agmistir. Bu baglamda bu ¢alisma Avrupa Birligi gibi sosyal
yasamin her alaninda diizenlemelere giden bir olusumun dijital oyunlarin olasi olumsuz etkilerini minimum
seviyeye ¢cekme amacli ne gibi diizenlemeler yaptigini betimleme ve bu diizenlemelerin ne kadar etkili oldugu ya
da olabilecegini tartisma amacli yapilmistir. Bunun yaninda Avrupa Birligi’ne uyum siirecinde Tiirkiye’de son
yillarda goriilen dijital oyunlara yonelik kurumsal diizenlemeler de ¢alisma kapsaminda degerlendirilmistir.

Anahtar Kelimeler: Dijital Oyunlar, PEGI, Avrupa Birligi.

CURRENT SITUATION IN THE EUROPEAN UNION AND REGULATIONS IN TURKEY FOR
DIGITAL GAMES

ABSTRACT

Digital games are defined as a leisure activity that has been widely used among individuals of different ages and
socio-economic status, especially in the last two decades. Especially in recent years throughout the world,
including Turkey, there are growing much faster dynamic game industry. Due to the fact that the games can be
played not only on consoles and computers, but on handheld console, mobile phone or online in parallel with the
technological developments, the gaming industry cooperates with many sectors such as music, cinema and textile,
and the games have an important place in the daily life of adults as well as children, regulations are made for the
possible psychological and physical effects of games, especially in the European Union, to protect at high
standards. Digital games are becoming more and more popular around the world, and their players' reaching
millions have led to institutional structuring to control this sector economically and legally. In this context, this
study was carried out to describe what kind of arrangements, such as the European Union, made to regulations in
every field of social life, to minimize the possible negative effects of digital games, and to discuss how effective
these regulations are or may be. Besides institutional arrangements for digital games in recent years in Turkey in
the process of integration into the European Union it was also assessed under study.

Keywords: Digital Games, PEGI, European Union.
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Yerel medya, yapisi itibariyle dar ve sinirli bir bolgede faaliyet gdstermektedir. Bu sinir il, ilge, kasaba, semt
kavramlarim1 olusturan cografi bir alani ifade etmekle birlikte, yerel medyanin ilgilendigi konular1 da
kapsamaktadir. Yerel medyanin ana giindemi, yaym yaptig1 bdlgenin sosyal, ekonomik, politik ve kiiltiirel
gelismeleridir. Bu alanlara iligkin enformasyon {ireten yerel medya, halki bilgilendirme, eglendirme, yonetenle
yonetilen arasinda koprii olma, ¢oks eslilige ve isler bir demokrasiye katki sunma ve toplumsallastirma gibi
islevlere sahiptir. Islevleri bakimindan yaygin medya ile aym o6zelliklere sahip olan yerel medya, kullandig1
teknolojiler, insan kaynaklari, ekonomik imkanlar ve orgiitlenme bigimi olarak yaygin medyadan farklidir. Bu
farkliliklar ¢esitli dezavantajlari, bu dezavantajlar da sosyo-ekonomik, sosyo-politik ve sosyo-kiiltiirel bir takim
sorunlar1 meydana getirmektedir. Tarihsel siiregte oldugu gibi giintimiizde de yerel medya mensuplari kisitli sartlar
altinda yaymncilik faaliyetlerini siirdiirme c¢abasindadir. Radyo ve televizyonlar i¢in tek gelir kaynagini ticari
firmalar ile gesitli kurum ve kuruluslarin tanitici reklamlar1 olustururken; gazeteler i¢in bunlara ek olarak resmi
ilanlar ve abone iicretleri olusturmaktadir. Ekonomi, yerel medya mensuplarinin sorunlar skalasinda en tepede yer
almaktadir ve bu sorun mesleki siirdiiriilebilirligi derinden etkileyen etik ve teknolojik uyumlanma problemleri de
meydana getirmekte; sorunlarin toplam bir ¢iktisi olarak da yerel medya, gerek haberleri ve haberleri sunus bigimi,
gerek halkla kurdugu iligkiler ve imaji, gerekse taraflilik ve niteligi bakimindan tartigmali bir hale gelmektedir.
Siiren tartismalar igerisinde yerel medya mensuplari, sorunlari nasil algilamaktadir? Bu durumun tespitinin
yapilabilmesi amaciyla, Aksaray’da radyo, televizyon ve gazetelerde, gesitli kademelerde gorev yapan 20 meslek
mensubu ile derinlemesine miilakat yapilmis ve kendi perspektiflerinden yerel medyanin sorunlarini nasil
algiladiklar1 agiklanarak sonuca ulasilmistir.

Anahtar Kelimeler: Yerel Medya, Medya Calisanlari, Yerel Medyanin Sorunlari, Aksaray Yerel Medyasi

Problems of Local Media and Perception of Professionals' Problems: A
Study in Aksaray Example

ABSTRACT

Local media operates in a narrow and limited area by its nature. This boundary expresses a geographical area that
constitutes the concepts of provinces, towns, towns and districts, but also covers the issues that the local media are
interested in. The main agenda of the local media is the social, economic, political and cultural developments of
the region it broadcasts. The local media that produce information about these areas have functions such as
informing the public, entertaining, bridging the ruler and the ruled, contributing to polyphony and contributing to
a democracy and socializing. Local media, which have the same features as common media in terms of their
functions, are different from common media in terms of technologies, human resources, economic opportunities
and organization form, and these differences are various disadvantages, and these disadvantages are socio-
economic, socio-political and socio-cultural team problems creates. As in the historical process, today, local media
members are trying to continue their publishing activities under limited conditions. Commercial advertisements
and commercial advertisements of various institutions and organizations constitute the only source of income for
radio and television, while official ads and subscription fees for newspapers. The economy is at the top of the scale
of problems of local media members, and this problem also creates ethical and technological adaptation problems
that deeply affect professional sustainability; as a total output of the problems, the local media is becoming
controversial both in terms of the way they present the news and news, their relations with the public and their
image, as well as their bias and quality. How do local media members perceive problems in the ongoing
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discussions? In order to determine this situation, in Aksaray, radio, television and newspapers were interviewed
in-depth with 20 professional members working at various levels and the results were explained by explaining how
they describe the problems of local media from their own perspectives.

Keywords: Local Media, Media Workers, Problems of Local Media, Aksaray Local Media
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Eklektik Paradigma Perspektifinde Yetenek Avciligi ve Yetenekleri Elde
Tutma Dinamiklerine Iliskin Bir Uyarlama

Nur BEDER

Yildiz Technical University
nur.beder@gmail.com

OZET

Yetenekli bireylerin orgiite kazandirilmasi ve orgiitte tutulabilmeleri, drgiitlere rekabet avantaji saglayan bir hamle
olarak goriilmektedir. Ancak yetenekli bireylerin orgiite transferleri sonrasinda yasanan bir orgiitsel basarisizlik
durumunda, sorumlulugun taraf olan yeni yeteneklere yiiklenebildigi ve orgiitsel faktorlerin goz ard: edilebildigine
sahit olunmaktadir. Ozellikle ¢ok uluslu firmalarin iist diizey yonetici transferleri diisiiniildiigiinde, “basarisiz olan
gider” mottosunun yerlestigi, fakat bu basarisizligin ardinda, aslinda saglam bir orgiitsel yapmin bulunup
bulunmadiginin agik bir sekilde sorgulanmadigi goriilmektedir. Bu ¢alisma ile yetenekli bireyleri ¢eken ve onlarin
avlanabilmeleri icin gerekli orgiitsel kosullarin neler olabilecegi, ayrica bu bireylerin orgiitleriyle uzun siireli
evliliklerinin saglanabilmesi i¢in gerekli dinamiklerin nasil saglanabilecegi, bir Eklektik Paradigma uyarlamasi
cercevesinde gerceklestirilmeye calisiimaktadir.

Anahtar Kelimeler: Eklektik Paradigma, Yetenek Avciligi, Yetenekleri Elde Tutma

An Adaptation of Talent Hunting and Talent Retaining Dynamics in the
Eclectic Paradigm Perspective

ABSTRACT

Bringing talented individuals into the organization and keeping them in the organization is seen as a move that
provides competitive advantage to organizations. However, in the event of an organizational failure after the
transfer of talented individuals to the organization, it is witnessed that the responsibility can be attributed to new
talents and organizational factors can be ignored. It is observed that the motto of “failed expense” has been
established, especially considering the high-level executive transfers of multinational companies, but it is not
explicitly questioned whether there is a solid organizational structure behind this failure. With this study, it is tried
to be realized within the framework of an Eclectic Paradigm adaptation that attracts talented individuals and what
the organizational conditions can be for them to be hunted, as well as how to provide the dynamics necessary in
the long-term marriage of these individuals with their organizations.

Keywords: Eclectic Paradigm, Talent Hunting, Retaining Talents
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OZET

Diinyada giiniimiizde bilgiye erisim kolaylagmistir. Bu durumun en 6nemli nedenleri arasinda bilginin degerli bir
emtia haline doniismesi ve gelisen bilgi teknolojileridir. (BT) Gelisen BT lere bagl olarak bilginin sayisal forma
dontlismesi ve bilginin dijital yedek iiniteleri ve agda yer alarak acgik veri haline doniiserek herkes tarafindan
goriilmesi, iicretsiz ve Ozgiirce kullanilabilmesi belirleyici olmustur. Acik verinin herkes tarafindan
kullanilabilmesi i¢in “Ag¢ik Bilim” ve buna bagli olarak “Agik Erisim” ekosistemine ihtiya¢ vardir. Bilimin
onlindeki engelleri kaldiran agik bilim anlayisinda; yayinlanan arastirma verilerinin ve bilimsel ¢aligmalarin
ciktilarina engelsiz ve iicretsiz erisim saglayan ve FAIR ilkeleri geregi yeniden kullanimlarini saglayan ekosistem
s0z konusudur. A¢ik Bilim anlayisinda agik veri ve aragtirma verilerine erigilebilirlik kurumsal yapiya kavusmus
olan acik erisim organizasyonlari ile saglanabilir. A¢ik erisim anlayisinda; bilimsel literatiiriin internet araciligiyla
finansal, yasal ve teknik bariyerler olmaksizin erisilebilir, okunabilir, kaydedilebilir, kopyalanabilir, yazdirilabilir,
taranabilir, tam metne baglanti verilebilir, dizinlenebilir, yazilima veri olarak aktarilabilir ve her tiirlii yasal amag
icin kullanilabilir olmas1 bu yapry1 ¢ekici ve siiregen kilmakta ve buna bagli olarak kurumsal “Akademik Acik
Erisim Organizasyan‘ yapilar1 geligmisir.

Acik bilim anlayisina dayali olarak gelisen acik erisim organizasyonlarinda yer alan agik veriye dayali bilginin
nasil yonetilecegi onemli hale gelmistir. Ciinkii acik veriye dayali dijital formlardaki bilgi/ler (a¢ik veri ve
aragtirma verileri vd.) kendi aralarinda konugabilmektedirler ve karsilikli bilgi alisverisi yaparak yeni bilgilerin
tiretilmesine katki saglamaktadir. Bu baglamda agik veriye dayali bilginin yonetilmesinde yonetisim politikalar
kurumsal yapida insa edilerek yapisal, islevsel ve yonetsel sinirlar belirlenmeli ve agik veriye dayali bilginin
yonetilmesinde stratejiler ve aktiiel icerikler birlikte degerlendirilerek veri yonetisim modeli olugturulmalidir.
Acik veriye dayali bilginin yonetilmesinde agik veri ve arastirma verileri ve yonetisim siiregleri; veri isleme, veri
analiz etme, veri koruma, veriye erisim saglama, agsal eklemlenebilirdik ve veriyi siirekli yeniden kullanabilme
icerikleri belirleyici unsurlari olusturmaktadir.

Anahtar Kelimeler: Agik veri, Bilgi Yo6netimi, A¢ik Bilim, A¢ik Erisim

Information Management Based on Open Data

ABSTRACT

Nowadays access to information has become easier in the world. The most significant reasons for this situation
are the transformation of information into a valuable commodity and developing information Technologies (IT).
Depending on the developing IT's, the transformation of information into a digital form and the fact that
information can be seen by everyone by being located in the digital backup units and on the network and turned
into open data has been decisive. "Open Science" and "Open Access" ecosystems are required for open data to be
used by all.

An open understanding of science that eliminates obstacles to science; an environment that provides unobstructed
and unrestricted access to the production of published research data and scientific studies and provides re-use in
compliance with the principles of FAIR1. In the context of Open Science understanding, open data access and
research data can be provided by open access organizations that have acquired a corporate structure. In the context
of open access understanding; the fact that scientific literature can be accessed, read, saved, copied, printed,
scanned, linked to full text, indexed, transmitted as data to software and used for any legal purpose without any
financial, legal or technical barriers makes this structure attractive and sustainable.

Institutional "Academic Open Access Organizational” structures are being developed. It has become important
how to manage open data-based information in open access organizations that develop based on open science
understanding. Because informations (open data and research data, etc.) in digital forms based on open data can
talk to each other and contribute to the production of new information by exchanging information with each other.
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In this context, governance policies for the management of open data-based information should be integrated into
an institutional framework and systemic, functional, and administrative boundaries should be defined, and the data
governance model should be developed through the assessment of strategies and actual content for the management
of open data-based information.

Open data and research data and governance processes in the management of open data-based information; Data
processing, data analysis, data protection, access to data, networking can be added and the ability to reuse data
consistently determines the content.

Keywords: Open Data, Information Management, Open Science, Open Access.
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OZET

Kronik hastalik, fiziksel viicut biitiinliigiiniin bozulmasi, biligsel muhakeme yeteneginin yetersizligi gibi
nedenlerle giinlik yasamini siirdiirebilmek icin bireyin bir baskasinin destegine ihtiya¢ duymasi durumunda
“Bakima Muhtag Engelli” olarak adlandirilabilir. Bakima muhtag engelli gerek basit fiziksel hareketlerinin yerine
getirilmesinde, gerek beslenme, 6z bakim gibi temel ihtiyaglarinin giderilmesinde siirekli baskasinin destegine
ihtiyag duyabilmektedir. Bakim destegi geleneksel yapimiza dayali olarak ¢ogunlukla aile kurumu tarafindan
saglanmakta iken zaman zaman aile yaninda bakim destegi miimkiin olmamaktadir. Toplumun aile dinamigini
giiclendirmeyi esas alan Aile Calisma ve Sosyal Hizmetler Bakanligi da oOncelikle aile yaninda bakimi
desteklemekte, miimkiin olmamasi halinde de resmi veya 6zel bakim merkezlerinde yatili bakim hizmet modelleri
sunarak engelli bireylerin ve ailelerinin yasam kalitelerini artirmaktadir. Bu calismada engelli bireylere sunulan
bakim hizmetleri ve hizmet modellerinin uygulanma siirecinde karsilagilabilecek giicliikler ve olast ¢6ziim
onerileri hakkinda bilgi verilmesi amaglanmaktadir.

Anahtar Kelimeler: Bakima Muhtag¢ Engelli, Bakim Hizmeti, Engelli Bakimi

Care Service Models Provided for Disabled Individuals
ABSTRACT

It can be named as “Disabled Person in need of Care” in case the individual needs the support of someone else in
order to sustain his daily life due to chronic illness, deterioration of physical body integrity, inadequate cognitive
reasoning ability. Persons with disabilities who are in need of care may need the support of someone else in order
to fulfill their basic physical movements and to meet their basic needs such as nutrition and self-care. While the
care support is mostly provided by the family institution based on our traditional structure, it is not possible to
support family support from time to time. The Ministry of Family Labor and Social Services, which is based on
strengthening the family dynamics of the society, also supports the care of the family, and if possible, increases
the quality of life of the disabled individuals and their families by offering boarding care service models in public
or private care centers. In this study, it is aimed to give information about the difficulties that may be encountered
during the implementation of care services and service models offered to disabled people and possible solution
suggestions.

Keywords: Disabled People, Care Service, Disabled Care
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The Symbolism/Conceptualism of Communication between God/Christ-
Mary and Imperial Figures in Byzantine Art

Asst. Prof. Dr. Ilkgiil KAYA ZENBILCI
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ABSTRACT

The Byzantine emperor was described as the earthly representative and servant of God, ruled as an absolute
monarch of eastern Baoileia Popaicov, was commander-in-chief of the army and head of the Church. The emperor
regarded as Christian-God's chosen one. This metaphor reflected a symbolic communication between the emperor,
the co-emperor, the empress or the emperor's son/sons and -as representing God- Christ or -as the protector of
Constantinople- Mary, in some imperial depictions. Christian symbols were added in the images of the Early
Byzantine Period; Byzantine emperors' portraits on coins also became parallel to the requirements of the new faith.
For instance, the follis issued between 337 AD-340 AD, after the death of Constantine I, shows the emperor riding
a quadriga to heaven being welcomed by the 'Hand of God' above him (&, Constantinople mint).

After iconoclasm, imperial figures with Christ, Mary or the other holy characters in the Byzantine art proceeded
their appearance again. On an ivory plagque, Constantine VII was appeared crowning by Christ. On another ivory
plaque, Romanos Il and Bertha of Italy were placed both sides of Christ and these imperial figures were honored
by being crowned by him. The emperors were depicted on some seals and coins, wearing crown by hand of Christ
or Mary. The symbolic communication between Christ or Mary and imperial figures can be seen in a group of
Byzantine manuscript illumination from the 9th century onwards. For the sake of example, Constantine
Monomachos, Zoe and Theodora in Cod.364 (Sinai, f.3r), an emperor, a young prince and an empress in
Barb.gr.372 (BAV, f.5r), John Il Comnenos and his elder son Alexios in Urb.gr.2 (BAV f. 19v), Basil Il in his
famous psalter (Bib. Marc., f.3r), Nicephoros Ill and Maria of Alania in Coisl.79 (BNF, f.2b-v) are the imperial
figures crowned by Christ or collocated in the same scene with Christ. A manuscript illumination in MR.416 the
imperial family of Manuel I1, the emperor, his wife, Helena, and their three sons, John, Theodore, and Andronicus
are portrayed with the protective image of the Virgin Blacherniotissa, who places her hands on the halos of Manuel
and Helena (f.2r). This study focuses on the evaluation of the symbolic communication conceptually created
between God/Christ or Mary and imperial figures in Byzantine art. As a result, these works show us the
indisputable importance and privilege of the emperor and the imperial family in the Byzantine art.

Keywords: Byzantine Art, Communication, Iconography, Symbolism, Depiction

Bizans Sanatinda Tanrv/isa-Meryem ve Emperyal Figiirler Arasindaki
Iletisimin Sembolizmi/Kavramsallig

OZET

Bizans imparatoru Tanri'nin diinyevi temsilcisi ve hizmetkar olarak nitelendirildi. Imparator, dogudaki Basileia
Rhomaion'un mutlak hakimi, ordunun baskomutani, kilisenin basiydi; Hiristiyan Tanri'nin iradesi tarafindan
secilen kutsal kisi olarak kabul edilmisti. Bu metafor, baz1 emperyal tasvirlerde imparator, es-imparator,
imparatori¢e ve cocuklari ile -Tanr1'y1 temsilen- Isa ya da -koruyucu- Meryem arasinda kurulan sembolik bir
iletisimin resmedilmesini beraberinde getirdi. Erken Bizans Donemi tasvirlerine, Hiristiyanliga 6zgii semboller
eklendi; sikkeler {izerindeki imparator portreleri de yeni inancin gerekleriyle paralel bir hale biiriindii. Ornegin,
imparator I. Konstantinos'un 6liimiinden sonra, MS 337-340 arasinda Konstantinopolis'te basilan bir follis'te (ZE)
Tanri'min kutsal eli, quadriga'si iizerindeki imparator I. Konstantinos'a uzanir. [konoklazmadan sonra isa, Meryem
veya Bizans sanatindaki diger kutsal karakterlerle resmedilen emperyal figiirler tekrar ortaya cikti. Bir fildisi
eserde VII. Konstantinos, Isa'nin elinden tag giyerken temsil edildi. Bir baska fildisi panelde II. Romanos ile
Italyali Bertha, Isa'min iki yaninda yer ald1 ve Isa, bu emperyal figiirleri taglandirarak onurlandirdi. Bazi miihiir ve
sikkelerde imparatorlar Isa'nin ya da Meryem'in elinden tacini giyerken betimlendi.

Isa ya da Meryem ile emperyal figiirler arasinda saglanan sembolik iletisim, 9. yiizyildan itibaren bir grup Bizans
el yazmasi resminde de karsimiza ¢ikar. Cod.364'te Konstantinos Monomakhos, Zoe ve Theodora (Sinai, f.3r),
Barb.gr.372'de bir imparator, geng bir prens ve bir imparatorige (BAV, f.5r), Urb.gr.2'de II. Iohannes Komnenos
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ve oglu Aleksios (BAV, f.19v), Il. Basileios Psalteri'nde imparatorun kendisi (Bib. Marc., f.3r), Coisl.79'da IlI.
Nikephoros ve Alaniali Maria (BNF, f.2b-v) Isa tarafindan taglandirilan ya da Isa ile ayni sahnede yer alan
emperyal figiirlere 6rnektir. MR.416'da II. Manuel, imparatori¢e Helena ve ¢ocuklarindan iigii, VIII. Ioannes, II.
Theodoros ve Andronikos, Meryem Blakherniotissa ile birlikte betimlenmistir; Meryem elleriyle Manuel ve
Helena'nin halelerine dokunur (Louvre, f.2r). Bu calisma Bizans sanatinda, Tanr1/Isa-Meryem ile emperyal figiirler
arasinda yaratilan sembolik iletisimin kavramsal olarak degerlendirilmesine odaklanmaktadir. Sonu¢ olarak bu
eserler bize imparatorun ve imparatorluk ailesinin Bizans'in sanatsal diinyasindaki tartismasiz Gnemini ve
ayricaligini gosterir.

Anahtar Kelimeler: Bizans Sanati, {letisim, Ikonografi, Sembolizm, Tasvir.
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Otizmli Bireylerin Istihdam: Otistik Cocugu Olan Aileler Uzerine Nitel Bir
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OZET

Otizmi anlamaya yonelik ¢ok sayida arastirma yapilmasina ragmen otizmli bireylerin ¢aligma hayatina iliskin
yapilan aragtirmalar oldukc¢a smirhidir. Sayilart giin gectikge artan otizmli bireyler is bulmak ve ailelerinden
bagimsiz olarak yasamak konusunda cesitli zorluklarla karsilasmaktadir. Bu durum otizmli bireyleri etkiledigi gibi
ailelerini de etkileyerek ailelerin ¢ocuklariyla daha fazla ilgilenmesine, cocuklarinin gelecegi hakkinda daha fazla
kaygilanmasina, daha az sosyallesmesine neden olmaktadir. Bununla birlikte dogru tani ve dogru miktarda
destekle, otizmli bireyler iicretli istthdam da dahil olmak {izere yasamin tiim faaliyetlerine katilma yetenegine
sahiptir. Dolayisiyla otizmli bireylerin istihdam edilmesiyle ailelerin yasadiklart bu zorluklarin azalacagi
diistiniilebilir. Bu bakimdan bu fenomonolojik ¢alismanin amact otizmli bireylerin istihdaminin aileleri {izerinde
etkilerini ailelerin deneyimleri iizerinden ortaya koyarak engelli istthdami, otizm ve is yerinde g¢esitlilik
konularinda bilgi birikim diizeyini artirmaktir. Bu kapsamda istihdam edilen otizmli ¢ocuga sahip sekiz aile ile
yar1 yapilandirilmig goriismeler gerceklestirilmistir. Goriismelerden elde edilen veriler igerik analizi yontemiyle
analiz edilmistir. Aragtirmanin bulgulari, otizmli bireylerin istihdaminin hem otizmli bireyler hem de aileleri
iizerinde dnemli faydalart oldugunu gostermektedir. Otizmli bireylerin istihdamu ile aileler kendilerine daha fazla
vakit ayirabilmekte, daha fazla sosyallesebilmekte, otizmli ¢ocuklariyla daha nitelikli iletisim kurabilmektedir.
Ayrica ebeveynler, cocuklar1 istihdam edildikten sonra cocuklarmnin gelecegine iliskin daha az kaygi
hissetmislerdir. Arastirma sonuglari literatiirdeki ¢alismalar ile karsilastirilarak tartisilmistir.

Anahtar Kelimeler: Otizm, Istihdam, Aile

Employment of Individuals with Autism: A Qualitative Research on
Families with Autistic Child

ABSTRACT

Although there are several types of research to understand autism, research on the working life of autistic
individuals is extremely limited. Increasing numbers of autistic individuals face various difficulties in finding a
job and living independently of their families. It affects individuals with autism as well as affecting their families,
causing families to be more interested in their children, to worry about their future, and to socialize less. However,
with the right diagnosis and the proper amount of support, autistic individuals can participate in all activities of
life, including paid employment. Therefore, it can be considered that the difficulties experienced by families will
decrease when autistic individuals are employed. In this regard, this phenomenological study aims to increase the
level of knowledge in the fields of disabled employment, autism, and diversity in the workplace by revealing the
effects of the employment of autistic individuals on their families through their experiences. In this context, semi-
structured interviews were conducted with eight families who have employed children with autism. The data
obtained from the interviews were analyzed by content analysis method. The findings of the study reveal that the
employment of autistic individuals has important benefits for both autistic individuals and their families. With the
employment of autistic individuals, families can allocate more time to themselves, socialize more, and
communicate more effectively with their children with autism. Also, parents felt less anxiety about their child's
future after their children were employed. The results of the research are discussed by comparing them with the
studies in the literature.

Keywords: Autism, Employment, Family
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OZET

Muhasebe; stratejik katmanlarda toplanan finansal ve finansal olmayan verilerden anlamli analizlerin
cikarilmasinda, veriler arasindaki gizli Oriintiilleri gosterecek sistemlerin  kurulmasinda ve biitgelerin
hazirlanmasinda etkin, etkili ve stratejik oneme sahiptir. Muhasebede {iiretilen bilgiler ile desteklenen biitgeler iist
yonetimin stratejik islevlerini yerine getirmek i¢in gerekli olan enformasyonu saglamaktadir. Bununla birlikte
yonetim ve denetim kurullarina kars1 hesap vermede kilavuz niteligi tasimaktadir. Isletme varliklariin korunmasi
ve stirekli kilinabilmesi yoniinde gelistirilen refleks davranis modellerinin baginda biitceleme ve degerlendirme
¢aligmalar1 gelmektedir. Bu ¢alisma Balance Score Card ile Faaliyet Tabanli Biitgeleme modelinin entegrasyonu
lizerine odaklanmaktadir. Bu entegrasyonun isletmelere birden fazla yarar saglayacagi dngoriilmektedir. i1k olarak
bu entegrasyon sayesinde planlama siirecinde stratejiler arasinda neden sonug iligkileri kurulmaktadir. Sonrasinda
isletmenin finansal stratejilerine katki saglamayan stratejilerin elimine edilmesini saglayacak bir model
gelistirilmektedir. Performans perspektifinden incelendiginde; bu entegrasyonun daha verimli performans
analizlerinin yapilabilmesine olanak sagladig: goriilmiistiir. Ayni zamanda stratejik odakli beklentileri kargilamaya
katk: saglayacagi dogrulanmistir. Caligmada Balance Score Card ile Faaliyet Tabanli Biitcelemenin birlikteligini
saglamaya yonelik biitiinlesik bir metodolojinin nasil olusturulabilecegi betimsel olarak incelenmistir. Calisma
teorik gergevede ortaya konmus, pratikte gerceklestirme kosullari tartismaya acgik birakilmistir.

Anahtar Kelimeler: Balanced Score Card, Faaliyet Tabanl Biitgeleme, Performans Olgiimii, Perfomans
Analizi.

Activity Based Budgeting Model Integrated with Balance Scorecard as
Corporate Performance Enhancement Cycle

ABSTRACT

Accounting has effective, effectual and strategic importance in extracting meaningful analyzes from financial and
non-financial data collected in strategic layers, in the establishment of systems to show hidden patterns between
data and in the preparation of budgets. Budgets provide the information necessary to perform the strategic functions
of senior management. However, it serves as a guide in accountability against management and supervisory boards.
Budgets supported by information produced in accounting provide the information necessary to perform the
strategic functions of senior management. However, it serves as a guide in accountability against management and
supervisory boards. Budgeting and evaluation studies are the leading reflex behavior models developed for the
protection and sustainability of business assets. This study focuses on the integration of the Balance Score Card
and the Activity Based Budgeting model. It is anticipated that this integration will benefit businesses more than
once. First, thanks to this integration, cause-effect relationships are established between the strategies in the
planning process. Afterwards, a model is developed to eliminate strategies that do not contribute to the financial
strategies of the business. When analyzed from the perspective of performance; it was seen that this integration
enables more efficient performance analysis. It has also been confirmed that it will contribute to meeting strategic
oriented expectations. In the study; how to create an integrated methodology is descriptively explored to ensure
that Balance Score Card and Activity Based Budgeting coexist. The study has been put forward in a theoretical
framework. The condition of realization in practice are left to discussion.

Keywords: Balanced Score Card, Activity Based Budgeting, Performance Measurement, Performance Analysis.
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OZET

Kurumsal siirdiiriilebilirlik, ekonomik, ¢evresel ve sosyal agidan, uzun donemde firma, yatirimcilar ve biitiin
paydaglar i¢in yarar saglamayir amaglayan ayni zamanda siirdiiriilebilir kalkinmanin da temel kosuludur.
Stirdiiriilebilirlik; ekonomik, ¢cevresel ve sosyal acidan, uzun donemde firma, yatirimcilar ve biitiin paydaslar icin
yarar saglamayr beraberinde getirmektedir. Siirdiirebilir rekabet yol haritasinin kilometre taslarina iligkin
degiskenler dikkate alinarak stratejilerin iiretilmesi, isletmelerin bugiin 6grendikleri, gelecegin yeni normalini
sekillendirmektedir. Bu konsept, i¢inde bulunulan ¢evreyi iyi okumayi, bu okumaya gére konumlanmayi ve gerekli
stratejileri bugiinden belirleyip uygulamaya koymay1 gerektirmektedir. Kurumsal siirdiiriilebilirlik siirdiiriilebilir
rekabet gliciiyle saglanir. Siirdiiriilebilir rekabet giiciiniin de iki temel bileseninden bir tanesi genel verimlilik,
digeri de maliyet iistiinliiglidiir. Maliyet Gstiinliigii stratejisi, isletme faaliyetlerinin rakiplerinden daha az maliyetle
yapmasi ve sektor ortalamasinin lizerinde getiri elde etmesine yoneliktir. Gerek mikro gerekse de makro boyutta
“maliyet azaltim1” goz 6niine alindiginda; maliyet azaltiminin basarilabilmesi i¢in bilimsel yazinda kavramla ilgili
¢ok sayida yontem ve teknik gelistirilmis bulunmaktadir. Bu ¢aligmanin temel amaci isletmelerde maliyet
azaltimina iligkin 6ne siiriilen yontem ve uygulamalarin gelisim siirecini irdelemektir. Ayn1 zamanda ¢aligma,
kurumsal siirdiiriilebilirlik perspektifinde aragtirmacilara maliyet azaltimi metodolojisi konusunda etkili bir
stratejik yol haritasi olusturmada veri taban1 saglayarak rehberlik etmeyi de amaglamaktadir. Calisma kapsaminda
maliyet azaltimina iligkin yapilan teorik ve pratik ¢calismalar degerlendirildiginde; isletmelerin biinyesinde ¢oklu
bir maliyet azaltma sisteminin mevcut oldugu goriilmiistiir. Ancak maliyet azaltma sisteminin kurulmasinda,
isletilmesinde ve raporlanmasinda bir yeknesaklik bulunmamaktadir. Bu nedenle her bir isletmenin kendi genetik
yapisina 6zgii bir maliyet azaltma sistemini kurup isletmesinin uygun olacagi sonucuna ulagilmistir.

Anahtar Kelimeler: Maliyet Azaltimi, Siirdiiriilebilirlik, Verimlilik, Rekabet, Rekabet Giicii

A Descriptive Study for Literature Search and Evaluation on Cost
Reduction Methods in Sustainability Perspective

ABSTRACT
Corporate sustainability, which aims to provide benefits for companies, investors and all stakeholders in the long
term, economically, environmentally and socially, is also the basic condition for sustainable development.
Sustainability brings benefits to companies, investors and all stakeholders in the economic, environmental and
social aspects in the long term. Generating strategies by considering the variables regarding the milestones of the
sustainable competition roadmap, businesses learned today shapes the new normal of the future. This concept
requires reading the current environment well, positioning it according to this reading and determining and
implementing the necessary strategies from today. Corporate sustainability is ensured with sustainable competitive
power. One of the two main components of sustainable competitiveness is general efficiency and the other is cost
advantage. Cost advantage strategy is for operating activities with less cost than competitors and earning above
the industry average. Considering “cost reduction” both in micro and macro dimensions; Many methods and
techniques related to the concept have been developed in the scientific literature to achieve cost reduction. The
main purpose of this study is to examine the development process of the methods and practices suggested for cost
reduction in businesses. The study also aims to guide by providing a database to create an effective strategic
roadmap on cost reduction methodology for researchers in corporate sustainability perspective. When the
theoretical and practical studies on cost reduction within the scope of the study are evaluated; It is observed that
there is a multiple cost reduction system within the enterprises. However, there is no uniformity in the
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establishment, operation and reporting of the cost reduction system. Therefore, it was concluded that it would be
appropriate for each businesses to establish and operate a cost reduction system specific to its genetic structure.

Keywords: Cost Reduction, Sustainability, Efficiency, Competition, Competitive Power.
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Cimento Sektoriine Yonelik Hisse Senedi Temettii Odemelerini Belirleyen
Etkenlerin Panel Veri Analizi Kullamilarak incelenmesi

RA Tutku UNKARACALAR
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OZET

Bu ¢alismada, Borsa Istanbul’da islem goren 13 ¢imento firmasina yonelik Nakit Temettii Dagitimi1 miktarinin
belirlenmesinde rol aldig1 diisiiniilen Piyasa Degeri/Defter Degeri (PD/DD), Aktif Karlilik, Aktif Biytikliigi,
Toplam Borglar/Toplam Aktif, Faiz, Vergi ve Amortisman Oncesi Kar (FAVOK)/ Kisa Vadeli Mali Borg+
Finansman Giderleri, Odenen Vergi/Toplam Aktif, Sabit Varliklar/Toplam Aktif, Nakit Orani, Nakit Akislar/
Toplam Borglar Orani, Faiz, Vergi ve Amortisman Oncesi Kar Marj1 degiskenleri iizerinde 2007-2018 dénemi ele
alinarak Panel Veri Regresyon Yontemi kullanilmistir. Analize baslamadan o6nce uygulamanin modeli
kurulmustur. Onciil test olarak verilerin degisen varyans ve otokorelasyon sorununun varlig1 test edildikten sonra
birim ve/veya zaman etkilerinin olup olmadigi test edilmis ve en uygun tahminciyi belirlemek igin Hausman Testi
kullanilmistir. Panel regresyon analiz sonuglarina gore bagimli degisken olan Nakit Temettii Orani ile Aktif
Biiyiikliigti, Sabit Varliklar/Toplam Aktif ve Nakit Orani arasinda anlamli bir iliski oldugu bulunmustur. Bu
degiskenlerin disinda kalan bagimsiz degiskenler ile Nakit Temettii Oran1 arasinda anlamli bir iliski olmadig:
belirlenmistir.

Anahtar Kelimeler: Cimento Sektdrii, Borsa Istanbul, Nakit Temettii Dagitini, Temettii Odemeleri, Panel Veri
Analizi

Investigation of Factors Determining the Stock Dividends in Cement
Industry Using Panel Data Analysis

ABSTRACT

In this study, Panel Data Regression Analysis Method is applied to the factors such as Market Value/Book Value
(MV/BV), Asset Profitability, Asset Size, Total Liabilities/Total Assets, Earnings Before Interest, Taxes and
Amortization (EBITDA) / Short Term Financial Liabilities + Financial Expenses, Taxes Paid/Total Assets, Fixed
Assets/Total Assets, Cash Ratio, Cash Flows to Total Liabilities Ratio, and EBITDA (Earnings Before Interest,
Taxes and Amortization) Margin, which are thought to play a role in the determination of the amount of Cash
Dividends of 13 cement plants traded in Borsa Istanbul, dealing with the period between 2007 and 2018. A model
of the application was set prior to starting the analysis. Following the testing of data for the presence of the problem
of changing variance and auto-correlation as the initial testing, it was tested whether there is any unit and/or time
effect followed by a Hausman Test which was used to determine the most suitable estimator. The results of panel
regression analysis showed that a significant correlation between Cash Dividend Ratio, which is a dependent
variable, and Asset Size, Fixed Assets/Total Assets & Cash Ratio. It was found that there is no significant
correlation between the independent variables other than such factors and Cash Dividend Ratio.

Keywords: Cement Industry, Borsa Istanbul, Cash Dividends, Dividend Payments, Panel Data Analysis
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Kurumsal Yonetim Performansi ve Marka Performansi Arasindaki Iliski:
Borsa Istanbul Ornegi

Assoc. Prof. Dr. Mine AKSOY
Yalova University
maksoy@yalova.edu.tr

OZET

Bu caligmada, 2014-2018 yillar1 arasinda Borsa Istanbul 100 Endeksi’nde faaliyet gosteren, mali kuruluslar
disindaki isletmeler i¢in, kurumsal yonetim performansi ile marka performansi arasindaki iligki analiz edilmistir.
Isletmelerin Brand Finance Turkey 100 listesinde yer almasi marka performansi, Borsa istanbul Kurumsal
Yonetim Endeksinde yer almasi ise kurumsal yonetim performansi kriteri olarak belirlenmistir. Analiz sonuglari
isletmelerin kurumsal yonetim performanslarinin, 6lgeklerinin, yagmin ve hizmet sektdriinde yer almalarinin,
marka performanslari tizerinde pozitif etkisi oldugunu, yonetim kurulunda kadin iiye oraninin fazla olmasinin ise
negatif etkisi oldugunu gostermistir. Son olarak kurumsal yonetim performansi yiiksek olan isletmelerin finansal
kaldiraglarinin da yiiksek oldugu tespit edilmistir.

Anahtar Kelimeler: Marka performansi, kurumsal yénetim performansi, Borsa Istanbul.

Relationship Between Corporate Governance Performance and Brand
Performance: Evidence from Borsa Istanbul

ABSTRACT

In this study, the relationship between corporate governance performance and brand performance was analyzed
for non-financial companies included in Borsa Istanbul 100 Index between 2014 and 2018. Brand performance
was proxied through Brand Finance data. The proxy for the corporate governance performance was the
membership of BIST Corporate Governance Index. While the high ratio of female board members has a negative
impact on brand performance, analysis results showed that the corporate governance performance, firm size, firm
age and their involvement in the service sector has a positive impact on brand performance. Finally, the financial
leverage of companies with high corporate governance performance was also found to be high.

Keywords: Brand performance, corporate governance performance, Borsa Istanbul.
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OZET

Kiiresel ekonomik kriz sonras1 donemde 6nemli tartigma konularindan birisi kiiresel finansal mimarideki doniisiim
olmustur. Ozellikle IMF ve Diinya Bankas1 gibi uluslararas: finansal kuruluslardaki ABD’nin veto giiciinden ve
oy verme yapisindan rahatsizlik duyan Cin onderligindeki yiikselen giigler, bu kurumlarin yapisinda reform
talebinde bulunmusglardir. Bu hedeflerinde biiyiik 6lciide basarisiz olan yiikselen giicler, alternatif ¢ok-tarafl
finansal organizasyonlar kurma yoluna gitmeye baslamislardir. Bu ¢alisma, Cin’in bu dogrultuda 2015 yilinda
kurmus oldugu Asya Altyapt Yatirnm Bankasi’nin (AIIB) bugiine kadarki faaliyetlerini, kiiresel ekonomik
yonetisimdeki doniisiim baglaminda ele alacaktir. AIIB’nin kurulusunda Cin’in temel hedefi Kusak ve Yol
Inisiyatifi kapsamindaki altyap1 projelerini desteklemek olmusken, ilerleyen yillarda AIIB bu hedefin 6tesine
gecmistir. Bugiin bankanin esas hedefi Asya kitasinda oncelikli altyap: kalkinma projelerine finansman destegi
saglamaktir. Bu calisma ayrica, bu yeni ¢ok-tarafli kalkinma bankasimin Tiirkiye’de bugiine kadar finansman
destegi sagladig1 projeleri incelemektedir. Tiirkiye, AIIB’ye Hindistan ve Endonezya’dan sonra en ¢ok borglanan
tilke konumuna gelmistir. Banka, simdiye kadar Tiirkiye’de 1.4 milyar Amerikan dolar1 degerinde bes projeye
finansman destegi saglamistir. Bu projeler enerji, finans ve sehircilik sektorlerinde bulunmaktadir. Esas
yiiklenicinin Azerbaycan oldugu TANAP projesi de eklendiginde, Tiirkiye’nin dahil oldugu AIIB projelerinin
degeri 2 milyar dolara ¢ikmaktadir. Hem TANAP hem de Tuz Golii Dogal Gaz Depolama Tesisi projelerine Diinya
Bankasi ve AIIB birlikte borg vermekte olup, uygulamada Diinya Bankasi’nin ¢evresel ve sosyal prensipleri temel
alimmaktadir. Bu 6rneklerden yola ¢ikarak, AIIB’nin uluslararasi sistemdeki en biiylik kalkinma kurulusu olan
Diinya Bankasi’na rakip olmak yerine, onu tamamlayict bir nitelige biiriindiigii goézlemlenmektedir. Diinya
Bankasi ve Asya Kalkinma Bankasi’na gore proje portfoyii ¢cok kiigiik olan AIIB’nin, kiiresel kalkinma mimarisine
ne kadar katki sunabilecegini degerlendirmek igin heniiz erken oldugu ortadadir.

Anahtar Kelimeler: Tiirkiye, AIIB, kalkinma, kiiresel ekonomi

Global Economic Transformation and the Asian Infrastructure Investment
Bank’s Projects in Turkey

ABSTRACT

In the post-global financial crisis, an important point of discussion has been the transformation of global financial
architecture. In particular, rising powers under the leadership of China have questioned the veto power that the US
enjoys in the IMF and the World Bank, and have demanded reform in the structures of these institutions. Having
been mostly unsuccessful in this effort, they have started to establish alternative multilateral financial
organizations. This study will examine the activities of the Asian Infrastructure Investment Bank (AlIB), which
China established towards achieving this goal, in the context of the transformation in global economic governance.
While China’s initial main goal was to support the projects within the Belt and Road Initiative, over years, the
AIIB has gone beyond that goal. Today, the Bank’s main goal is to provide lending support for infrastructure
development projects in the Asian continent. In addition, this study examines the projects for which this new
multilateral development bank has provided lending in Turkey. Currently, Turkey is the third largest debtor of the
AlIB after India and Indonesia. So far, the Bank has offered lending for five projects worth $1.4 billion in Turkey.
These projects concentrate on energy, finance and urban sectors. If TANAP, a project in which Azerbaijan is the
main debtor country, is also taken into account, the total value of AlIB projects in Turkey reach $2 hillion. Both
the World Bank and the AIIB provide lending for TANAP and the Tuz Golu Gas Storage Expansion Project and
in both projects the World Bank’s environmental and social principles are embraced. Taking off from these
findings, it is observed that the AlIB is a complimentary institution to the World Bank as the largest development
institution, as opposed to a rival. Because the AIIB’s portfolio is too small compared to the World Bank and the
Asian Development Bank, it is too early to evaluate how much it can contribute to global development architecture
in the foreseeable future.

Keywords: Turkey, AllB, development, global economy
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Kibris’ta Annan Plani Siireci ve Psiko Ekonomik Etkileri

Dr. Turgiil TOMGUSEHAN
Near East University
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OZET

Toplumlarin tarihsel devinimleri icerisinde olgunlasarak yarattiklar1 devlet olgusu ii¢c temel unsurun birlikte var
olmasiyla gerceklesir. Bu unsurlarin ilk sirasini siyasi bir birlikteligi olan insan toplulugu alir. ikinci siray1 ise bu
siyasi toplulugun {izerinde yagadig1 belli bir cografyaya ait kara parcasi almaktadir. Hukukcular bu kara pargasina
iilke der. Son unsur ise bahsedilen bu siyasal toplumun iilke {izerinde egemen olmasidir. Ciinkii egemenlikten soz
edilemezse devletlesmeden s6z edilemez. Tarih boyunca bir¢ok millet tarih sayfasinda boy gostermistir. Ancak bu
milletler arasinda devletleserek egemenliklerini saglayabilenler iz birakmistir. Devlet olabilmenin bu belirtilen asli
unsurlarin yaninda tali unsurlarinda bulunmaktadir. Bu tali unsurlar devleti gii¢lii devlet, etkin devlet, demokratik
devlet, sosyal devlet ve de zengin devlet sifatlari i¢erisine sokan unsurlardir. Anlasilacagi tizere bu tali unsurlari
¢gesitli devlet modeline gore simiflandirmak ve de genisletmek miimkiindiir. Ancak her devlet modelinde mutlaka
olmasi gereken iki tali unsur devletin devamliligi i¢in elzemdir. Bu unsurlar1 ekonomi ve giivenlik olarak
isimlendirebiliriz. Bu ¢aligmada bizi esas ilgilendiren konu ekonominin devlet olgusu igerisindeki toplum {izerinde
yarattig1 yansimalarimin psikolojik analizidir.

KKTC bu ¢aligmada 6rnek devlet olarak segilmistir. Konunun daha iyi anlasilabilmesi agisindan KKTC’de ki
Annan Plan siireci 6rnek zaman dilimi olarak incelenmistir. Bu 6érnek zaman dilimi igerisine KKTC devletini
etkileyen toplumsal devinimler ele alinmistir. Yine bu siire¢ igerisinde olusan ekonomik gelismeler ve topluma
yonelik psiko-ekonomik etki siireci ii¢ adli konunun belirli tarih araliklar1 {izerinden yorumlanmasi ile
degerlendirilmeye ¢alisilmistir. Bu degerlendirilmenin tam anlasilabilmesi i¢in KKTC devletinin hukuki ve sosyal
yapist hakkinda bilgi verilerek Annan Plani siirecini yaratan gelismeler kisaca izah edilmistir.

Anahtar Kelimeler: Annan Plam, KKTC, Psiko-ekonomi ve Kibris Tirkliigi

Annan Plan Duration In Cyprus And Its Pyscho-Economic Effects
ABSTRACT

The phenomenon of government occurs when the three main elements join with developments made during the
historical alterations of communities. When considering those elements, first place is followed by political
consensus in the society. Meanwhile, the second element is the geographical location of the piece of land where
those political communities live. That piece of land is claimed to be a state by legists. The last factor is domination
of the diplomatic community in the whole nation. Without sovereignty there won’t be such a thing as becoming a
state. Throughout the years many nations played a role in history. But only the nations who managed to become a
state with sovereignty left their mark on Earth. Apart from these main elements listed above, in order to become
an actual state there are some subsidiary factors too. They make a state powerful, ascendant, democratic and rich.
Subsidiary factors can be altered according to the type of the government. However, there are two significant
auxiliary factors which are essential for continuity of any type of government. They can be named as security and
economy. In this case, we will mainly consider the psychological analysis of the effects of the economy on a
society under the phenomenon of a government.

KKTC is selected as an exemplary in this study. To clarify this topic, the time period in KKTC during the Annan
Plan duration is examined. Overall, from that time period, social changes that affected the government of KKTC
are considered. Moreover, economical developments and psycho-economic influence duration are also explained
by providing specific time intervals. In order to ensure the evaluation of this topic is fully comprehensible,
information about legal and social structure of the community of KKTC is given briefly with the developments
made to form the Annan Plan process.

Keywords: Annan Plan, KKTC, Psycho-economy, Turkish Cypriot
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Yiiksek Diizey Yoneticilerin Odenekleri ve Firma Performansi iliskisi
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OZET

Birgok arastirmanin konusunun &zellikle yiiksek diizey yonetici ddenekleri ile ilgili yapilmasi ve akademi
¢evresinin genelde alt diizey yoneticilerden ¢ok yiiksek diizey yoneticilere odaklanmasinin iki temel nedeni
bulunmaktadir. Bunlardan birincisi; yiliksek diizey yonetici ddeneklerinin veritabanin diger yoneticilerin
Odeneklerine oranla daha ulasilabilir olmasi ve daha gercekei ve giincel verileri barindirmasidir. Arastirmacilarin
yiiksek diizey yoneticilere odaklanmasinin ikinci temel nedeni ise; karar verici olarak bir firma da sirket sahibinden
sonra en ¢ok yiiksek diizey yoneticilerin s6z sahibi olmalaridir. Dolayisiyla, yiiksek diizey yonetici bir firmanin
biitiin kararlar1 {izerinde en etkili kisidir. Cok bolimli orgiit yapilarinda yiiksek diizey yoneticiler kendi
endiistrilerindeki yatirim firsatlarini arastirmak ve is diizeyinde stratejiler gelistirmek gibi 6nemli sorumluluklara
sahiptirler ve bu durum onlarin performanslarinin sirket performansi ve basarisi iizerinde ne kadar etkili oldugunu
kanitlar niteliktedir.

Bu ¢alismada; yiiksek diizey yonetici 6denek diizeyi ve yapisinin baska bir deyisle, {icret ve tesvik sistemlerinin
¢ok birimli firmalarin performansi ile iligkisi incelenmektedir. Ayrica, ¢calismada 6denekler kisa ve uzun vadeli
olmak tizere siniflandirtlmistir. Aktif karlilig1 verileri ¢ok birimli firma raporlarindan alinarak elde edilen yiiksek
diizey yonetici 6denek bilgileri ile yapilan arastirmalarin incelenmesinden sonra, yiiksek diizey yoneticilere hisse
bazinda uzun vadeli 6denek ve tesviklerin saglanmasi gerekliligi sonucuna ulagilmistir. Ayrica, yiiksek diizey
yoneticilerin 6denekleri firma biiylikligi ile artmakta ve Odenekler sirket performansina bagli olarak
planlanmaktadir.

Anahtar Kelimeler: Odenekler, Yiiksek Diizey Yoneticiler, CEO Odenekleri, Odenek Yapisi, Firma Performansi

THE RELATIONSHIP BETWEEN CEO COMPENSATION AND
CORPORATE PERFORMANCE

ABSTRACT

Research on compensation has mostly focused on CEO compensation. This partly due to easier access to CEO
compensation and the assumption that CEO is the most influencial decision maker in a typical firm. However, in
large multidivisional firm CEOs play very significant roles that might have large impact on overal corporate
performance. In multidivisional firms, CEOs’ responsibilities include scanning their industry environment for
investment opportunities and developing business level strategies that ultimately determine their business unit as
well as overall corporate performance. Therefore, compensating CEOs matter for corporate performance.

In this paper, the relationhip between pay level, pay structure and corporate performance in multidivisonal firms
are examined. Specifically, the effects of CEOs’ long and short term pay levels and pay strutctures to firm
performance will be examined regarding multidivisonal firms. As a result of literature review, most of studies
concludes that stock based long-term compensation provide proper incentives for CEOs.

Keywords: Compensation, Performance, CEO Pay, Pay Structure, Corporate Performance.
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Is Giivencesi Istihdam A¢isindan Bir Engel Midir? Tiirkiye Ornegi
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OZET

Calisma ve Sosyal Giivenlik Bakanligi, ig¢i sendikalari ve igveren sendikalarinin 6nerdigi dokuz bilim insanindan
olusan komisyonun hazirladigi Is Kanunu yasa tasaris1, bazi degisiklikler neticesinde TBMM’de onaylanmis ve
10.06.2003 tarihi itibariyle Resmi Gazete’de yaynlanarak yiiriirliige girmistir. Pek¢ok agidan yenilikler getiren
4857 sayili Is Kanunu, is giivencesi ile ilgili hiikiimleri agisindan da 6nem tasimaktadir. Tiirk Is Hukukunda is
giivencesi Onemli tartismalar esliginde kanunlasirken, getirilen diizenlemelerin olumlu/olumsuz etkilere yol
acacagl One siriilmistiir. Literatiirde konuyla ilgili ¢esitli ¢aligmalar olmakla birlikte isgiicii piyasasindaki
katiliklarin etkisinin olup olmadigi yeterince incelenmemis, 6zellikle 2003 yilinda getirilen is giivencesi
diizenlemelerinin yarattif1 etkiler yeterli diizeyde ele alinmamigtir. Calismanin amaci Tiirkiye’de is glivencesi
diizenlemelerinin istihdam {izerine etkilerini belirlemektir. Bu ¢aligmada yapilan analizde de model kurma
konusunda kuramsal yaklagim kullanilmigtir. Gegmis yillarda yapilmis birgok kanuni diizenlemeden istihdam
piyasasimin etkilenme olasilig1 mevcuttur. Bu ¢alisma cercevesinde de 4857 sayili Is Kanunu ile getirilen is
giivencesi diizenlemelerinin igsizlik orani {izerinde artisa sebebiyet verdigi tespit edilmistir.

Anahtar Kelimeler: Is Giivencesi, Istihdam, Tiirkiye

Is Job Security an Obstacle to Employment? The Case of Turkey

ABSTRACT

The draft Law on Labor Law, prepared by the commission consisting of nine scientists proposed by the Ministry
of Labor and Social Security, trade unions and employers' unions, was approved by the Parliament as a result of
some changes and entered into force by being published in the Official Gazette as of 10.06.2003. The Labor Law
No. 4857, which brings innovations in many respects, is also important in terms of job security provisions. While
job security is enacted by important debates in Turkish Labor Law, it has been suggested that the regulations
introduced will have positive and negative effects. Although there are various studies on the subject in the
literature, whether the effects of the rigidity in the labor market have not been examined sufficiently, especially
the effects of the job security regulations introduced in 2003, have not been adequately addressed. This study
aimed to determine the effects on employment of job security arrangements in Turkey. In the analysis made in this
study, a theoretical approach to model building was used. There is a possibility that the employment market will
be affected by many legal regulations made in the past years. Within the scope of this study, it was determined
that the job security regulations introduced by Labor Law No. 4857 caused an increase in the unemployment rate.

Keywords: Job Security, Employment, Turkey
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Tiirkiye’nin Yeni Biitce Sistemi: Program Bazh Performans Biit¢ce Sistemi
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OZET

Tirkiye Cumhuriyetinin 1927 yilinda 1050 sayili “Muhasebe-i Umumiye Kanunu’nu” (Genel Muhasebe Kanunu)
kabulii ile baglayan kamu biitcesi uygulama siireci giinlimiizde yeni bir déneme daha adim atmanin esiginde
bulunmaktadir. 2021 yili mali yili bagindan itibaren gegerli olmak iizere su an uygulanan Stratejik Plana Dayali
Performans Esasli Biit¢e Sistemi’nden vazgegilecektir. Bunun yerine Program Bazli Performans Esasli Biitce
Sistemi uygulanmasi hedeflenmektedir. Bu baglamda yeni biitge sisteminin temel 6zellikleri ve uygulama esaslari
hakkinda bir ¢alisma yapma ihtiyact dogmustur. Calismamiz yeni biitce sistemin igleyisine ve temel 6zelliklerine
dair katki sunmay1 amaglamaktadir.

Anahtar Kelimeler: Program Biitge, Stratejik Plana Dayali Performans Biitce, Program Bazli Performans Esasli
Biitce

Turkey's New Budget System: Program-Based Performance Budget System

ABSTRACT
The public budget implementation process, which started with the adoption of the accounting “Public Accountancy
Law” (General Accounting Law) numbered 1050 in 1927, is on the verge of starting a new era today. Effective
from the beginning of fiscal year 2021, the performance-based budget system based on the currently implemented
strategic plan will be abandoned. Instead, it is aimed to implement a Program-based performance principles budget
system. In this context, the need to make a study on the basic features and principles of implementation of the new
budget system arose. Our study aims to contribute to the functioning and basic features of the new budget system.

Keywords: Program Budget, Strategic Plan Based Performance Budget, Program Based Performance Budget
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Tiirkiye’nin Issizlik Problemi Ve Issizlik Sigortasi Fonu Uygulamasi

Assoc. Prof. Dr. Zuhal ERGEN
Cukurova University, FEAS
zegen@cu.edu.tr

OZET

Giiniimiizde sosyal hayat igerisinde yer alan bireylerin yasamlarini siirdiirebilmeleri biiyiik 6lgiide emek iiretim
faktoriine baglidir. Bu baglamda caligma hakki yasama hakkinin devamui olarak nitelendirilebilir. Emegi ile
yasamlarini idame ettiren bireylerin yeteneklerine uygun ve gegimlerini yeterli diizeyde saglayacak bir ise sahip
olmalari ¢ok 6nemlidir. Ancak gegici bir siire de olsa bireyin ¢aligma hayatinin digina itilmesi dnemli bir sosyal
risk olusturur. Bu risk giiniimiiz toplumlarinda issizlik olarak adlandirilir. Literatiirde issizlige dair birgok tanim
yer almakla birlikte issiz; calisma istek ve yeteneginde olup giiniin ¢alisma ve ticret kosullarina gore ¢aligmak
isteyip de, kendi istegi disinda nedenlerle uygun is olanagi bulamayan bireylere verilen addir. Issizligin teorik
olarak birgok farkl: tiirii mevcuttur. Caligmamizda bu igsizlik tiirleri ele alinacak ve iilkemizde uygulanan igsizlik
sigortasi fonu ile ilgili giincel bilgiler sunulacaktir.

Anahtar Kelimeler: Issizlik, Issizlik Tiirleri, issizlik Sigortas1 Fonu

Turkey’s Unemployement Problem And Unemployement Fund Application
ABSTRACT

The survival of individuals in social life today largely depends on the labor production factor. In this context, the
right to work can be described as the continuation of the right to life. It is very important for individuals who
sustain their lives with their labor to have a job that is suitable for their abilities and that will provide their
livelihoods at an adequate level. However, pushing the individual out of working life, even for a temporary period,
constitutes an important social risk. This risk is called unemployment in today's societies. Although there are many
definitions about unemployment in the literature, unemployed; is the name given to individuals who have the
desire and ability to work and who want to work according to the working and wage conditions of the day and
who cannot find suitable job opportunities for reasons other than their own will. In our study, these types of
unemployment will be discussed and updated information on the unemployment insurance fund implemented in
our country will be presented.

Keywords: Unemployement, Types of Unemployment, Unemployment Insurance Fund.
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ABSTRACT

India is a developing country and it has a fast growing Economy with special features of natural resources and
with human resources. The future of the country depends on each and every individual, old and young generation
people to realize their responsibilities and the obligations belong to the citizenship. A fair and proper education
and trainings on essential skills are to be provided for every individual for prosperous future. To the growing
generation of the country, there is a need to realize the economy and thrift which make them future life smooth
with improvised and stabilized essentialities required for. In this present scenario of economic world, Financial
Literacy is emerging as more essential skill than any other for being aware on earning money i.e. income, money
management in a proper manner, savings, investment for future. The Government of India through its Agency-
Reserve Bank of India(RBI) implement various awareness programmes on Financial Education by taking essential
key steps in promoting financial literacy among the students. This paper explores the overview of the initiatives
on Financial Education for the students through Reserve Bank of India to inculcate financial terms for
strengthening the financial life of them. The purpose of this paper is to analyze the key services on Financial
Education providing by RBI and critically analyze the initiatives implementing to the beneficiaries throughout the
country. The data for the present study has been gathered primarily through the secondary sources. The secondary
data were obtained from the Reserve Bank of India’s website, Bulletin, annual reports, statements, booklets,
Financial Literacy guides, Financial literacy posters, Financial Diary, various reputed journals and newspapers.

Keywords: Financial Education, Reserve Bank of India (RBI), financial inclusion, Financial Awareness
Messages(FAME)
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ABSTRACT

Financial Literacy refers to the essential knowledge on finance and required skills to obtain and manage the income
and other sources of finance. To make a solid and best financial decision, he might have good financial capabilities.
Past studies reveal that India is in the level of poor on Financial Literacy. The surveys conducted earlier by the
researchers, scholars and institutions provide the data that less number of youth, students only have the financial
knowledge to manage the money. According to Standard & Poor’s global financial literacy survey India which
ranks second of the world’s population almost 76% of its adult population haven’t aware of fundamental financial
concepts. Recent years, the Government of India through its various agencies like RBI, SEBI, NABARD, State
Bank of India, etc have been trying to provide financial Education and financial literacy to its citizens in the
last few years. Without making the people financially educated, the dream of making India —Digital Economy
and Cashless cannot be fulfilled. Considering these facts, it is very essential to make sufficient interventions to
educate the adults especially school students, college and university students in the matters related to finance in
order to equip their financial skills entire life by making best and opt financial decision. This paper focuses on the
review of past studies made on Financial Literacy. This present study covers the literature on Financial literacy,
Financial Education, determinants of financial literacy, financial inclusion, financial- knowledge, Attitude&
Behavior, Financial management.

Keywords: Financial literacy, Financial-knowledge, Attitude & Behavior, Financial Education, Financial

management, financial inclusion, determinants of financial literacy, Parental and peer influence on financial
literacy.
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ABSTRACT

Technology and the use of technology are two basic elements that have an important role in human life.
Technology enables people benefit more from knowledge and to develop effective learning skills. They are able
to identify what they need to learn and find on internet that is the crucial technology for the information society.
While advances in information and communication technology reveal the phenomenon of globalization,
developments in computer and internet perform important functions in the process of creating an information
society. That’s why, access and transfer of information takes place very quickly. The increase in human capital,
which is the indicator of the increase in the level of knowledge of the societies, and the communication and
unlimited interaction offered by the internet transforms the societies economically.

The aim of study analyze the impact of the information society on the economy. Growth as a dependant variable,
internet usage of individuals for the information society and human capital data as an independent variable were
used in the study in order to observe the effect on the economy for European Union, Central Asia, Latin America,
OECD countries for 1994-2018, It is observed that using technology correctly in the globalizing world and
increasing the level of knowledge lead to significant differentiation in the economic level of their societies.
Therefore, If a society wants to increase growth, then it has to pay attention to human capital and using internet.

Keywords: Human Capital, Internet, Economic Growth.
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ABSTRACT

Aviation industry is one of the most important tools to coordinate at globalization world of Turkey. In addition to
providing integration with the world, the aviation industry increases country’s gross domestic product and creates
job opportunities. That’s why, investments and expenditures made to improve the aviation sector in Turkey has
increased over the years. These expenditures have developed the aviation industry and has moved Turkey the firsts
in Europe and in the world ranking. It is crucial to find out what factors affect aviation industry to progress
developments in the aviation industry of Turkey. Turkish airline industry is affected by many factors on both
national and international area such as economic, technological, social-cultural, demographic, political and health.
At that same time, It is very important to determine what extend each of these factors influenced the aviation
industry of Turkey. The study examines the relationship between economic factors and aviation industry. Gross
domestic product, income per capita, employment, unemployment, inflation, exchange rate and interest rate have
been accepted as the factors affecting passenger numbers. Therefore, some of these variables are taken as economic
indicators on model. In order to analyze the impact on the aviation industry, passenger numbers are taken. Time
series analysis was applied on Turkey between 1989-2018 years with these variables for analysis and according to
empirical result, there is a cointegrated relationship between the economic indicators and the aviation sector in
Turkey.

Keywords: Aviation Sector, Economic Indicator, Time Series Analysis, Turkey.
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OZET

Seyahate ¢ikacak kisiler destinasyon belirlemeden dnce o destinasyon hakkinda bilgi toplarlar. Eger daha énce
deneyimlenmemis bir yer ise yakin ¢evresinden veya diger kanallar yoluyla o destinasyon ile ilgili olusan imajdan
yararlanirlar. Giiniimiizde hizla gelisen teknoloji sayesinde internette ¢ogu bilgi ve iirlin kolay ulasilabilir hale
gelmistir. Bu nedenle destinasyon tercihleri ve konaklama rezervasyonlari i¢in online rezervasyon sitelerinden
yararlanan turistlerin sayisi giinden giine artmaktadir. Online rezervasyon siteleri yardimiyla hem konaklama satin
alma hem de deneyimlerini tatile ¢ikacaklarla paylasabilme imkani olusmustur. Destinasyon se¢imi siirecinde tatil
yerini deneyimlemis kisilerin yaptiklart yorumlar ve verdikleri puanlar diger tatilcilerin se¢imlerini etkilemektedir.
Bu calisma yabanci turistlerin segtikleri destinasyonda internet {izerinden konaklama isletmesi secerken hangi
kriterlerden etkilendikleri ve en ¢ok dnem verdikleri kriterleri arastirmak amaciyla yapilmistir.

Calismada Dalyan bolgesinde en ¢ok satis yapan online rezervasyon sitelerinden biri olan Hotels.com sitesinde
yer alan kiigiik 6lcekli isletmelerin yorumlar1 icerik analiziyle incelenmistir. Icerik analiziyle belirlenen kriterler
AHP yontemine gore ikili karsilagtirma sorulariyla Saaty onem oOlgegine tabi tutulmustur. Uygulanan anket
sonuglar1 Excel ile analiz edilmistir. Kriterlerin AHP yontemine gore ikili kargilagtirma ve normalize edilmis
matrisleri bulunmus, agirliklart hesaplanmistir. Tutarlilik kontrol edilmis, dnemli kriterler ve bu kriterlerin 6nem
sirast belirlenmistir. Yabanci turistlerin Mugla Dalyan boélgesini destinasyon olarak belirlerken konaklama
isletmesi tercihlerinde en ¢ok “temizlik” kriterine dnem verdikleri ortaya ¢ikmigtir. Bunu sirasiyla “konfor, konum,
hizmet ve otelin durumu” kriterleri takip etmektedir.

Anahtar Kelimeler: Destinasyon, Dalyan, icerik Analizi, Analitik Hiyerarsi Prosesi

Determining Factors Which Effect The Foreing Tourists' Demand To The
Tourism Marketing: A Study On Dalyan

ABSTRACT

With the rapid development of technology, a lot of information and products have become available on the Internet.
The number of tourists making use of websites providing services for online accommodation reservations has
increased. With the help of online reservation websites, an opportunity has arisen for the tourists both to buy
accommodation and share their experiences with those who will go on vacation. For this reason, the reviews and
points given by those who have experienced the destination have been very effective in the decision-making
process of holiday destination. This study has been carried out in order to look into the criteria that the foreign
tourists are affected by most and the criteria that they give importance to when selecting businesses on the Internet
in the destination that they have chosen.

In the study, comments on the small-scale businesses on the website Hotels.com, one of the online reservation
websites which sells vacations most in Dalyan district, have been analyzed through content analysis. The criteria
that have been identified through content analysis have been put through Saaty’s importance scale through pair-
wise comparison according to AHP. The questionnaire results have been analyzed on Excel. The pair-wise and
normalized matrices of the criteria according to AHP method have been found and their weight has been
calculated. Consistency has been checked and the most important criteria and the order of criteria have been
identified. At the end of the study, the criteria that the foreign tourists give importance to when selecting
accommodation businesses in Dalyan district or Mugla have been identified.

Keywords: The destination, Daylan, Content Analysis, Analytic Hierarchy Process.
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OZET

Devletlik iilkenin temel degeridir. Kamu idaresinin toplum yasamindaki roliinii azaltmak imkansizdir. Farkli
iilkelerin farkli tarihsel donemlerdeki sosyo-ekonomik kalkinma iizerindeki giiglii etkisi uzmanlar tarafindan
defalarca belirtilmigtir. Kamu yonetimi, ilkenin mevcut sosyo-ekonomik durumunu ve geleceginin kalitesini
onemli dlgiide belirler. Tarihsel degisimin dlgegi genislerse, o zaman yonetisimin kamu organinin devlet olarak
dogru, kesintisiz ve diizenli bir sekilde islemesini saglamadaki rolii de artar. Mevcut durumda, degisiklikler
toplumun tim 6nemli alanlarimi kapsamaktadir - politika, ekonomi, manevi yasam, ¢esitli ve karmagik halkla
iligkiler, kamu yonetiminin rolii 6nemli 6lgiide artmaktadir ve lilkedeki durum onemli Slglide yOnetisimin
verimliligine ve kalitesine baglidir.

Uluslarin uluslararasi arenaya entegrasyon siirecini hizlandirmak i¢in modern diinyadaki her devletin yiiksek
diizeyde yonetimine sahip olmak ¢ok dnemlidir. Azerbaycan Cumbhuriyeti, modern diinyada kabul edilen devlet
sistemine uygun olarak ulusal devlet ingas1 yoniinde reformlarin siirdiirmektedir. Reformlarin temel amaci, esnek
bir devlet yonetim sistemi olugturmak, insan ve medeni hak ve 6zgiirliiklerin yiiksek devlet garantilerini saglamak
ve Azerbaycan'i uluslararasi alana entegre etme stirecini hizlandirmaktir.

Anahtar kelimeler: Yénetim, Kamu hizmeti, Iyi yonetisim, Sivil toplum, Seffaflik

Improving Public Service Management in Azerbaijan: Efficient
Management

ABSTRACT

The main aim of the article is to organize an effective public service management in Azerbaijan, to examine the
stages of development, to show public service as a basic requirement for governance, to define the character of
civil service relations and the direction of improvement of civil service legislation in the formation of civil society.
The prerequisite for the effectiveness of public administration is the understanding of its objects, depending on its
internal dependence and mechanism, taking into account the elements of public administration built in accordance
with the objectives, structure, technology, principles. It is necessary to note the natural geographical conditions as
an objective basis of public administration. Every nation is located in a certain region of the world and the natural
conditions (relaxation, soil, water and other resources) of this area determine the technology of production
activities and social life for people. The second objective basis of public administration is natural, social conditions
resulting from long-term interaction with nature. Geographical location of people, intersectoral characteristics,
economic technology of urban and rural areas, communication types, labor and life, shared values, traditions and
customs, etc. acts as a product of natural social conditions. The third objective basis of public administration is the
cultural and historical heritage created by subjective factors. Without historical development and in all periods of
historical development, people, human associations dominated the technology of assimilation in a certain area of
the state and in various activities. All this together determined the true level of labor productivity. Natural
geographical, natural social and natural cultural conditions, which are the objective basis of public administration,
have a complex interrelated effect. The state has a responsibility as a subjective factor in management theory.
Here, public administration itself acts as an integral part of it as a subjective factor. As a key factor in balanced
development, the state needs to influence it in several ways. The regulation coordinates the interests of the long-
term and short-term stages of development according to their level of dependence, manages the sectors of the
economy, controls the ratio of different sectors, controls active monetary policy, tax policy, control prices and
costs. Naturally, investments to increase production increase production capacity through employment benefits,
tax incentives, budget deficit accounting and government purchases.

Keywords: Management, Civil service, Good governance, Civil society, Ttransparency
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Azarbaycanda Dovlot Xidmati Idarsetmasinin Tokmillasdirilmasi: Samarali
Idarsetmo

Xiilasa

Mogqalonin osas moaqgsadi Azorbaycanda somoroli dovlet qullugunun idaro edilmosini toskil etmok, inkisaf
morhoalolorini aragdirmaq, dovlet qullugunu idaroetmonin osas tolobi kimi gdstormok, dovlst qullugu
miinasibotlorinin xarakterini vo votondag comiyyasti formalasmasinda dévlat qullugu haqqinda qanunvericiliyin
tokmillogdirilmasi istigamatini miioyyonlogdirmakdir.

Dovlat idaragiliyinin somaraliliyinin ilkin sorti, mogsadloring, qurulusuna, texnologiyasina, prinsiplorine uygun
qurulmus dovlet idareetms elementlorini nazers alaraq, daxili asililigindan ve mexanizminden asili olaraq
obyektlorinin dork edilmasidir. Tabii idaraetmanin obyektiv asas1 kimi tabii cografi sortlori geyd etmak lazimdir.
Har bir xalq diinyanin miiayyan bir bdlgasinds yerlasir va bu bdlgenin tobii soraiti (istirahat, torpaq, su va digar
moanbalar) istehsal foaliyyoti vo insanlar {iciin sosial hayatin texnologiyasini miioyyanlosdirir. Dovlot
idaroetmosinin ikinci obyektiv asas1 tobistlo uzunmiiddstli qarsiligli foaliyyot naticasinds yaranan tobii, sosial
sortlordir. Insanlarin cografi yeri, saholorarasi xiisusiyyatlori, sohar vo kond arazilerinin iqtisadi texnologiyas,
iinsiyyot novlori, amok vo hoyat, ortaq doyarlor, adot-onanalor vo s. tobii sosial goraitin mohsulu kimi ¢ixis edir.
Dovlot idareetmasinin ii¢lincii obyektiv osasini subyektiv amillorin yaratdigi modoni va tarixi irs toskil edir.
Tarixi inkisaf olmadan vo tarixi inkisafin biitlin dovrlorinds insanlar, insan birliklori dévlstin miioyyen bir
bolgasinde vo miixtolif foaliyyotlordo assimilyasiya texnologiyasina iistiinliik verdilor. Biitiin bunlar birlikdo
omok mohsuldarliginin hoqiqi soviyyasini miiayyanlosdirdi. Dovlot idarasetmasinin obyektiv asasini toskil edon
tobii cografi, tobii sosial va tobii modoni sorait kompleks qarsiliqli tosir gostorir. Idaroetmo nozariyyasindo dovlot
subyektiv amil kimi bir masuliyyat dasiyir. Burada dovlot idaroetmosinin 6zii subyektiv amil kimi onun ayrilmaz
hissosi kimi ¢ixis edir. Balansli inkisafin osas amili olaraq, dovlot ona bir nego istiqamotdos tosir gostormolidir.
Tonzimlomo uzunmiiddatli vo qisamiiddotli inkisaf morhololorinin maraqlarint asililiq soviyyoslorine goro
olagolondirir, iqtisadiyyatin saholorini idars edir, miixtslif sektorlarin nisbatina nazarst edir, aktiv pul siyasatina,
vergi siyasoting, gqiymot vo xorcloro nozarot edir. Tobii ki, istehsalin artirilmasina qoyulan investisiyalar
mosgulluq miiavinatlori, vergi giizostlori, biidca kosirinin ugotu vo dovlot satinalmalart hesabina istehsal giiciinii
artirir.

Acar sozlar: Menecment, Dovlot qullugu, Yaxsi idaragilik, Vatondas comiyyati, Soffafliq.
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OZET

Arastirmada etik, bilimsel arastirma yaparken, 6zellikle de insan katilimcilarla yapilan arastirmalarda, géz 6niinde
bulundurulmasi gereken énemli bir konudur. Cogu zaman, bilimin ve arastirmanin hedefleri, arastirma 6znesinin
veya katilimeinin yarari ile ¢elisebilir. Burada etik kurallar devreye girer. Etik kurallar, hem potansiyel arastirma
katilimcilarini herhangi bir zarardan korumak hem de aragtirmacinin bilim adina sinirlarin1 agmasini 6nlemek igin
basvurulan yol gostericilerdir.

Sosyal bilim arastirmalari; bireylerle ilgili bilgi toplanmasi, yorum yapilmasi ve hatta karar alinmasi anlamina
gelmektedir. Dolayisiyla, konusu geregi insanlarla ¢alisan, miilakat, anket, katilime1 gozlem gibi yontemleri
kullanan sosyal bilim arastirmacilari, etik kurallar konusunda bilgi sahibi olmak ve titizlik gdstermek
durumundadir. Sosyal bilimler arastirmalarindaki etik kurallarin genel ¢ercevesini belirlemede tibbi
arastirmalardaki etik ihlaller etkili olmustur. insan arastirmalarindaki etik sorunlar iizerine gelistirilen ilk metin
olan Nuremberg Kodlarinin yayinlanmasindan bu yana, arastirma etiginde pek ¢ok kavram ortaya ¢ikmustir.

Bu kavramlar arasinda en fazla 6ne ¢ikanlardan birisi de “bilgilendirilmis onam” dir. Bilgilendirilmis onam,
katilimcinin arastirma ve siireci hakkinda tam olarak bilgilendirilmis olmasi, goniillii olarak aragtirmaya katilmast
ve rizasinin alinmasini ifade eder. Katilimcilarin esenliginin ve haklarmin korunmasinin arastirmanin 6ziini
olusturdugu insan katilimcilarla yapilan arastirmalarda, “bilgilendirilmis onam” arastirmanin etige uygun
yiiriitiilmesinin en dnemli 6gelerinden biridir. Ozellikle, teknolojideki ilerlemeler sonrasinda ortaya ¢ikan internet
ve sanal ortamlardan edinilen veriler iizerinden yapilan aragtirmalarla birlikte bu kavram daha da 6nem
kazanmistir.

Tiirkiye’de sosyal bilimler alaninda bilimsel etik konusundaki literatiir incelendiginde, ¢aligmalarin genel olarak
yayin etigine vurgu yaptigi, arastirma sitirecindeki etik uygulamalarin sinirli sayida arastirmaya konu oldugu
goriilmiistiir. Bu nedenle, sosyal bilim arastirmacilarinin deneyimledikleri etik sorunlari ele alan farkli sorun
alanlarinda iretilmis arastirmalarin, karsilagilabilecek etik sorunlarin goriiniirliik kazanmasi ve tartigilmasi
acisindan 6nemli oldugu degerlendirilmis ve bu ¢alismada, insanlar1 iceren arastirmalarda karsilasilan etik sorunlar
bilgilendirilmis onam baglaminda ele alinarak literatiire katki saglamak amag¢lanmustir.

Anahtar Kelimeler : Etik, Arastirma Etigi, Bilgilendirilmis Onam

IN THE CONTEXT OF SOCIAL SCIENCES RESEARCH AND ETHICS

INFORMED CONSENT
ABSTRACT

Ethics in research is a key issue to consider when conducting scientific research, particularly when we are dealing
with human subjects also known as participants. Often, the goals of science and research conflict with what is best
for the well-being of the research subject or participant. This is where ethical guidelines come into play. Ethical
rules are the guidelines that are applied both to protect potential research participants from any harm and to prevent
the researcher from crossing their boundaries in the name of science.

Social science research means collecting information about individuals, making comments, and even making
decisions. Therefore, social science researchers who work with humans and use methods such as interviews,
surveys, and participant observation to be knowledgeable and show diligence about ethical rules. Ethical violations
in medical research have been effective in determining the overall framework of ethical rules in social science
research. Since the publication of the Nuremberg Codes, the first text on ethical issues in human research, many
concepts have emerged in research ethics.

One of the most prominent among these concepts is “informed consent”. Informed consent means that the
participant is fully informed about the research and the process and that he voluntarily participates in the research
and his consent is being obtained. In the studies conducted with human participants, where the well-being and
protection of the rights of the participants are the core of the research, “informed consent” is one of the most
important elements of the ethical conduct of the research. This concept has become even more important,
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especially with the research made on the data obtained from the internet and virtual environments that emerged
after the advances in technology.

When the literature on scientific ethics in the field of Social Sciences in Turkey was examined, it was observed
that the studies were emphasizing publishing ethics in general and that the ethical practices in the research process
were subject to a limited number of researches. Therefore, the researches produced in different problem areas that
address the ethical issues experienced by social science researchers is considered to be important for gaining
visibility and discussion of the ethical issues that may be encountered, and in this study, it was aimed to contribute
to the literature by addressing the ethical problems encountered in studies involving humans in the context of
informed consent.

Keywords : Ethics, Research Ethics, Informed Consent.
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OZET

Ticari kaygilarin ve yasal yaptirimlarin 6tesinde topluma katki saglama amaci tasimak, kurumlar ve isletmeler i¢in
artik vazgecgilmez bir unsurdur. Icinde yasadigi toplum sayesinde varhigim siirdiiren isletmelerin, bunun
karsiliginda tiim paydaslarinin ¢ikarlarini gézeten bir kurumsal sosyal sorumluluk polikasi izlemesi gerekmektedir.
Bugiin gelinen noktada, kurumsal sosyal sorumlulugun ne oldugunun 6tesinde isletmeler ve kurumlar tarafindan
nasil gergeklestirildigi 6nem kazanmaktadir. Kurumsal sosyal sorumlulugun uygulamada nasil gergeklestiginin
anlagilmasi ve yaptiklari kurumsal sosyal sorumluluk faaliyetleri ile toplumun pek ¢ok kesimine ulagsmayi
basarabilen kurumsal sosyal sorumluluk projelerinin incelenmesinin bu kavramin anlagilmasina katki saglayacagi
diistiniilmektedir.

Bu ¢alismada, Tiirkiye’nin 6nde gelen en bilyiik holdinglerinden Ko¢ Holding’in kurumsal sosyal sorumluluk
anlayist1 ve Ko¢ Holding Topluluk Sirketleri’nin gergeklestirdigi kurumsal sosyal sorumluluk projeleri
incelenecektir. Calismada oncelikli olarak, kurumsal sosyal sorumlulugun literatiirdeki mevcut tanimlamalar
kullanilarak ne olduguna deginilmis, kurumsal sosyal sorumluluk yaklagimlari incelenmis ve Tiirkiye’de kurumsal
sosyal sorumlulugun tarih¢esinden kisaca bahsedilmistir. Sonrasinda kurumsal sosyal sorumluluk faaliyetleriyle
topluma 6nemli katkilar1 olan Ko¢ Holding Topluluk Sirketleri’nin yapmis oldugu sosyal sorumluluk ¢alismalari
icerik analizi yontemi ile incelenmistir ve konuyu daha spesifik bir bakis acisiyla degerlendirmek amaglanmigtir.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Icerik Analizi, Ko¢ Holding.

Corporate Social Responsibility: A Study on Ko¢ Holding

ABSTRACT

It is now an indispensable element for institutions and businesses to aim to contribute to the society beyond
commercial concerns and legal sanctions. Businesses having a presence through the society they live in, have to
follow a corporate social responsibility policy that takes interests of their stakeholders into consideration. At the
point reached today, beyond how the corporate social responsibility is, it is important how it is realized by
businesses and institutions. It is thought that understanding the concept of corporate social responsibility in practice
and examining corporate social responsibility projects that are able to reach many segments of the society through
their corporate social responsibility activities will contribute to understanding this concept.

In this study, the largest of Turkey's leading holdings, Ko¢ Holding's corporate social responsibility and Koc
Holding Group Companies that perform corporate social responsibility projects will be examined. In the study,
primarily, what the corporate social responsibility is by using the existing definitions in the literature is mentioned,
corporate social responsibility approaches are examined and the history of corporate social responsibility in Turkey
birefly discussed. Then, the social responsibility studies of Ko¢ Holding Group Companies, which have made
significant contributions to the society with their corporate social responsibility activities, were analyzed with the
content analysis method and it is aimed to evaluate the subject from a more specific perspective.

Keywords: Corporate Social Responsibility, Content Analysis, Kog Holding.
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Kuhn’u Anlasihr Kilmak: Bilimin flerleme Tarzi Hakkinda Daha Once Ele
Alnanlardan Farkh Bir Siralamaya Ulasmak Miimkiin mii?

Asst. Prof. Dr. Ekin AKDENiZ
Okan University

OZET

Bu ¢aligmanin amaci, bilimin ilerleme tarzi hakkinda daha once ele alinanlardan farkli bir siralama sunmaktir.
Ulasilan bu farkli siralama ile Kuhn’un anlagilir kilinmast miimkiin olabilmektedir. Bu amag¢ dogrultusunda,
Kuhn’un “Bilimsel Devrimlerin Yapisi (The Structure of Scientific Revolutions)” adli eseri basta olmak iizere
cesitli eserler referans alinmaktadir. Tim bu eserler referans alinirken, bu eserlerde bilimin ilerleme tarzinin ele
alindigy, fakat farkli siralamalarin yer aldigi goriilmektedir. Dolayisiyla, bu ¢alismada Kuhn basta olmak {izere
cesitli eserler incelenerek bilimin ilerleme tarzi hakkinda bes agamali bir siralama ortaya konmaktadir. Literatiir
cergevesinde ortaya konulan bu katki, bilimin ilerleme tarzi hakkinda daha 6nce ele alinan siralamalardan farkli
bir siralamanin ortaya konmasi seklinde de ifade edilebilmektedir. Siralamaya iligkin asamalar, olagan bilim
oncesi donem (paradigma Oncesi), olagan bilim doénemi (paradigma ve bilmece), bunalim doénemi (bilimsel
kuramlarin ortaya ¢ikmasi), bilimsel devrim dénemi (olaganiistii aragtirma ve olaganiistii bilim), bilimsel devrim
sonras1 donem (yeni paradigma ve yeni olagan bilim) olarak ayr1 ayr1 ve detayl bir sekilde incelenmektedir.

Anahtar Kelimeler: Kuhn, Bilim, Bilimsel Devrimlerin Yapisi

Comprehending Kuhn: Is It Possible to Reach a Different Order of the
Science's Progress Story?

ABSTRACT

The aim of this study is to present a different phase order about the progresses of science than the ones discussed
before. It is possible to render Kuhn comprehensible via these distinct stages reached. So as to be able to reach
this purpose, various studies -mainly Kuhn's work titled "The Structure of Scientific Revolutions”- is referenced.
While all these works are taken as reference, evidently it is seen that the progress of science is discussed in detail
in those studies, but handled with different phase listings. Consequently in this study, various studies -especially
Kuhn’s book- were analysed and a five-step listing of the progress of science was carried out. This contribution,
which was put forward within the framework of the literature, can be expressed as a distinct order from the periods
previously discussed about the progress of science. Stages are sequenced as prior to normal science period (route
to normal science, pre-paradigm), normal science period (paradigm and puzzle-solving), the crisis period (the
emergence of scientific theories), the scientific revolution period (extraordinary research and extraordinary
science), the postrevolutionary science period (new paradigm and normal); and examined separarely in detail.

Keywords: Kuhn, Science, The Structure of Scientific Revolutions.
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OZET

Calismada UNESCO Diinya Kiiltiir Mirasi listesinde yer alan Avrupa Neolitik Donem yerlesimlerinin tarihi ve alt
yapt unsurlar1 1siginda Catalhdylik’iin mevcut ziyaret¢i yonetim planmin gelistirilmesi amaciyla bir Oneri
sunulmaktadir. Catalhdyiik, Spiennes Neolitik Cakmaktast Ocagi, Krzemionki Neolitik Dénem Cakmak Tasi
Ocagi, Orkney Neolitik Donem Kalintilari, Boyne Vadisi Neolitik Donem Kalintilari, Stonehenge Aniti ve
Neolitik Dénem Kalintilari, Hal Saflieni Hypoje Mezarlar1 ve Alp Daglar1 Prehistorik Donem Koylerinin
arkeolojik ozellikleri, alt yap1 unsurlar1 ve ziyaretgi yonetimine yonelik bilgiler 6zetlenmistir. UNESCO Diinya
Kiiltiir Mirast listesinde yer alan yerlesimlerin gelistirilmesi amaciyla ziyaret¢i yonetim plani olusturulmasinda
Catalhoyiik Ornegi iizerinden ziyaretgi yonetim plani yenilik¢i ¢6ziim haritasi hazirlanmigtir. Tanitim ve
bilgilendirme, etkinlik, ulasim ve giivenlik, saglik ve acil durum alanlarini iceren ziyaret¢i yonetim plant
olusturulmasinin; 6ncelikle ziyaret¢i memnuniyeti saglamasi yani sira ildeki tiim paydaglarin da sosyo ekonomik
anlamda fayda saglayabilecegi ve genis anlamda ise Tiirkiye turizmi agisindan olumlu etkileri olabilecegi
diisiiniilmektedir. . Ziyaret¢i sayisinin; alana 6zgii uyarlanacak ve uygulanacak olan ¢alismada belirtilen ziyaretci
yonetim plan1 Onerileri ile artacag: diisiiniilmektedir.

Anahtar Kelimeler: Catalhéyiik, UNESCO Diinya Kiiltiir Mirasi, Ziyaret¢i Yonetim Plam Yenilik¢i Coziim
Haritasi, Neolitik Dénem, Kiiltiir, Turizm

Visitor Management Plan Recommendations for Catalhdyiik in the Light of European
Neolithic Settlements Registered in the World Heritage List

ABSTRACT

In the study, a proposal is presented in order to develop Catalhdyiik's existing visitor management plan in the light
of the history and infrastructure elements of the European Neolithic Period settlements registered in the UNESCO
World Heritage List. Archaeological features, infrastructure elements and informations for visitor management of
Catalhoyiik, Neolithic Flint Mines of Spiennes, Neolithic Flint Mines of Krzemionki, Heart of Neolithic Orkney,
Bri Na Boéinne - Archaeological Ensemble of The Bend of The Boyne, Stonehenge, Avebury and Associated Sites,
Hal Saflieni Hypogeum and Prehistoric Pile Dwellings Around the Alps are summarized. An innovative solution
map of the visitor management plan was prepared on the example of Catalhdyiik for creating a visitor management
plan for the development of settlements on the UNESCO World Heritage List. It is considered that creating a
visitor management plan that includes publicity and information, effectiveness, transportation and safety, health
and emergency areas; as well as to ensure visitor satisfaction, in the province all stakeholders can benefit
socioeconomically and in the broad sense have positive effects in terms of tourism in Turkey. It is thought that the
number of visitors will increase with the suggestions of visitor management plans specified in the study that will
be adapted and applied in the field.

Keywords: Catalh6yiik, UNESCO World Cultural Heritage, Innovative Solution Map of Visitor Management
Plan, Neolithic Period, Culture, Tourism
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ABSTRACT

The instrumental ethical climate is prescribed as a negative behavior where employees focus on their personal
benefits followed by numerous adverse outcomes. Burnout is a syndrome of emotional exhaustion as a result of
job demand and job resources. This psychological mind state, in cooperation with instrumental ethical climate, can
lead to negative consequences for the organization. When employees are subject to high perceived instrumental
climate and job burnout, they usually think about quitting the job. The purpose of this paper is to investigate the
relationship between perceived instrumental climate and employee turnover intention, moderated by emotional
exhaustion as a component of job burnout. To test this hypothesized model, an online survey is conducted among
226 employees from Kosovo using convenience sampling. Path analysis results showed that perceived
instrumental climate is positively associated with emotional exhaustion and emotional exhaustion is positively
associated with turnover intention. However, this study failed to confirm the moderating role of emotional
exhaustion on the relationship between perceived instrumental climate and turnover intention. Conclusions and
further studies recommendations are discussed.

Keywords: Perceived Instrumental Climate, Job Burnout, Turnover Intention
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OZET

Isletmeler, zorlu piyasa kosullarinda is siireclerini iyilestirerek rekabet giiclerini arttirabilmek amaciyla kalite
yonetim sistemlerini kullanmaya yonelmektedirler. Deger katmayan siiregleri ortadan kaldirmak ve degiskenlikleri
azaltmay1 amaglayan yalin diisiince ve alt1 sigma felsefesinin gii¢lii yonlerinin bir araya gelmesiyle ortaya ¢ikmis
olan Yalin Alt1 Sigma yaklagimi son dénemde tercih edilen bir kalite yonetim sistemi olarak goériilmektedir.

Bu caligmanin temel amaci, Yalm Alti Sigma yaklasiminin mobilya endiistrisinde uygulanabilirliginin
aragtirtlmasidir. Bu kapsamda literatiir taramasi yapilarak teorik g¢ercevesi olusturulan ¢aligmanin igerik analizi
yapilmis ve arastirmada anket yontemi tercih edilmistir. Elde edilen bulgulardan yola ¢ikarak yapilan analiz
sonucunda, Yalin Alt1 Sigma yaklagiminin mobilya endiistrisinde uygulanabilirligi ortaya konularak, konuya
iligkin tespit ve dnerilerde bulunulmustur.

Anahtar Kelimeler: yalin alt1 sigma, yalin iiretim, yonetim sistemi, yalin diisince

Lean Six Sigma in Businesses: A Field Study
ABSTRACT

Businesses tend to use quality management systems in order to increase their competitiveness by improving their
business processes in difficult market conditions. The Lean Six Sigma approach, which has emerged with the
combination of lean thinking and six sigma philosophies that aim to eliminate processes that do not add value and
reduce variability, has recently been seen as a preferred quality management system.

The main purpose of this study is to investigate the applicability of the Lean Six Sigma approach in the furniture
industry. In this context, the content analysis of the study whose theoretical framework was created by searching
the literature was made and the survey method was preferred in the research. As a result of the analysis made based
on the findings obtained, the applicability of the Lean Six Sigma approach in the furniture industry was revealed
and the findings and suggestions related to the subject were made.

Keywords: lean six sigma, lean manufacturing, management system, lean thinking
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OZET

Bu calismanin amaci yoneticilerin yumusak ve sert giic kaynaklari kullanimlarinin ¢aliganlarin is tatminleri
iizerindeki etkilerinin incelenmesidir. Arastirma degiskenlerinin incelenebilmesi amaciyla kolayda ornekleme
yontemi kullanilarak, c¢alisan kisilere internet lizerinden anket uygulanmigtir. Toplam 350 kisiye ulagilmus,
bunlardan anketi eksiksiz dolduran 288 kisi se¢ilmistir. Gii¢ kaynaklarinin 6l¢iimii i¢in Kisilerarasi Gii¢ Envanteri,
is tatmininin 6l¢iimii i¢in ise Minnesota Is Tatmini Olgegi kullamlmstir. Degiskenlere iliskin alt boyutlarin tespit
edilmesi amaciyla kesfedici faktor analizleri yapilmus, giic kaynaklarina iliskin olarak sert ve yumusak olmak iizere
iki, is tatminine iligkin olarak ise i¢sel ve digsal olmak iizere iki boyut tespit edilmistir. Arastirmanin hipotezleri
korelasyon ve ¢oklu dogrusal regresyon analizleri yapilarak test edilmistir. Sonuglar yumusak gii¢ kaynaklarimin
kullaniminin igsel ve digsal is tatminini pozitif yonde etkiledigini, sert gii¢ kaynaklarinin kullaniminin ise i¢sel
tatmini negatif yonde etkiledigini gostermektedir. Arastirma bulgular1 sonug boliimiinde tartisilmustir.

Anahtar Kelimeler: Gii¢ Kaynaklar, i¢sel Is Tatmini, Digsal Is Tatmini

The Effects of Soft and Harsh Power Sources on
Employees Job Satisfaction:

A Study from Turkey
ABSTRACT

Purpose of this study is to examine effects of supervisors’ use of soft and harsh power sources on employees’ job
satisfaction. Data is collected from employees who work in various companies through an online survey using
convenience method for sampling. Interpersonal Power Inventory (IPI) is used to measure power sources and the
Minnesota Job Satisfaction Survey (MSQ) is used to measure job satisfaction. 288 respondents who filled forms
completely are chosen among 350 total respondents. Exploratory Factor Analysis is conducted to IPI and MSQ
scales which returned two factors for each. Factors are named as “Harsh Sources”, “Soft Sources”, “Intrinsic
Satisfaction” and “Extrinsic Satisfaction” respectively. Correlation and multiple regression analyses are conducted
to test research hypotheses. Findings indicate that use of soft power sources has significant positive effect on both
intrinsic and extrinsic job satisfaction and use of harsh power sources has significant negative effect on intrinsic
job satisfaction. Implications of the results are discussed and future research areas are suggested.

Keywords: Power Sources, Intrinsic Job Satisfaction, Extrinsic Job Satisfaction.
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OZET

Giris ve Caliymanin Amaci: Farkli zaman araliklarinda dogup biiyliyen bireylerin is yapma tarzlari, iletisim
bicimleri ya da alg1 farkliliklar1 sebebiyle birlikte ¢alistiklar: diger kusak isgorenlerle anlasmazliklar yagamalari
kusak catismasi olarak adlandirilmakta olup giiniimiizce is orgiitlerinin ¢6zmesi gereken dnemli problemlerden
biridir. Yenilik¢ilik ise, yeni fikirleri deneme ve risk almada isteklilik gosterme davranigini ifade eder.
Arastirmada, X ve Y kusag1 ve bireysel yenilik¢ilik davranisi iligkisi incelenmistir. Arastirma ile bu alandaki
literatiiriin zenginlestirilmesi amaglanmaktadir.

Kavramsal/Teorik Cerceve: Literatiir taramasinda, konu ile ilgili olarak ¢ok sayida ¢aligma ve bulgularin oldugu
tespit edilmistir. Yigit ve Aksay (2015: 106), Savaneviciene vd. (2019: 215), Basoglu ve Edeer (2017: 77), Zhang
vd.'nin (2017: 489) vb. arastirmacilar, kusaklar ve yenilikgilik ile ilgili 6nemli bulgular elde etmislerdir.

Yontem: Yapilan bu ¢alismada 6rneklem olarak Kirgizistan’in baskenti Bigskek’te faaliyet gosteren yiyecek igecek
isletmeleri ¢aliganlari segilmistir. Arastirmada bir anket formu kullanilmistir. Anket sorularina verilen cevaplar,
5°li Likert tipi (1: Kesinlikle Katilmiyorum; 2: Katilmiyorum; 3: Ne Katiliyorum Ne Katilmiyorum; 4:
Katiliyorum; 5: Kesinlikle Katiliyorum) 6lgek vasitasiyla alinmistir. Arastirmada kullanilan bireysel yenilikgilik
(individual innovativeness) 6l¢eginin orijinali, “Individual Innovativeness Scale” ad1 altinda Hurt ve Cook (1977)
tarafindan gelistirilmis olup, calismada dlgegin Tiirk¢ce formu Sarioglu'ndan (2014: 89-90) alinmistir. Toplam
kullanilan anket formu sayis1 216°dur.

Bulgular ve Tartisma: Arastirmada, oncelikle agiklayici faktor analizi yapilarak dlgeklerin yapisal gegerliligi ve
giivenirligi test edilmistir. Yapilan bagimsiz T testi ve Anova testlerinin sonucunda asagidaki sonuglara
ulagilmustir; 1) Bireysel yenilik¢ilik davranisi cinsiyete gore anlamli bir sekilde farklilagmamaktadir, 2) Bireysel
yenilik¢ilik davramisi dogum yili baz alinarak simiflandirilan kusaklara goére anlamli bir sekilde
farklilagmamaktadir, 3) Bireysel yenilikgilik davranisi medeni hale gére anlamli bir sekilde farklilasmamaktadir,
4) Bireysel yenilikg¢ilik davraniginin egitim durumuna gore; a) degisime direng, egitim durumuna gore anlaml bir
sekilde farklilasmamaktadir b) Fikir dnderligi faktorii egitim durumuna gore anlamli bir sekilde farklilagmaktadir.
Egitim durumu Giniversite olan ¢alisanlarin fikir 6nderligi algisi, egitim durumu lise olan ¢alisanlardan anlamli bir
sekilde farklilagmaktadir. Buna gore, tiniversiteli ¢alisanlarin fikir onderligi algisi, liseli ¢alisanlardan daha
yiiksektir, ¢) Risk alma faktorii de egitim durumuna gore anlamli bir sekilde farklilagmaktadir. Egitim durumu
Universite olan ¢alisanlarin risk alma algisi, egitim durumu lise olan c¢alisanlardan anlamli bir sekilde
farklilagmaktadir. Buna gore, tlniversiteli ¢alisanlarin risk alma algisi, liseli ¢alisanlardan daha yiiksektir, 5)
Bireysel yenilikg¢ilik davranist ¢calisma siiresine gore anlamli bir sekilde farklilagsmamaktadir.

Sonu¢ ve Oneriler: Calisma ile isgorenlerin bireysel yenilikcilik davranisi algilari 6lgiilmiis; demografik
faktorlerle bireysel yenilikgilik arasindaki iligki ¢aligmanin bulgulari olarak ayrintili bir bi¢imde ortaya konmustur.
Sonugclar, 6rneklemin agirlikli olarak Y kusagi katilimeilardan olusmasi sebebiyle, arastirma ile amaglanan X ve
Y kusagt’nin bireysel yenilik¢ilik davranig farkini ortaya koyma noktasinda istenilen diizeyde gerceklesmemistir.
Egitim seviyesi disindaki tim demografik faktorler ile bireysel yenilikcilik davranisi anlamli olarak
farklilagsmamistir. Egitimi daha yiiksek olan bireylerin daha yiiksek bireysel yenilik¢ilik davranisi gosteriyor
olmalari, arastirmanin yegine anlamli bulgusunu olusturmaktadir. Buna gore yenilikcilige Onem veren
isletmelerin, daha egitimli iggorenlerle caligmalari, Orgiitlerini hizla degisen ve gelisen giinimiiz rekabetci
kosullarinda ayakta tutacaktir.

Anahtar Kelimeler: X ve Y Kusagi, Bireysel Yenilikgilik

151


mailto:mehmet.ulutas@manas.edu.kg

COMPARISON OF INDIVIDUAL INNOVATION BEHAVIORS OF X AND Y GENERATION
EMPLOYEES: THE CASE OF BISHKEK FOOD AND BEVERAGE COMPANIES

ABSTRACT

Introduction and Purpose of the Study: The fact that individuals born and grown up at different time intervals
have conflicts with other generation employees who work together due to their way of doing business,
communication styles or perception differences, is one of the important problems that business organizations need
to solve today. Innovation, on the other hand, refers to the willingness to try new ideas and take risks. In the
research, the relationship between X and Y generation and individual innovation behavior was examined. The
research aims to enrich the literature in this field.

Conceptual / Theoretical Framework: In the literature review, it was determined that there are many studies
and findings related to the subject. Yigit and Aksay (2015: 106), Savaneviciene et al. (2019: 215), Basoglu and
Edeer (2017: 77), Zhang et al. (2017: 489), etc. researchers have obtained important findings regarding generations
and innovation.

Method: In this study, the employees of food and beverage companies operating in Bishkek, the capital of
Kyrgyzstan, were selected as the sample. A questionnaire form was used in the research. The answers given to the
questionnaire were taken through the scale of 5 Likert types (1: Strongly Disagree; 2: Disagree; 3: Neither Agree,
Disagree; 4: Agree; 5: Strongly Agree). The original of the individual innovativeness scale used in the research
was developed by Hurt and Cook (1977) under the name of the “Individual Innovativeness Scale” and the Turkish
form of the scale was taken from Sarioglu (2014: 89-90). The total number of questionnaire forms used is 216.

Findings and Discussion: In the research, the structural validity and reliability of the scales were tested by making
explanatory factor analysis. As a result of the independent T-test and Anova tests, the following results were
achieved; 1) Individual innovation behavior does not differ significantly according to gender, 2) Individual
innovation behavior does not differ significantly according to the generations classified on the basis of birth year,
3) Individual innovation behavior does not differ significantly according to marital status, 4) According to the
educational status of individual innovation behavior; a) resistance to change does not differ significantly according
to educational level b) Opinion leadership factor differs significantly according to educational level. Opinion
leadership perception of employees whose education level is university differs significantly from high school
employees. Accordingly, the perception of university workers' opinion leadership is higher than high school
employees, c) Risk-taking factor also differs significantly according to the educational level. The risk-taking
perception of employees whose educational background is university differs significantly from those with high
school education. Accordingly, the risk-taking perception of university employees is higher than that of high school
employees. 5) Individual innovation behavior does not differ significantly according to working time.

Results and Suggestions: Employees' perceptions of individual innovation behavior were measured with the
study; The relationship between demographic factors and individual innovation is presented in detail as the
findings of the study. The results did not reach the desired level in terms of revealing the individual innovation
behavior difference of the X and Y generation, which was aimed at the research since the sample was mainly
composed of the Y generation participants. Individual innovation behavior did not differ significantly with all
demographic factors except education level. The fact that individuals with higher education exhibit higher
individual innovation behavior constitute the only meaningful finding of the research. Accordingly, the enterprises
that attach importance to innovation will work with more educated employees and will keep their organizations
alive in today's competitive conditions.

Keywords: X and Y Generation, Individual Innovativeness
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OZET

Orgiitlerde isgdren davranisinin ¢ok boyutlu olarak modellenmesi zorlu ancak degerli ¢iktilar1 beraberinde
getirebilecek faydali bir siiregtir. Olusturulan basarili modellerle elde edilen isgoren profilleri isletmelerin is giicii
planlamasinda ve yonetiminde kullanilabilecegi degerli birer rekabet iistiinliigii kaynagidir. Bu dogrultuda,
aragtirmada orgiitsel sessizlik ve algilanan 6rgiitsel destek dlgeklerinden elde edilen veriler analiz edilerek dnceden
belirlenmemis iliskilerin ortaya ¢ikarilmasi ve boylece iki 6lgek baglaminda bir iggéren profil ¢ikarimi yapilmasi
amaclanmustir. Orgiitsel sessizlik ve algilanan drgiitsel destek dlgekleri arasindaki gizli kalmus iliskilerin ortaya
¢ikarilmasi i¢in verilere bir veri madenciligi teknigi olan birliktelik kurallar1 analizi uygulanmistir. Toplam 504
anketten elde edilen veriler kullanilarak 6ncelikle her bir 6lgegin kendi igerisindeki birliktelik kurallari, daha sonra
da iki 6lgegin kendi aralarindaki birliktelik kurallar1 belirlenmistir. Belirlenen ¢ok sayida kural arasinda sadece
%50 ve iizeri esik degere sahip birliktelik kurallar1 degerlendirilmistir. Orgiitsel sessizlik dlgegi 6zelinde dlgegi
olusturan faktorler arasinda yedi kural tespit edilmistir. Algilanan orgiitsel destek olgegi 6zelinde ise dlgegi
olusturan faktorler arasinda iki kural oldugu gézlemlenmistir. Son olarak, iki 6l¢egin kendi aralarindaki birliktelik
kurallarinin analizi ise arastirmanin en degerli ¢iktilarini vermistir. iki 6lgek faktorleri birlikte ele alindiginda
faktorler arasinda oldukca carpict iliskiler oldugu gézlemlenmektedir. Bu asamada toplamda 13 kural tespit
edilmekle birlikte, ilk sekiz kural i¢in %100 birliktelik iligkisi oldugu gézlemlenmistir. Gelecekteki aragtirmalarda
iggdren tutum ve davraniginin farkli boyutlarinin degerlendirilebilecegi dlgekler kullanilarak daha kampsamli bir
profil olusturulabilir.

Anahtar Kelimeler: Orgiitsel Sessizlik, Algilanan Orgiitsel Destek, Veri Madenciligi, Apriori Algoritmas, Birliktelik
Kurallar1 Analizi

Revisiting The Relationship Between Organizational Silence and Perceived
Organizational Support through Association Rule Mining

ABSTRACT

In organizations, modelling employee behaviour multi-dimensionally is a challenging, yet a rewarding process
that can bring along valuable outputs. Employee profiles obtained through successful models are valuable sources
of competitive advantage that can be used in workforce planning and management of organizations. In this regard,
the data obtained from the organizational silence and perceived organizational support scales were analyzed in this
research to reveal the undetermined relationships and thereby make an employee profile extraction within the
context of two scales. Association rule mining technique was applied to the data to reveal the hidden relationships
between organizational silence and perceived organizational support scales. Utilizing the data obtained from 504
questionnaires, firstly the association rules within each scale, and then the association rules between the two scales
were determined. Among numerous rules, only the association rules having a threshold degree of 50% and above
were evaluated. Within the organizational silence scale, seven rules were determined among the factors that form
the scale. In the perceived organizational support scale, two rules were observed among the factors. Finally, the
analysis of the association rules between the two scales provided the most valuable output of the research. When
the two-scale factors are considered together, quite striking relationships were observed between the factors. At
this stage, 13 rules were determined with %100 association for the first eight rules. In future research, more
comprehensive profiles can be extracted by utilizing particular scales through which different dimensions of
employee attitude and behavior can be evaluated.

Keywords: Organizational Silence, Perceived Organizational Support, Data Mining, Apriori Algorithm, Association Rule
Mining.
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OZET

Ulasim sektorii, lilke ekonomisinin ana direklerinden biri ve diger sektorler arasinda énemli bir koprii gérevi
gormektedir. Bu nedenle iilke giivenligi ile ilgili olumsuz olaylar yaganmasi sonucu ulagim sektorii bundan
etkilenmekte ve ulagim sektorii igin hizli bir talep diismesi yasanabilmektedir. Calismanin amaci, tilkede belirsizlik
ve giivensizlik ortami olusturabilecek belirli olaylarin ulagtirma endeksi tizerindeki etkisini incelemektir. Bu
¢alismada, 03.03.2010-03.03.2020 tarihleri araliginda sinir &tesi terdrle miicadele ile ilgili olaylar ve beklenmedik
politik krizlerin ulastirma endeksi getirileri iizerindeki etkisini degerlendirmek igin olay etiidii yontemi modeli
kullan1lmistir. Daha sonra bu veriler BIST100 endeksi ile karsilastiriimistir. Orneklem iizerinde incelenen biitiin
olaylarin gergeklestigi giin (t=1) ulagtirma endeksinde istatistiksel olarak anlamli negatif anormal getiri (ARs)
olusturdugu tespit edilmistir. BIST100 endeksi i¢in ise iki olay disindaki olaylarda anlamli negatif anormal getiri
gbzlemlenmistir. Bu sonug ulastirma endeksinin, sinir 6tesi terorle miicadele ile ilgili ve beklenmedik politik kriz
olaylarina kars1 BIST100 endeksine kiyasla daha duyarli oldugunu gostermistir. Ulagtirma sektorii icin sektor bazli
incelemelerin az sayida olmasi bu ¢aligmanin bir kisiti olarak belirlenmistir. Bu ¢alismanin dogrudan terdr
olaylarini degil, terérle miicadele dncesi ve sonrasinda gelisen olaylarin etkilerini de incelemesi yatirimcilara ve
gelecekteki arastirmalara piyasa hareketlenmelerini 6ngérme ve aragtirma konusunda yardimer olacaktir.

Anahtar Kelimeler: Ulastirma endeksi, Terdr, Kriz, BIST100, Anormal getiri

The Impact of Unexpected Political Crises and Events Related to
Combating Cross-Border Terrorism on the Transport Index

ABSTRACT

The transportation sector is one of the main pillars of the country's economy and acts as an important bridge
between other sectors. Therefore, a rapid decrease in demand may occur for the transportation sector as a result of
adverse events related to country security. The aim of the study is to examine the impact of certain events on the
transport index, which may create an environment of uncertainty and insecurity in the country. In this study, the
event study method model was used to evaluate the effect of unexpected political crises and events related to
combating cross-border terrorism on the transportation index returns between 03.03.2010-03.03.2020. These data
were then compared with the BIST100 index. All the events examined on the sample produced a statistically
significant negative abnormal return (ARS) on the day (t = 1) for the transportation index. For the BIST100 index,
significant negative abnormal returns were observed in cases other than the two events. This result showed that
the transportation index is more sensitive to the cross-border counter-terrorism-related and unexpected political
crisis events compared to the BIST100 index. A small number of sector-based examinations for the transportation
sector has been identified as a limitation of this study. This study will help investors and future research to predict
and investigate market activity, not directly reporting on terrorist incidents, but also the effects of events that have
developed before and after the fight against terrorism.

Keywords: Transportation index, Terror, Crisis, BIST100, Abnormal returns.
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OZET
Duygularin bireylerin ¢aligma hayatina ve giindelik yasamlarina yonelik davranislarina etki etmesi ve bu durumun
bir sermeye olarak literatiirde yer almaya baglamasinin; duygu durumu ve yasam Kalitesine etki eden psikolojik
iyi olma halini de etkileyebilecegi diisliniilmektedir. Bununla birlikte ulusal literatiirde otel calisanlar1 {izerinde
duygusal sermaye ile psikolojik iyi olus iliskisini inceleyen ¢alismaya rastlanilamamistir. Bu nedenle literatiirde
konu ile ilgili boslugu doldurmak amaciyla bu ¢aligma tasarlanmistir. Bu aragtirmanin amaci, duygusal sermayenin
psikolojik iyi olus iizerindeki etkisini analiz etmektir. Aragtirmanin 6rneklemini Nevsehir ilinde faaliyet gosteren
¢, dort ve bes yildizli otel isletmeleri ¢alisanlar1 olusturmaktadir (n=229). Bu ¢alismada veriler Newman ve
arkadaglar1 (2015) tarafindan gelistirilen duygusal sermaye ve Diener vd., (2010) tarafindan gelistirilen psikolojik
iyi olus dl¢eklerinden olusan anket yardimiyla elde edilmistir. Duygusal sermayenin psikolojik iyi olus tizerindeki
etkisi ¢oklu regresyon analizi yardimiyla test edilmis olup, ayrica tanimlayict istatistiklerden de yararlanilmistir.
Arastirma sonuglarina gore; duygusal sermayenin alt boyutlari olan farkindalik ve uyumlulugun psikolojik iyi olus
iizerinde pozitif yonlii ve anlamli bir etkiye sahip oldugu, buna karsin iliski yonetimi ve 6z yonetimin psikolojik
iyi olug iizerinde anlamli bir etkiye sahip olmadig: tespit edilmistir. Son olarak arastirmanin bazi siurliliklart
oldugu vurgulanmis ve gelecekte benzer konularda yapilabilecek arastirmalara yonelik bazi 6neriler sunulmustur.

Anahtar Kelimeler: Duygusal sermaye, Psikolojik iyi olus, Otel isletmeleri

The Effect of Emotional Capital on Psychological Well-Being
ABSTRACT

It is thought that the effect of emotions on indivudals working life and their behaviors towards daily lives and the
beginning of this situation to appear in the literature as a capital may also affect status of emotion and the
psychological well-being which affects quality of life. However, in the national literature, there was no study
investigating the relationship between emotional capital and psychological well-being on hotel employees. For
this reason, this study was designed to fill the gap in the literature. The aim of this research is to analyze the effect
of emotional capital on psychological well-being. The sample of the study consists of three, four and five star hotel
establishments employees in Nevsehir province (n=229). In this study, the data were collected with the help of a
questionnaire consisting of emotional capital developed by Newman et al. (2015) and psychological well-being
scales developed by Diener et al. (2010). The effect of emotional capital on psychological well-being was tested
with the help of multiple regression analysis and descriptive statistics were also used. According to the results of
the research, it was determined that awareness factor and adaptability, which are the dimensions of emotional
capital, have a positive and significant effect on psychological well-being, whereas it was determined that
relationship skills and self-management do not have a significant effect on psychological well-being. Finally, it
was emphasized that the research had some limitations and some suggestions were made for future researchs on
similar issues.

Keywords: Emotional Capital, Psychological Well-Being, Hotel Establishments.
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OZET

Bu ¢aligmanin temel amaci, algilanan orgiit kiiltiirii ile mobbing davranis1 arasindaki iliskiyi ortaya koymaktir.
Ayrica Orgiit kiiltiirii ve mobbing algisinin islemelere gore ve ¢alisanlarin sosyo-demografik 6zelliklerine gore
farklilik gosterip gostermedigini belirlemektir. Bu amag¢ dogrultusunda A ilinde farkli sektdrlerde faaliyette
bulunan dort isletme ¢alisanlarina yonelik bir arastirma gergeklestirilmistir. Arastirmada iki temel kavram {izerinde
durulmustur. Birincisi 6rgiit kiiltiirii, ikincisi ise mobbing kavramudir. Orgiit kiiltiirli, orgiitlerde gérev alan
bireylerin davraniglarini ve orgiitsel ortamin yapisini ve isleyisini sekillendiren, tutum ve davraniglar araciligiyla
Ogrenilebilen ve Ogretilebilen, kusaktan kusaga aktarilan, yere ve zamana goére degisebilir nitelikteki deger,
diisiince ve kurallar biitiiniidiir. Orgiit kiiltiirii, vizyon, katilim, tutarlilik ve uyum alt boyutlar ile incelenmistir.
Mobbing, “orgiitlerde bir veya birden fazla kisi tarafindan diger kisi ya da saldirilar, tehdit ve 6zel yasama
miidahale, engellenme ile mesleki duruma yonelik engeller olarak ele almmustir. Calismada orgiit kiiltiiriiniin
boyutlari ile mobbing algisinin boyutlar1 arasinda kismen anlamli iliski oldugu ve orgiit kiiltiirii algis1 ve mobbing
algisinin isletmelere gore farklilik gosterdigi saptanmistir. Kisilere yonelik gerceklestirilen, belirli bir siire
sistematik bicimde devam eden, yildirma, pasifize etme veya isten uzaklastirmayir amaglayan; magdur ya da
magdurlarin kisilik degerlerine, mesleki durumlarina, sosyal iliskilerine veya sagliklarina zarar veren; kotii niyetli,
kasitli, olumsuz tutum ve davraniglar biitiiniidiir”. Mobbing algist, iletisim ve kendini gbstermeye doniik engeller,
itibara saldirilar, tehdit ve 6zel yasama miidahale, engellenme ile mesleki duruma yonelik engeller olarak ele
alinmistir. Caligmada orgiit kiiltiiriiniin boyutlar1 ile mobbing algisinin boyutlar1 arasinda kismen anlamlr iliski

oldugu ve orgiit kiiltiirii algis1 ve mobbing algisinin isletmelere gore farklilik gosterdigi saptanmistir.

THE RELATIONSHIP BETWEEN ORGANIZATION CULTURE AND MOBBING: A
COMPARATIVE RESEARCH ON EMPLOYEES OF DIFFERENT SECTOR
ABSTRACT

The main purpose of this the study is to expose the relation between mobbing and organization culture. Also, to
determine whether organization culture and mobbing perception show difference according to processions
features. On this purpose’s direction, a research has been done to the workers who work in four enterprise on
different sectors in province A. Two basis concept make a point of this research. The first of it is organization
culture, the other one is mobbing concept. Organization culture is the whole of rules, worths and opinions that can
show difference to the place and time which forms the running and structure of organization setting’s and the
behaviours of the individuals who take part in the organizations, which can be learned and taught by behaviours
and attitudes, which can be inherited from generation to generation. Organization culture has been studied with
the sub-dimensions of vision, participations, stability and harmony. Mobbing is the whole of negative, intentiona,
malevolent behaviours and attitudes which can be shown to the person or people by one person or several people
in the organizations, which can continue in systematic forms for a length of time, which destroys the victim or
victims’ personality values, professional satus, social relations or healths and which aims passivtion or removal
from office. Mobbing perception has been come up as the obstacles for professional, detention, interference in
private life and threatening, attacks to the prestige, obstacles to the communication and self-improvement. In this
thesis, it has been determined that there is a likely relation between organization culture and mobbing perception
and orgabshows difference to the organization culture perception and to the mobbing perception.

Keywords: Organization, Culture, Organizational Culture, Mobbing, Sector
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ABSTRACT

Today, humanity has started to see information and automation technologies as a necessity in public living spaces.
Because the 21st century industrial revolution has exposed humanity to more information. Developing technology
has been integrated into public spaces to facilitate the individual and social lives of people. But modern society
faces new social risks with developing urbanism. It requires efficient use and governance of resources such as
energy, environment, communication and transportation in modern society. Within the scope of Industry 4.0, living
centers need change. The phenomenon of sharing information integrates smart city concepts into human life step
by step. Knowledge shows the dangers in the social life spheres, reducing concerns in the spheres of interaction
and making them feel safe. The research is based on the problem of the early detection of threats in the cities of
modern society. Within the scope of the research, a governance model was developed for local municipalities. A
safety-assuring model is proposed for smart cities. In the first part of the study, literature review for smart cities is
discussed within the scope of industry 4.0. In the second part of the research, the concepts and methods of text
mining, visual processing, machine learning are examined at a basic level. As a result of the research, effective
communication software was developed with the competent authorities to identify the threats that the citizens
noticed in the early stage and to solve the problems.

Keywords: Smart City, Machine Learning, Local Government

* This research was supported by BewellTech.
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ABSTRACT

In recent years, the Turkish aviation sector has grown in a higher rate than the world’s one. The developing Turkish
civil aviation sector has moved to one of the highest ranks. According to the data of the European Organization
for the safety of Air Navigation (EUROCONTROL), Turkey’s connecting points have almost tripled in the last 10
years preceding 2018 increasing from 192% to 534% making it as Europe’s flights network’s largest country in
terms of the ability of connectivity of direct and indirect flights. In excess of 210 million passengers in 2018, it
was expected that the increase of revenue of the aviation sector to be 35 times in 15 years to reach 110 billion liras.
In 2018, Turkey was one of the biggest European air traffic contributors. One of the important supporting activities
of the Turkish civil aviation is the aircraft maintenance facilities. Aircraft maintenance programs (SHY 145/EASA
Part145) are conducted by authorized centers run by authorized personnel according to the SHY66/EASA Part66.
It is aimed that the existing control and measurement system to be requirement in case if there is any insufficiency
or a systematic problem in it. It is aimed that the rate of the fatal accident to be a per a million flights by maximum.
By examining the stems of the maintenance approach failures, it has been noticed that many personal factors were
involved. Human and cultural mistakes have affected the aircraft maintenance safety. Maintenance technicians
have not thoroughly followed aircraft maintenance documents and a company’s procedures, to either incompletely
or mistakenly dealing with documents’ written information. In addition to either incompletely report detected
problem or not reporting them at all. For all, the lack of good skills of English as a foreign language was to appear.
The aim of this study is to assess the existing safety culture of the aircraft maintenance box and hand tools in use.
Within the framework of the research, a scale has been developed and a survey of Turkey’s aircraft maintenance
technicians have been done. The first section of this research is to discuss the development of the maintenance
organizations of Turkish civil aviation. The second section of this research is to relate the maintenance applications
to the regulations through examining maintenance safety culture. The third section of this research is to analyze
the procedures of the descriptive statistics.

Keywords: Managerial Discretion, Employee Voice Behavior, Contextual Performance and Public Employees

* This research has been prepared with the support of Ozzaim Tic. Ltd.
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OZET

Girigsimciligin gelecekteki kurallarinin ne olacagi bilinmemektedir. Bu ¢alismadaki amag girisimcilerin yasanan
COVID-19 viriis salgin krizi ile basa ¢ikabilmeleri i¢in uygulamaya koyduklar1 yontemler ve bu yontemlerin ne
kadar etkili olabilecegini ortaya ¢ikarmaktir. Giiniimiizde yaganan COVID-19 viriis salgim1 diinya ekonomisini
derinden etkilemektedir. Ekonomi otoriteleri ve sirketler bu salginin diinya tarihinin en biiyiik krizine neden
olacagi yoniinde goriis bildirmektedirler. Viriisiin dzellikle manipiile edilerek, yayilmak istenmesi teorileri bile
krizin etkisinin ne derece etkili olabileceginin isaretidir. Bu ¢alismada miilakat yontemi kullanilarak, girisimcilerin
genel ozellikleri, kriz karsisinda nasil davrandiklart ve krizden az etkilenerek ya da etkilenmemek icin hangi
onlemleri aldiklar1 incelenmistir. Arastirmaya Istanbul, izmir, Denizli, Bolu ve Aksaray illerinde faaliyet gdsteren
15 girisimei katilmistir. Arastirma verileri Nisan-Mayis 2020 tarihleri arasinda elde edilmistir. Caligsmada
girigimcilerin kriz doéneminde maliyetlerini minimuma indirerek siirdiiriilebilirlik saglamaya c¢alistiklari
gozlemlenmistir. Girigsimciler COVID-19 kriz déneminde teknoloji yatirrmina agirlik vermis, teknoloji
kullanimini etkin hale getirmislerdir. Aragtirma bulgular1 girisimcilerin salgin déoneminde Ar-Ge faaliyetlerine,
uzaktan egitime, miisteri iletisimine, reklam ¢alismalarina, goriiniirliik i¢in ¢esitli mecralarda bulunmaya, kisisel
pazarlamaya agirlik verdiklerine ulagilmistir. Calismada ortaya ¢ikan bir diger bulgu ise girisimcilerin duragan
biliylime stratejisi uygulayarak, minimum maliyet saglayarak, daha az kar marj1 ile rekabet avantaji saglamaya
odaklanmasidir.

Anahtar Kelimeler: Covid-19, Girisimcilik, Kriz Algisi, Pandemi, Kriz Stratejileri
Crise Perception of Entrepreneurs and Strategies to Tackle The Crisis

ABSTRACT

It is not known what the future rules of entrepreneurship will be. The aim of this study is to reveal the methods
that entrepreneurs started to deal with the COVID-19 virus crisis and the effects of these methods. Today, the
COVID-19 virus outbreak is profoundly affecting the world economy. Economic authorities and companies state
that this epidemic will cause the biggest crisis in the world history. Even the theory that the virus wants to spread,
by manipulating it, is a sign of the impact of the crisis. In this study, using the interview method, the general
characteristics of the entrepreneurs, how they behave in the face of the crisis, and what measures they take to avoid
or not be affected by the crisis were examined. 15 entrepreneurs operating in Istanbul, 1zmir, Denizli, Bolu and
Aksaray provinces participated in the interview. Research data was obtained between April and May 2020. In the
study, it has been observed that entrepreneurs try to achieve sustainability by minimizing their costs during the
crisis period. Entrepreneurs focused on technology investment during the COVID-19 crisis period and made use
of technology effective. Research findings revealed that entrepreneurs attach importance to R&D activities,
distance education, customer communication, advertising studies, appearing in various media and personal
marketing during the epidemic period. Another finding that emerged in the study is that entrepreneurs focus on
providing a competitive advantage by implementing a stable growth strategy, providing minimum costs, and with
a less profit margin.

Keywords: COVID-19, Entrepreneurship, Crisis Perception, Crisis Strategies, Pandemic.
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ABSTRACT

From the early decades of 19" century, we’ll come to see a series of trigonometrical surveys & explorations were
organized by the British Government all through the trans Himalayan region in the North West from the trans-
Karakoram in the West to Garhawal & Nepal Himalayas in the East. These are some of the largest & most dreadful
geographical projects of the colonial regime in its early decades. Let’s take only the instance of the grand North-
Western Himalayan series (1845-50),to showcase the massive scale of these Trigonometrical explorations. It was one
of the largest & most dreadful surveys in entire world. Covering a stretch of 1690 miles starting from Dehradun, it
continued for 5 years & took a death toll of approximately 45 surveyors coupled with a huge financial investment.
Similar gruesome was the Kashmir Survey series of 1855-61 which covered an average elevation of 15000 feet above
the sea level. Another notable of them was the extensive exploration from Ladakh to Khotan in 1865 by W.H. Johnson,
a junior civilian sub-assistant of the Survey of India. So what exactly these grand explorations were serving the
purpose? Were those only to discover the beauties of mother nature? Or has it something more definite imperial
purpose?

Keywords: Trigonometrical surveys, cartographical explorations, Russian peril, Central Asia, Western Tibet, North-
Western Himalayas, commercial hegemony, hydro-politics, river headwaters, Glacial sources, perennial rivers,
navigations, Indus Water system, timber resource.
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ABSTRACT

The development of Information Technology (IT) and the step of the Internet, E-commerce and Social Media
Marketing (SMM) have already become the most popular marketing tool for Small and Medium Enterprises (SMES)
and large multinational brands. Due to cost efficiency, the possibility of amending errors in the posted content, and its
worldwide coverage, today more and more firms are making themselves digitally available. Therefore, over recent
years, a growing number of American and Chinese corporations have succeeded in this potential virtual market or e-
marketplace. This research also presents a series of case studies by investigating the successful implementation of
unrelated diversification strategy by the Virgin Media Group and also considers Alibaba and Amazon.com to be arole
model for any emerging e-commerce website, as this reflects how the firm can effectively utilize the Ansoff Matrix
to expand their brand and product range to satisfy the mass market. The researcher deliberately tries to show the
significant tools available today to promote SMEs online, even with a low advertising budget. To emphasis this
similarity and highlights its usefulness with the evidential primary data by conducting both quantitative (top-to-
bottom) and qualitative (bottom-to-top) methods to validate the concept.

Keywords: Small and Medium Enterprises (SMEs), Alibaba, Amazon, top-to-bottom and bottom-to-top.
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ABSTRACT

The purpose of this study is to contribute to servant leadership’s empirical research. Specifically, this study aims to
provide empirical validation of the relationship between servant leadership and selected organizational outcomes, such
as employee performance, employee turnover, job satisfaction, organizational citizenship behaviour and
organizational performance. Additionally, it is of interest to investigate how organizational culture and leader oral
communication affects these relationships. As communication and culture play an important role in servant leadership,
this study aims to demonstrate the role communication and culture play in influencing positive behaviours and
attitudes and whether culture and communication play an important role in that relationship within the luxury retail in
the UK. In light to this context, the UK is one of the best regions to study the retail sector, especially the luxury retail
sector. This is because this sector has deep roots in the UK and also has more strength as well as brand presence of
luxury retail brands. A mixed method research involving interviews with 10 leaders, 50 managers and 150 employees
of different luxury retail chains will be undertaken for the present research.

Keywords: servant leadership, organizational performance, organizational citizenship behaviour, job performance,
employee turnover, employee performance, luxury retail.
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ABSTRACT

In the field of marketing, customer relationship management (CRM) is one of the areas that has received a notable
amount of attention from academics, however the studies have been one-sided. Their sole focus is placed on the
successful implementation of CRM and its benefits, while the prospect of CRM strategy failure, their causes and
consequences have been left unexplored.

CRM strategy holds a bigger picture than the general understanding of it being a tool that collects and manages data
from customer touch points. It rather constantly creates knowledge, converting customers data into learnings and
expend those learnings towards adding value back to the customers in several forms including products customisation,
tailored services, augmented product development and so on; ultimately delivering win-win situation (Nguyen et. al.,
2015, p.4). Unfortunately, such benefits offered by CRM often turns into greed and tempts the firms towards gaining
more by misusing and mishandling customer data, imposing hidden charges, ignoring or exploiting vulnerable
segments, neglecting customer privacy, favouring profitable customer segments and so on. Such ill-intentioned
activities, that go beyond actual aim of implementing a CRM strategy, are referred to as dark sides of CRM.

Providing personalised experiences based on individuals’ needs and one-to-one service customisation is a fundamental
idea behind CRM, as it creates opportunities for cross-selling, upselling and profit maximisation offered by a long-
term customer relationship. However, service providers need to be cautious in formulating strategies in such a way
that they do not entail the differential treatment and favouritism of a certain segment of customers over others as
feelings of inequality and unfair treatment are what lead service users into perceiving these CRM activities as being
dark ones. This study therefore aims to identify the dark sides of CRM that are prevalent in the UK MNO industry,
followed by recommending a framework towards eliminating existing dark side practices and flourish a transparent
and fair CRM practice.

This study has two aims. The first main aim of this research is to understand whether mobile service users in the UK
are aware of the unfair and hidden activities that are being practiced by their service providers; and to identify what
dark activities do they perceive to be hidden and unfair that can cost a good relationship. The second aim is to
recommend a framework that can be implemented in order to eliminate the identified dark side activities through this
study and encourage a fairer and transparent CRM activities. This will result in value co-creation and a win-win
situation for both the service providers and service users.

This research is carried out in the UK Mobile Network Operator (MNO) industry, and the data collection is conducted
using a mixed method approach that included Netnography data observation (qualitative method) and an online survey
(quantitative method). Qualitative data was collected through the observation of MNOs’ Facebook and Twitter pages,
while the online survey was conducted by posting an online survey link on the Facebook pages of respective MNOs—
except for O2, which restricts its visitors from making a post on their Facebook community. Therefore, the researcher
posted the survey link in O2’s community forum instead.

The researcher implemented non-probability sampling for both the quantitative and qualitative sampling. To ensure
purposive sampling, the researcher chose official Facebook and Twitter page for Netnography observation. Qualitative
data analysis was conducted using thematic analysis, where the data organisation and coding was facilitated by the
use of NVivo software. On the other hand, quantitative data was analysed using SPSS software, through analytical
tools like descriptive statistics and cross tabulation. Additionally, the analysis capacity of Survey Monkey, the
platform used to collect data, was almost sufficient to analyse the quantitative data. Later on, some descriptive answers
collected through open-ended questions were coded and analysed using the thematic analysis on NVivo.

Keywords: Customer Relationship Management, CRM, Dark sides of CRM, Service user perception.
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Overall, this study contributes to both theory and practice. The study identified that there are several forms of dark
side CRM practices prevalent amongst service users and that not many service users are aware of them. It is the lack
of awareness about and visibility of such activities that often encourages practitioners to continue practicing them and
exploiting customers’ trust and relationship with the firm. Therefore, increase in awareness is the first step towards
discouraging such practices. Likewise, it also identified that when some service users realise that they are in a
disadvantaged position, they often retaliate through certain forms of dark behaviours themselves: these include
engaging in negative word of mouth, abusing employees, using foul language in public platforms and terminating the
relationship entirely. The findings of this study will add on literature of CRM, more specifically on dark sides of
CRM literature. In terms of practical implication, the findings of this research will also alert governing bodies/ policy
makers towards developing better rules and regulations.

Importance

Previous research has identified instances of firms using CRM and exploiting customer information for their benefit
and giving customers with smaller chunks of it, whilst leaving most customers unaware of such position instead. This
research therefore focuses on need of service users / customers’ awareness, expecting service providers to
acknowledge fairness, trust and transparency in terms of their CRM strategies and practices.
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ABSTRACT

The research aims to evaluate the impact of Uzbekistan government policies on small and medium-sized enterprise
(SME) growth and to explore initiatives for improving SME growth further. These include comprehending of the
existing government policies and how they shape the growth of SMEs. The paper draws the readers' attention to the
challenges the SMEs face when operating and aiming to expand their businesses in Uzbekistan.

The secondary data was examined in the paper, reviewing existing literature on SME and MSMEs in Uzbekistan,
policies that shape and direct their success and failures. The secondary data found SMEs have similar obstacles in
growing businesses across developing countries. The literature review served as a guide for primary data collection
and hypothesis testing.

The research was conducted by primary data collection through personally administered questionnaires and semi-
structured interviews with SME owners and managers in Uzbekistan. According to the research, SMEs require
additional subsidies from the government, revision of SME taxation, greater availability of affordable business loans.
SME also struggle with underdeveloped banking infrastructure, inadequate e-commerce, limited availability of
resources, meagre quality of manufactured goods, and shortage of skilled labour, low educational standards and lack
of training for entrepreneurs.

Thereby, the study recommends investing into banking infrastructure, revision of financial regulations, improvements
in manufacturing goods, raising educational standards and training opportunities for entrepreneurs and start-ups. The
key suggestion of the study is encouraging closer and more effective collaboration between the government and private
sector of the economy of Uzbekistan.

By conducting this study, the researcher narrowed down the gap in the literature of SME growth in Uzbekistan and
SME contribution into economic development of the country. The study can also serve as a guide for policy makers
and business managers in creating and promoting SME growth initiatives in developing countries or countries in
transition.

Keywords: Small and Medium-Sized Enterprise (SME), Entrepreneurs and Uzbekistan.
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OZET

Giintimiizlin siirekli degisen diinyasinda, insan kaynaklarmin etkin yonetimi bir zorunluluktur, ancak farkli yonetim
felsefeleri ve yontemlerine eslik etmektedir. Bu baglamda, psikolojik sermayenin oOrgiitlerde dl¢iilmesi konu ele
alinmaktadir. Psikolojik sermaye, bir kisinin igteki performansini ve basarilarini iyilestirmek i¢in kullanabilecegi bir
dizi kaynag1 ifade etmektedir ve psikolojik sermayenin olumlu etkilerinin bir organizasyondaki maliyetleri diigiirecegi
ve olumsuz etkileri azaltacagi beklenmektedir. Bu makalede, ortaya ¢ikan olumlu orgiitsel davranig alanina ve
ozellikle umut, etkinlik, dayaniklilik ve iyimserligin olumlu psikolojik kaynaklarindan olusan psikolojik sermayenin
temel yapisina odaklanmaktadir. Psikolojik sermayenin calisan mutluluguna katkida bulunabilecegi alt boyutlar
¢alismada sunulmaktadir. Bunlar ise iyimserlik, umut, dayaniklilik ve 6z yeterliliktir. Bu baglamda, bu ¢alismanin
gayesi, psikolojik sermayenin alt boyutlart ¢ergevesinde uygulanan Olgeklerdeki verilerin faktér analizine
uygunlugunun ortaya konulmasidir. Bu ¢ergevede Mersin Biiyiiksehir Belediyesinde ¢alisan 431 kisiye uygulanan
anket uygulamasindan elde edilen veriler psikolojik sermayenin alt boyutlari ¢ergevesinde agiklayict faktor analizi
yapilmistir. Agiklayici faktor analizi neticesinde psikolojik sermayenin 6 boyutu toplamda varyanstaki degisimin
%76.79 unu agikladigi i¢in faktorlerin agiklama orani yeterli bulunmus olup dogrulayici faktor analizi de uygulanarak
neticelendirilmistir.

Anahtar Kelimeler: Psikolojik Sermaye, Psikolojik Sermayenin Boyutlari, Faktor Analizleri
Tor the Measurement of Psychological Capital in Organizations Mersin
Metropolitan Municipahliy an Application

ABSTRACT

In today's ever-changing world, effective management of human resources is a must, but accompanies different
management philosophies and methods. In this context, the subject of measuring psychological capital in organizations
is discussed. Psychological capital refers to a number of resources that a person can use to improve their performance
and success at work, and the positive effects of psychological capital are expected to reduce costs and reduce negative
effects in an organization. This article focuses on the area of positive organizational behaviour that emerges, and the
basic structure of psychological capital, particularly positive psychological sources of hope, effectiveness, resilience,
and optimism. Sub-dimensions where psychological capital can contribute to employee happiness are presented in the
study. These are optimism, hope, resilience and self-efficacy. In this context, the purpose of this study is to reveal the
suitability of the data in the scales applied within the framework of the sub-dimensions of psychological capital to
factor analysis. In this framework, the data obtained from the questionnaire application applied to 431 people working
in Mersin Metropolitan Municipality were made of explanatory factor analysis within the framework of the sub-
dimensions of psychological capital. As a result of the explanatory factor analysis, 6 dimensions of psychological
capital explained 76.79% of the change in the variance in total, and the explanation rate of the factors was found to be
sufficient and applying confirmatory factor analysis concluded it.

Keywords: Psychological Capital, Dimensions of Psychological Capital, Factor Analysis
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ABSTRACT
The purpose of this study is to examine the application of social media on festival quality, festival satisfaction and
revisiting intention on Badagry door of return among destination marketing organization (DMOs)in Nigeria. The
creation of Social media platforms has developed as a leading digital communication channel that allows travellers to
communicate and relate effectively with DMOs. The researchers believed that in the current economic and public
austerity implementing social media strategies in marketing cultural tourism will benefit the regionally and focused
DMOs who have limited budget in running tourism affairs in their destination. Social media marketing is likely to be
the most suitable means of marketing cultural tourism products because of its low-cost and wide range of reaching
global audience. The door of return festival is a celebration of 400 years of enslaved Africans Americans who were
forcefully transported to Jamestown, Virginia in the United States. The festival became increasingly relevant for
international tourists in the diaspora. Social identity theory (SIT)was applied in this study to observe the underlying
connection between the door of return festival attendees and their social identity. Social media marketing and the door
of return is a relatively new phenomenon, hence there is limited research study on social media and destination
marketing in Africa and particularly Nigeria. So therefore, the promotion of this festival will open the door to African
Americans and other diaspora to visit their mother land and trace their roots in Africa. The study employed quantitative
research approach and data collected at the door of return festival was drawn from both local and international tourists.
The results of the study have established that the central activity on social media marketing, festival quality and festival
satisfaction had encouraged African Americans and the other diaspora’ to revisit the destination due to social identity
connection, which has accordingly impacted on tourist’s cultural motivation. The study has further offered a
hypothetical analytical foundation for understanding tourist” behaviors using the theory of planned behaviour (TPB)

which revealed the attitude in the frameworks of the door of return festival was perceive.

Keywords: Door of return, destination marketing, festival, social media, Nigeria and tourist’s satisfaction.
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OZET

Girisimciler topluluklart doniistiiriir ve gelistirir. Bu nedenle girisimcilik faaliyetlerinin iilke ekonomileri i¢in 6nemi
her gecen giin daha da artmakta, girisimcilik faaliyetlerine gereken dnemin verilmesi iilke kalkinmasi agisindan biiyiik
onem arz etmektedir. Bu nedenle girisimcilik, 6zellikle yenilik¢i dogas1 nedeniyle ekonomi i¢inde itici bir gii¢ haline
gelmigtir. Genel olarak yiiksek teknoloji girisimleri, diinya ekonomisini etkileyen en énemli faktorlerden basinda
gelmektedir. Bu kapsamda Tiirkiye’'nin de planlanan ekonomik biiylimeyi gergeklestirebilmesi igin teknoloji
girisimciligini her zaman 6n planda tutulmasi gerekir. Derin teknoloji girisimlerini destekleyerek katma degeri yiiksek
tirlinler gelistirmek ve marka olusturmak, Tiirkiye’nin en bilyiikk hedeflerinden biri olmalidir. Buna ragmen bunu
gergeklestirmek hig de kolay degildir. Derin teknoloji girisimleri fikirlerini hayata gegirme ve ticarilestirme noktasinda
birgok zorlukla karsilagmaktadir. Girisimin ihtiya¢ duydugu kaynaklarin miktar1 ve tiirii, girisimin teknoloji ihtiyacina
ve niteligine bagli olarak farklilik gosterir. Bunun yani sira gelistirilen tirliniin basarisi, ortaya konan teknolojinin
ozelliklerinden ¢ok, girisimcilerin gesitli noktalarda paydaslarla kurdugu iligskinin basarisina baglidir. Bu ¢alismada
zaten riskli bir ortamda is yapmaya calisan derin teknoloji girisimcilerinin Tiirkiye 6zelinde yasadiklar1 zorluklar
incelenmektedir.

Anahtar Kelimeler: Girisim, Girisimcilik, Derin Teknoloji,

A Struggle of Survival: Deep Technology Startups
ABSTRACT

Entrepreneurs improves and transforms societies. Significance of entrepreneur’s contributions to national economy is
growing each day thus ensures the importance of government’s constant support to entrepreneurship activities.
Accordingly, entrepreneurship became a driving force for national economy considering with its innovative nature. In
general, high tech entrepreneurs are the one of the most important factors affecting global economy. Within this scope,
Turkey should prioritize technology entrepreneurship to achieve its economic goals. Creation of high-valued product
development and branding by supporting deep tech entrepreneurs have to be one of the most significant tasks of
Turkey. However, it’s not that easy to take these steps. Deep tech entrepreneurs face some sort of difficulties in
realizing and commercializing their projects. Amounts and types of sources needed by entrepreneurs depends on
technology requirements and qualifications. Additionally, success of the product is highly demanding on relations
with stakeholders rather than specifications of developed technology or product. This study examines difficulties that
deep tech entrepreneurs faces who are already struggling to survive in risky market conditions in Turkey.

Keywords: Startup, Entrepreneurship, Deep Tech.
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ABSTRACT

It is known that English mediated classes are widespread in various departments at many universities globally, and
many universities employ English language skills at their programs in order to provide both national and international
career opportunities. The purpose of the current study is to collect data on what extent students are content with having
writing classes at the faculty of tourism. The participants of the current study are students aged between 19-23 and
studying at the department of tourism in various universities in TRNC (Turkish Republic of North Cyprus). The
number of the participants is 127 comprising of both male and female ones. Also, the ones having advanced English
writing classes at least for two semesters have been chosen for the study. For data collection, participants had a likert
scale-based questionnaire consisting of 10 items and a demographic part. The items in the questionnaires were aimed
to interrogate advantages and disadvantages of having English writing classes at the Faculty of Tourism at some
universities in TRNC. The study is quantitative, and SPPS IBM 22 packaged program was used to analyze the data.
The duration for data collection took 4 weeks, one of which was used for data analysis. The analyses of the study
reveal that almost some students are really content with having advanced English writing classes as they may think
that they will have a prosperous career; however, the others assert that having oral and communicative skills would
be better for them as they think that their job qualities mostly entail oral skills in English language.

Keywords: Advanced Writing, English, Views, Tourism.
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ABSTRACT

English is the world’s science, culture, art, economy, transportation and tourism language; therefore, it is generally
called as lingua franca which is the name of English in terms of being used worldwide in many domains. As English
has also employed in business sectors such as Tourism, it is vital for tourism students to have awareness towards EOP
(English for Occupational Purposes) skills. The purpose of this study is to come up with what degree BA students of
Tourism have for general/ expressive /idiom words in EOP programs. 134 students of Tourism studying at various
universities in TRNC (Turkish Republic of North Cyprus) participated in this study. Data collection tools for this
study are T-tests and interviews. The current study was conducted in three phases taking 4 weeks. In the first phase,
participants had a pre-test including ten items to interrogate students’ awareness for the expressions in EOP programs,
and the duration for this phase was one week. In second phase, the duration was the same with the first phase, and
participants were asked to learn and grasp expressions aroused in EOP programs autonomously. In the last phase,
participants were asked to have a post-test comprising of the same questions in the T-test which took one week for
data collection. After data collection process was finalized, the last week was considered for the evaluation and
analyses of the study. It is found that students had minimal awareness for expressions in EOP programs in the pre-
test, and there was a slight increase in terms of awareness for EOP programs in the post-test. The interviews indicated
that students were on the idea of having explicit instruction for the expressions of EOP programs, and it can be
concluded that participants were not able to develop their awareness via learner autonomy.

Keywords: EOP, Tourism, Expressions, Learner Autonomy, English.
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OZET

Covid19 diinya iilkelerinin bircogunu viral bir salginla etkisi altina alan kiiresel bir miicadeledir. insan yasamimi
fiziksel, psikolojik, sosyal, politik, ekonomik ve insani tiim ydnleriyle etkileyen bu salgin sadece insani degil tim
canlilari, ekosistemi ve diinya {izerinde normal seyreden tiim kosullar1 olumsuz yonde etkisi altina almistir. Cin Ulusal
Saglik komisyonuna heniiz ad1 belirlenmedigi i¢in nedeni bilinmeyen pnomoni olarak bildirildi. Bunun iizerine Subat
2020'de Diinya Saglik Orgiitii, 2019 y1linda Koronaviriis hastalig1 anlamima da gelen COVID-19 hastaligini tanimladi.
Corana viriisler elektron mikroskobuyla gézlemlendiginden yuvarlak ve iizerinde ¢ikintilari olan bir tag’a benzetildigi
icin Latincede ta¢ anlamina gelen korona kelimesiyle nitelendirilmistir. Covid19 hakkinda yaptigim arastirmalar
sonucunda elde ettigim bulgular sonucunda insanin dogal yasama olumsuz miidahalesi, ¢cevre kirliligi ile ilintili olan
hava kirliliginin artmasi, oksijen deposu olan bitkilerin giderek azalmasi Corana viriisiin yayilma alanini
genigletmistir. Oksijen {iretimi yapan kenevir bitkisinin yasal ¢er¢evede gogaltilmasi, kenevir bitkisinin islenerek
tekstil, yapt malzemesi ilag yapiminda kullanilmasi Corana viriisiin yayilma hizin1 azaltacak, oksijen ve pandemi
iligkisi yayilan salginin seyrini degistirecektir. Bu ¢calismada kenevir bitkisinin oksijen iiretimindeki etkisine, covid19
adli pandeminin oksijen ve hava kirliligi arasindaki iligkisine deginilmistir. Covid19 pandemisinin oksijen ve temiz
hava sirkiilasyonuyla yayiliminin azalmasina ve kenevir bitkisinin yasal ¢ergevede yetistirilmesiyle birlikte oksijen
tiretiminin kenevirle iligkisine ve kenevirin iglenmesi ve bilimsel destekli olarak saglik malzemeleri iiretiminde
kullanilmasi pandeminin yayilma ve bulagma oranini azaltacaktir.

Anahtar Kelimeler: Oksijen, Covid 19, Kenevir
Relationship Between Oxygen And Pandemia
ABSTRACT

Covid19 is a global struggle that has affected many of the world's countries with a viral epidemic. This epidemic,
which affects human life in all aspects of physical, psychological, social, political, economic and human aspects, has
negatively affected not only people, but all living things, ecosystems and all conditions that are normal in the world.
China's National Health commission has not yet been named, so the cause is unknown pneumonia. In February 2020,
the World Health Organization identified COVID-19 disease, which also means Coronavirus disease, in 2019. Since
corona viruses are observed with electron microscopes, it is characterized by the word corona, which means crown in
Latin, because it is likened to a crown with round and protrusions on it. As a result of my research espousing Covid19,
human negative intervention in natural life, increased air pollution associated with environmental pollution, increasing
oxygen storage plants have expanded the spread of corona virus. The legal reproduction of the cannabis plant that
produces oxygen, the processing of the cannabis plant in the making of textiles and building materials will reduce the
rate of propagation of corona virus and change the course of the outbreak spreading the relationship between oxygen
and pandemics.

In this study, the effect of cannabis plant in oxygen production, covid19's relationship between oxygen and air
pollution was mentioned

Covid19 pandemic spurred the spread of oxygen and clean air circulation and the legal cultivation of the cannabis
plant, as well as the relationship of oxygen production with hemp and the processing of cannabis and the use of
scientifically assisted production of medical supplies will reduce the spread and transmission rate of pandemic

Keywords: Oxygen, Covid19, Hemp.
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OZET

Havayolu sektorii; {istin hizi sayesinde ulasimda gegen zamani kisaltmasi dolayisiyla insanlarin turizm
merkezlerindeki konaklama siiresinin uzamasina olanak saglamaktadir. Kiiresel anlamda kiigiilen diinyada
milyonlarca kisi en uzak yerleri bile artik kendi tilkelerinde gezermisgesine gidip gezebilir duruma gelmistir. Kiigiilen
diinyada bu durum yenilik arayan, ilging oldugu kadar da uzak yerlerdeki tarihi, etnik, kiiltiirel degerleri tanimak
isteyen kitleleri hava ulagimina iten en 6nemli etkendir. Ayrica havayolu ulasiminda talebin diisiik oldugu donemlerde
ve grup turlarina uygulanan tarife indirimi de talep artis1 yaratmaktadir. Turizm -Havayolu iliskisinin 6nem kazanmasi
toplu gezi anlayisinin bagladigi son 70 yil kadar 6ncesine dayanmaktadir. Bu zaman diliminde gelinen noktada
havayolu seyahatlerinin etkin sekilde biiylimesi turizm- havayolu bagimliliginin dogrusal paralellik iliskisi icinde
oldugunu ortaya koymaktadir. Turizmde insanlarin gittikleri yerlerde yoresel kiiltiirle 6zdesleserek oranin yerel halki
gibi yagamas1 anlamini1 tagiyan yeni bir turizm modeli olan *Yaratict Turizm”” kiiltiirel anlamda yeni bir trend olarak
ilgi gérmektedir. Ulkemizdeki kiiltiir ¢esitlili§ini gdz oniine alirsak uygulamasi kolay olan bir modeldir. Klasik
turizmden farkli olarak insanlar git gide biiyiiyerek metropol haline gelen kentlerden uzaklasarak dogada otantik
kiltiirel degerleri, yoresel el sanatlari dogal besinlerin sunuldugu yerel gastronomi ve yok olma tehdidi altindaki
zanaatleri tanimak istemektedir. Yaratici turizm modelinde , kiiltiirel ve etnik dokularini, degerlerini koruyabilen
yerlesim yerleri ¢ok modern binalarla oriilii Avrupai mekanlarin yerini almaktadir. Bu baglamda bu yoérelere ulasim
da 6nemli bir deger yaratmaktadir. Havayolu ulagiminin biitiinsel yaklasimla turizme olan katkisinin yanisira dogaya
verdigi zarar1 da goz ardi edemeyiz. Siirdiiriilebilirlik alaninda yapilan arastirmalar ugaklarin karbon salimi yoniinden
dogaya cok ciddi kirlilik yarattiklarin1 gostermektedir. Hatta ugaklar kiiresel 1sinmanin en bilyiik sebeplerinden biri
olarak gosterilmektedir.

Ortadogu’nun en biiyiik havalimani {invaniyla acilan Istanbul Havalimani Tiirkiye i¢in yiikselen bir turizm
potansiyeli oldugu kadar biiyiik bir transfer noktasi olusturmasiyla da katma deger yaratmasinin yani sira 6nlem
alimmadigi takdirde artan karbon salinimiyla da yakin gelecekte dogayi tehdit edecegi asikardir. Havayolu
ulagiminin turizm endiistrisi arasinda dogrusal fayda saglamaya dayali “’symbiotic’’ bagimlilik derecesi yiiksek bir
iliski olmasina ragmen siirdiiriilebilirlik s6z konusu oldugunda verdigi zararlari1 da azaltmay1 hedefleyen arastirmalar
ve ¢alismalar her gegen giin artarak devam etmelidir.

Anahtar Kelimeler: Siirdiiriilebilir Havayolu, Yaratici1 Turizm, Havacilik, Ulasim
The Effects of Sustainable Airline Transportation on Creative Tourism

ABSTRACT

Airline sector; The superior speed of the suspension nowadays shortens the outdoors of the tourist center by allowing
it to extend. He can go to the planetarium. In the shrinking language, this situation pushes the masses who are looking
for innovation, interesting and wanting to get to know the historical, ethnic and cultural aspects of the distant places.
In addition, in periods of low demand in the removal of tariff reductions and the groups in Turkey it is creating the
demand. The importance of the tourism-airway relationship is based on my son's 70 years ahead of the concept of
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collective travel. It expands its activity by removing the portrait reached during this time period - end consultation -.
Visits tourism, Creative Tourism of ‘'olan, which is a new tourism model which means the culture that completes the
sale, identification and the similarity of the local people nearby, shape the cultural diversity in our country. Unlike
classical tourism, people want to get to know the crafts for the gastronomy and extinction threat in the authentic city
center, original villages, local handicrafts where natural foods are served by moving away from the cities that have
become metropolises. In the creative tourism model, the settlements that can preserve their cultural and ethnic texture
and values are replaced by European spaces built with very modern buildings. This principle creates an important
value in these regions. In addition to the contribution of the airline environment to the holistic concept of tourism, we
cannot ignore the harm to nature. Research in the field of sustainability shows that airplanes create very serious
pollution to nature in terms of carbon emissions. In fact, airplanes are cited as one of the biggest causes of global
warming.

Middle East's biggest airport sheet with drop Istanbul Airport is obvious that this trend will threaten the future nature
of the emerging tourism potential that so great a transfer point if increased carbon emissions that create with the
measures In addition to creating added value for Turkey. Although there is a high level of ’symbiotic’ dependency
between air transport and the tourism industry based on linear benefits, research and studies aiming to reduce the
damages caused by sustainability should continue with increasing day by day.

Keywords: Sustainable Airline, Creative Tourism, Aviation, Transportation.
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Havayolu Sektériinde Geleneksel ve Faaliyet Tabanh Maliyetleme
Uygulamalarimin Karsilastirilmasi: Analatik Bir inceleme

Assoc. Prof. Dr. Yasar KOSE
Tiirk Hava Kurumu University
ykose@thk.edu.tr

OZET

Bu ¢aligmada bir havayolu sirketinin iirettigi yolcu tasima hizmetlerinin; Business Class ve Ekonomik Sinif koltuk
maliyet hesaplamasi basit maliyetleme sistemi ve faaliyet tabanli maliyetleme sistemine gére 6rnek bir havayolu
sirketinin verileri iizerinden yapilacak aradaki farklar ortaya konulmus, Business Class birim maliyeti, basit
maliyetleme sistemine gore $102.44 iken, Faaliyet Tabanli Maliyetleme sistemine gore $149.17 olarak
gerceklesmistir. Bu noktada Business Class birim maliyeti diisiik maliyetlendirildigi, Ekonomik sinif birim maliyeti;
basit maliyetleme sistemine gore $102.44 iken, Faaliyet Tabanli Maliyetleme sistemine gore $96.41 olarak belirlenmis
ve bu noktada Ekonomik Sinif birim maliyeti yiiksek maliyetlendirilmigtir. Faaliyet Tabanli Maliyetlendirme
sisteminde segilen endirekt faaliyetler ve maliyet dagitim anahtarlar isabetli belirlendiginde daha dogru ve gercege
yakin maliyetlendirme yapilabilecegi degerlendirilmektedir.

Anahtar Kelimeler: Geleneksel Maliyetleme, Faaliyet Tabanli Maliyetleme, Maliyet Dagitim Anahtari

COMPARISON OF TRADITIONAL AND ACTIVITY BASED COSTING
APPLICATIONS IN THE AIRLINE SECTOR: AN ANALYTICAL ANALYSIS

ABSTRACT

In this study, passenger transportation services produced by an airline company; According to Business Class and
Economic Class seat cost calculation simple costing system and activity based costing system, the differences between
the data of a sample airline company were revealed, while the Business Class unit cost was $ 102.44 according to the
simple costing system, while it was $ 149.17 according to the Activity Based Costing system. At this point, Business
Class unit cost is undercosted, Economic class unit cost; While it was $ 102.44 according to the simple costing system,
it was determined as $ 96.41 according to the Activity Based Costing system, and at this point the Economic Class
unit cost was overcosted. When indirect activities and cost allocation base selected in the Activity Based Costing
system are determined as accurate, it is evaluated that more accurate and real costing can be made.

Keywords: Simple Costing System, Activity Based Costing, Cost Allocation Base.
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Konya ilinde Faaliyet Gosteren 4 ve 5 yildizh Otel Isletmelerinde Kapasite
Yonetimi Stratejilerinin Belirlenmesi ve Bir Uygulama
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Necmettin Erbakan University

OZET

Hizmet sektoriiniin en genis alanlarindan birisi olan turizm sektdrii, iiriin yapisi sebebiyle depolanamayan bir iiriin
ciktisina sahiptir. Bu sektdrde kapasite yonetiminin biiyiik 6nem arz etmesi ve mevcut kapasitenin olabildigince
yiiksek kullanimyi, isletmelerin piyasada tutunmasi ve yasamasi i¢in dnemlidir. Turizm igletmelerinin, bagta mevsimsel
sebepler olmak tizere degisken talep donemlerine sahip oldugu goriilmektedir. Kiy1 otellerinde talep donemleri
genellikle yaz sezonu boyunca en yiiksek diizeydeyken sehir otellerinde isletmelerin bulunduklari sehir ve bolgenin
kiltiirel durumuna gore talep donemlerinde degisiklikler meydana geldigi c¢esitli akademik ¢aligmalarla ortaya
konmustur. Bu talep donemlerinin iyi yonetilmesi, isletmenin kar etmesi ve hizmet kalitesinin iyi olabilmesi i¢in
onemlidir. Turizm igletmelerinin yasamasi i¢in, isletmelerin siirekli degisen tiiketici taleplerine yerinde ve zamaninda
cevap vermesi gerektigi diistiniilmektedir. Bu ¢alismada, Konya ili 6lgeginde faaliyet gosteren 4 ve 5 yildizh otellerde
kapasite kullaniminin dénemsel olarak nasil farkliliklar gosterdigi, giinliik ve yillik talep 6l¢timleri yapilarak, kapasite
kullaniminin etkinligini 6lgmek amaclamistir. Anket yonteminin kullanildigi bu ¢alismada, isletmelerin yiiksek ve
diisiik talep donemlerinde ne tiir 6nlemler aldiklar1 ve mevcut kapasitelerini nasil yonettikleri hakkinda bilgiler
verilmistir. Yapilan analizler sonucunda Konya ili genelinde otellerin bilyiikk ¢ogunlugu %50-60 doluluk oranina
sahiptir ayn1 zamanda taleplerin siklig1 ise haftalik olarak degismektedir bu sebeple talep sikliginin orta seviyede
oldugu soylenebilir.

Anahtar Kelimeler: Kapasite Yo6netimi, Konya, Turizm

A Survey About Determining Capacity Management Strategies in Hotel
Enterprises Operating in Konya.

ABSTRACT

Tourism is one of the largest part of the service industry and its products can not be stored due to produce formation.
Capacity management is considered to be of great importance for tourism enterprises. It is observed that, if capacity uses
as high as possible, tourism enterprises can have major opportunities in the market. Tourism enterprises have variable
demand periods, especially seasonal reasons. Generally, periods in resort hotels, highest level during in the summer season.
Conversaly, local hotels' periods changes according to the cultural situation of the city and region. Good management of
these demand periods is important for the profit of the business and the quality of service. It has been revealed by various
academic studies. It is clear that, tourism enterprieses must change their policy for variable consumer demands on time for
living in the market. This study aim to measure the efficiency of capacity management by making daily and annual demand
measurements. How capacity management differs periodically in 4 and 5 star hotels operating in Konya. A survey method
used in this study and information was given about what kind of measure methods using in tourism enterprises. During
high and low demand periods and how they manage their current capacities to tourism enterprises. As a result, the majority
of the hotels in Konya have a 50-60% occupancy rate. The frequency of requests varies weekly, so the frequency of demand
is at a medium level.

Keywords: Capacity Management, Konya, Tourism.
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Marka lletisimi Baglaminda Havayolu Sirketlerinin Logolarina Yonelik
Bir inceleme
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Inst. Bahar AKBULAK
Bolu Abant izzet Baysal University
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OZET

Bu c¢aligmada havayolu sirketlerine ait marka logolarinin marka iletisimi baglaminda etkinligi incelenmistir. Marka
kimligi, kurumlarin kendilerini tanimlama ve hedef tiiketicilere tanitmalarina olanak saglayan, markaya ait isim,
sembol, logo, slogan, brosiir, tabela, kartvizit, tipografi, renk, iiriin/ambalaj tasarimi gibi pek ¢ok unsuru kapsayan, bir
markayi diger markalardan farklilastiran tiim 6zellikler olarak tanimlanmaktadir. Marka kimliginin 6nemli bir pargasi
olan logolar ise, isletmelere ait gorsel tasarimlar olarak, marka kimliginin hedef kitleye tanitilmasi, tiiketicilerin
zihninde markaya yonelik ¢agrisimlarin ve marka bagliliginin olusturulmasini saglamasi agisindan oldukga dnemlidir.
Logo tasarimi yapilirken markalarin faaliyet alanlarina iligkin ayrintilara tasarimda yer verilmesi, logonun sade ve
akilda kalic1 bicimde tasarlanmis olmasi, markayi kiiresel boyutta temsil edebilecek yapida olmasi, logo tasariminda
kullanilan renklerin ve ¢izgilerin dili gibi unsurlar logo tasarimui siirecinde dikkate alinmasi gerekli unsurlari
olusturmaktadir. Havayolu sirketleri arasindaki yogun rekabet degisen ve gelisen teknoloji ile birlikte giderek
artmaktadir. Bu siirecte markanin planlamasi, tiiketici tercihlerini etkileyen onemli faktorleri olugturmaktadir. Bu
baglamda c¢alisma kapsaminda oncelikle marka iletigimi siireci, marka kimligini olusturan unsurlar ve tasarim logo
iligkisi kavramsal boyutta incelendikten sonra diinya havayolu sirketlerinden ulusal havayolu olma niteligi tasiyan lig
havayolu (Alitalia, British Airways ve Tiirkhavayollar1) sirketine ait logo tasarimlari marka iletisimi baglaminda ele
almmustir.

Anahtar Kelime; Marka letisimi, Marka Kimligi, Logo, Tasarim.
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OZET

Demokratik toplumlarin vazge¢ilmezi ve Edmund Burke'un ifadesiyle "dordiincii gii¢" olarak tanimlanan basin,
yiizyillardir hem politik iktidarin gézetimcisi hem de yonetenlerle yonetilenler arasinda koprii vazifesi gdrmiistiir.
Ulusal diizeyde kapsam ve faaliyet alanlar1 bakimindan yaygin basin/bolgesel basin/ yerel basin gibi ¢esitli ayrimlara
tutulan basin organlari yeni iletisim teknolojilerinin ortaya ¢ikmasi 6zellikle internet teknolojisinin kurumsal ve
bireysel anlamda yaygin kullanimi ile zamansal ve uzamsal sinirliliklardan kurtulmuglardir. Giiniimiizde ulusal
gazeteler gibi yerel gazeteler de web sayfalari {izerinden okuyucularina ulagsmakta haber degeri bulunan yerel
gelismelerden bolge halkinin haberdar olmasini saglarken ayni zamanda yaygin medya i¢in de bir haber kaynag: islevi
gormektedirler. Yerel basin yerel olaylarin yaygin medyaya taginmasi yoluyla yaygin medyanin haber kaynagi islevi
goriirken ayn1 zamanda ulusal diizeydeki gelismelerin yerel halka iletilmesini saglayarak ulusal medyay1 haber
kaynagi olarak kullanmaktadir. Bu ¢aligmada 11 Mart 2020 tarihinde kiiresel pandemi ilan edilmesine sebep olan
Covid-19 koronaviriis hastaligina iligkin alinan kamusal dnlemlerin kismen azaltildigi kontrollii sosyal hayata gegis
stireci "yeni normal"in bagladig: ilk giin olan 1 Haziran 2020 tarihinden itibaren on bes giinliik siirede, arastirma
kapsamina dahil edilen yedi ilde faaliyet gosteren yerel gazetelerin web sayfalarinda yayinlanan haberler igerik analizi
yontemi ile incelenecektir.

Anahtar Kelimeler: Yeni Medya, Gazetecilik, Yerel Basin.
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Bilgisayar Oyunlarindaki Olumsuz Icerikler: GTA 5 Ornegi

Selami 0ZSOY
Sedat USTUNOVA
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OZET

Giintimiizde en fazla oynanan bilgisayar oyunlardan biri GTA serisidir. 2013 yilinda piyasaya siiriilen GTA 5, 90
milyondan fazla satmistir. Bu ¢alismada GTA 5 oyunu, arastirmacilar tarafindan deneyimlenerek, icerigindeki siddet
ve olumsuzluk iceren unsurlar belirlenmistir. Oyunun ana hikayesinin yarisinin dahil edildigi calismada, kullanicinin
herhangi bir yan goérev yapmadan ve ekstra paket yiikklemeden oynadigi kurgulanmistir. Oyunun giris bolimiindeki
gelismeler su sekilde 6zetlenebilir: Oyunun agilisi banka soygunu ile baglamakta ve bir giivenlik gorevlisi, oyuncu
tarafindan Oldiirilmeden diger boliime gecilememektedir. Oyunda uyusturucu iiretimiyle ilgili sahneler de
bulunmaktadir. Oyunun ilk bdliimleri ve ilerleyen asamalarinda alt yaziyla argo, hakaret, kiifiir gibi sozlerin sik¢a
kullanildigr goriilmektedir. Oyun devam ederken tcret karsiligi eklenen paketlerle pornografik igeriklere
ulasilabilmektedir. Sonug¢ olarak higbir toplumda kabul edilmeyecek davranislarin neredeyse timii, GTA 5’in
iceriginde bulunmaktadir. Bu igerikler siddet, pornografi, kiifiir, irk¢ilik ve ahlaksizlik olarak gruplandirilabilir. Bu
tip oyunlara, 18 yas altindaki cocuklar tarafindan da kolayca ulasilabilmektedir. Olumsuzluk iceren sz ve
davranislarin bu tiir oyunlar araciligiyla normallestirilebilecegi agiktir. GTA serisi gibi oyunlara erigkin olmayan
bireylerin erisiminin sinirlandirilmasi gerekmektedir.

Anahtar Kelimeler: Bilgisayar Oyunlari, GTA 5, Siddet
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Kozmetik Reklamlarindaki Cinsiyet Rolleri
Asst. Prof. Dr. Nuri Pasa OZER

Tiiketim, cagimizin en 6nemli fenomeni konumundadir. Modern insan siirekli olarak tiiketim i¢in giidiilenmektedir.
Bu giidiilenme durumu igin kapitalist sistem ya da ideoloji en ¢ok kitle iletisim araglarini kullanmaktadir. Tiiketim
icin yonlendirilen, sartlandirilan bireylerin eyleme gegmeleri icin 6zellikle reklamlar ile tesvik edilmektedirler. Kitle
iletisim araclar1 giiniimiizde bireyin biitiin yasam diinyasini iggal etmektedir sonug olarak da insanlar inanilmaz bir
sekilde bilgi bombardimanina tutulmaktadir. Reklamlarda bireylerin metalar1 tiiketirken nasil hissedecekleri, kim
olacaklar1, nasil davranmalar1 gerektigi, diger insanlarin onlar1 nasil gordiigii ile ilgili birgok imajlar aktariimaktadir.
Arastirmada tiiketim olgusu ile cinsiyet rollerinin kozmetik reklamlarinda nasil aktarildigi incelenmistir. Arastirmanin
orneklemini Tiirkiye’de yaym yapan ve giizellik, bakim, moda gibi konularda yayin yapan dergiler olusturmaktadir.
Arasgtirmada gostergebilimsel yontem kullanilmistir. Cinsiyet rolleri tiikketim c¢ergevesinde aktarilirken hangi kodlar
ve gostergeler kullanilmistir ve nasil ¢agrisimlar yapilmistir sorusu arastirma i¢i dnemlidir. Arastirmanin amaci
tiketim olgusu ile cinsiyet rollerinin 6zellikle kozmetik iirlinlerinin satisinda kullanilan reklamlarda nasil
sergilendigini ortaya ¢ikarmaktir. Tiiketim olgusu ile cinsiyet rolleri arasinda reklamlarda nasil bir baglant1 vardir ve
bu baglanti kullanilarak nasil mesajlar aktarilmaktadir.

Aragtirma sonucunda kozmetik reklamlarinin toplumsal cinsiyet rollerine uygun bir gekillendigi tespit
edilmistir. Ozellikle kadinlara yonelik gerceklestirilen reklamlarda kadin bedeninin iiriin ile eslesen bir meta olarak
sunuldugu gézlemlenmistir. Reklamlarin dilinde, kadinlara gosteri toplumu igerisinde bir rol bi¢ilmektedir. Bu rol
kapsaminda kadinlar siirekli olarak arzulanan metalar olarak resmedilmektedir. Reklamlarda kullanilan gorsellerde
satilmaya calisilan {irliniin insan viicudunda uygulandigi kisim abartili bir sekilde sunulmaktadir. Reklamlardaki
kadinlar siirekli olarak okuyucuya bakmaktadir ve onu kendi ile 6zlesmeye davet etmektedir. Kadinin anne olarak
betimlendigi reklamlarda ise kadin imgesi cogunlukla bir bebek ya da ¢cocuk ile tamamlaniyor. Ayni sekilde erkeklere
yonelik gergeklestirilen kozmetik reklamlarinda erkekler dominant, cesur, kendine giivenen, ciiretkar ve istedigini
elde edebilecek bir sekilde resmedilir. Erkeklerin yer aldigi reklamlarda kadinlarin onlar1 arzuladigi seklinde bir
anlatim vardir.
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Tiirk Mutfag i¢in Standart Recete Onerisi
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OZET

Mutfak kiiltiirlerinin en 6nemli bilesenlerinden bir tanesi olan yemekler ile ilgili en biiyiik problemlerden bir tanesi
standardizasyondur. Ozellikle yéresel yemeklerde hazirlanis asamalarinda kullanilan ekipman ve uygulanan
basamaklar yemeklerde istenilen standardizasyonun saglanabilmesini giiglestirmektedir. Bu durum diinya mutfaklar
arasinda onemli bir yere sahip olan Tiirk mutfaginda yer alan yemekler i¢inde gegerlidir. Tiirk mutfagina 6zgii
yemeklerin hazirlanma asamasinda kullanilan tariflerin uygulanmasi ile ayni sonuca ulasilamadig: diisiinilmektedir.
Tiirk mutfagi tizerine ¢aligan restoranlarda servis edilen ve hazirlik agsamalar tek elden gergeklestirilen yemeklerin
standardizasyonunun Oniine gegtigi diigliniilen zamanlama, kullanilan 1s1 kaynagi, ekipman ve hammaddeler
arasindaki farkliliklar standart regete formu ile minimalize edilmistir. Calisma ile Tiirk mutfagina standart regete
oOnerisi getirilmektedir. Bu kapsamda Tirk mutfagina ait “Yogurtlu Patates” yemeginin standart recetesi
olusturulmustur. Gaziantep mutfagina ait Yogurtlu Patates yemeginin tarifi i¢in Gaziantep mutfagi ile ilgili kitaplart
bulunan, Gaziantep’li 5 yemek yazari tarafindan ortak yazilmis olan kitap kaynak olarak kullanilmistir. Kitaptaki tarif
tamamen ayni olacak bigimde iki 6rnek olarak hazirlanmis ve basamaklar standart bir form ile ayrintilandirilmistir.
Yemeklerin hazirlanma asamasinda kullanilan ekipman ve arag gereclerin tamami birbirleri ile aynidir. Yemegin
hazirlanma ve pisirilme asamalarinin tamami arastirmacilar tarafindan olusturulan standart regete formunda yer
almaktadir. Hazirlanan yemekler eslenmis kiyaslama testi ile 10 egitimli paneliste sunulmustur. Hazirlanan yemekler
ayni tabaklarda bir kisiye 2 adet yemek bi¢ciminde sunulmustur. Yemekler panelistlere ayni anda servis edilmistir.
Duyusal analiz sonuglari binom dagilimi ile analiz edilmistir. Sonuglara gore; ¢alisma kapsaminda olusturulan
standart regete formuna goére hazirlanmis yemekler arasinda anlamli bir farklilik olmadigi tespit edilmistir. Standart
receteye uygun sekilde hazirlanan ayni1 yemegin iki 6rneginin de birbirinin aynist oldugu sonucu ortaya ¢ikmustir.

Anahtar Kelimeler: Tiirk Mutfagi, Standart Regete, Gastronomi

Standard Recipe Proposal For Turkish Cuisine

ABSTRACT
One of the biggest problems with food, which is one of the most important components of culinary cultures, is
standardization. Especially the equipment used in the preparation stages of local meals and the steps applied make it
difficult to achieve the desired standardization in meals. This is the case in Turkish cuisine, which has an important
place among the world cuisines. It is thought that the same result could not be reached with the application of the
recipes used in the preparation phase of dishes specific to Turkish cuisine. The differences between timing, heat
source, equipment and raw materials, which are considered to prevent the standardization of the dishes served in
restaurants working on Turkish cuisine and the preparation stages performed one-hand, have been minimalized by the
standard recipe form. The study introduces a standard recipe proposal to Turkish cuisine. In this context, the standard
recipe for the “potato with yoghurt” dish belonging to Turkish cuisine has been established. The book, co-written by
5 food writers from Gaziantep, which has books on Gaziantep cuisine, was used as a source for the recipe of the potato
dish with yoghurt belonging to Gaziantep cuisine. The description in the book was prepared as two examples to be
exactly the same, and the steps were elaborated in a standard form. All of the equipment and equipment used in the
preparation phase of the meals are identical. All of the preparation and cooking stages of the dish are included in the
standard recipe form created by the researchers. The prepared meals were presented to 10 trained panelists through a
paired comparative test. The prepared meals are presented to one person on the same plates in the form of 2 meals.
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Meals were served simultaneously to panelists. The results of sensory analysis were analyzed by binomial distribution.
According to the results, it was determined that there was no significant difference between meals prepared according
to the standard recipe form created within the scope of the study. The result was that both samples of the same dish
prepared according to the standard recipe were identical.

Keywords: Turkish Cuisine, Standard Recipe, Gastronomy.
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OZET

Eczacilik, hastaliklarin teshis ve tedavisinde kullanilan ilaglarin {iretiminden, kontroliine, teminine ve hastaya
ulagsmasina kadar olan tiim asamalara hakim ve sorumlu meslek dalidir. Eczaci ise bu meslegi icra eden kisidir.
Bireysel kariyer yonetimi kapsaminda, mezun ya da mezun olacak eczacinin meslegine yonelik kariyer yollarim
belirlemesi ve buna yonelik kariyer planlarini olusturmas: beklenir. Bu g¢alismada, oncelikle literatiir taramasi
yapilmistir. Eczacilik meslegindeki kariyer yollart ile iligkili bulunan 2003-2018 yillar1 arasinda farkli iilke ve
iiniversitelerde yapilan ¢caligmalar incelenmigtir. Literatiir taramas1 sonucunda, ailenin etkisi, farkli firsatlara sahip bir
ig arama ve saglik ile ilgili bir meslekte ¢aligma isteginin eczacilik meslegini tercih etme sebepleri arasinda yer aldig1
belirlenmistir. Ayrica, kadin mezunlarin eczacilik alaninda belirli bir sektére katilma kararini ise, egitim eksikligi, is
istikrar1, dini ve kiiltiirel kisitlamalarin etkiledigi ortaya ¢ikmustir. Diger taraftan, erkek 6grenciler ig¢in en dnemli
kariyer hedefi para iken, kiz 6grenciler i¢in is esnekliginin temel belirleyici etken oldugu tespit edilmistir. Bununla
birlikte, literatiir ¢alismasinin sonucunda, iilkemizde eczacilik meslegine iliskin yedi farkli kariyer yolu bulunmustur.
Covid-19 pandemisi sebebiyle ¢ok yogun olabilecekleri diisiiniilen iki kariyer yolundaki eczacilara ulagilamamustir.
Ancak, eczane eczaciligl, hastane eczaciligi, akademisyenlik, diizenleyici ve denetleyici kurum eczaciligt ve klinik
eczacilik seklinde bes temel eczacilik kariyer yolunda ¢alisan eczacilara ulasilabilmistir. Bu baglamda, s6z konusu
bes kariyer alaninda halen aktif olarak ¢aligan eczacilarla, yar1 yapilandirilmig miilakat yontemiyle elde edilen bilgiler
1s181nda, eczacilik mesleginin kariyer yollarina iligkin goérev tanimlari ile yetki ve sorumluklar1 ayrintili bir sekilde
degerlendirilmistir.

Anahtar Kelimeler: Eczane Meslegi, Kariyer Yolu, Is Tanimi, Yetki ve Sorumluluk

Determining Career Paths in Pharmacy Profession: A Study with Literature
Search and Semi-Structured Interview Method

ABSTRACT

Pharmacy is the dominant and responsible profession in all stages from the production, control, supply and delivery
of the drugs used in the diagnosis and treatment of diseases. The pharmacist is the person who performs this profession.
Within the scope of individual career management, the pharmacist, who graduated or will graduate, is expected to
identify career paths for his / her profession and to create career plans for this. In this study, firstly, literature review
was made. Studies conducted in different countries and universities between 2003-2018, which are related to career
paths in the pharmaceutical profession, were examined. As a result of the literature review, it was determined that the
effect of the family, the search for a job with different opportunities and the desire to work in a health-related
profession were among the reasons for choosing the pharmacy profession. In addition, it was revealed that the decision
of female graduates to join a certain sector in the field of pharmacy was affected by the lack of education, job stability,
and religious and cultural restrictions. On the other hand; While the most important career target for male students is
money, job flexibility is found to be the main factor for female students. However, as a result of the literature study,
seven different career paths related to the pharmacy profession were found in our country. Pharmacists on two career
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paths, which are thought to be very intense due to the Covid-19 pandemic, were not reached. However, pharmacists
working in five basic pharmacy career paths such as community pharmacy, hospital pharmacy, academician,
regulatory and supervisory institution pharmacy and clinical pharmacy were reached. Therefore, in the light of the
information obtained through semi-structured interview method with pharmacists who are still actively working in
these five career fields, the job descriptions and authority and responsibilities of the pharmacy profession are evaluated
in detail.

Keywords: Pharmacy Profession, Career Path, Job Description, Authority and Responsibility.
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OZET

Otizmi anlamaya yonelik cok sayida arastirma yapilmasina ragmen otizmli bireylerin ¢aligma hayatina iliskin yapilan
aragtirmalar oldukga sinirlidir. Sayilar giin gegtikce artan otizmli bireyler is bulmak ve ailelerinden bagimsiz olarak
yasamak konusunda gesitli zorluklarla karsilagmaktadir. Bu durum otizmli bireyleri etkiledigi gibi ailelerini de
etkileyerek ailelerin gocuklartyla daha fazla ilgilenmesine, cocuklarinin gelecegi hakkinda daha fazla kaygilanmasina,
daha az sosyallesmesine neden olmaktadir. Bununla birlikte dogru tan1 ve dogru miktarda destekle, otizmli bireyler
ticretli istthdam da dahil olmak iizere yasamin tiim faaliyetlerine katilma yetenegine sahiptir. Dolayisiyla otizmli
bireylerin istihdam edilmesiyle ailelerin yasadiklari bu zorluklarin azalacagi disiiniilebilir. Bu bakimdan bu
fenomonolojik ¢aligmanin amaci otizmli bireylerin istihdaminin aileleri {izerinde etkilerini ailelerin deneyimleri
iizerinden ortaya koyarak engelli istihdami, otizm ve is yerinde ¢esitlilik konularinda bilgi birikim diizeyini
artirmaktir. Bu kapsamda istihdam edilen otizmli ¢ocuga sahip sekiz aile ile yar1 yapilandirilmig goriigmeler
gerceklestirilmigtir. Goriigmelerden elde edilen veriler igerik analizi yontemiyle analiz edilmistir. Arastirmanin
bulgulari, otizmli bireylerin istihdaminin hem otizmli bireyler hem de aileleri {izerinde 6nemli faydalar1 oldugunu
gostermektedir. Otizmli bireylerin istihdami ile aileler kendilerine daha fazla vakit ayirabilmekte, daha fazla
sosyallesebilmekte, otizmli cocuklariyla daha nitelikli iletisim kurabilmektedir. Ayrica ebeveynler, ¢ocuklari istihdam
edildikten sonra g¢ocuklarinin gelecegine iliskin daha az kaygi hissetmislerdir. Arastirma sonuglart literatiirdeki
¢aligmalar ile karsilastirilarak tartigilmistir.

Anahtar Kelimeler: Otizm, Istihdam, Aile
Employment of Individuals with Autism: A Qualitative Research on Families
with Autistic Child

ABSTRACT

Although there are several types of research to understand autism, research on the working life of autistic individuals
is extremely limited. Increasing numbers of autistic individuals face various difficulties in finding a job and living
independently of their families. It affects individuals with autism as well as affecting their families, causing families
to be more interested in their children, to worry about their future, and to socialize less. However, with the right
diagnosis and the proper amount of support, autistic individuals can participate in all activities of life, including paid
employment. Therefore, it can be considered that the difficulties experienced by families will decrease when autistic
individuals are employed. In this regard, this phenomenological study aims to increase the level of knowledge in the
fields of disabled employment, autism, and diversity in the workplace by revealing the effects of the employment of
autistic individuals on their families through their experiences. In this context, semi-structured interviews were
conducted with eight families who have employed children with autism. The data obtained from the interviews were
analyzed by content analysis method. The findings of the study reveal that the employment of autistic individuals has
important benefits for both autistic individuals and their families. With the employment of autistic individuals, families
can allocate more time to themselves, socialize more, and communicate more effectively with their children with
autism. Also, parents felt less anxiety about their child's future after their children were employed. The results of the
research are discussed by comparing them with the studies in the literature.

Keywords: Autism, Employment, Family.
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Dijital ve Cevik Orgiit Kiiltiirii Ol¢eginin Gelistirilmesi
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OZET

Bu calismada dijital ve c¢evik orgiit kiiltiirii 6gelerini iceren bir dlgek gelistirme calismasi gerceklestirilmistir.
Oncelikle 6rgiit kiiltiirii literatiirii ayrintili olarak incelenmis ve giiniimiiziin teknolojik kosullarina 1s1k tutan bir 6lcek
olmadig1 goriilmiistiir. Bu baglamda, giiniimiiziin teknolojik gelismelerine uygun oldugu disiiniilen dijital ve ¢evik
orgiit kiiltiirii 6lcegi ortaya konulmustur. Olgek bes boyuttan olusmaktadir. Bunlar cevik orgiit yapisi, cevik ekipler,
cevik ve dijital doniigiim ve gevik insan kaynaklar1 boyutlaridir. Gelistirilen bu 6lgegin sadece akademisyenler i¢in
degil profesyoneller i¢in de yararli olabilecegi diisiiniilmektedir. Makalede ortaya ¢ikan bulgular ve sonuglar, konuyla
ilgili gelecekteki ¢aligmalara 151k tutabilir ve yeni arastirma modellerinin iiretilmesine neden olabilir.

Anahtar Kelimeler: Olgek Gelistirme, Cevik Orgiit Yapisi, Cevik Doniisiim, Dijital Déniisiim

Development of Digital and Agile Organizational Culture Scale
ABSTRACT

This article carried out a scale development effort that includes digital and agile elements. First of all, the literature of
the organizational culture has been examined in detail and it has been observed that there is no scale that sheds light
on the technological conditions of the day. In this context, the digital and agile organization culture scale, which is
thought to be in accordance with the technological developments of the day, has been revealed. The scale consists of
five dimensions. These are agile organizational structure, agile teams, agile and digital transformation, and agile
human resources dimensions. The scale developed can be useful not only for academics but also for professionals.
Findings and results revealed in the article may shed light on future studies on the subject and cause the production of
new research models.

Keywords: Scale Development, Agile Organizational Structure, Agile Transformation, Digital Transformation.
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Abstract

Personal branding is a form of marketing tactics that an individual uses for creating a unique image in the eyes of the
public to demonstrate his values and overall reputation. It has become the need of the hour for many like authors,
artists and other professionals, and is just not more limited to celebrities unlike past. As people from all walks of life
have build up their own personal brand, this term has become like an individual’s trademark. This article has been
collaborated and was a deliberate effort of the author to bring the justification to the research area related to personal
branding. Furthermore, there can be seen a wide area of scope that can be carried like; related to the strategies adopted

by various examples, comparison between the past and present scenario and so on.

Keywords: Personal Branding, Influencer, Personal branding strategies.
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OZET

Halkimizin milli zenginligi olarak degerlendirilen kiitiiphaneler, halkin yaratti1 degerli tarihsel-kiiltiirel, edebi-
sanatsal ve bilimsel-felsefi mirasi toplayip korumada, insan kiiltiiriiniin basarilarin1 nesilden-nesile aktarmada ve
toplumumuzun entelektiiel ve ruhsal potansiyelini artirmada gergekten paha bigilmezdir. Kitaplar ve kiitiiphaneler
ayri-ayr1 diistiniilemez. Aralarindaki etkilesim kirilmazdir. Bu baglant1 yiizyillarca siirmiis ve giiniimiizde
oliimsiizlesmisdir. Nahgivan Ozerk Cumbhuriyeti'ndeki kiitiiphanelerin faaliyeti bagimsizliktan bu yana daha da
gelismistir. Nahc¢ivan Ozerk Cumhuriyetinde — M.S Ordubadinin ismini tasiyan Merkezi Kiitiiphane, Nahc¢ivan Ozerk
Cocuk Kiitiiphanesi, Nahgivan Devlet Universitesi Kiitiiphanesi, Nah¢ivan Kitap Evi, sehirlerde ve bdlgelerde 8
merkezi kiitiiphane sistemi ve 224 sube kiitliphanesi olmakla toplamda 235 kiitiiphane bulunmaktadir. Nakhchivan
Merkzei Kiitiiphanesi, Nakhchivan Ozerk Yiiksek Meclisinin Nakhchivan Arastirmalar: Merkezi, Azerbaycan Ulusal
Bilimler Akademisinin Nahgivan Boliimiiniin Kiitiiphanesinde ve engelliler igin yaratilmis sesli ve elektronik
kiitliphane hizmetlerinde elektronik kiitiiphaneler kurulmustur. Bu kiitiiphanelere devlet tarafindan her zaman yiiksek
seviyyede yardimlar yapilmaktadir. Biitiin kiitiiphanelerin yerlestigi binalar devlet tarafindan yeniden insa edilmistir.
Sonug olarak bildirmek isterdim ki, Nahgivan Ozerk Cumhuriyetinde kiitiiphanelerin gelismis diinya kiitiiphaneleri
saflarina dahil edilmesi ve tilkede sanal kiitiiphanelerin olusturulmasi igin devlet liderligi tarafindan hiisusi olarak bir
takim proqramlar yiiriitiilmektedir. Simdiki pandemi donemi ile alakali olarak kiitiiphanelerde online hizmetler
toplumun kullanilimina sunulmaktadir.

Anahtar kelimeler: Nahcivan Ozerk Cumhuriyeti, kiitiiphane, elektronik kiitiiphane

State Care For Libraries Of The Nakhchivan Autonomous Republic

ABSTRACT

Libraries which are considered as the national wealth of our people, are truly invaluable in collecting and preserving
the valuable historical-cultural, literary-artistic and scientific-philosophical heritage created by the people transferring
the achievements of human culture from generation to generation and increasing the intellectual and spiritual potential
of our society. Books and libraries cannot be considered separately. The interaction between them is unbreakable.
This connection lasted for centuries and is immortal today. The activity of libraries in the Nakhchivan Autonomous
Republic has improved further since independence. In the Nakhchivan Autonomous Republic - there are 235 libraries
in total, with the Central Library bearing the name of the M.S. Ordubadi, Nakhchivan Autonomous Children's Library,
Nakhchivan State University Library, Nakhchivan Bookhouse, 8 central library systems and 224 branch libraries in
cities and regions. Electronic libraries have been set up in the library of the Nakhchivan Central Library, the
Nakhchivan Research Center of the Nakhchivan Autonomous High Council, the Nakhchivan Department of the
Azerbaijan National Academy of Sciences, and the audio and electronic library services created for the disabled. These
libraries are always provided by the state at a high level. The buildings where all libraries are located have been rebuilt
by the state. As a result, I would like to report that in the Nakhchivan Autonomous Republic a number of programs
are being carried out exclusively by the state leadership to include libraries in the ranks of advanced world libraries
and to create virtual libraries in the country. With regard to the current pandemic period online services are offered to
the use of the community in libraries.

Keywords: Nakhchivan Autonomous Republic, library, electronic library
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OZET

Bu makalede, Rusya Federasyonu dis politikasinin konseptiiel temelleri analiz edilmektedir. Bu amagla, SSCB'nin
dagilmasindan sonra Rusya tarafindan kabul edilen tiim dis politika doktrinleri degerlendirilmistir. Kabul edilen her
doktrin, Rusya'nin uluslararasi alanda statiisiinii ve dis politikasinin temel yonlerini belirlemistir. Makalede, Rusya’nin
ABD ve Bati ile iliskileri 6zellikle analiz edilmektedir. Ayn1 zamanda BDT iilkeleri ile Rusya'nin baglarina da biiyiik
onem verilmistir. Esas olarak ta 2016'da kabul edilen ve halen de yiiriirliikte olan D1g Politika Doktrini tartisiimaktadir.
2016 Doktrini, uluslararasi iligkiler sistemindeki degisikliklerin Rusya dis politikasina etkilerini yansitmaktadir. Diger
taraftan, ABD ve Bati ile iliskilerdeki ciddi degisiklikler ve bunlara neden olan faktdrler analiz edilmektedir. Bunun
yani sira, Rusya'nin Cin, Hindistan ve diger devletlerle iliskileri de incelenmektedir.

Anahtar kelimeler: Rusya, Dis Politika Doktrini, Uluslararas: iliskiler, Cok Kutupluluk, Gii¢ Faktrii

Conceptual Foundations Of Russian Foreign Policy
Abstract

This article analyzes the conceptual foundations of Russian Federation foreign policy. For this purpose, foreign policy
doctrines adopted by Russia after the collapse of the USSR are evaluated. Each accepted doctrine determines the status
of Russia in the international arena and the fundamental direction of its foreign policy. In particular, Russia's relations
with the US and the West are analyzed. At the same time, it attaches great importance to the ties of Russia and CIS
countries. The main focus is on the analysis of the current Foreign Policy Doctrine adopted in 2016. The doctrine
reflects the effects of changes in the international relations system on Russian foreign policy. Serious changes in the
relationship between the USA and the West and the factors leading to them are analyzed. At the same time, Russia's
relations with China, India and other states are examined.

Keywords: Russia, Foreign Policy Doctrine, international Relations, Multi-polarity, Power Factor.
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OZET

Insanlar tarih boyunca cesitli nedenlerden dolay1 para talep etmislerdir. Bu nedenlerin baglicalar1 ayni zamanda
paranin da fonksiyonlari olan; deger muhafaza, miibadele araci olma ve spekiilasyon istegidir (Ozatay, 2011: 22).

Diinyada kiiresellesmenin ortaya c¢ikmasi, teknolojinin gelismesi ekonomik ve siyasal sistemlerin degismesiyle
paranin da tiirevleri artmistir. Merkez bankalarinin kurulmasiyla birlikte altin giimiis vb. paralar tedaviilden kalkmis
yerini kagit ve madeni paralara birakmustir.

1944 yilinda 44 iilkenin katilimiyla Bretton Woods anlagmasi imzalanmis ve yeni bir uluslararasi para sistemi
gelistirilmistir. Bu anlagma ile dolar altina donstiiriilebilen tek para birimi olarak standartlastirilmistir. Ancak
ABD’nin yasadig1 ekonomik zorluklar nedeniyle 1971 yilinda dolarin altina doniisebilirligi kaldirilmistir. Altin dolar
standardinin ¢okmesiyle kendiliginden ortaya ¢ok parali rezerv sistemi c¢ikmistir. Bu sistemin en Onemli
ozelliklerinden biri merkezilesmemis yapida olmasidir(iskenderoglu, 1988: 37). Merkez bankalarinin temel amact
olan fiyat istikrarin1 saglama ise iilkelerin yetkilileri tarafindan bagimsiz olarak saglanmaya ¢alisiimaktadir. Rezerv
talebi ise mali piyasalar tarafindan kargilanmaktadir.

Kaydi para, bankalarin mevduat toplayarak, topladiklart mevduatlar1 kredi kanali araciligtyla piyasaya siirmesidir.
Bir ¢ok iilkede merkez bankalarinin tedaviile siirdiigii para miktariyla iilkede verilen kredi tutarlari birbirinden farklidir
(Artug, 2019: 53). Bu farkliligin temel sebebi ise merkez bankalarinin koydugu zorunlu karsilik oranlaridir. Kaydi
para sisteminde paranin bir standarda baglanmamis olmasi ve serbestce para basilabiliyor olmasi ekonomide bazi
sorunlara sebebiyet vermektedir. Bankalarin somut olarak aslinda olmayan bir paray: kaydi olarak insanlara vermesi
para hacminin genislemesine neden olmaktadir. Ayrica bankalarin kaydi para iiretmesi, Merkez Bankalarinin para
hacmini etkileme oranini diisiirmektedir.

Bankalarn kaydi para iiretmesi ayn1 zamanda yiiksek kar elde etmeleri demektir. Urettikleri paradan elde ettikleri
faiz gelirleri oldukca yiiksektir ve satin alma giiciinii yonlendirebilirler. Bu durumda ekonomik olarak bireylerin
ozgiirliigiini kisitlamaktadir. Ayrica bankalarin para arzin1 kredi hacmini kullanarak arttirmasi paranin degerini
diistirerek enflasyona sebep olmakta ve enflasyonu kontrol etmek oldukga zorlagmaktadir. Tiim bu sebeplerden dolayi
para sisteminin belirli degisimlere ve standartlara ihtiyaci vardir. Yaratilan kaydi para borg¢ tuzagi niteligindedir. Bu
durumda ekonomik sistemde karmasaya ve krizlere sebebiyet vermektedir.

Anahtar Kelimeler: Kaydi Para, Para ,Banka, Ekonomi
ABSTRACT

People have demanded money for various reasons throughout history. The main reasons for these are also the functions
of money; value is the desire to be a means of conservation, exchange, and speculation (Ozatay, 2011: 22).

With the emergence of globalization in the world and the development of technology, the derivatives of money have
increased with the change of economic and political systems. With the establishment of central banks, gold silver etc.
the coins are out of circulation and replaced by paper and coins.

In 1944, with the participation of 44 countries, the Bretton Woods agreement was signed and a new international
monetary system was developed. With this agreement, the dollar is standardized as the only currency that can be
converted into gold. However, due to the economic difficulties experienced by the USA, its convertibility to the dollar
was removed in 1971. With the collapse of the gold dollar standard, a multi-currency reserve system emerged
spontaneously. One of the most important features of this system is its decentralized structure (iskenderoglu, 1988:
37). The main purpose of the central banks is to provide price stability independently by the authorities of the countries.
Reserve demand is met by financial markets.

Cash money is that banks collect deposits and launch the deposits they collect through the credit channel. In many
countries, the amount of money that central banks put into circulation and credit amounts in the country differ from
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each other (Artug, 2019: 53). The main reason for this difference is the required reserve ratios set by central banks.
The fact that money is not tied to a standard in the monetary system and that it can be printed freely causes some
problems in the economy. The fact that banks give a tangible amount of money to people as a result causes the money
volume to expand. Moreover, the fact that banks generate registered money decreases the rate of Central Banks
affecting the money volume.

The fact that banks produce monetary money also means they make high profits. Interest income from the money they
produce is quite high and they can direct purchasing power. In this case, it restricts the freedom of individuals
economically. In addition, the fact that banks increase the money supply by using credit volume decreases the value
of money and causes inflation and it is very difficult to control inflation. For all these reasons, the monetary system
needs certain changes and standards. The created record is in the nature of a money debt trap. In this case, it causes
confusion and crises in the economic system.

Keywords: Loan Money, Money, Bank, Economy.
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OZET

Enerji, tarihsel siire¢ icerisinde 6nemini her zaman korumusgtur. Bu baglamda buhar 1s1sin1 kinetik enerjiye ¢evirerek
enerji iireten buharli makinelerin icadi, Diinya ekonomisi i¢in bir doniim noktasi olmugtur. Buharli makinelerin icad,
basta sanayi sektorii olmak tizere, ulasim ve tarim gibi sektdrlerin de gelismesine katki saglamistir. Fakat bu icat, daha
¢ok sanayi sektoriiniin gelismesine katki saglamis ve birinci sanayi devriminin baslangic fitilini ateslemistir. Birinci
sanayi devriminin baglamasiyla birlikte, artik seri liretime gegilmis ve iilkeler iktisadi olarak biiylimeye baglamistir.
Biiyiimeyle birlikte enerjiye olan ihtiyag giin gegtikge artmig ve bu artig gliniimiize kadar devam etmistir. Bu baglamda
tilkeler stirdiiriilebilir iktisadi biiylime ve kalkinma adina, bazen enerjiyi bilingsiz bir sekilde kullanabilmektedirler.
Bilingsizce yapilan bu davranis ise, dogay: kirleterek, dogaya kalici zararlar verebilmektedir. Ozellikle de, iiretim veya
tiiketim esnasinda dogaya salinan sera gazlari doga igin kiiresel ¢apli tehditler olugturmaktadir. Olusan bu tehditlerin
baslicalart ise; kiiresel 1sinma, iklim degisikligi, asit yagmurlari ve su seviyesinin yilikselmesi seklinde siralanabilir.
Dolayistyla bu ¢caligmada, ABD’nin 1980 - 2018 yillar1 arasindaki yillik; iktisadi biiylime, yenilenebilir enerji tiiketimi
ve karbondioksit emisyonu arasindaki iliskinin ekonometrik bir analizi yapilmistir. Analizde ilk olarak Genisletilmis
Dickey Fuller testi kullanilarak seriler ayn1 diizeyde duragan hale getirilmistir. Akabinde duraganlastirilan bu serilere
Johansen Es Biitiinlesme testi uygulanmis ve seriler arasinda uzun dénemli bir iligkinin oldugu tespit edilmistir. Son
olarak ise, serilere Granger Nedensellik testi uygulanmis ve tiim seriler arasinda ¢ift yonlii bir nedensellik iligkisinin
oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Enerji, Biiyiime, Yenilenebilir, Karbondioksit, ABD

Analysis of Relationship Between Economic Growth Renewable Energy Consumption and
CO2 Emission: US Case (1980-2018)

ABSTRACT

Energy has always maintained its importance in the historical process. In this context, the invention of steam machines
producing energy by converting steam heat into kinetic energy has been a turning point for the world economy. The
invention of steam machines has contributed to the development of sectors such as industry, transportation and
agriculture. But this invention contributed more to the development of the industrial sector and ignited the starting
wick of the first industrial revolution. With the start of the first industrial revolution, mass production has started and
countries have started to grow economically. With the growth, the need for energy has increased day by day and this
increase has continued until today. In this context, countries can sometimes use energy unconsciously in the name of
sustainable economic growth and development. This unconscious behavior can cause permanent damage to nature by
polluting the nature. In particular, greenhouse gases released into nature during production or consumption pose global
threats to nature. The main of these threats are; global warming, climate change, acid rains and rising water level.
Therefore, in this study, the annual of the USA between 1980 and 2018; an econometric analysis of the relationship
between economic growth, renewable energy consumption and carbon dioxide emissions was made. In the analysis,
the series were made stationary at the same level by using the extended Dickey Fuller test. Afterwards, the Johansen
Cointegration test was applied to these series, which was stagnated and it was determined that there was a long term
relationship between the series. Finally, Granger causality test was applied to the series and it was concluded that there
was a bidirectional Causality relationship between all series.

Keywords: Energy, Growth, Renewable, Carbon Dioxide, USA
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OZET

Jeopolitik konum olarak Diinya’nin 6nemli bolgelerinden bir tanesi olan Dogu Akdeniz’de, son zamanlarda yiiksek
oranda dogal gaz ve petrol rezervleri kesfedilmistir. Yapilan bu kesifler Dogu Akdeniz bdlgesinin énemini daha da
arttirmis ve bolge iilkeleri ile diger tilkelerin bu enerjiye yonelik olan istahin1 kabartmistir. Yasanan bu gelismelerin
neticesinde iilkeler Dogu Akdeniz bolgesinde karsi karsiya gelmis ve kiiresel ¢apli bir enerji polemigi ortaya ¢ikmustir.
Dogu Akdeniz’de yasanan bu enerji polemikleri ise giin gegtikce bir enerji krizine donlismiistiir. Bu enerji krizi de,
Diinya enerjisinin ekonomi politigi ile enerji arz giivenligini tehdit ederken, giiniimiizde kiiresel ¢apli bir boyuta
ulagmustir. Ayrica bu enerji krizi, enerji savaslarina doniisme yolunda da emin adimlarla ilerlemektedir. Enerji,
gelismis ve gelismekte olan {ilkeler i¢in 6nemli bir {iretim faktoriidiir. Bu nedenle Dogu Akdeniz bolgesinde kesfedilen
bu dogal gaz ve petrol rezervleri ilizerinde, birden fazla devlet hak iddia etmektedir. Bu hak iddialarinin ise, ilerleyen
donemlerde bolgede politik, ekonomik ve giivenlik ac¢isindan ciddi sorun ve ¢atigsmalara neden olacagi kaginilmaz bir
gergektir. Dolayisiyla bu ¢alismada son yillarda Dogu Akdeniz bolgesinde kesfedilen dogal gaz ve petrol rezervlerinin
Diinya enerji piyasasi lizerindeki etkisi incelenmistir. Ayrica ¢alismada Dogu Akdeniz bolgesinde kesfedilen bu dogal
gaz ve petrol rezervlerinin iktisadi boyutlar1 ve Diinya enerji piyasasinin ekonomi politigi tizerindeki etkileri de analiz
edilmistir.

Anahtar Kelimeler: Akdeniz, Dogu, Enerji, Ekonomi, Savas, Politika

The Economic Policy of Energy Wars: The Eastern Mediterranean Sea Case
ABSTRACT

In the Eastern Mediterranean, which is one of the important regions of the world as a geopolitical location, natural gas
and oil reserves have been highly discovered recently. These discoveries increased the importance of the Eastern
Mediterranean region and increased the appetite of the countries and other countries in that region towards this energy.
As a result of these developments, countries came across the Eastern Mediterranean region and a global energy
polemic emerged. These energy polemics in the Eastern Mediterranean have turned into an energy crisis. While this
energy crisis threatened the economic policy of the world energy and the security of energy supply, it has reached a
global scale today. In addition, this energy crisis have advanced confidently towards transforming into energy wars.
Energy is an important production factor for developed and developing countries. Therefore, more than one state
claims on the natural gas and oil reserves discovered in the Eastern Mediterranean region. It is an inevitable fact that
these claims will cause serious problems and conflicts in terms of political, economic and security in the region.
Therefore, in this study, the effects of natural gas and oil reserves discovered in the Eastern Mediterranean region on
the world energy market have been investigated. In addition, the economic dimensions of these natural gas and oil
reserves discovered in the Eastern Mediterranean region and their effects on the economic policy of the world energy
market were also analyzed.

Keywords: Mediterranean, East, Energy, Economy, War, Politics.
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Dijital Déniisiimiin Isgiicii ve Meslekler Uzerindeki Etkileri
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OZET

Son asirda teknoloji sahasinda yasanan geligsmeler, teknolojik degisim ve doniisiimiin yani sira sosyolojik ve psikolojik
sahada da pek cok degisim ve doniisiime sebep olmustur. Isgiicii ve meslekler ise bu sahalarin basinda gelmektedir.
Sanayi 4.0 ve Toplum 5.0 gibi kavramlar ile 6zdeslestirilen dijital doniisiimiin bugiin ¢aligma hayat1 ve meslekleri
doniistiirdiigii, ontimiizdeki yillarda ise bu doniigiimiin etkilerinin daha da artarak devam edecegi 6ngoriilmektedir. Bu
calismanin amaci dijital doniigiimiin iggilicli ve meslekler tizerindeki etkilerini Tiirkiye agisindan genel bir perspektif
ile ortaya koyabilmektir. Bu maksatla alan yazininda dijital doniigiimiin is giicli ve gelecegin meslekleri tizerindeki
etkileri lizerine yapilan c¢alismalar betimsel bir yaklasimla incelenmistir. Bu inceleme neticesinde Sanayi 4.0 ile
iliskilendirilen ileri teknolojilerin calisma hayatimi hizla déniistiirdiigii goriilmektedir. Oniimiizdeki 5-10 yil igerisinde
daha da hizlanacag1 6ngoriilen bu doniigiimiin birtakim mesleklerin ortadan kalkmasina, pek ¢ok yeni meslegin de
tiremesine sebep olacagi ifade edilmektedir. Arastirmanin son boliimiinde, dijital doniisiim sebebi ile ortadan
kalkmas1 6ngoriilen meslekler ile gelecek yillarda yayginlagsmasi beklenen meslekler ve bu meslekleri icra edecek
adaylarin sahip olmasi gereken yetkinlikler degerlendirilerek dnerilerde bulunulmustur.

Anahtar Kelimeler: Dijital Doniisiim, Gelecegin Meslekleri, Dijital Yetkinlikler, Sanayi 4.0, Toplum 5.0

The Impacts of Digital Transformation on Workforce and Professions
ABSTRACT

The developments in the field of technology in the last century have caused many changes and transformations in the
sociological and psychological field as well as technological change and transformation. Workforce and jobs are at
the top of these fields. Digital transformation, which is identified with concepts such as Industry 4.0 and Society 5.0,
is transforming working life and professions today, and it is predicted that the impacts of this transformation will
continue to increase further in the coming years. The aim of this study is to reveal the effects of digital transformation
on labor and professions with a general perspective. For this purpose, studies on the effects of digital transformation
on the workforce and the professions of the future have been analyzed with a descriptive approach in the literature.
As a result of this review, it is seen that the advanced technologies associated with Industry 4.0 are rapidly
transforming the working life. It is stated that this transformation, which is predicted to accelerate even more in the
next 5-10 years, will cause some professions to disappear and many new professions to derive. In the last part of the
research, the professions that are expected to disappear and arise due to digital transformation and the competencies
required by candidates who will perform these professions were evaluated and some suggestions were made to future
job candidates.

Keywords: Digital Transformation, Professions of the Future, Digital Competencies, Industry 4.0, Society 5.
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ABSTRACT

Organisational strategy influences formulation and implementation of human resources strategy and practices; at the
same time company strategy is guided by sector-based and national factors. Research on the conceptualisation and
operationalization of strategic human resources management in line with the organisational strategy, in the area of
training and development of employees of hotels in London was conducted. Three levels of analysis -internal to the
company, sector (industry) and national (society) was done as part of research at an exploratory level; to identify the
challenges faced by the top managers of hotels in conceptualising and functioning strategic human resources
management in their organisations. Constructivist framework informed by epistemological paradigm and interpretive
philosophy with inductive approach using a qualitative strategy was adopted. Interviews with top-level managers of
hotels were the method of primary data collection. Thematic data analysis based on codes and themes identified from
literature review was used in generating the findings. The main challenges facing conceptualisation and
operationalisation of strategic human resources management are lack of key performance indicators connected with
human resources functions, poor skill set and capabilities of the labour force, high turnover of employees in the hotel
industry and the lack of government policies facilitating education and improving the skill set required for the hotel
industry are some of the key considerations that emerged from the study. The other strategic human resources
management difficulties in development are minimal involvement of managers, lack of vertical fit, lack of key
performance indicators, differential perceptions about human resources, ineffective recruitment of HR professionals,
limited role of HR as strategic partner and lack of managerial support. The operationalisation difficulties are poor
collaboration between human resources managers and supervisors, employee turnover, employee shortage,
government policies, changing attitude to work and limited strategic training.
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The Effects of Promotional Activities on Patient Satisfaction: A

Research in the Private Health Sector

Giillay TAMER
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ABSTRACT

The quality of treatment and care services provided in private health institutions is a significant factor for the
development and continuity of organizations. Organizations benefit from elements of public relations to ensure
corporate sustainability and patient commitment to the institution. Informing patients about requirements of the
treatment and care services offered to patients, the benefits of the applied treatment to the quality of life and the course
of their treatment is of great importance in terms of service quality. Today, besides the correct diagnosis and treatments
required for patient satisfaction in health institutions, the expert team, technological infrastructure, fast and friendly
service understanding, hygienic and physical conditions are necessary for corporate sustainability.

This research is based on determining the effect of promotional activities on the health institution preference of patients
having different sociocultural characteristics, and to what extent the promotional activities applied in private health
institutions affect the satisfaction levels of patients. The significance and purpose of the research, the method of the
research, the research model, data collected in the research are analyzed by the spss statistics program, and with the
findings obtained, the problems determined are evaluated.

Keywords : Private Health Institutions, Public Relations, Patient Satisfaction, Patient Expectations
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Bolsevik Déneminde Sovyet Rusyasi Ile Azerbaycan Halk Cumhuriyeti
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Docent Leman QARAYEVA
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OZET

Bu ¢alismanin amaci, ADR'ler ile Sovyet Rusya arasinda ilk diplomatik iligkilerin kurulmasinin sorunlarini analiz
etmektir.

Azerbaycan-Rusya (Sovyet) iliskilerinin incelenmesi Azerbaycan Demokratik Cumhuriyeti'nin var oldugu donemin
bir analizi olmaksizin karakterize edilemez.

Azerbaycan Halk Cumhuriyetinin olusturulmasi karmasik siyasi donemde gerceklesen olaylarin ve Azeri halkinin
ulusal uyanisinin mantikli sonucuydu.

28 Mayis 1918°de bagimsizligini ilan eden geng Azerbaycan Demokratik Cumbhuriyeti dig politika konularina 6zel
6nem veriyordu. Azerbaycan Demokratik Cumhuriyeti'nin gegici hitkkumeti bagkani olan Fetali Han Hoyski tarih'te ilk
kez olarak radyo-telegrafla Azerbaycan Cumhuriyetinin kurulmasimi yabanci devlet bagkanlarina duyurdu.
Bagimsizlik ilanina yansiyan komsu tilkelerle iyi komsuluk iliskileri Kurma ilkesi Sovyet Rusyasinda da uygulandi.
F.Hoyski, Sovyet Rusya ile iliskiler kurma konusunda defalarca Rus Disisleri komiseri G.Cigerin ile not aligverisinde
bulundu. G.Cigerin'in orgeneral Denikinin mucadeleye dahil olma fikrine karsi ¢ikan Azerbaycan'in Rusya tarafindan
taninmasi fikrini 6nerdi.

25 - 26 Nisan 1920 gecesi, Rus birlikleri kuzeyden Azerbaycan'a saldirdi.

Parlamento toplantisi, iiltimatomu goriismek iizere 27 Nisan'da yapildi. Toplantida ¢ok fazla tartismadan sonra kan
dokmemesi icin belirli sartlar altinda teslim olmaya karar verildi.

Boylece, Azerbaycan'in 23 aylik bagimsizlig1 sona erdi. Azerbaycan Demokratik Cumhuriyeti bir siire yagadi. 20
ylizyilda Azerbaycan halkinin yagaminda tarihi bir doniim noktastydi ve halkimizin gelecegi, bagimsizlig, 6zgiirligii
ve egemenligi i¢in temel hattrydi.

Makale, Azerbaycan Demokratik Cumhuriyeti'nin Sovyet Rusya ile iligkiler kurma konusundaki yanlis hesaplamalari
ve kazanimlarinin degerlendirmelerini vermektedir.

Anahtar Kelimeler: Bagimsizlik, 6zgurliik, Cumhuriyet, Sovyet Rusyasi, {iltimatom.
Relations Between Soviet Russia And Azerbaijan People's Republic During
The Bolshevik Era.

ABSTRACT
The purpose of this study is to analyze the problems of establishing the first diplomatic relations between ADRs and
Soviet Russia.
The study of Azerbaijani-Russian (Soviet) relations cannot be characterized without an analysis of the period of the
existence of the Azerbaijan Democratic Republic.
The creation of the Azerbaijan Demicratic Republic (1918-1920) was the logical consequence of the events that took
place in the complex political period and the national awakening of the Azerbaijani people.
The young Democratic Republic of Azerbaijan, which declared its independence on May 28, 1918, paid special
attention to foreign policy issues. Fetali Khan Khoyski, the head of the temporary government of the Democratic
Republic of Azerbaijan, for the first time in history, announced the establishment of the Republic of Azerbaijan by
radio-telegraph to foreign heads of state.
The principle of establishing good neighborly relations with neighboring countries reflected in the declaration of
independence was also applied in Soviet Russia. F. Khoyski has repeatedly exchanged notes with Russian Foreign
Commissioner G. Chicherin to establish relations with Soviet Russia. He proposed the idea of establishing neighborly
relations between Russia and Azerbaijan between the Russian and Azerbaijani peoples, as opposed to that Chicherin
proposed the idea of participating in the fight against general Denikin. On the night of 25 - 26 April 1920, Russian
troops attacked Azerbaijan from the north.
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The parliamentary meeting was held on 27 April to discuss the ultimatum. After the tough discussions, it was decided
to surrender under certain conditions in order not to shed blood.

Thus, 23 months of independence of Azerbaijan ended. The Democratic Republic of Azerbaijan lived for a while.
However, it was a historical turning point in the life of the Azerbaijani people in the 20th century and was the
foundation for the future, independence, freedom and sovereignty of Azerbaijani people.

Keywords: Independence, freedom, Republic, Soviet Russia, ultimatum.
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ABSTRACT

The control system in public administration is a system consisting of checking the implementation of normative legal
acts, decisions, norms and standards, revealing the existing problems in the administration and taking necessary,
appropriate steps to solve these problems. The control process includes the establishment of norms and standards, the
comparison of the actual results obtained with the established standards, and the elimination of negative situations.
The main purpose of the state control system is to achieve the set goals, to form the effective functioning of the
administration and to ensure the rule of law. The control system reduces uncertainty in public administration and
prevents crisis situations. The control system in public administration is based on the principles of independence,
transparency, legislation, honesty and confidentiality. In modern times, it is impossible to imagine a state without a
control system. The control system plays an important role in the development of the state. Thus, the state, which
forms a transparent and effective system of control in public administration, will have ensured its stability and
development. The system of state control, which is considered a necessary condition for the normal functioning of
state authorities, is one of the main attributes of statehood in modern times.

Keywords: Public Administration, Control System, Constitution, Finance, Law.
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OZET

Ulkemizde sanayilesme siirecinde niifus énemli 6lgiide tarim sektoriinden endiistri sektdriine kaymaktadir. s saghg
ve glivenligi konusu sanayi is¢ilerinin artmasi ile daha biiyiik onem kazanmaktadir. Bunun nedeni, sanayideki ¢aligma
ortaminda is kazalari ve meslek hastaliklarina daha sik rastlanmasi ve olumsuz ¢alisma kosullar1 sonucu ortaya ¢ikan
sakatliklar ve oliimlerin artmasidir. Is saghigi ve giivenligi egitimi mesleki egitimin énemli bir unsuru olarak is
verimliligini arttirmada ve isyerlerinde giivenli bir calisma ortaminin olusturulmasinda énemli rol oynamaktadar. Is¢i
saglig1 ve is glivenligi mevzuati igverenler agisindan hukuksal sorumluluk ve cezai yaptirimlar, isciler agisindan saglik
ve is giivenligi getirmektedir. {5 kazalarinin ekonomik etkilerine gelindiginde, is kazalarmin isci ve isyerine maliyetleri
yaninda ulusal ekonomiyi de énemli 6lgiide etkiledigi goriilmektedir. Is kazalariyla meslek hastaliklarinin sosyal
giivenlik sistemi ile hastane, rehabilitasyon merkezi giderleri gibi toplumun tiimiine yiiklenen maliyetleri s6z
konusudur. Is kazalari iilke ekonomisinin {iretken kapasitesini olumsuz yonde etkilemekte, ulusal kaynaklarin yok
olmasini yol agmaktadir. Ayrica is kazalar1 ulusal kalkinmay1 engelleyici ve ulusal refahi azaltict bir isleve sahip
oldugu gibi, isgiicii ve isgiinii kayiplarimn 6nemli boyutlara ulasmasina neden olmaktadir. Is kazalar1 nedeniyle
kaybolan iggiinleri dogrudan iilkemizde yaratilan katma degeri diisiirmektedir. Bu durum ulusal ekonomi agisindan
onemli kayiplara neden olmaktadir. Is¢i saghigi ve is giivenligi konusunda alinacak &nlemlerin maliyeti mevzuati
bilmemenin getirecegi olumsuz sonuglarin maliyetinden daha diisiik olmaktadir. Ayrica, is¢i sagligi ve is giivenligi
konusunda mevzuattaki hukuksal sorumluluk belirgin olmadig1 i¢in bu bosluk yarg: kararlariyla doldurulmaktadir.
Hukuksal sorumluluk a¢isindan ig¢i sagligi ve is giivenligi mevzuati iizerine bir aragtirma yapmak toplumsal,
ekonomik ve yonetimsel agilardan 6nem tasimaktadir. Arastirmanin amaci; is giivenligi ve isci sagligi konusunda
yasanan hukuksal sorunlari yargi kararlart baglaminda irdelemektir.

Anahtar Kelimeler: Isci saglig1 ve is giivenligi, Yarg: kararlari.
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OZET

Sanayilesme, kentlesme ve niifus artigi, gesitli iiretim ve tiiketim siireclerinin istenmeyen yan iirlinleri olarak
tanimlanabilecek atiklarin hem miktar hem de cesit olarak artmasi sonucunu dogurmustur. ilk baslarda atiklar, deniz,
g0l ve toprak gibi alic1 ortamlara birakilmistir. Vahsi depolama olarak nitelendirilen bu atik bertaraf sisteminin, ¢evre
ve diger canlilarin yasamlar1 tizerindeki etkilerinin ortaya ¢ikmasi ve atik bertarafi i¢in giderek daha fazla alana ihtiyag
duyulmasi, s6z konusu yontemin sorgulanmasina neden olmustur. Ayni zamanda, bir ekonomik birim i¢in dmriinii
tamamlayan flrlinlerin baska bir ekonomik birim tarafindan girdi olarak kullanilabilecegine iligkin tartigmalar, atik
yonetim sistemlerinin degistirilmesi gerektigini gozler 6niine sermistir. Bu dogrultuda, atik miktarinin azaltilmast,
atiklarin yeniden kullanilmasi ve geri doniistiiriilmesi atik yonetim sistemlerinin hedefleri haline gelmistir. Atik
yonetim sistemlerindeki bu doniisiim, giiniimiizde sifir atik olarak nitelenen yontemin pek cok iilkede kabul
gormesiyle sonuclanmistir. Sifir atik yaklasimi ¢ok basit bir bigimde, atiklar igerisindeki tiim kaynaklarin geri
kazanimi ve %100 geri doniisiimii hedefleyen bir atik yonetim stratejisi olarak ifade edilebilir. Bu ¢alismanin amaci,
kat1 atik yonetiminin gegirdigi doniisiimlerin, vahsi depolama ve sifir atik yaklagimi ekseninde tartigilmasidir. Bu
kapsamda ¢aligmada dncelikle, vahsi depolama, kat1 atik yonetimi, entegre kati atik yonetimi, siirdiiriilebilir kat1 atik
yonetimi ve sifir atik yaklagimi gibi kavramlar agiklanacak, ardindan sifir atik hedefine ulasilabilmesi igin
izlenebilecek politikalara yer verilecektir.

Anahtar Kelimeler: Vahsi Depolama, Kat1 Atik Y6netimi, Entegre Kat1 Atik Y 6netimi, Siirdiirtilebilir Kat1 Atik
Yo6netimi, Sifir Atik

Transformations of Solid Waste Management on The Axis of Wild Storage
and Zero Waste Approach

ABSTRACT

Industrialization, urbanization and population growth have resulted in an increase in both quantity and variety of
wastes, which can be defined as undesired products of various production and consumption processes. In the first
instance, the wastes were left to receiving environments such as sea, lake and soil. The effects of this waste disposal
system, which is defined as wild storage (open dumping), on the environment and other living creatures occured and
at the same time that more and more areas are needed for waste disposal has led to the inquiring of the method in
question. At the same time, discussions on the products which become waste for one economic unit can be used as
input by another economic unit have revealed that waste management systems need to be changed. Accordingly,
reducing the amount of waste, reusing and recycling has become the objectives of waste management systems. This
transformation of waste management systems, today in many countries has resulted in the acceptance of the method
called as zero waste. The zero waste approach can be explained simply as a waste management strategy aimed at the
recovery of all resources in the waste and 100% recycling rate. The aim of this study is to discuss the transformations
of solid waste management in the axis of wild storage and zero waste approach. In this context, firstly, concepts such
as wild storage, solid waste management, integrated solid waste management, sustainable solid waste management
and zero waste approach will be explained, and then policies that can be followed to achieve the zero waste objective
will be explained.

Keywords: Wild Storage, Solid Waste Management, Integrated Solid Waste Management, Sustainable Solid Waste
Management, Zero Waste
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OZET

Uzun yillar takip etmis oldugum bilimsel arastirma ¢alisma ve CERN de yer alt1 laboratuvarinda yapilan elektronlarin
carpistirilmast deneyi sonucunda olusturmus oldugum teorimi doniistiirmiis oldugum Yaratis Teorisi Allah ve
yaratmasi konulu kitabimda evrenin yoktan yaratildigin1 ve kendi igerisinde yiizde yiiz yok olabilecegini Allahin
varligini, birligini, sonsuz biiytikliiglinii, evren ve varliklarini nasil yarattigini yildizlari, gezegenleri, galaksileri, tiim
evreni olusturan atom ve atom alt1 parcagiklart nasil tuttugunu, nasil yonettigini, tiim varliklara nasil egemen
oldugunu ve nasil hitkkmettiginin cevaplarini kozmolojik ve teorik olarak agiklamaktayim.Big bank teorisinde gecen
devasa kiitlenin patlamasi uzaya savrulmasi ile evrenin olustugu ve genisledigi tezini gegersizligini, galaksilerin ve
evrenin Allah tarafindan yoktan yaratildigini ve Allah tarafindan yaratilmaya devam edilmesiyle genisleyerek
bliylidiigiiniin bilimsel agiklamasini yaparak kanitlamaktayim.Kitabima maddeler insan ve ruh konulu teorimi de dahil
ederek, evrim degil yaratis gergegi oldugunu, gizemli varlik Ruh’un beden ile iliskisinin, viicut ve beyin iizerindeki
hakimiyeti ile viicudun Ruh’un tiim arzu ve isteklerini aninda yerine getirecek sekilde yaratildiginin norolojik ve teorik
aciklamasini yapmaktayim.

Bu c¢alismamdaki amacim insanlik tarihinin baslangicindan beri varolan Allah inanci ve evren gergegini yapilan
kozmolojik ¢aligmalar ve deneyler 15181nda degerlendirerek Allahin evreni olusturan atom ve atom alt1 parcaciklarin
iizerindeki egemenligini yaratmasimi ve gizemli varlik ruhun insan viicudu f{izerindeki hakimiyetini bilimsel
aciklamasini yaparak tiim insaliga sunmak.

Anahtar Kelimeler: Evrenin olusumu, maddelerin hareketleri, Allahin maddeler iizerindeki varligi ve hakimiyeti,
Ruh ve beden iligkisi.

Creation Theory and God Creation
ABSTRACT

Scientific research work I have followed for mony years and CERN in the underground laboratory well done electrons
to collide to test the creation theory that | have into my theory that | have created as a result of GOD and creation
titled my book universe from nothing been created, and my prensence of GOD would be no hundred percent within
itself, unity, endless size of the universe and assets of how he created the stars, planets, galaxies, and the universe
forming atom and subamatic particles extraterrestrial beings how you hold it, how to manage it, how to dominate all
the assets and how to answers to that rule I describe in cosmological and theoreticol. Big bank that theory in the huge
open plain the explasion of the space drifting with the universe formed and new thesis that expands invalidity galaxies
and the universe was created from nothing by GOD and I’m praving by the scientific explanation as to grow by
expanding with the continued creation by GOD. Substances, including my book and my theory on the human spirit
by not evolutionory creation is the truth, the relationship between the body’s mysterius presence of the soul, I am
becoming that transform the body and the body of the soul with the hegomony comes on the brain all the desines and
wishes of that created to fulfill immediate | explain the neorological and toeric.

My aim in this study is to evaluate the reality of the belief in God and the universe that has existed since the beginning
of human history in the light of the cosmological studies and experiments, and to present it to the whole humanity by
making the scientific expression of the sovereignty of the soul on the human body and the domination of the soul on
the atom and subatomic particles.

Keywords: The formation of the universe, Movements of substances, God’s existence and dominance over the
substances, spirit and body relationship.
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Popiiler Kiiltiir Baglaminda Instagram Uygulamasi ve Kitap Okuma

Challenge Ornegi
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OZET

Degismeyen tek seyin degisim oldugu gergegi modern ¢aglarda kendisini her yeni giinde daha ¢ok hissettirmektedir.
Tarihin gegmis ¢aglarina bakildiginda iletigsim, haberlesme, beslenme, sahip olma ile birlikte bildigimiz tiim kavram
ve kuramlar her gegen giin degiserek doniismektedir. Bu kavramlar gibi degisip doniigen kavramlardan birisi ise
“’Challenge’’ yani meydan okuma kavramidir. Bundan belki bir 100 yil 6ncesinde meydan okuma kavrami zihinlerde
iki askerin veya kahramanin meydanlarda kiliglarla ya da ciplak elleriyle doviistiikleri seklinde canlanirken,
giiniimiizde meydan okuma kavramint duyan bireylerde ilk akla gelen Instagram hikaye veya genel akisinda baska
insanlarla video ¢ekerek yaptiklar: kargiliklt giinliik eglence aktiviteleridir.

Insanlar her gecen giin yeni bir meydan okuma videosu ile bircogunun gercek hayatlarinda yapmay: bile
diisiinmedikleri davranislar: sanki hayatlarinin bir pargastymis gibi diger insanlara servis etmektedirler. Bu ¢calismada
son birka¢ yilda modasint hi¢ kaybetmeden belirli araliklarla siirekli maruz kalinan bir 6érnek olan kitap okuma
challenge’lar1 incelenmis ve sosyal medya paylasimlart ile resmi kitap okuma oranlari arasinda bir karsilagtirma
yapilarak bireylerin sosyal medyada olusturduklari aligkanliklari ile gergek hayatta sahip olduklari aligkanliklar
arasindaki farkliliklar ve ortak yonler tespit edilmeye galisilmistir.

Anahtar Kelimeler: Popiiler Kiiltiir, Instagram, Meydan Okuma, Sosyal Medya

ABSTRACT

The fact that the only thing that does not change is the change itself has been perceived more and more in the daily
life of modern times. Looking back at the history, we observe that all the concepts and theories of communication,
correspondence, nutrition and ownership have been changed and transformed day by day. One of these concepts is
the concept of ‘Challenge’. One hundred years ago, the concept of challenge most probably was understood as
two soldiers or heroes fighting with swords or bare hands in the town squares but in today’s world, when we hear the
concept of challenge, the first thing that comes to mind is the mutual daily entertainment activities of the individuals
or groups who share videos in the Instagram stream or story.

With new challenge videos appearing every day, the people enforce actions as if they are part of their lives, although
most of them do not even think of doing it in their real life. In this study, book reading challenges of last few years,
which are constantly proposed at certain intervals without losing their fashion, have been examined and a comparison
has been made between social media posts and official book reading rates with an aim to determine the differences
and common aspects of the habits of individuals in social media and their habits in real life.

Keywords: Popular Culture, Instagram, Challenge, Social Media
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Toplumsal Degerlerin Déniisiimiinde Sosyal Medyanin Etkisi: TikTok Ornegi
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OZET

Giindelik hayatta yeni iletisim teknolojilerinin bir 6rnegi olarak sosyal medya uygulamalar1 bireylerin yasam
bicimlerini dramatik bir sekilde etkilemektedir. Etkilesimle izin veren sosyal medyay1 en ¢ekici kilan dzelliklerinden
biri de kitlelerin her an karnaval havasinda eglence ihtiyacim karsilar niteligidir. Nitekim son donemde yeni bir sosyal
medya uygulamasi olarak TikTok, komik videolarla kullanicilarina sinirsiz eglence vadeden platformlar arasinda
dikkat ¢ekmektedir. 2016 yilinda Cin’de kurulan ve kisa siirede milyonlarca takip¢i sayisina ulasan TikTok,
Tirkiye’de de yogun bir ilgi gérmektedir. Son zamanlarda kullanicilarin daha ¢ok dikkat ¢ekip etkilesim yaratmak
adina igerikleri giderek daha si1g bir hale getirmesi bu uygulamayi tartismalarin hedefine oturtmustur. Komik veya
sagma videolarin hazirlanip bagka kisilerle paylasilmasi mantigina dayanan bu uygulama, zamanla kendi 6zel kitlesini
yaratarak toplumsal degerlerin aginmasina neden olmaktadir. Deger erozyonu yaninda mahremiyetin yok edilmesi,
cinsel istismar, siddet, kiifiir ve argo, siber zorbalik gibi bircok negatif yoniiyle akademik incelemelerin de konusu
olmaya baslayan TikTok, bu ¢alismanin da temel sorunsalini olusturmaktadir. Nitel arastirma yontemlerinden bilimsel
gbzlemi esas alan literatiir tarama metoduyla gerceklestirilen bu ¢aligmanin amaci, TikTok adli sosyal medya
platformunda ortaya konan igeriklerin toplumsal ve moral degerler baglaminda genel bir ¢cergevesini analiz etmektir.
Literatiire bakildiginda Facebook, Twitter, Youtube, Instagram gibi sosyal medya uygulamalarinda akademik
aragtirmalarin yogunlastigi goriiliirken TikTok’a yonelik ¢ok fazla aragtirma olmamasi, bu ¢alismay1 6nemli ve 6zgiin
kilmaktadir. Caligmanin sonucunda incelenen sosyal medya uygulamasina yonelik yasanan sorunlu durumlara yonelik
dijital medya okuryazarligi baglaminda 6neriler sunulmaktadir.

Anahtar Kelimeler: Sosyal medya, TikTok, Moral Degerler, Dijital Medya Okuryazarligi

The Effect of Social Media on the Transformation of Social VValues: The
TikTok Example

ABSTRACT

As an example of new communication technologies in daily life, social media applications dramatically affect the
lifestyle of individuals. One of the most attractive features of social media that allows interaction is the quality of the
masses that meet the need for entertainment in the mood of carnival. As a matter of fact, as a new social media
application, TikTok attracts attention among platforms that promise unlimited entertainment to its users with funny
videos. Founded in 2016 in China and soon reached millions of followers TikTok sees an intense interest in Turkey.
Recently, users have made this content more shallow in order to attract more attention and create interaction, and this
has put the practice at the target of discussions. This practice, which is based on the logic of preparing funny or
ridiculous videos and sharing them with other people, creates its own private mass over the time and causes the erosion
of social values. TikTok, which started to be the subject of academic studies with many negative aspects such as
erosion of privacy, sexual abuse, violence, swearing and slang, cyberbullying as well as value erosion, is also the main
problematic of this study. The aim of this study, which is carried out with the literature scanning method, which is
based on scientific observation, which is one of the qualitative research methods, is to analyze a general framework
of the content presented in the social media platform called TikTok in the context of social and moral values. Looking
at the literature, it is seen that academic researches intensify in social media applications such as Facebook, Twitter,
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Youtube and Instagram, while there is not much research on TikTok makes this study important and original. As a
result of the study, suggestions are presented in the context of digital media literacy for the problematic situations
experienced in the social media application examined.

Keywords: Social media, TikTok, Moral Values, Digital Media Literacy
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Tiirkiye’de 1950 Oncesi Film Dagitim Sisteminin Kisa Bir Degerlendirmesi
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OZET

Bu ¢alismanin amaci; Tiirkiye’de yerli yapimeiligin gérece sinirlt kaldigi 1950 6ncesi donemde, sinema sektoriiniin
dagitim sistemi agisindan kisa bir degerlendirmesini yapmaktir. Sinema 19.yiizyilin sonunda Avrupa ve ABD’de
ortaya cikisinin ardindan hizla kitlelere yayilmis ve kisa siirede binlerce insanin ¢aligtigt biiyiik bir endiistri haline
gelmigtir. Filmler ilk donemlerde isbirligine dayali bir sekilde iretilitken pazarmn genislemesiyle birlikte; {iretim,
dagitim ve gosterim siireci rasyonel ilkelere dayanan, her alanda uzmanlasmig {icretli isgiicii tarafindan tretilen
iiriinlere doniigmiistiir. Birinci Diinya Savasi’nin Avrupa’daki film iiretimini kesintiye ugratmasiyla uluslararasi
pazarda hakimiyet kuran Amerikan film endiistrisi, destekleyici hiikiimet politikalariyla bu egemenligi giiniimiize dek
stirdiirmiistiir. Diger taraftan Tiirkiye’ye sinemanin girisi, sinemanin icat edildigi yerler disindaki iilkelere girisine
benzer olmus, dncelikle yabanci film ithalatina ve gosterimine dayali sekilde baslamigtir. Dagitim alaninin {iretilen
filmlerin izleyiciye ulagmasindaki merkezi 6nemi ABD’de erken fark edilmis ve bu alan yasal diizenlemelere konu
olmustur. Kapitalist iligkilerin daha geg¢ belirdigi Tiirkiye’de ise dagitim alani 1950 6ncesi herhangi bir yasal
diizenlemeye konu olmamus, alan, sinema sektoriine hakim olan aile sirketlerinin kendi aralarinda yaptiklar1 sozlii
anlagmalarla diizenlenmistir. Bu c¢alismada 1950 o6ncesi Tiirk sinemasinda dagitim kolunun nasil diizenlendigi
incelenmektedir.

Anahtar Kelimeler: Tiirk Film Endstrisi, Tiirk Sinemasi, Dagitim Sistemi.

A Brief Assessment of Turkish Film Distrubition System Before 1950
ABSTRACT

This study aims to make a brief assesement of Turkish film distribution system before 1950’s. Cinema, at the end of
19th century, after emerge of it in Europe and USA spreaded to large masses and turned into industry in which
thousands of people were employed. In first years of cinema movies have been manufactured in association, but with
enlargement of market production, distrubition and projection courses have become manufactured by labour who are
specialised on every field and depending on rational principles. 1st World War cut film production to the bone in
Europe and American film Industry dominated the market and have maintained this domination till today with help
of supporting govermental policies. In the other side, access of cinema to Turkey is all like other countries which
didn’t took place in invention of its technology and depends on import and projection of foreign movies Significance
of distrubition area to reach audience is realised early in USA and this area became a subject of legal arrangements.
In Turkey, this area was no subject of legal arrangements before 1950 and area had been regulated by oral contracts
between family corporations which ruled the market. This study examines how the distribution arm was arranged in
Turkish cinema before 1950.

Keywords: Turkish Film Industry, Turkish Cinema, Distrubition System.
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OZET

Kitle fonlamasi bir proje ya da girisimin, ¢ok sayidaki insan tarafindan kiigiik miktarlarda parasal destek saglanarak
fonlandig alternatif bir finansman yontemidir. Yeni bir kavram olarak ABD’de 2012 diizenlendikten sonra hizla
gelismis ve kiiresel 6l¢ekte kitle fonlamasi hacmi 2018 yilinda 305 milyar dolara ulagsmistir. Kitle fonlamasi Cin gibi
diizenleme yapilmayan ancak faaliyetlere miisaade edilen iilkelerde, Birlesik Krallik gibi hafif diizenlemeler bulunan
iilkelerde ya da ABD gibi siki diizenlemeler yapilan iilkelerde kolaylikla gelisebilmektedir. Ote yandan giiniimiizde
Islami Bankacilik alanina sikismis olan Islami finansman uygulamalar1 alaninda kitlesel fonlamanmin sagladigi
esneklikler sayesinde Islam Hukuku’nun amaglarina (Makasid El Seriat) uygun olarak yeni finansman modelleri de
gelistirilebilmektedir.

Bu ¢ercevede yliksekdgrenim konusunda uluslararasi bir merkez haline gelmis olan Kuzey Kibris Tiirk Cumhuriyeti;
Tiirkiye, Avrupa Birligi ve Birlesik Krallik’la olan baglar1 ve Afrika ve Ortadogu’daki yetismis insan kaynagina erigim
olanaklar1 sayesinde 6nemli bir konuma erismistir. Kibris {iniversiteleri dzellikle Miisliiman niifuslu ilkelerdeki
yiiksek egitimli ve gen¢ mezun Kkitlesi ile sermayeye erisim ve alternatif finansman olanaklarint en dogru sekilde
kullanabilecek potansiyele sahiptir. Bu ¢alismada Kibris’in bu kendine 6zgii potansiyelinin harekete gecirilmesi i¢in
AB, Ingiltere ve Tiirkiye’deki diizenlemeleri dikkate alarak Islami finansman modeli olarak kitle fonlamas1 konusunda
kendisini nasil konumlandirabilecegi irdelenmistir.

Anahtar Kelimeler: Kitle fonlamasi, Islami finans, alternatif finansman, KKTC

Crowd Funding as an Alternative Financing Tool in TRNC
ABSTRACT

Crowd funding is an alternative financing method of an enterpreneurship or a project with the contribution of large
number of people with small amounts. After regulated in US in 2012 as a new concept, it grew up rapidly and global
crowd funding volume reached up to 305 billion US dollars in 2018. Crowd funding can become popular easily in
countries where there is no regulations and ristrictions such as China, also in countries like UK where there is a naive
regulation or in countries like US where it is strictly regulated. On the other side, new financing models can be
introduced in accordance with the aims of Islamic Law “Magqasid Al Shariah” in the field of Islamic finance practices
which is currently restrained by Islamic banking with the help of flexibility provided by crowd funding.

In this context, Turkish Republic of Northern Cyprus, which became an international center for higher education, has
reached an important position due its ties with Turkey, EU and UK and availability to qualified human resources.
Universities in Cyprus hosts a young population with a high of level education and have an easy access to capital
especially from countries with high Muslim population. In this study, how Cyprus positioning herself in crowd funding
as a model of Islamic finance with her unique potential in the light of regulations in EU, UK and Turkey is investigated.

Keywords: Crowd funding, Islamic finance, alternative financing, TRNC
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OZET

Pandemi siirecinde hizmet sektorlerinde teknoloji odakli galisan ve miisterisinin yaninda olan, kolaylik saglayan
kurumlar stiphesiz bir adim 6ne ¢ikmiglardir. Kuzey Kibris Tiirk Cumhuriyeti (K.K.T.C.) ekonomisinde hizmet
sektoriinde Oncelikli olarak egitim ve turizm gelmekte, ardindan da bankacilik yer almaktadir. Verilen hizmetin
kalitesi ve miisteri memnuniyet algis1 arasinda bosluk bulundugu ve nasil giderilecegi yillardir arastirmalara konu
olmustur. Yasanilan karantina doneminde ise bu bosluklar arasinda olusan anlagmazliklarin hizmet kalitesine olan
etkileri bir o kadar daha 6nem kazanmistir. Bu g¢alisma, pandemi siirecinde K.K.T.C.’de faaliyet gosteren 6zel
bankalarda hizmet kalitesi algisi ile miisteri memnuniyet algisinin ampirik yonden Servqual metodu ile analiz edilip
degerlendirilmesini igermektedir.

Anahtar Kelimeler: pandemi, hizmet kalitesi, miisteri memnuniyeti, bankacilik, KKTC, Servqual metodu

Empirical Analysis of Service Quality Perception and Customer Satisfaction
Perception in Banking Sector in TRNC

ABSTRACT

During pandemic period, technology-oriented organizations that work for their customers in the service sectors and
provide convenience have undoubtedly stepped forward. In the economy of the Turkish Republic of Northern Cyprus
(T.R.N.C.), education and tourism come first, followed by banking sector. For years, there has been a gap between
the quality of the service provided and the perception of customer satisfaction and how to eliminate it. In the quarantine
period, the effects of disagreements between these gaps on the quality of service have become more important. This
study includes analysing and evaluating the perception of service quality and customer satisfaction perception
empirically with Servqual method in private banks operating in T.R.N.C. while pandemic period.

Keywords: pandemic, service quality, customer satisfaction, banking, TRNC, Servqual method.
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Yeni Maliyet Sistemlerinden Siirece Dayah Faaliyet Tabanh Maliyetleme
Sisteminin Bir Hastanenin KBB Boliimii’nde Uygulamasi
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OZET

Isletmeler, kiiresel rekabet, hizmet sektoriiniin gelismesi, {iretim teknolojisindeki yenilikler, yeni ¢ikan iiriinlerin hizl1
bir sekilde demode olmasi ve iiretimin hizlandirilmasi, rekabette en belirleyici unsurlardan biri olan zaman, kalite ve
kontrol sistemlerinin gelismesiyle birlikte maliyetlerini daha objektif bir sekilde hesaplayabilmeleri ve maliyet
dagilimlar1 konusunda daha gergekei kararlar alabilmeleri gerektigini anlamiglardir. Bu sebepten 6tiirii daha yenilikgi
ve isletmelere daha dogru kararlar aldirabilecek maliyet sistemleri kullanmak durumunda kalmislardir. Isletmeler,
gelencksel maliyet sistemlerinin yetersizligi ve yukarida sayilan sebepler neticesiyle yeni maliyet sistemlerine
yonelmek durumunda kalmuslardir. Ilkdnce faaliyet tabanli maliyetleme sistemine gecis yapan isletmeler, bu sistemin
atil kapasiteyi hesaba katmamasindan 6tiirii ortaya ¢ikan kullanilmayan zamani ve kaynaklari hesaba katmadig: igin
yanlig birim maliyetlerin hesaplanmasi s6z konusu oluyordu. Bu sebeple faaliyet tabanli maliyetlemenin yerine yine
ayni isleyis siirecine uygun olarak giderlerin faaliyetlere yiiklenmesi ve sonrasinda tek dagitim anahtari olarak
kullanilan zaman sebebiyle isletmelerde ortaya ¢ikan atil kapasiteyi hesaplayarak birim maliyetlere yiiklenmesine
engel olmaya baglanildi. Bu sebeple birim maliyetlerin daha gergek¢i hesaplari ortaya c¢ikti. Yeni maliyet
sistemlerinden biri olan siirece dayal1 faaliyet tabanli maliyetleme, faaliyet tabanli maliyetlemenin gelistirilmis hali
olarak igletmelerin maliyet hesaplama sistemlerinde yerini almaktadir.

Siirece dayali faaliyet tabanli maliyetleme, igletmelere, zaman kavramini hesaba katmalar1 neticesinde ortaya ¢ikacak
olan birim maliyetlerin gergek¢i bir sekilde hesaplanmasi firsatini sunmaktadir. Siirece dayali faaliyet tabanli
maliyetleme, faaliyetler i¢in harcanan toplam siire ile, isletmede ¢alisanlarin tiikettikleri toplam siire arasindaki farki
gosterdiginden kapasite agisindan verimliligi arttirict ve maliyetleri diisiiriici bir etki ortaya koymaktadir. Bu
calismada adi sakli tutulan X saglik igletmesinin, arastirma alani olarak KBB boliimiinde 2020 yilinin hasta sayisi
bakimindan en yogun olan Mart ay1 se¢ilmistir. Arastirmaya konu olan bélimde, calisan doktorlarin, hemsirelerin,
destek personelinin bir faaliyet i¢in harcadiklari siire ¢esitli zamanlarda yapilan gézlemlerden, ¢alisanlarla birebir
yapilan goriismelerden, gider kalemleri ise, muhasebe ve insan kaynaklari departmanlarindan saglanmustir.
Arastirmada ortaya cikan sonuglar hastane isletmesine uygulanan siirece dayali faaliyet tabanli maliyetleme
yonteminin bos kapasiteyi gostererek maliyet hesaplamalarinin daha dogru yapilabilecegini ve kullanilmayan kapasite
miktarinin kaynak ve zaman ihtiyaci duyulan departman ve polikliniklere aktarilmas: gerektigini ortaya ¢ikarmistir.

Anahtar Kelimeler: Maliyet Muhasebesi, Maliyet Sistemleri, Siirece Dayali Faaliyet Tabanli Maliyetleme, Saglik
Isletmeleri.

Implementation of the Operating Based Operation Costing System with Cost
Systems in the ENT Section of a Hospital

ABSTRACT

Enterprises, global competition, the development of the service sector, innovations in production technology, the rapid
emergence of new products and the acceleration of production, with the development of time and quality and control
systems, which are among the most determining factors in the competition, are more realistic in terms of their cost
and distribution of costs. they should be able to make decisions. For this reason, they have to use cost systems that are
more innovative and can make better decisions for businesses. As a result of the insufficiency of traditional cost
systems and the reasons listed above, businesses have had to turn to new cost systems. Entering the activity-based
costing system first, the wrong unit costs were calculated because the system did not take into account the idle capacity
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and the unused time and resources. For this reason, instead of activity-based costing, it began to prevent the loading
of expenses in accordance with the same operation process and the loading of unit costs by calculating the idle capacity
arising in the enterprises due to the time used as the only distribution key. For this reason, unit costs started to be
calculated more realistic. Process-based activity-based costing, one of the new cost systems, is an improved version
of activity-based costingProcess-based activity-based costing offers companies the opportunity to realistically
calculate the unit costs that will arise as a result of taking the concept of time into account. Since process-based
activity-based costing shows the difference between the total time spent for the activities and the total time consumed
by the employees, it has an effect that increases efficiency and reduces costs in terms of capacity. In this study, the
most intense in terms of the number of patients in 2020 in the ENT department of the X healthcare company, whose
name is reserved, was selected as the month of March. The time spent by the working doctors, nurses, support staff
for an activity in the section that is the subject of the research is provided from the observations made at various times,
one-to-one interviews with the employees, and the expense items from the accounting and human resources
departments. The results revealed in the study revealed that the process-based activity-based costing method applied
to the hospital company can show the empty capacity and make the cost calculations more accurate and the amount
of unused capacity should be transferred to the departments and polyclinics that need time and resources.

Keywords: Cost Accounting, Cost Systems, Process Based Activity Based Costing, Healthcare Businesses.
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OZET

COVID-19 Pandemisinin diinyadaki yikici etkisi g6z 6niine alindiginda, boyle bir kriz zamaninda, ¢ocuklarin ve
genglerin egitim ihtiyaglarina cevap vermek biiyiik 6nem tagimaktadir. Kamu ve 6zel egitim kuruluslarinda, egitim
yonetiminin gesitli kademelerinde yer alan egitimden sorumlu yoneticileri, egitim firsatlarin1 6nemli 6l¢iide aksatacak
bir krize kars1 cevap olabilecek; uyarlanabilir, tutarli, etkili ve esitlik¢i bir egitim gelistirmek i¢in acil tedbirler
almasini gerektirmistir. Okul yoneticisinin egitimi ¢agdas seviyeye ulastirabilmesi i¢in girisimei olmasi ve yeniliklere
acik olmasi gerekir. Bununla birlikte, okul yoneticisinin girisimci ruhu ile 6gretmenlere ve 6grencilere liderlik
yapmasi gerekir.

Bu aragtirmanin amact Kuzey Kibris Tiirk Cumhuriyeti’ndeki Devlet ilkokullarinda yoneticilerin girisimcilik roliintin
irdelenmesi ve girisimci yoneticilerin okullarinin toplam kalite standartlarini artirilmasi yoniinde tespit ve Oneriler
yapilmasidir. Arastirma evreni K.K.T.C.’ndeki kdy ve merkezdeki ilkokullarda gérev yapan yoneticilerden
olugmaktadir.

Anahtar kelimeler: KKTC, ilkokul egitimi, korona (covid-19), pandemi

Entrepreneur School Administrators in TRNC Education During Pandemic
Period

ABSTRACT

Given the devastating impact of the COVID-19 Pandemic in the world, it is of great importance to respond to the
educational needs of children and young people during such a crisis. In public and private educational institutions, the
managers responsible for education, who are involved in various levels of education management, may be the answer
to a crisis that will significantly disrupt education opportunities; it required urgent measures to develop adaptive,
consistent, effective and egalitarian education. In order to bring education to a contemporary level, he must be
entrepreneurial and open to innovations for the school principal. However, the manager of the school must lead
teachers and students with an entrepreneurial spirit.

The aim of this research is to examine the entrepreneurship role of the administrators in the state primary schools in
the Turkish Republic of Northern Cyprus and to make determinations and suggestions to increase the total quality
standards of the schools of entrepreneurial administrators. The research universe consists of administrators working
in the primary schools in the village and center in T.R.N.C.

Key words: TRNC, primary school education, covid-19 (corona), pandemic.
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Ve Tiiketici Davramis Hareketleri’nin Incelenmesi
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OZET

Giderek artan bir sekilde tiiketiciler, markali igerigi, birbirine bagli ¢oklu sosyal medya platformlarinda karmasik bir
sosyal medya ekosistemi yaratarak es zamanli olarak yaymlamaktadir. Bununla birlikte, belirli medya baglamlarinin
aksine ekosistemde paylasimi ve paylasimdan etkilenmeyi neyin motive ettigi konusunda ¢ok az sey bilinmektedir.
Yapilan bu aragtirma, YouTube’da videolar izleyen tiiketicilerin, videolar sirasinda ¢ikan reklamlar ile satin alma
niyetini etkileyen faktorleri belirlemeyi hedeflemistir. Hipotezleri test etmek i¢cin YouTube’da video izleyen
tiiketicilere anket uygulanmustir. Arastirma, 18-25 yas arasindaki 300 kisi ile gergeklestirilmis olup, SPSS
programindan yararlanilarak anket sonuglar1 analiz edilmis ve yorumlanarak sonug kisminda belirtilmistir. Ayrica bu
aragtirmada Youtube reklamlarmin geng tiiketicilerin satin alma davraniglar tizerindeki etkisi incelenmistir. Ankete
katilanlarin bilgisayar ve internet kullanim oranlarinin olduk¢a yiiksek oldugu goriilmekle beraber, miisteri olarak
potansiyellerini her zaman potansiyel olarak arttiran sosyal medya platformlarina erigiminin ¢ok yiiksek oldugu agik¢a
ortaya ¢cikmistir. Katilimcilar ayn1 zamanda geleneksel reklam medyasindan giderek daha fazla uzaklagsmakta ve aktif
olarak sosyal medya platformlarini arastirmakta ve sosyal medya platformlarindan elde edilen bilgileri kullanarak sik
alimlar yapmaktadirlar. Ciink{i karar vermede yeterli, giivenilir, kullanighi ve sonuglar1 daha ¢abuk almasi igin
yeterlidir. Elde edilen bulgular, pazarlama ve iletisim stratejilerini gelistirirken genglik pazarmi hedef alan
pazarlamacilar tarafindan diistiniilebilir niteliktedir.

Anahtar Kelimeler: Sosyal medya, Youtube, tiiketici davraniglari, reklam, satin alma niyeti

The Effect Of Advertisements In Youtube On The Purchase Of Young Users
And Investigation Of Consumer Behavior Movements

ABSTRACT

Increasingly, consumers are publishing branded content simultaneously, creating a complex social media ecosystem
across multiple interconnected social media platforms. However, little is known about what motivates sharing and
influencing sharing in the ecosystem as opposed to specific media contexts. This research aimed at identifying factors
affecting consumers' intention to purchase ads that appeared during videos. To test the hypotheses, a survey was
conducted on consumers who watched videos on YouTube. The research was carried out with 300 people between
the ages of 18-25, using the SPSS program, the results of the survey were analyzed and interpreted and stated in the
conclusion. In addition, the effect of Youtube ads on purchasing behaviors of young consumers was investigated in
this study. Although it is seen that the rate of computer and internet usage of the respondents is quite high, it is clear
that they have very high access to social media platforms that always increase their potential as customers. Participants
are also increasingly distancing from traditional advertising media and actively researching social media platforms
and making frequent purchases using information from social media platforms. Because it is sufficient to make
decisions, reliable, useful and sufficient to get results faster. The findings can be considered by marketers targeting
the youth market while developing their marketing and communication strategies.

Keywords: Social media, Youtube, consumer behavior, advertising, purchase intention.
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Affect Of Cultural Environment On Entrepreneurial Intention Among

Universities Students in Jordan
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ahmed.jawarneh@gmail.com
ABSTRACT

The main purpose of the study is to discuss the influence of social and cultural environment on entrepreneurial
intentions among universities students in Jordan. Analysis has been done on to what extent the social and cultural
environment affecting the entrepreneurial intention among universities students. The study uses a deductive approach
which had allowed the researcher to proceed with quantitative research techniques. Moreover, the research strategy
used for analyzing the affecting of social and cultural environment on entrepreneurial intentions among universities
students in Jordan. questionnaire survey has been used. A close-ended questionnaire was designed on a Likert scale.
Both primary and secondary data were used for the study and the gathered data was analyzed SPSS was used by the
researcher. The findings from the study revealed the impact of social and cultural environment on entrepreneurial
intention among universities studentsand personal behavior of the students. It has been also identified in the study that
the social and cultural environmentare related to personality include traits like inspiration, motivation, need for
achievement and certain situations. Moreover, the study also stated that the social and cultural environment is also
considered important for promoting intentions of entrepreneurship and innovative behavior.

Keywords: Cultural environment,entrepreneurial,intention and Jordan
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ABSTRACT

As a result of critical developments such as the Covid-19 pandemic and the economic depression we live in as
humanity in the world ecosystem, the VUCA circumstances have occurred. The VUCA acronym was coined by Bennis
& Nanus in 1987. The VUCA concept presents a framework that includes volatility, uncertainty, complexity, and
ambiguity. Among these factors, uncertainty has possessed a negative impact on individuals' both physical and mental
well-being. Attitudes and behaviors within the uncertainty factor have been actualized by various structures apart from
the corporate principles and management plans. Especially under the competitive market conditions, maintaining the
long-term plans and strategic objectives of companies can be a challenging issue for employees and leaders.
Employees' perception and reaction are a significant factor in coping with uncertain circumstances. In today's
competitive market and widespread disruptive innovations, having tolerance to uncertainty will be able to make the
continuity of product innovation studies and related market penetration processes more successful, besides having
entrepreneurial features. The main success factor in product innovations aimed by companies is to realize efficient
and effective innovations rather than maintaining the innovation process solely. Thus, a corporate identity composed
of innovative, competitive, and prioritizes customer satisfaction characteristics can be achieved under the industry
circumstances and the market conditions. In the research study, the Turkish automotive industry, where competitive
market conditions and product innovation are constantly actualizing, is selected. It aims to examine the relationship
between employees' intolerance to uncertainty and the company's product innovation performance. As a result of the
analysis, a negative correlation was observed between the employees' intolerance to uncertainty and product
innovation performance (r: -.319). In this regard, it can be said that leaders should be able to increase the motivation
and tolerance levels of employees by ensuring trust in the organization and supporting creativity in order to
successfully sustain the company's product innovation performances against uncertainty.

Keywords: VUCA, Uncertainty, Product Innovation Performance, Turkish Automotive Industry

Firmalarm Uriin inovasyon Performansi ile Calisanlarin Belirsizlik Algisi
Arasindaki iliski: Tiirk Otomotiv Endiistrisinde Bir Alan Arastirmasi

OZET

Diinya ekosisteminde insanlik olarak yasadigimiz Covid-19 salgini, ekonomik buhranlar gibi kritik gelismeler
sonucunda VUCA ortam kosullart meydana gelmektedir. VUCA kavrami akronim olarak, 1987 yilinda Bennis &
Nanus tarafindan ortaya konmus ve degiskenlik, belirsizlik, karmasiklik ve muglaklik faktorlerini iceren bir ¢erceveyi
sunmaktadir. Bu faktorler arasinda olan belirsizlik, insanlarin fiziksel ve ruhsal sagliklarini negatif yonde etkileyen
bir 6zellige sahiptir. Belirsizlik igerisinde tutum ve davranislar prensiplerin ve planlarin disinda farkli bir yapida
gergeklesmektedir. Ozellikle, rekabetci piyasa kosullarinda, sirketlerin uzun vadeli planlar1 ve stratejik hedefleri
belirsizlikler nedeniyle ¢alisanlar ve liderler tarafindan daha zorlu sekilde uygulanabilmektedir. Belirsizlik ortaminda,
calisanlarin algisi ve reaksiyonlari belirsizlik ile basa ¢ikabilmek i¢in 6nemli bir faktdr olmaktadir. Giiniimiiz rekabetgi
piyasa ve yayginlasan yikici inovasyonlar kosullarinda, girisimei 6zelliklere sahip olmanin yanisira belirsizlige kars1
tolerans sahibi olmak yapilacak olan {iriin inovasyonu caligmalarinin devamliligini ve ilgili pazar penetrasyon
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stireclerini daha basarili hale getirebilecektir. Sirketler tarafindan hedeflenen {iriin inovasyonlarinda temel basart
faktorii inovasyonu ger¢eklestirmekten ziyade etkin ve verimli inovasyonlart ger¢eklestirebilmektir. Bu sayede,
mevcut endiistri ve pazar kosullarinda yenilik¢i, rekabet¢i ve miisteri tatmini 6n planda tutan bir kurum kimligi elde
edinilebilecektir. Yiiriitiilen ¢aligmada, rekabetci pazar kosullari ve iiriin inovasyonun siirekli olarak gerceklestigi Tiirk
otomotiv endiistrisi secilmekte olup, calisanlarin belirsizlige karst toleranssizlik seviyesi ile sirketin iiriin inovasyon
performansi arasindaki iliskinin incelenmesi amaglanmistir. Yapilan analizler sonucunda, ¢alisanlarin belirsizlige
karsi toleranssizligi ile {iriin inovasyon performansi arasinda negatif korelasyon gozlemlenmistir (r: -.319). Bu
dogrultuda liderler, belirsizlige kars: sirketlerin iirlin inovasyon performanslarini basarili sekilde stirdiirebilmek igin
calisanlarin motivasyon ve tolerans seviyelerini organizasyonda giiveni saglayarak ve yaraticiligi destekleyerek
yiikseltebilmelidirler.

Anahtar Kelimeler: VUCA, Belirsizlik, Uriin Inovasyon Performansi, Tiirk Otomotiv Endiistrisi.
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OZET

Personel se¢imi agisindan nitelik sahibi, yetenekli, becerikli, ise kisilik agisindan uygun olan bireylerin tercih
edilmesinde ve yenilik¢i davranis konusunda, bir isletmenin rekabet etmesinde avantaj saglanabilmesinde, siirekli
olarak tirlin ve hizmet gelistirilmesinde, 6rgiitiin problemlerine fikir ve ¢dzlimler iiretilmesinde zengin bir bilgi aginin,
sosyal agin ya da iletisim aginin var olmasi gerekmektedir. Bu ag yapisinin olugmasi noktasinda sosyal sermaye
kendini gostermektedir. Bu ¢aligma da amag, sosyal sermayenin personel se¢imi ve yenilik¢i davranis iizerindeki
roliinii arastirmaktir. Caligmanin kapsami ve sinirlari itibariyle; Aksaray’daki Siitag A. S. calisanlaridir. Veri toplamak
amaciyla anket uygulanmis ve 266 kisiden veri toplanabilmistir. anketten elde edilen veriler ¢esitli analizlere
(Korelasyon ve Regresyon) tabi tutulmustur. S6z konusu degiskenler arasindaki iliskiler SPSS22 istatistik programi
ile analiz edilmistir. Calisma sonucunda sosyal sermaye, personel se¢imi ve yenilik¢i davranis arasinda pozitif yonlii
anlaml iligkiler oldugu goriilmiistiir. Ayrica sosyal sermayenin personel se¢imi ve yenilik¢i davranis {izerinde etkisi
oldugu tespit edilmistir. Elde edilen sonuglarin literatiire ve arastirmacilara katki saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: Sosyal Sermaye, Personel Se¢imi, Yenilik, Yenilik¢i Davrans.

Investigation of Relationship Social Capital, Personnel Selection and
Innovative Behavior

ABSTRACT

A rich information network, social network, in the selection of individuals who are qualified in terms of personnel
selection, talented, skilled, suitable for work and personality, in terms of innovative behavior, to gain an advantage in
competing a business, to constantly develop products and services, to produce ideas and solutions to the problems of
the organization. or the communication network must exist. Social capital manifests itself in the formation of this
network structure. The aim of this study is to investigate the role of social capital on personnel selection and innovative
behavior. In terms of the scope and limits of the study; Siitas A.S. in Aksaray It is working. A questionnaire was
applied to collect data and data could be collected from 266 people. The data obtained from the questionnaire were
subjected to various analyzes (Correlation and Regression). The relationships between these variables were analyzed
with the SPSS22 statistical program. As a result of the study, it was observed that there were positive positive
relationships between social capital, personnel selection and innovative behavior. In addition, it has been determined
that social capital has an impact on personnel selection and innovative behavior. It is thought that the results obtained
will contribute to the literature and researchers.

Keywords: Social Capital, Personnel Selection, Innovative Behavior.
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OZET

Toplumsal dilbilim, dilbilimin bilimsel aragtirmalara sik¢a konu olan, dili toplum boyutuyla inceleyen inceleme
alanin1 genisleten, dil ve toplum iliskisinden hareketle, dilin tarihsel gelisimini, kuramlarini, kavramlarini
inceleyen bir alt bilimdali olmustur. Dil ve toplum birbirine bagli, biri olmadan digerinin olmast miimkiin olmayan
icice iki kavramdir. Toplumsal dilbilim, dilin boyutlartyla toplumun boyutlarinin bir araya geldiginde
olusturabildikleri sistemin ¢esitli konularini, kavramlarini belirli yontemlerle ele alip sonuca varmaya galisir. Sosyal
yapilarda farkli kesimden kisilerin dilleri iizerinde yapilan arastirmalar dogrultusundaki bulgular genel dilbilimindeki
ana yapi temel alinarak degerlendirilip ortaya birtakim sonuglar ¢ikarilir. Dilin tiirleri olarak agiz ve lehgeler
toplumbilim calismalarinda énemli rol oynar. Iginde birkag kiiltiirii barindiran Kibris agz1 da toplumdilbilim
caligmalar1 icin 6nemli bir inceleme &gesidir. Tarih boyunca toplumun gegirdigi donemler tabii olarak dile
yansimaktadir. Bu durum da toplumsal bir sinifin durumlarini ve bireylerini, amaglarini oldugu kadar, her topluluga
kendi dil 6zelligini veren 6nemli ve biiyilik etkilesim alanini da belirtir. Toplumsal dilbilim kapsaminda toplumlar
icindeki dilsel davranislarin ne tiir toplumsal yapilar tarafindan kontrol edildigini, islevlerini ve bunlarin
kullananlarin nitelikleri {izerinde durur. Calismalarda 6zellikle bir dilin agiz ve lehgeleri, konusma dili, yaz1 dili ana
malzemelerdir. Toplumsal dilbilimin kuramlarinin ve kavramlariin sekillenmesi agizlar ve lehgelerdeki sekillenmeler
sonucunda olusur. Kibris agz1 Tiirk¢e i¢in bu konuda kii¢iik ama kapsami bakimindan bir o kadar da biiyiik bir
inceleme alani olacaktir.

Anahtar Kelimeler: Kibris agzi, Toplumsal dilbilim, lehge, dilbilim, konusma ve yaz dili.
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OZET

Bu caligmanin amaci, 6zel egitim ve rehabilitasyon merkezi ¢alisanlarinin duygularini ifade etmelerinin (olumlu
duygu, olumsuz duygu ve yakinlik) psikolojik saglamlik ve kisilerarasi iligki tarzlari (besleyici ve ketleyici tarz) ile
iligkisini incelemektir. Calismanin bir diger amaci ise bu degiskenlerin katilimcilarin gelir diizeyleri, mesleki
deneyimleri, cinsiyetleri gibi demografik bilgileriyle iliskisini aragtirmaktir. Calisma grubunu, Tiirkiye’nin cesitli
illerinden, 06zel egitim ve rehabilitasyon merkezinde gorev alan psikolog/rehber 6gretmen, uzman Ogretici,
fizyoterapist, ¢ocuk gelisimi uzmani, dil konusma terapisti toplam 267 (203 kadin, 64 erkek) katilimct
olusturmaktadir. Veri toplama aract olarak Demografik Bilgi Formu, Duygular1 ifade Olgegi, Kisa Psikolojik
Saglamlik Olgegi ve Kisileraras: Iliskiler Olcegi kullanilmistir. Arastirma iliskisel tarama yontemine dayali olmakla
birlikte verilerin analizi SPSS paket programiyla yapilmistir. Verilerin analizinde bagimsiz 6rneklem T Testi, Pearson
korelasyon testi, Mann Whitney U, Kruskall Wallis, ANOV A ve Post hoc kullanilmigtir. Yapilan analizler neticesinde,
ozel egitim calisanlariin Duygular1 ifade Etme Olgegi ile Kisileraras: iliskiler Olgegi puanlari arasinda diisiik
diizeyde pozitif anlamli bir iliski saptanmistir. Kisa Psikolojik Saglamlik Olgegi ile DIO Yakinlik alt 6lgegi puanlart
arasinda diisiik pozitif anlaml1, DIO Olumsuz Duygu ifade alt 6lgegi puanlari ile diisiik negatif anlaml, KiO Ketleyici
Tarz alt 6l¢egi puanlar ile diisiik pozitif anlaml ve KiO Besleyici Tarz 6lgegi puanlari arasinda diisiik negatif anlaml
iliski bulunmaktadir. DIO Olumsuz Duygu ifade alt 6lgegi ile KiO Besleyici Tarz alt dlgegi puanlar1 arasinda diisiik
diizeyde pozitif anlamli iligki vardir. KIO Ketleyici Tarz alt 6lgegi ile DIO Yakinlik alt 6lgegi puanlari orta diizey
pozitif ve DIO Olumlu Duygu ifade alt dlgegi puanlar arasinda diisiik pozitif anlamli iliski bulunmaktadir. Elde edilen
bulgular literatiir gergevesinde tartisilmis ve gesitli onerilerde bulunulmustur.

Anahtar Kelimeler: Duygulari ifade etme, kisilerarast iligki tarz, psikolojik saglamlik, 6zel egitim

The Relationship Between Emotional Expression, Psychological Resilience
and Interpersonal Relationship Style in Special Education Workers

ABSTRACT

The aim of this study is to examine the relationship between emotional expression, psychological resilience and
interpersonal relationship style in special education workers. Another aim of this study is to examine the differences
between these scales’ scores according to income level, gender, professional experiences. Participants were 267
special education workers who were psychologists, counselors, child development specialists, physiotherapists,
audiologists, and special education teachers from different cities. Socio-demographic data form, emotional expression
scale, short psychological resilience scale, and interpersonal relationship scale were used as data collection tools.
Independent Sample T-test, Kruskal-Wallis, Mann-Whitney U Test, Pearson Correlation and ANOVA and Post hoc
analysis were used to evaluate the data through SPSS version statistical program. The study results showed that there
was significant relationship between emotional expression and psychological resilience, emotional expression and
interpersonal relationship style. Findings were discussed in literature review framework and some suggestions were
given.

Keywords: Emotional expression, interpersonal relationship style, psychological resilience, special education.
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OZET

Instagram halen 1 milyar kullanici sayisi ile en popiiler sosyal mecralar siralamasinda diinyada 3. sirada yer
almaktadir. Kullanici sayis1 agisindan Amerika Birlesik Devletleri 120 milyon kullanict ile diinyada 1.sirada, Tiirkiye
ise, 38 milyon kullanici sayzst ile 6.siradadir. Instagram kullanim oranlari incelendiginde ise, Tiirkiye, isveg’le birlikte
yiizde 58’lik oran ile diinyada birinci sirada yer alirken, diinya ortalamasi ise yiizde 15dir. 2015 Mart ayna kadar
etiketleme, yorum ve begenme fonksiyonlartyla iiriin ve veya hizmet tanitimi ve pazarlamasini yapan isletmeler, bu
tarihten sonra Instagram iizerinden “sponsorlu reklam” adi altinda iicretli tanitim faaliyetleri yapmaya baslamislardir.
Instagram markalara, miisterileriyle anlamli bir gorsel iletisim kurabilmeleri i¢in benzersiz bir firsat sunmaktadir..
Halen 18-29 yas grubunun %531, 30-49 yas grubunun %25°1, 50-64 yas grubunun %11°1, 65 yas tistii bireylerin ise
%06’s1 Instagram kullanimaktadir. Instagram’daki markalar, toplam takipgilerinin %3 — %6’s1yla diizenli etkilesime
girmektedirler. Facebook ve Twitter gibi diger sosyal aglarda ise bu oran yalnizca %0,1 dir. Instagram kullanicilarinin
%70’1 markalar1 Instagram tizerinden de incelerken, inceleme yapanlarin %62’si inceledigi markalarin Instagram
profillerini de takip etmektedir. instagram’da kullanilan hashtaglarin/etiketlerin %70’i markalara aittir. Instagram’da
yayinlanan fotograflar videolara gére %36 daha fazla etkilesim yaratmaktadir. Instagramda pazarlama stratejileri
kapsaminda yapilmasi gerekenlerin basinda instagram profili diizenlemek gelmektedir. Sosyal aglar birbiriyle
etkilesim halinde bulundurularak tiim hesaplar birbirine baglanmali ve bdylece site trafiginde artis saglanmalidir.
Instagramda pazarlamada 6zgiin ve etkileyici bir yazi da, en az gorseller kadar etkili olmaktadir. Instagramin
vazgecilmez unsuru olan hashtag/etiket kullanimi, birgok kullanictya erismede bire-bir yardime1 olmaktadir. Yapilan
tiim paylagimlarda en énemli unsur ise firmanin tanitim faaliyetlerinde 6zgiin olmasidir. Ayrica yaraticiligini ortaya
koyan bir firma daha ¢ok ziyaretci toplayabilmekedir. Instagram giiniimiizde, tiim sosyal aglar arasinda 6nemli bir
konuma yiikselmis ve isletmeler acisindan instagramda pazarlama gerek tamitim-tutundurma faaliyetlerini
yayginlastirma, gerek satis ve pazar paymi artirma Ve boylece rekabet avantajlarimi giiglendirme agisindan, mutlaka

yer alinmasi gereken bir sosyal medya platformu haline gelmistir.

Anahtar Kelimeler: Instagram, Instagramda Pazarlama, Sosyal Medya
An Investigation on the Marketing Strategies and Applications in Instagram

ABSTRACT
Instagram still ranks 3rd in the World in the most popular social media list with 1 billion users. In terms of humber of
users, the United States ranks first in the world with 120 million users. while Turkey is ranked 6th by 38 million users.
When rates are analyzed using Instagram, Turkey, together with Isveg, rate of 58 percent, in first place in the world,
while the world average is 15 percent. Until March 2015, businesses promoting and marketing products and or services
with labeling, commenting and liking functions started to perform paid promotional activities under the name of
"sponsored advertisement" on Instagram after this date. Instagram provides a unique opportunity for brands to
establish meaningful visual communication with their customers. Currently, 53% of 18-29 age group, 25% of 30-49
age group, 11% of 50-64 age group, and 6% of individuals over 65 are using Instagram. Brands on Instagram interact
regularly with 3% to 6% of their total followers. In other social networks such as Facebook and Twitter, this rate is
only 0.1%. While 70% of Instagram users review the brands through Instagram, 62% of the followers follow the
Instagram profiles of the brands they review. 70% of the hashtags / tags used in Instagram belong to the brands. 70%
of the hashtags / tags used in Instagram belong to the brands. Photos posted on Instagram create 36% more interaction
than videos. Editing the instagram profile is one of the things to be done within the scope of marketing strategies in
Instagram. By interacting with social networks, all accounts should be linked together, thereby increasing site traffic.
An original and impressive post on marketing of Instagram is just as effective as visuals. The hashtag / tag usage,
which is an indispensable element of Instagram, helps one-to-one access to many users. The most important factor in
all shares is that the company is unique in its promotional activities. In addition, a company that demonstrates its

218


mailto:bakideniz@beykent.edu.tr

creativity is able to gather more visitors. Today, Instagram has risen to an important position among all social
networks, and in terms of businesses, marketing has become a social media platform that must be included in terms
of marketing, promotion activities, increasing sales and market share and thus strengthening competitive advantages.

Keywords: Instagram, Marketing in Instagram, Social Media
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Entelektiiel Sermayenin Isletme Performansina Etkisinde Yenilesimci Orgiit
Ikliminin Rolii Uzerine Bir Arastirma

Asst. Prof. Dr. Ozlem ATAN
Halic University
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Dr. Akin TUNCER
Halic University, SBE
akintuncer@ogr.halic.edu.tr

OZET

Giliniimiiz bilgi caginda isletmeler sahip olduklari entelektiiel sermayeleri ile performanslarini arttirarak 6nemli 6l¢iide
rekabet avantaji saglama sansina sahiptirler. Ayni zamanda ¢alisanlariin bilgilerini ve yaraticiliklarini kullanarak
gerceklestirdikleri yenilesim c¢aligmalarint orgiit kiiltliri haline dontistiirerek iretimden pazarlamaya kadar tim
stireclerde iyilesme ve gelisme saglayabileceklerdir. Bu ¢alismada, entelektiiel sermayenin isletme performansina
etkisi ile bu iligkide yenilesimci 6rgiit ikliminin araci ve diizenleyici roliiniin incelenmesi amaglanmistir. Aragtirma
verileri anket yontemi kullanilarak elde edilmistir. Arastirma anketini, Istanbul Sanayi Odas1 (ISO)’na kayitli 1000
isletmeden 405 isletmenin yoneticisi cevaplandirmistir. Veri analizinde IBM SPSS 24 ve AMOS istatistiksel paket
programi kullanilmistir. Arastirma modelinin hipotezlerinin test edilmesinde biitiinsel bir yaklasim sunan yapisal
esitlik modeli (AMOS)’dan faydalanilmistir. Arastirma sonucu elde edilen bulgulara gore; entelektiiel sermayenin
insan sermayesi unsuru, isletme performansini pozitif yonde etkilemektedir. Yapisal sermaye unsuru ise isletmenin
finansal performansini pozitif yonde, yenilesimi destekleyen orgiit iklimini ise negatif yonde etkilemektedir.
Entelektiie]l sermayenin isletme performansina etkisinde yenilesimi destekleyen orgiit ikliminin diizenleyici ve
yenilesime kaynak ayiran orgiit ikliminin ise kismi aract etkileri bulunmaktadir.

Anahtar Kelimeler: Entelektiiel Sermaye, Yenilesimci Orgiit Iklimi, Isletme Performansi.

A Research on the Role of Innovative Organizational Climate in The Impact
of Intellectual Capital On Business Performance

ABSTRACT

In today's information age, enterprises have the chance to gain a significant competitive advantage by increasing their
performance with their intellectual capital. At the same time, they will be able to achieve improvement and
development in all processes by transforming innovation efforts of their employees using their knowledge and
creativity from production to marketing into an organizational culture. In this study, it is aimed to investigate the effect
of intellectual capital on business performance and the mediator and moderator role of organizational climate that
supports innovation in this relationship. Research data was obtained using the survey method. 405 enterprises from
1000 enterprises registered to Istanbul Chamber of Industry (ICI) answered the research questionnaire. IBM SPSS 24
and AMOS statistical software was used for data analysis. Structural equation model (AMOS), which provides a
holistic approach in testing the hypotheses of the research model, was used. According to the findings obtained as a
result of the research; the human capital element of intellectual capital positively affects the operating performance.
The structural capital factor affects the financial performance of the company positively and the organizational climate
that supports innovation negatively. The organizational climate that supports innovation has moderating effects and
the organizational climate that allocates resources for innovation has partial mediating effects in the impact of
intellectual capital on business performance.

Keywords: Intellectual Capital, Innovative Organizational Climate, Business Performance.
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Suriyeli Gocmenlere Yonelik Algilarin Kimliksel Tercihler ve Cografi
Sartlar Isiginda Degerlendirilmesi

Asst. Prof. Dr. Efe TOKDEMIR
Bilkent University, International Relations
efe.tokdemir@bilkent.edu.tr

OZET

Arap Bahari sonrasinda Orta Dogu’da gozlemlenen bolgesel istikrarsizlagsma bolge tilkelerini somut iki agidan
ciddi anlamda tehdit etmektedir: 1) Devlet dis1 silahli aktorlerin ve teror orgiitlerinin varliginin ve bolgedeki
roliiniin artmast, 2) iilkeler aras1 plansiz ve kontrolsiiz insani hareketliligin hiz kazanmasi. Ancak ikinci tehdit ilk
tehdidin de uzun vadede kalic1 olmas1 yoniinde kritik 6nemi haizdir zira birgok ¢aligma ortaya koymaktadir ki
gocmenler gittikleri tilkelerde giivenlik ve ekonomik istikrarsizlik kaynagi olarak degerlendirilmektedir. Ancak
goemenlere karsi takinilan tavir ve tutumlar ne yekpare olumsuzdur ne de olumsuz bakislarin kaynagi tektir. Bu
calisgmada kimliksel ve cografi faktorlerin gogmenlerden tehdit algisim nasil etkiledigi ve gogmenlerin
entegrasyonuyla ilgili diisiinceleri nasil sekillendirecegine odaklanilmaktadir. Tiirkiye’de 1300 kisiyle Istanbul,
Gaziantep ve Diyarbakir’da yapilan anket ¢aligmasi ve istatistiki analizler sonucunda ortaya ¢ikan bulgular
gostermektedir ki mikro (etnik) kimlikler gogmenlerden tehdit algisini farklilastirmamakta, ancak gégmenlerin
entegrasyonuna destegi etkilemektedir. Buna ilaveten, gd¢menlerin yerlestigi cografya yerel halkin gé¢menlere
donuk tehdit algilarini ve gogmenlerin entegrasyon politikalarina verilen destegini sekillendirmektedir.

Anahtar Kelimeler: Suriyeli gé¢menler, Kimlik, Tehdit algisi, Entegrasyon destegi

The Role of Identity and Geo-Context in Assessing the Attitudes towards
Syrian Immigrants in Turkey

ABSTRACT

Instability in the Middle East following the Arab Spring threatens the region in two ways: 1) an increase in the
number and impact of non-state armed actors and terror groups in the region, 2) an increase in the unplanned and
uncontrolled flow of individual between states. Yet, the latter also influences the former, as many studies
demonstrate that immigrants are considered as the source of economic instability and political unrest in the arrival
country. However, unlike the conventional wisdom, neither all citizens of the arrival state express negative
attitudes towards the immigrants, nor the sources of negative attitudes are homogenous. In this study, by collecting
an original survey data in Istanbul, Gaziantep and Diyarbakir with around 1,300 Turkish citizens, | examine the
role of identity and geography in shaping attitudes towards the Syrian immigrants in Turkey. The preliminary
statistical findings reveal that ethnic identities do not constitute a significant predictor of attitudes towards the
immigrants, yet they do when it comes to support for further integration of them into the country. Moreover, the
city where the immigrants arrive is a significant indicator in predicting the average threat perception of the
citizens, and their support for integration.

Keywords: Syrian immigrants, Identity, Threat perceptions, Support for integration
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Indian Women in Text And Context: An Introspection Of ""Tara" By Mahesh Dattani
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ABSTRACT

The fair and second sex, since time immemorial, becomes an important topic for discussion. Their equilateral
position in the society had been recognized as birth right during ancient civilization. Now, it has transformed into
a matter of consideration on the part of the patriarchy. This article delves into past, present and future to sort out
the panacea of the deplorable and degenerative human society in the light of text and context (via literature and
reality). History proved that a fair and equatorial society had been existed before the decadence started during the
later Vedic period where man and woman were treated alike the opposite side of the same human. The depreciated
of one part surely devalued the other. Suffragette or fight for getting suffrage right was the first such feminist
movement and which had been achieved successfully during the next wave. Many rights of the women were
achieved through struggles and movements which the women had been deprived on their counterpart. And in this
era fourth and fifth wave of feminism, cent percent equilateral and equatorial status of women in society is to be
established. Law is there, but the crime against women is on the rise. Acid attack and burned after rape become a
common phenomena apart from domestic and other violence against women. Great playwright and author,
Mahesh Dattani in his celebrated dramatic work “Tara” presented a subtle insight in the process of socialisation
and has found gender discrimination on the root level. This article introspects the miseries and maladies of the
society in terms of gender roles and gender discrimination.

Keywords: Equilateral, patriarchy, degenerative, suffragette, burned after rape, gender discrimination, and
panacea
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Misir Sinemasinda ilk Tiirk: Vedat Orfi Bengii

Aya YOUSSEF
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OZET

Misir ve Tiirkiye arasindaki tarihi iliskiler yiizyillar dnce baglamistir. 1895 yilinda sinematografi ortaya ¢iktiktan
sonra bu iliskiler boyut degistirmis ve yillar sonra yeni bir agamaya gegmistir. 1926 yilinda Tiirk sanat¢1 Vedat
Orfi Bengii Misir’a gelmis ve Misir sinemasiin baslangicinda etkili bir rol oynamistir. Bir Avrupa sirketi
tarafindan peygamber Muhammed'in hayatindaki dykiiyli sunmak igin yapilacak bir filmi ¢ekmeyi planlanmustir.
Bu yiizden peygamber Muhammed'in karakterini canlandiracak aktorii segmek icin Vedat Orfi, Misirl aktdr
Yusuf Vehbi'yi aday gostermistir. Ancak bu filme ve yapimecilarina karst din adamlari tarafindan yazilan elestiriler
yaymlanmaya baglamistir. Bu nedenle tiim peygamberlerin herhangi bir sanat eserinde somutlagmasini
yasaklamak i¢in bir fetva ¢ikarilmis ve bu film iptal edilmistir. Bu olaydan sonra Vedat Orfi Misir'da birkag film
yapmus, bazilar1 basarili olmusken digerleri basarili olmamustir. Orfi Misir sinemasinda ¢alisirken karsilastig
bircok sorundan dolay1 onun Misir'daki yolculugu, macerayla dolu bir yolculuk olarak tanimlanmustir. Artik Orfi,
Misir'dan gittikten sonra film yapimina devam etmek icin Tiirkiye'ye geri donmiistiir.

Anahtar Kelimeler: Misir Sinemasi, Film Yapimi, Sinema Onciileri, Elestiriler.

The First Turkish Man In The Egyptian Cinema: Vedat Orfi Bengii

ABSTRACT

The historical relations between Egypt and Turkey began centuries ago. After the emergence of cinematography
in 1895, these relationships grew and years later moved to a new phase. Turkish artist Vedat Orfi Bengii came to
Egypt and played an influential role at the beginning of Egyptian cinema in 1926. There was a European company
which planned to fund a project that would present the story of prophet Muhammed's life in a movie. Therefore,
Vedat Orfi nominated the Egyptian actor Yusuf Vehbi to play the character of prophet Muhammed in the movie.
However, the criticism articles that were written by the clerics against that movie and its producers started to be
published. That's why a religious fatwa was issued to prohibit the embodiment of all prophets in any work of art
and then that movie was cancelled. After that, Vedat Orfi started to make movies in Egypt. Some of them were
successful but the others were not. Vedat Orfi's journey in Egyptian cinema was defined as a journey that was full
of adventures because there were problems that faced him while making these movies in Egypt at that time. After
leaving Egypt, Vedat Orfi returned to Turkey to continue his work in filmmaking.

Keywords: Egyptian Cinema, Film Making, Cinema Pioneers, Criticisms.
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Yeni Veriler Isiginda Anazarbos Antik Kenti

Asst. Prof. Dr. F. Fatih GULSEN
Cukurova University, Faculty Of Science And Literature
fatihgulshen@gmail.com

OZET

Kilikya Eyaletinin dogu sinirinda bulunan Anazarbos antik kenti, Adana’nin 70 km. kuzeydogusunda, Kozan’a
27 km. uzakliktaki Dilekkaya koyii sinirlari iginde yer alir. Antik diinyanin en dnemli kentlerinden biri olan
Anazarbos doguda Kastabala, Flaviapolis, batida Karaisali ve Pozanti, gilineyde Misis ve Adana ile kuzey de
Kommana, Kayseri ve Kapadokya'ya baglanan 6nemli bir yol ag1 iizerinde bulunmaktadir. Kentte 2013-2020
yillar1 arasinda siirdiiriilen arkeolojik kazilar ve yiizey arastirmalar1 neticesinde tespit edilen yeni arkeolojik
kalintilardan Anazarbos ve ¢evresinin tarihi hakkinda bilgi sahibi olmaktayiz.

Sehir 1.S. 198 ve 203 yillarinda “neokoros”, 204 yilinda metropolis, 1.S. 249 ve 251 yillar1 arasinda ii¢iincii kez
“neokoros” linvani alarak onurlandirilmis ve festivaller, spor oyunlar1 diizenleme yetkisi kazanmistir. Kentte ki
en 6nemli yapilar arasinda Anitsal Giiney Kapi, kuzey giiney dogrultulu siitunlu cadde, tuglali hamamlar, tiyatro,
gladyator doviisleri igin amphitiyatro, stadium, tapinaklar, konutlar, su kemerleri, sarniglar, nymphaeum, akropol,
nekropoller, meclis binasi, kiliseler, sur duvarlar1 gibi dnemli yapilar bulunmaktadir.

Anazarbos’un ekonomik, politik, niifus, askeri ve ticari bagarilar kaydetmesi neticesinde Kilikya Secunda’nin
baskenti olmustur. 1375 yilinda kente hakim olan Memliikler’den sonra tarih sahnesindeki 6nemini kaybeden kent
salgin hastaliklar, depremler ve dogal nedenlerden dolay: tamamen terkedilmistir.

Anahtar Kelimeler: Anazarbos, Kilikya, Roma Imparatorlugu, metropol, neokoros

Anazarbos Ancient City in the Light of New Data

ABSTRACT

The ancient city of Anazarbos, located on the eastern border of Cilicia Province, is 70 km from Adana. northeast,
27 km from Kozan. It is located within the borders of Dilekkaya village. One of the most important cities of the
ancient world, Anazarbos is located on an important road network connecting Kastabala, Flaviapolis in the east,
Karaisali and Pozanti in the west, Misis and Adana in the south, and Kommana in the north, Kayseri and
Cappadocia. We have information about the history of Anazarbos and its surroundings, one of the new
archaeological remains discovered as a result of archaeological excavations and surveys carried out in the city
between 2013-2020.

City 1.S. "Neokoros" in 198 and 203, metropolis in 204, 1.S. Between 249 and 251, it was honored for the third
time with the title of "'neokoros" and gained the authority to organize festivals and sports games. Among the most
important structures in the city, the Monumental South Gate, the colonnaded street in the north-south direction,
brick baths, theater, amphitheater for gladiator fights, stadium, temples, residences, aqueducts, cisterns,
nymphaeum, acropolis, necropolis, council building, churches, city walls. There are important structures such as.

It became the capital of Kilikya Secunda as Anazarbos achieved economic, political, population, military and
commercial success. After the Mamluks, who ruled the city in 1375, the city, which lost its importance in the
history scene, was completely abandoned due to epidemics, earthquakes and natural causes.

Keywords: Anazarbos, Cilicia, Roman Empire, metropolis, neokoros
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Anazarbos Antik Kenti Tethys Mozaigi
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OZET

Kilikya Eyaleti’nin en dnemli kentlerinden biri olan Anazarbos antik kenti, Adana’nin 70 km. kuzeydogusunda
ve Kozan Ilgesi, Dilekkaya Koyii sinirlari igerisinde, yaklasik 400 hektar alan iizerine kurulmustur. Anazarbos’un
Geg Hellenistik Donem ile MS 14. Yiizyil arasindaki tarihi hakkinda bilgilerimiz bulunmaktadir. Kent, Roma
Dénemi’ nde MS 3. yiizyilda birgok askeri ayricalik elde ederek "Metropolis" unvani ve MS. 408’de Kilikya
Secunda’nin(Ovalik Kilikya’nin) bagkentligine yiikseltilmistir.

Kentin batisinda villalara ait havuzlardan birinin tabanim siisleyen mozaik {izerinde Tethys ve deniz canlilart
konusu betimlenmistir. 3.30 x 2.32 m. dl¢iilerdeki dikdortgen planli havuzun maalesef tahribata ugramasindan
dolay1 tam yiiksekligi bilinememektedir. Mozaigin ortasinda dikdortgen planl: figiirlii bir emblemanin diginda i¢
ice gecmis geometrik sekilli bordiirler bulunur. Figiirler ve geometrik motifler kirmizi, yesil, mavi, beyaz,
kahverengi, pembe, siyah ve sar1 renkli 0.8 ila 1.3 cm. boyutlarinda tag ve cam tesseralardan olusmaktadir.
Bordiirler ve bu metoplarin iglerinde baklava dilimleri, daire motifleri, gamali haglar ve dama motifleri
bulunmaktadir. Mozaigin orta boliimiindeki dalga motifli bordiir kusaginin iginde deniz tanrigasi Tethys, solunda
deniz ejderhasi Ketos, saginda gemi diimeni ve iki yanda olta ile balik avlayan eroslar ve gesitli balik figiirleri
islenmistir.

Uc boyutlu figiirler, geometrik siisleme drgeleri, mitolojik konu anlatimu ile Kilikya Bolgesi mozaik sanat1 ve
antik diinya yasami hakkinda ¢ok onemli bilgiler veren bu mozaik 2016 yilindan beridir Adana Arkeoloji
Miizesinde sergilenmektedir.

Anahtar Kelimeler: Kilikya, Anazarbos, Tethys, mozaik

Anazarbos Ancient City Tethys Mosaic

ABSTRACT

Anazarbos ancient city, one of the most important cities of Cilicia Province, is 70 km from Adana. It was
established on an area of approximately 400 hectares in the northeast and within the borders of Dilekkaya Village
in Kozan District. We have information about the history of Anazarbos between the Late Hellenistic Period and
the 14th century AD. The city gained many military privileges in the 3rd century AD in the Roman Period and
became the title of "Metropolis" and AD In 408, it was promoted to the capital of Kilikya Secunda.

Tethys and sea creatures are depicted on the mosaic adorning the bottom of one of the villas pools in the west of
the city. 3.30 x 2.32 m. Due to the destruction of the rectangular pool with dimensions, the exact height is
unknown. Apart from a rectangular figured emblema in the middle of the mosaic, there are intertwined geometrical
borders. Figures and geometric motifs are 0.8 to 1.3 cm in red, green, blue, white, brown, pink, black and yellow.
It consists of stone and glass tesserae. There are baklava slices, circle motifs, swastikas and checker motifs inside
the borders and these metopes. Tethys, the goddess of the sea, the sea dragon Ketos on the left, the ship's rudder
on the right and the fishing and cupros on both sides and various fish figures were engraved in the wave-bordered
belt in the middle part of the mosaic.

This mosaic, which provides very important information about three-dimensional figures, geometrical
ornamentation patterns, mythological subject expression and the art of Cilician Region and the life of the ancient
world, has been exhibited in Adana Archeology Museum since 2016.

Keywords: Cilicia, Anazarbos, Tethys, mosaic.
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Hizlanan Teknoloji: Gelecegin Isletmeleri

Asst. Prof. Dr. Bilal Zafer BERIKOL
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zberikol@cu.edu.tr
OZET

Moore yasast: “Her 18 ya da 24 ayda bir bilgisayar islem giiciiniin ikiye katlanmaktadir” demektedir. Yetmisli
yillarda ortaya atilan bu tezin hakliligi giiniimiizde daha iyi anlasilmaktadir. Bilgi ve iletisim teknolojileri
katlanarak gelisirken diger alanlardaki gelismelerin kademeli oldugu goriilmektedir. Bilgi ve iletisim
teknolojilerindeki bu hizli gelismelerin insanlarin is ve ev yasamina biiyiik etkilerinin olacagi goriilmektedir. Bu
etkiler bazi iskollar1 ve mesleklerin yok olmasina, bazi yeni iskolu ve mesleklerin ortaya ¢ikmasina yol agacak ve
buna bagli olarak bu alanlarda belli baz1 nitelik ve becerileri kazanmis elemanlara ihtiya¢ duyulacaktir.

Ayrica mevcut isletmelerin dijital doniisiim siireclerini gerceklestirebilecek teknolojik firmalara ihtiya¢ oldugu
diisiiniilmektedir. Dolayisiyla hizli biliylimenin gelecekte neler getirebileceginin kavranmasinin gerekliligi,
gelisimin tiim sektorleri etkileyecegi goriilmektedir. Bu noktada isletmelerin dijital doniisiim siireglerini yonetip
yonlendirebilecek is ve islem siireclerine katkida bulunacak ve miimkiinse teknoloji gelistirebilecek isletmelerin
var olmasi, bu tiir firmalarin tesvik edilmesi ve desteklenmesinin 6nemini konusunda bir farkindalik olusturulmasi
iizerine bir ¢aligsmadir.

Bu c¢aligmada; arastirma, tarama, degerlendirme yontemlerinden faydalanilarak, bilgi ve iletisim
teknolojilerindeki gelismelere bagh olarak teknoloji yogun isler yapabilecek elemanlarin yetismesi ve mevcut
isletmelerin dijital doniisiim siireclerini yonetip yonlendirebilecek is ve islem siireglerine katkida bulunacak ve
miimkiinse teknoloji gelistirebilecek isletmelerin kurulmasinin tesvik edilmesi ve var olanlarin desteklenmesinin
Onemi ve isgilicii altyapisinin olusturulmas: ydniinde oneriler ve bir farkindalik olusturulmaya galigilmast
amaglanmaktadir.

Anahtar Kelimeler: bilgi ve iletisim teknolojileri, moore yasasi, dijital doniisiim

Accelerating Technology: Companies of the Future
ABSTRACT

Moore's law says:” every 18 or 24 months the computing power is doubled." The merit of this thesis, which was
put forward in the seventies, is better understood today. While information and communication technologies are
evolving exponentially, it is seen that developments in other areas are gradual. It is seen that these rapid
developments in information and communication technologies will have a great impact on people's work and
home lives. These effects will lead to the extinction of some workplaces and professions, the emergence of some
new workplaces and professions, and accordingly, employees who have acquired certain qualifications and skills
in these areas will be needed.

It is also thought that there is a need for technological firms that can carry out the digital transformation processes
of existing businesses. Therefore, it is necessary to understand what rapid growth can bring in the future, and it is
seen that development will affect all sectors. It is a study on creating an awareness of the importance of promoting
and supporting such companies and the existence of enterprises that can contribute to business and transaction
processes that can manage and direct the digital transformation processes of enterprises and if possible, develop
technology.

In this study; the importance of promoting and supporting the establishment of enterprises that will be able to
contribute to the business and process processes that can manage and direct the digital transformation processes
of existing businesses and develop technology, if possible, by making use of research, scanning and evaluation
methods, depending on the developments in information and communication technologies. It is aimed to create
suggestions and to raise awareness for the establishment of the infrastructure.

Keywords: information and communication technologies, moore law, digital transformation.
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Intel'in kurucularindan Gordon Moore'un 1965'te yaptifi gozlemler ve Ongoriilerine dayanarak: “Entegre
devrelerdeki transistor sayisi, her gegen yilda katlanmaktadir goriistinii 1975 yilinda degistirerek katlanma siiresini
2 yil olarak dnermistir. Intel ve popiiler medyada bu siire 18-24 ay olarak verilmektedir. Moore yasasi bize her 18
ya da 24 ayda bir bilgisayar islem giicliniin ikiye katlandigimi s6ylemektedir. Bu hizli biiylimenin gelecekte neler
getirebileceginin kavranmasinin gerekliligi ¢ok agiktir. Bu gelismenin tiim iskollarini etkileyecegi aciktir bu is
kollarindan biri olan muhasebe ve muhasebecilik mesleginin ve bu isi yiiriitenlerin etkilenecegi de agiktir.
Gelecekte muhasebe, denetim, vergi vb. alanlarda calisanlarin sadece mali tablolara, muhasebe, vergi, denetimle
ilgili alana 6zgii bilgilere sahip olmalar1 yani sira veri {izerinden bilim tireten yani veri bilimi (data science) bilen,
yapilan igin nasil daha verimli yapilabilecegi konusunda yeni algoritmalar gelistirebilen ya da mevcut
algoritmalart iyilestirebilen elemanlara ihtiyag olacaktir.

Veri biliminde hangi algoritmanin kullanilacagindan ¢ok nasil uygulanacagi dnemlidir. Veri bilimine hakim olan
kisiler hem sahadaki problemleri hem de bunlarin ¢6ziimii i¢in algoritmalari bilir. Bunun i¢in 3 temel kavrama
hakim olunmasi gerekmektedir. Saha bilgisi yani ¢alistig1 iskolu ile ilgili kavramlara hakim olmak, istatistik
bilgisi ve bilgisayar bilimleri yani kodlama biliyor olmak seklinde siralanabilir. Merkezinde veri madenciligi
yatan veri bilimi merkezinde makine 6grenmesi yatan yapay zeka ile kesisir ve olusturulacak algoritmalarla insan
giicii ile uzun siirmesine ragmen olusacak hatalar1 da biinyesinde barindiracak is siirecleri sifir hata ile daha kisa
siirede gerceklestirilebilecek ve sonraki is siireglerinde bu durumun daha da gelistirilebilecegi diisliniilmektedir.
Bu calismada; arastirma, tarama, degerlendirme yontemlerinden faydalanilarak, yakin gelecekte muhasebe,
denetim, vergi vb. alanlarda ¢alisan/calisacak olan kisilerde olmasi beklenen bazi temel 6zellikler incelenmis ve
gelecekte yapilacak galigmalara temel olmasi amaglanmaktadir.

Anahtar Kelimeler: Veri madenciligi, veri bilimi, makine 6grenmesi, yapay zeka

Data Mining-Data Science-Artificial Intelligence in the Contex of
Accountancy Profession

ABSTRACT

Based on the observations and predictions made by Intel's co-founder Gordon Moore in 1965: “The number of
transistors in integrated circuits is increasing every year, changing its view in 1975 and suggesting the folding
time as 2 years. This period is 18-24 months for Intel and popular media. Moore's law tells us that every 18 or 24
months, computing power has doubled. It is clear that it is necessary to understand what this rapid growth can
bring in the future. It is clear that this development will affect all business lines, and it is clear that the accounting
and accountancy profession, which is one of these lines of business, and those who carry out this business will be
affected. Accounting, auditing, tax etc. in the future. In addition to the fact that those working in the fields only
have financial statements, accounting-specific information about accounting, tax, and auditing, there will be a
need for employees who produce science over data, that is, knowing data science, can develop new algorithms
for how to do the work more efficiently or improve existing algorithms.

It is important how to apply which algorithm to use in data science. People who master data science know both
the problems in the field and the algorithms for their solution. For this, 3 basic concepts must be mastered. Field
knowledge, that is, to be able to master the concepts related to the field of work, statistics information and
computer science, that is, knowing coding. In the data science center whose data mining lies at the center, machine
learning intersects with the artificial intelligence underlying and it is thought that the business processes that will
contain the errors that will occur despite the long time with man power with the algorithms to be created can be
realized in a shorter time with zero errors and this situation can be further developed in the subsequent business
processes.In this study; By making use of research, screening, evaluation methods, accounting, auditing, tax, etc.
Some of the basic features expected to be in the people who will work / work in the fields have been examined
and it is aimed to be the basis for future studies.

Key words: Data mining, data science, machine learning, artificial intelligence
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Meslek Yiiksekokulu Muhasebe Programlarinin isverenlerin Beklentilerini
Karsilama Diizeyi: Is Ilanlar1 Uzerine Bir Arastirma

Dr. D. Ali KIZILYALCIN
Aydim Adnan Menderes Universitesi, Kuyucak MYO
dakizilyalcin@adu.edu.tr

OZET

Isletmeler igin mali nitelikli islemler isletme politikalarimn belirlenmesinde oldukga fazla éneme sahiptir. Bu
acidan bu tiir bilgilerin isletme yoneticilerine dogru ve zamanl olarak sunulmasi énemlidir. Bu bilgileri isletme
yonetimine saglayacak olan muhasebecilerin de iyi bir egitim almig ve meslegin gerektirdigi bilgi ve beceriye
sahip olmasi gerekir.

Calismada isverenlerin muhasebe meslek elemanlarinda bulunmasini bekledikleri nitelikler internet {izerinden
verilen is ilanlar1 aracihifi ile belirlenmeye calisilmistir. Internette is ilam verilmesini saglayan IS-KUR internet
sayfasi ve yenibirig.com internet sayfasinda muhasebe ilanlar1 belirlenmis ve Microsoft Excel programi ile analiz
edilmistir. Daha sonra belirlenen niteliklerin meslek yiiksekokulu muhasebe programlarinda karsilanip
karsilanamadiginin belirlenmesi i¢in tiniversite web sayfalari araciligi ile muhasebe programlari 6gretim planlari
incelenmistir.

Calismada isverenlerin meslek yiiksekokulu muhasebe programi mezunlarindan; muhasebe iglemlerinin
yiiriitiilebilmesi i¢in yeterli 6n muhasebe bilgisinin yani sira muhasebe paket programlarindan en birini etkin
kullanabilme, e-fatura islemlerine hakim olma ve meslegin gerektirdigi mevzuat bilgisine sahip olma 6zellikleri
one ¢ikmaktadir. Bunun yaninda yazili ve sozlii iletisim bilgisi, disiplinli ¢alisabilme, analitik diisiinme becerisi
ve takim ¢aligmasina uyum one plana ¢ikan kisisel nitelikler olarak belirlenmistir.

Meslek yiiksekokullart muhasebe programlarinin bu niteliklerden teknik yeterlilikler olarak ifade edilen
muhasebe Dbilgisi, paket programlart kullanma yeteneklerini ve vergi mevzuati acisindan Ogrencilere
kazandirilmas: anlaminda kismen yeterli oldugu, isletmecilik bilgisi anlaminda ise yeterliliginin daha az oldugu
sonucuna ulagilmigtir.

Anahtar Kelimeler: Mesleki Egitim, Muhasebe Egitimi, Muhasebe Meslegi, Is ilanlar1

Vocational School Accounting Programs’ Level of Living up to the
Expectations of Employers: A Research on Job Postings

ABSTRACT

Financial transactions have great importance to determine business policies for businesses. In this respect, it is
important to present such information to business managers accurately and on time. Accountants who will provide
this information to business management must also have a good education and have the knowledge and skills
required by the profession.

In the study, the qualifications that employers expect to be found in accounting professions are tried to be
determined through job advertisements placed over the internet. Accounting postings on IS-KUR website and
yenibirig.com website, which provide job posting on the internet, were determined and analyzed with Microsoft
Excel program. Then, in order to determine whether the determined qualifications can be met in vocational school
accounting programs, the education plans of the accounting programs were examined through university websites.
In the study, the graduates of the vocational school accounting program of the employers; In addition to sufficient
pre-accounting knowledge, the ability to use one of the accounting package programs effectively, to have e-
invoice transactions and to have the knowledge of the legislation required by the profession comes forward. In
addition, written and verbal communication knowledge, disciplined work, analytical thinking skills and adaptation
to team work are determined as personal qualities that stand out.

It is concluded that accounting programs, which are expressed as technical qualifications, are partially sufficient
in terms of acquiring students in terms of tax legislation, and their management skills are less in terms of business
knowledge.

Keywords: Vocational Education, Accounting Education, Accounting Profession, Job Postings
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Relational Governance, Organizational Unlearning And Learning:
Implications For Performance Outcomes

Volkan YENIARAS
Ozyegin University
volkan.yeniaras@ozyegin.edu.tr
ABSTRACT

Drawing on the literature on dynamic skills, this study builds upon and empirically tests a conceptual model that
connects business and political ties, organizational unlearning, organizational learning, and firm performance.
Specifically, we suggest that business ties enable and political ties inhibit organizational unlearning (i.e.
regenerative dynamic capability), which may in turn affect exploratory (i.e. renewing dynamic capability) and
exploitative (i.e. incremental dynamic capability) innovation behaviors of the firm. Thus, our purpose is to offer
a theoretical framework in which organizational unlearning and learning act as mediating mechanisms between
business and political ties and firm performance. Structural equation modeling and mediation analyses were used
on a sample of 302 small and medium size enterprises in Turkey. We find that business ties enable organizational
unlearning while political ties impede it. We further demonstrate that business ties positively and political ties
negatively relate to organizational learning through organizational unlearning. In addition, we show that political
ties are mostly negatively and indirectly related to firm performance through organizational learning while
business ties positively and indirectly relate to firm performance.

Keywords: Business ties; political ties; organizational unlearning; exploratory/exploitative innovation; firm
performance.
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OZET

Biligim sektoriiniin, iilke ekonomileri {izerindeki pay1 ve stratejik etkisi giin gectikge artmakta ve artmaya devam
etmektedir. Bu ¢aligmanin amaci, Borsa Istanbul’a kayitl bilisim sektoriinde faaliyet gdsteren isletmelerin
finansal performanslarmin ¢ok kriterli karar verme yontemleriyle degerlendirilmesidir. Calismada, bilisim
sektoriinde 2014-2018 yillar1 arasinda faaliyet gosteren isletmelerin mali verileri oran analizi kullanilarak TOPSIS
ve ELECTRE yontemleriyle analiz edilmeye ¢aligilmistir. Caligmanin sonucunda, sektdrde rakiplerine gore en
yiiksek finansal performansa sahip olan isletmeler, her iki yonteme gore ayri ayri1 basari siralarina gore
siralanmugtir.

Anahtar Kelimeler: Bilisim Sektorii, Finansal Performans, TOPSIS Y6ntemi, ELECTRE Yo6ntemi.

Analysis of Financial Performances of Businesses in BIST-IT Sector
By ELECTRE and TOPSIS Methods

ABSTRACT

IT sector, the share of the country's economy and the strategic impact of increasing day by day and continues to
increase. The purpose of this study is to evaluate the financial performance of the companies operating in the IT
sector registered in Borsa Istanbul (BIST) with multi-criteria decision making methods. In the study, the financial
data of the companies operating in the IT sector between 2014-2018 were tried to be analyzed using the TOPSIS
and ELECTRE methods by using ratio analysis. As a result of the study, the companies that have the highest
financial performance in the sector compared to their competitors are ranked according to their success order
according to both methods (TOPSIS-ELECTRE).

Keywords: IT Sector, Financial Performance, TOPSIS Method, ELECTRE Method.
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Karantina Déneminde Tiirkiye De Istihdam Taleplerindeki Degisim
Dr. Meltem YAMAN
OZET

Cin in Wuhan kentinde baglayan salgin diinyanin birgok iilkesinde karantina ile kontrol altina alinabilmistir.
Karantina siirecinde ekonomik hayat kismen donarken kimi islerde istihdam artis1 sézkonusu olmustur. Yeni
normal ismi ile anilan dénemin karantina dncesinden farkli olacag siklikla dile getirilmektedir.

Caligsmanin amact karantina doneminde artan istihdamin arastirilip belirlenmesidir.
Yontem olarak Tiirkiye Cumhuriyeti devletinin resmi verileri kullanilacaktir.
Elde edilen sonuglarin yeni normal diye anilan doneme tahmin verisi olusturmasi beklenmektedir.

Arastirma Tiirkiye Cumhuriyeti devleti verileri ile sinirlandirilmistir.
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Karantina Doneminin Tiirkiye De Uzaktan Calisma Yontemine Etkileri

Dr. Meltem YAMAN
OZET

Cin in Wuhan kentinde baslayan salgin diinyanin birgok iilkesinde karantina ile kontrol altina alinabilmistir.
Karantina siirecinde ekonomik hayat kismen donarken kimi islerde uzaktan ¢calisma yontemi s6zkonusu olmustur.
Yeni normal ismi ile anilan dénemin karantina dncesinden farkli olacag: siklikla dile getirilmektedir.

Caligsmanin amaci karantina doneminde uzaktan ¢alisma yonteminin durumunun ortaya konmasidir.
Yontem olarak Tiirkiye Cumhuriyeti devletinin resmi verileri kullanilacaktir.
Elde edilen sonuglarin yeni normal diye anilan doneme tahmin verisi olugturmasi beklenmektedir.

Arastirma Tiirkiye Cumhuriyeti devleti verileri ile sinirlandirilmistir.
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Kiiresel Olarak Kadinlarin isletme Yonetiminde Bulunma Oranlar1 Ve
Sektorsel Dagilimlar: Uzerine Inceleme

Prof. Dr. Oguz OZYARAL
Rumeli University
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Dr. Derya OZDEMIR
Rumeli University
derya.ozdemirl@rumeli.edu.tr

OZET

Insan haklarinin &nemli unsurlarindan biri calisma hakkidir. Her devlet yurttaslarin saygin, insan onuruna
yaragir bir hayat siirdiirmeleri ve ¢aligma hakkini korumak amaciyla gesitli tedbirler almaktadir. ““Siirdiriilebilir
Biiyiime’’insan merkezli is giicii piyasalarinda kadinlarin ve erkeklerin esit katilimi ve kadinlarin ekonomik-
sosyal kalkinmanin vazgecilmez elemanlari olarak goriilmesi durumunda gerceklesecektir.

Toplumsal agidan hane iginde kadin ile erkek arasinda esitsiz giic iliskileri bulunmaktadir. Insan onuruna yaragir
bir iicret ve giivenceli istihdam i¢in kadinlarin iggiici piyasasina katilimlarinda firsat esitligi yaratilmasi
gerekmektedir. Istihdam programlar1 kadinlar igin; istihdam yaratma, egitim, girisimciligi gelistirme, isgiicii
piyasasina daha iyi erisim saglama ve firsat esitligi gibi yollarla daha fazla is imkani saglamay1 amag¢lamalidir.
Isletmeler kiiresel olarak, kadinlarin en iist diizey karar verme pozisyonlarinda olmasinin biitiinlesik faydalar1 da
dahil olmak tizere, cinsiyet ¢esitliligi olan bir igyerine sahip olmanin zorunlulugunu kabul etmektedir. Yapilan
aragtirmalar, kadinlarin her diizeydeki yoOnetim ekiplerine ulagsmalarinin olumlu is sonuglari sagladigini
gostermektedir. Bu c¢alismada, kadinlar igin insana yakisir islerin yayginlagtirlmasinin ve kadm istthdaminin
artirilmasinin énemi ortaya konmustur. Uluslararas: Calisma Orgiitii(ILO), 70 iilkede 12.940 isletmede kadinlarin
sektorsel olarak isletme yonetiminde bulunma oranlarini inceleyerek sayisal olarak sunumunu yapmustir.
Ulkemizde, sektdrsel olarak kadinlarin isletme ydnetiminde bulunma oranlar ile karsilastirilarak anlamli sonuclar
¢ikarilmustir.

Sonug olarak*‘istihdam’’insanlarin bagimsizlik, finansal anlamda giivenlik ve aidiyet duygusu gelistirmelerinin
en etkin yoludur. Cinsiyet ¢ercevesinde kadinlarin sektorsel olarak zayif oldugu alanlarin sayisal veriler ile
gelecekteki arastirmacilar i¢in degerlendirmesi yapilmistir. Uygulamada kadinlarin insana yakisir isler
kapsaminda sektorsel olarak istihdama ve gelir getirici faaliyetlere ulagimi igin bazi 6neriler sunulmustur.

Anahtar Kelimeler: Kadin, Is Giicii, istihdam, Isletme Y&netimi
An Investigation On The Globalization Of Women In Business

Management And Their Sectoral Distribution

ABSTRACT

One of the important elements of human rights is the right to work. Each state takes various measures to ensure
that its citizens live a respectable, dignified life and the right to work. 'Sustainable Growth' will take place in the
human-centered labor markets if women and men are equally involved and women are seen as indispensable
elements of economic-social development.

Socially, there are unequal power relations between men and women within the household. Equal opportunities
for women to participate in the labor market must be created for a decent wage and safe employment. Employment
programs for women; It should aim to provide more jobs through employment creation, training, entrepreneurship
development, better access to the labor market, and equal opportunities. Businesses globally recognize the
imperative of having a gender-diverse workplace, including the integrated benefits of women in top-level
decision-making positions. Researches show that reaching management teams at all levels provides positive
business results. In this study, the importance of expanding decent jobs for women and increasing women's
employment with the concepts of female poverty has been revealed. The International Labor Organization (ILO)
made a digital presentation of 12.940 enterprises in 70 countries by examining the rate of women in business
management. In our country, significant results have been obtained by comparing sectoral women with business
management rates.
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As a result, 'employment’ is the most effective way for people to develop a sense of independence, financial
security and belonging. In terms of gender, areas where women are sectorally weak are evaluated for their future

researchers. In practice, some suggestions have been presented for the access of women to employment and
income generating activities within the scope of decent jobs.

Keywords: Women, Labor, Emloyment, Business Management,
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Polis Biitiinliigii Uzerine Teorik Bir Inceleme

Dr. Osman KAYABASI
KKTC Polis Genel Miidiirliigii
osmankayabasi@yahoo.com

OZET

Polis biitiinltigii kavrami, polis sapmasi sorununa karsi alternatif bir ¢dziim onerisi olarak 1990’11 yillarda ortaya
cikmugtir. Polis biitiinliigii: “Polisin; mesleki mevzuata, polis meslek etigine ve mesleki degerlere uygun
davranmasi, davraniglarini igten gelerek, inanarak sergilemesi, soyledigi sozlerin ve sergiledigi davranislarin
tutarli olmasi, meslegine aykiri davranmaya sevk eden ayartmalara, mesleki sapma ve yozlasmaya karsi direng
gdstermesi Ve bunlarin tlimiinii barindiran saglam bir karaktere sahip olmas1” anlamina gelmektedir. Kisa zamanda
benimsenen bu yaklagim, bir¢ok ¢aligmanin odagi olmayi basarmustir. Tiirkge literatiirde, son yillarda orgiitsel
biitiinliik olgusu iizerine birkag ¢alisma yapilmakla birlikte, polislik alaninda bu olgunun g¢aligilmast ihmal
edilmistir. Bu ¢aligmanin temel amaci, orgiitsel biitiinliiglin polislik meslegi agisindan teorik bir incelemesini
sunarak alana katki saglamaktir. Bu amagla, calismada, dncelikle biitiinliik kavrami incelenmis, ardindan biitlinliik
iizerine normatif ve objektivist goriisler irdelenmistir. Daha sonra polis biitiinliigii ve polis etigi kavramlari
arasindaki farka deginilmis, ardindan polis biitiinliigliniin kavramsal yonii ve bilesenleri ele alinmistir. Polis
bitiinliigi kavraminin ortaya ¢ikist ve tarihsel siire¢ igerisinde kavrama nasil yaklagildig: irdelendikten sonra,
biitiinliigiin bireysel, grupsal ve orgiitsel anlamlari ortaya konulmustur. Caligsmada son olarak “polis biitiinliigiinii
tesvik etmek ve korumak i¢in neler yapilabilir?” sorusuna, “itaat-temelli” ve “biitiinliik-temelli” stratejiler
iizerinden cevap aranmistir.

Anahtar Kelimeler: Orgiitsel Biitiinliik, Polis Biitiinliigii, Polis Etigi, Orgiitsel Polis Biitiinliigii, Grupsal Polis
Biitiinliigii, Bireysel Polis Biitiinliigii.
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Polis Sapmasi Uzerine Teorik Bir Inceleme
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OZET

Polislerin, mesleklerine aykir1 davranislar sergilemeleri anlamina gelen polis sapmast, polisligin bir meslek olarak
ortaya ¢ikigindan beri her iilkede, farkli tiirlerde, diizeylerde ve siklikta goriilebilen kiiresel bir sorun olarak
varligint siirdiirmektedir. Tiirkge literatiirde, son yillarda birgok meslek dalinda orgiitsel sapma olgusu iizerine
calisma yapilmakla birlikte, polislik alaninda bu olgunun ¢aligilmasi ihmal edilmistir. Bu ¢alismanin temel amaci,
orgiitsel sapmanin polislik meslegi agisindan bir literatiir incelemesini sunarak alana katki saglamaktir. Bu amagla,
¢aligsmada, oncelikle polis sapmasi ve polis yozlagsmasi kavramlart arasindaki farka deginilmis, ardindan polis
sapmasinin kavramsal yonil ele alinmistir. Daha sonra polis sapmas1 sorunu tarihsel siire¢ igerisinde irdelenerek
bu sorunun bireysel, grupsal ve Oorgiitsel oldugunu ileri siiren teoriler {izerinden degerlendirmelerde
bulunulmustur. Caligmada son olarak polislerin neden saptiklari sorusuna “ahlaki geri ¢ekilme” teorisi izerinden
ve bireysel polis sapmasinin, grupsal ve orgiitsel polis sapmasina nasil doniistiigii sorusuna ise “sosyal 6grenme”
ve “alt kiiltiir” teorileri {izerinden cevap aranmustir.

Anahtar Kelimeler: Orgiitsel Sapma, Polis Sapmas, Polis Yozlagmasi, Orgiitsel Polis Sapmasi, Grupsal Polis
Sapmasi, Bireysel Polis Sapmasi.
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Liderlerin Karar Almalarinda Bir Arac: Cynefin Cercevesi
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OZET

Giliniimiizde kiiresellesmenin etkisiyle yasanan hizli degisimler, dijital doniisiim ve teknolojik ilerlemeler, artan
rekabet liderlerin kararlarini hizli ve dogru bir sekilde almalarint gerekli kilmaktadir. Kontrol edilemeyen ¢evre
faktorlerinin hizla degistigi bir ortam; degisen gevresel sartlara hizli ve kolay bir sekilde uyum saglayabilen dogru
ve hizli karar alabilen ve inisiyatif kullanabilen ayrica karmagsik durumlari analiz edip sorunlara ¢éziim tiretebilme

yetenegine sahip adaptif liderlere olan ihtiyaci da artirmaktadir.

Isletmelerin kars1 karsiya kaldiklar1 sorunlar farkli karmasiklik seviyelerinde oldugu icin farkli problemlere ayni
¢6ziim yaklagimlarini uygulamak igletmeleri basarisizliga gotiirebilir. Farkli problemler farkli ¢6ziimler gerektirir
yaklagimindan ortaya ¢ikan “Cynefin Cergevesi” liderlerin farkli sartlar altinda dogru kararlart verebilmelerini
saglayabilir. Cynefin Cerg¢evesi David Snowden tarafindan gelistirilmis bir modeldir. Bu modelde karsilagilan
farkli durumlar; basit, karmasik, karisik, kaotik ve belirsizlik (diizensizlik) alanlar1 olarak belirlenmistir. Basit
alan, herkes tarafindan kolayca ayirt edilebilen, herkesge bilinen, dogru cevabin agik ve tartisilmaz oldugu alandir.
Karmagik alanda sebep sonug iliskileri nettir. Problem fark edilir ancak sorunu anlamak, inceleme yapmak ve
uygun ¢dziim yontemini se¢gmek i¢in uzman destegine ihtiya¢ duyulur. Karisik alanda sebep sonug iliskileri diger
alanlara gore daha zor anlagilabilmektedir. Kaotik alanda kaosu azaltmak i¢in hizli ve kararh bir sekilde hareket
etmek gerekir. {1k basta sorunu analiz etmekten ziyade sorunun yol agmus oldugu etkileri hizl bir sekilde ortadan
kaldirmak gerekir. {1k ii¢ alanda, sebep ve sonug arasinda kolayca gdzle goriiliir iliskiler vardir ancak kaotik alanda
neden ve sonug arasinda bilinmezlik vardir. Neyin ne zaman ortaya ¢ikacagi belli olmadigi i¢in sebep sonug
analizi yapilamayabilir. Belirsizlik (diizensizlik) alan1 ise durumun hangi baglamda tanimlanmasinin gerektiginin
acik olmadig, strateji olusturulamayan, higbir verinin olmadig, fikir iiretilemeyen, karara varilamayan, harekete
gegilemeyen durumlari ifade etmektedir.

Cynefin gergevesini kullanmak, liderlerin hangi baglamda olduklarini anlamalarina yardimer olur. Liderler sadece
daha dogru kararlar degil ayn1 zamanda tercih ettikleri yonetim tarzi hata yapmalarina neden oldugunda ortaya ¢ikan
sorunlar1 da bu model araciligryla 6nleyebilirler. Calismada uluslararasi literatiirde yer alan “Cynefin Cergevesi”
konusunda ulusal literatiirde kavramin tanitilmasi amaglanmaktadir. Bu amag¢ dogrultusunda c¢alismanin teorik
acidan ulusal literatiire katki saglayacagi diistiniilmektedir.

Anahtar Kelimeler: Cynefin, Cynefin Cergevesi, Adaptif Liderlik,

A Tool for Leaders' Decision Making: The Cynefin Framework
ABSTRACT

Rapid changes, digital transformation, technological advances and increasing competition required by
globalization today require leaders to take their decisions quickly and accurately. An atmosphere where
uncontrollable environmental factors change rapidly also increases the need for adaptive leaders who have the
ability to adapt quickly and easily to changing environmental conditions, make accurate and rapid decisions and
take initiative, also analyze complex situations and produce solutions to problems.

Since the problems faced by businesses are at different levels of complexity, applying the same solution
approaches to different problems can make businesses fail. The “Cynefin Framework” emerging from the
approach that requires different solutions requires different solutions can enable leaders to make the right
decisions under different conditions. The Cynefin Framework is a model developed by David Snowden. The
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different situations encountered in this model are determined as simple (obvious), complicated, complex, chaotic
and disorder areas. The simple (obvious) area is the area that is easily recognizable by everyone and known and
the correct answer is clear and indisputable. In the complicated area, cause and effect relationships are clear. The
problem is noticed, but expert support is needed to understand and investigate the problem and to choose the
appropriate solution method. In the complex area, cause-effect relationships are more difficult to understand than
in other areas. In the chaotic area, it is necessary to act quickly and decisively to reduce chaos. At first it is
necessary to quickly eliminate the effects caused by the problem rather than analyzing the problem. In the first
three areas, there are easily visible relationships between cause and effect; however, there is uncertainty between
cause and effect in the chaotic area. Since it is not clear what will occur and when; cause-effect analysis may not
be possible. The disorder area refers to situations where it is not clear in what context the situation should be
defined and strategy cannot be formed and where is no data, ideas are not produced, decisions cannot be taken or
action can be taken.

Using the Cynefin framework helps leaders understand what context they are in. Leaders, with this method, not
only making more accurate decisions, they can also prevent problems that arise when their preferred management
style causes them to make mistakes through this model. In the study, it is aimed to introduce the concept in the
national literature on “Cynefin Framework” in the international literature. For this purpose, it is thought that the
study will contribute to the national literature theoretically.

Keywords: Cynefin, Cynefin Framework, Adaptive Leadership

238



5™ International EMI Entrepreneurship & Social Sciences Congress

Kusak Farklihklarmin Orgiitsel Catismay1 Etkilemesi Uzerine Bir
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OZET

Calisma yasaminda siklikla goriilen {i¢ kusagin bir arada calisiyor olmasi beraberinde bir¢cok sorunu da
getirmektedir. Dogum yili farkli davranig 6zelliklerini tanimlamak icin kullanilan ayirt edici bir durumdur. Ait
olunan kusgak kisiye ayn1 donemde yasayan kisilere benzer 6zellikler yiikler. Bu durum nesiler arasinda davranis,
algt ve tutumlarda farkliliklara yol acar. Bu kusaklar arasi farklarda kisilerin ig hayatinda orgiite ve ise yonelik
tutumlari, beklentileri, tutumlari, i degerleri, licret ve kariyer beklentileri gibi bircok noktada farklilagsmaktadir.
Bu farkliliklar is yerinde zaten dogal olarak yasanabilen catismalarin ayrica bir nedeni olarak da karsimiza
¢tkmaktadir.. Bu ¢alismada bir kamu kurulusunda ¢alisan X, Y ve Z kusagi calisanlari arasinda kusaklar arasi
farkliliklardan kaynaklanan ¢atigma yasanip yasanmadigini belirlemek igin yapilmigtir. Kusaklar arasi ¢atismanin
varligini tespit edebilmek i¢in bu konuda uygulanmig anketlerden faydalanilarak miilakat sorular1 olusturulmus
ve 23 kisi ile miilakat yapilmistir. Miilakat yapilanlarin % 61’1 Y kusagi, % 26 ‘s1 X kusagi, % 13’1 ise Z
kusagindan olusmaktadir. Miilakatlardan elde edilen sonuglar igerik analizine tabi tutulmus ve elde edilen
sonuglar yorumlanarak agiklamustir. Sonuglara goére orneklemdeki kisilerin genelde kendi yas kusagi ile
anlagabildigi, farkli yas kusaklarina mensup galisanlarla hem gerginlik yasadigi hem de yapilmasi gereken
gorevlere iliskin fikir ayriligi oldugu goriilmiistir. Bu durum hem yapilacak iste yontem farkliligina yol
acabilecek, hem de is yerinde gruplagmalara neden olabilecektir. Bunun yani sira arastirma sonucunda yine aynt
yas kusaginda olanlarin birbirleriyle daha iyi iletisim kurdugu goriilmiis ve arasgtirmaya katilanlarin neredeyse
tamaminin kendi yas araligi disindaki ¢alisanlar arasinda kusak catismasi oldugunu sdylemistir. Calismanin
kisitlilig1 6rneklemin kiigiik olmasindan ve sonuglarin genellenememesinden kaynaklanmakla birlikte, {i¢ kusagin
bir arada bulundugu o6rneklemlerin az olmasindan dolay1r 6nem arz etmekte ve Orgiitsel gatismayr ortadan
kaldirmay1 hedefleyen yoneticilere kusaklar arasi farkliliklarin bilincinde olarak davranig gelistirmesi yoniinde
katki saglayacagi beklenmektedir.

Anahtar Kelimeler: X,Y, Z Kusag1, Kusaklar Aras1 Farklilik, Kusak Catismas1 ve Orgiitsel Catisma.

A Study On The Effects Of Generational Differences On Organizational
Conflict: X-Y And Z Generation

ABSTRACT

Three generations commonly seen in work life working together brings a multitude of problems along with it.
Birth date is a differentiating quality for describing behavioral characteristics. The generation an individual is
from imparts qualities shared by people who live in the same period. This in turn causes there to be differences in
behavior, perception and attitude between people of different generations. These gaps between generations cause
points of diversions regarding their attitude towards work and organization, their expectations, overall attitude,
work values, pay and career expectations. These differences add up on already existing standard reasons of
workplace conflicts. Conflicts within organizations can be defined as conflicts, disagreements or points of
divergence between individuals, within or between groups. This study was conducted in a governmental
organization to observe whether or not conflicts between X, Y and Z generation individuals within workplace
occur due to differences inherent to their generations. To detect whether or not between-generation conflicts take
place, surveys conducted in this area were made use of and interview questions were formed and 23 individuals
were interviewed. Of people interviewed, 61% were in Y generation, 26% were in X generation and 13% were in
Z generation. Results attained from interviews were subjected to content analysis and findings were interpreted
in explanation. According to results, individuals in general could get along well with people of their age, and
experienced tensions and had different opinions on work to be done compared to people of other generations. This
situation could potentially lead to difference in methods work is done, and also cause grouping in workplace.
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Also, participants reported they communicate better with people their age group, and almost all participants think
they experience generational conflict with people outside of their generation. The study is limited due to small
sample size and results not being suitable to be generalized, but as there are few sample groups where three
generations can be observed together this adds importance to data attained and the study expected to prove useful
to executives looking to eliminate organizational conflict as it helps them to adjust their behavior in recognition
of gaps between generations.

Keywords: X, Y, Z Generation, Generation Gap, Conflicts of Generations and Organizational Conflict
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OZET

Is yasanu calisanlarin ekonomik amagclarini gerceklestirmenin yam sira fiziksel, duygusal ve toplumsal bakimdan
gelisimlerine de katk1 saglamaktadir. Is yasaminda bireyler ortak cabalar sonucunda belirlenen amag ve hedeflere
ulagmaya ¢alismaktadir. Bu siire¢ igerisinde ortaya ¢ikan iligkiler yumagi, isbirligi ve karsilikli dayanisma aym
zamanda c¢alisanlarin toplumsal bir kimlik kazanmasina yardimci olmaktadir. Sosyal bir varlik olan insanin
cevresi ile kuracagi etkin iletisim ve baglar sonucunda daha mutlu, huzurlu ve psikolojik olarak iyi olmasi
beklenmektedir. Insan kaynagindan dogru ve etkin sekilde yararlanmay1 amaglayan drgiitlerin calisanlarin bahsi
gegen bu duygusal ihtiyaglarini tatmin edecek bir ¢alisma ortami ve orgiit kiiltiirii yaratmasi 6nemli gériilmektedir.
Calisanlarin sosyal ve psikolojik ihtiyaglar1 tam olarak karsilandiginda, 6rgiitiin amag ve hedefleri ile biitiinlesme,
daha iyi imkanlar sunulsa bile orgiit liyeligini stirmeye iligkin istek olan baglilik ortaya ¢ikacaktir. Bu anlamda
aragtirmanin amacit KOBI niteligindeki imalat sanayi ¢alisanlarmin algiladiklart is yeri yalnizhgmin orgiitsel
bagliliklart iizerine etkilerini tespit etmektedir. Aragtirmanin verileri Konya ve Kirikkale Organize Sanayi
Bolgesinde faaliyet gosteren 320 KOBI ¢alisanindan elde edilmistir. Tarama modeli benimsenen arastirmanin,
verilerinin analizinde ¢oklu regresyon analizinden yararlanilmistir. Yapilan analizler sonucunda is yeri
yalmizliginin duygusal yalnizligin duygusal baghligi; sosyal yalmizlik boyutunun ise orgiitsel bagliligin tiim
boyutlarini (duygusal, devam ve normatif) negatif yonlii ve anlamli bir sekilde etkiledigi tespit edilmistir.

Anahtar Kelimeler: is yeri yalmzlig, érgiitsel baglilik, duygusal yalnizlik, sosyal durum yalmzlig:.

The Effect of Loneliness at Work on Organizational Commitment: A
Research on Manufacturing Industry Employees

ABSTRACT

Business life contributes to the physical, emotional and social development of employees as well as achieving
their economic goals. In business life, individuals try to reach the goals and objectives determined as a result of
joint efforts. The relationships, cooperation and mutual solidarity that emerge during this process also help
employees to gain a social identity. As a result of the effective communication and links that a social entity will
establish with its environment, it is expected to be happier, peaceful and psychologically better. It is important
that organizations aiming to benefit from human resources correctly and effectively create a working environment
and organizational culture that will satisfy the emotional needs of employees. When the social and psychological
needs of the employees are fully eliminated, the commitment to join the organization's goals and objectives, and
even if better opportunities are offered, will emerge. In this sense, the aim of the research is to determine the
effects of SME manufacturing industry employees on the organizational commitment of workplace loneliness.
The data of the study were obtained from 320 SME employees operating in Konya and Kirikkale Organized
Industrial Zone. Multiple regression analysis was used to analyse the data of the research conducted with the
scanning model. As a result of the analyses, it was determined that emotional loneliness, which is the sub-
dimension of workplace loneliness, negatively and significantly affects emotional commitment. Again, the results
of the research show that the dimension of social loneliness negatively and significantly affects all dimensions of
organizational commitment (emotional, continuation and normative).

Keywords: Workplace loneliness, organizational commitment, emotional loneliness, social loneliness.
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OZET

Perakende sektoriinde stok kaybi ve personelin performans 6l¢iimii olarak bilinen birbirinden bagimsiz iki sorun
bulunmaktadir. Performans takip ve stok kayip konulari ile ilgili birgok farkli ¢6ziim bulunmasina ragmen
uluslararasi perakende sektdriinde performans takip ve stok kayip konusuna ayni anda ¢6ziim saglayan benzer bir
uygulamaya rastlanmamigtir. Buna bagli olarak bu calismada perakende magaza ici hizmet reyonlar1 olan et,
sarkiiteri, balik ve benzeri hizmet reyonlarinda bulunan iiriinlerin miisteriye teslim edildigi andan yazar kasaya
gidene kadar gegen siirenin tamamu takip edilerek kayip oraninin ve suistimalin azaltilmasi ve {iriiniin miisteriye
teslim edilme esnasinda ilgili personelin performansinin Slglilmesi amaglanmistir. Bu uygulama modelinde
yapilan her islem kayit altina alinmakta ve bu sayede ihtiya¢ duyuldugu takdirde ilgili kayitlara istenildigi zaman
erisim olanagi sunacaktir. Diger yandan ayni uygulama ile ilgili reyonda calisan personelin performansinin
dlgiilebilmesi ile verimliligin ve kalitenin artirilmasi, ayn1 zamanda Insan Kaynaklari tarafindan yapilan yillik
personel degerlendirmelerine 6nemli bir veri olusturularak, personel {icretlendirmesi ve performans primi tarzi
haklarin belirlenmesinde dl¢iilebilir bir sistem olusturulmasina da katki saglayacaktir.

Anahtar Kelimeler: Perakende, Performans, Teknoloji, Kayip, Uygulama, i¢ Kontrol

Loss Prevention and Performance Measurement in Retail Service Sections

ABSTRACT

In retail sector there are two seperate problems that are known as stock loss and the measurement of personel
performance. Even though there are many different solutions for performance track and stock loss, not a single
application that provides solution both for performance track and stock loss has been discovered yet. This study
aims to provide a solution for the loss rate and the decrease of the abuse of products in the in-store service sections
like meat, delicatessen, fish and so on, monitoring the process starting from the delivery to the customer until cash
registry while also measuring the performance of the employee during the product delivery to the customer. In
this applicaiton model every procedure is registered and the registered data will be available for control whenever
required. On the other hand, with the help of the same application management will be able to obtain data for the
employee who works in the relevant section in order to enble perfromance measurement of the employee and
increase the productivity and quality while the model will also provide data to the Human Resources Department
for annual personel evaluation and make contribution to create a measurable system for determining personel
pricing and benefits such as performance bonuses.

Keywords: Retail, Performance, Technology, Lost, Internal Control.
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OZET

Ulusal degerler toplum tarafindan yiiksek degerlendirilen manevi ve maddi bir objedir. Ulusal deger derecesine
ulasan her obje insanlar tarafindan ilgi gérmemesi miimkiin degildir. Bu tiir degerler arasinda estetik degerler de
bugiline dek hep insanlar tarafindan yiiceltile gelmistir. Makalede musiki ve onun estetik anlami iizerine
durulacaktir. Musiki, kah klasik, kah modern olsun, onun insanlar yasamindaki yeri farkli olmus, onun toplum
hayatinin estetik yonden gelismesinde birerarag oldugu séz konusudur. Bununla birlikte, klasik miizigin
umuminsani degerler sirasinda yiiceltilmesi ve itiraf edilmesi lizerine de durulacaktir. Nitekim, makalede bugiine
kadar mevcut olan bilimsel ve teorik edebiyatlar1 hem de emperik tecriibelerini inceleme yontemlerinden yola
¢ikarak makam sanatinin felsefi estetik deger oldugunu agiklanabilir. Bilindigi gibi, makam sanati ¢ok asirlar
zarfinda evrim yollariyla bugiinkii goriiniisiinii kazanmistir. Onun kokleri Arap topluluklarina dayansa da Islam
dininin genis¢e yayilmasindan sonra miladi 7. yiizyillardan sonra Tiirk topluluklarinin saray hayatina kadar
sizmaya basladig1 goriiliir. Aslinda yerlesik hayat siirdiiren toplumlarda sanatin gesitliligi ve gelisimi s6z konusu
olup, bu konuda konar géger topluluklarin sanati daha ¢ok folklére dayandigin bilinmektedir. Makam sanatinin
ise daha erken tarihlerden Tiirk topluluklari arasinda goriilmeye baslamasi bu toplumun hem gogebe, hem de
yerlesik bir yagam bigimine sahip olmalarindan ileri gelmektedir. Makam sanatinin birgok Dogu toplumlarinda,
ozellikle, Misliiman toplulugunda yayginca goriilmesi donemin siyasi sartlarina bagli olarak gelistigi, nerede
saray hayati varsa orada daha ¢cok dnemsendigi ve gelistirildigi anlasilmaktadir. O yiizden makamin uluslararasi
estetik bir deger olarak algilanmasi gerekmektedir.

Anabhtar sozciikler: giizellik, yiicelik, makam, katarsis, kalogati, sanat, lad, perde, goriintii, simge, bigim, anlam,
derger.

ABSTRACT

National values are a spiritual and material object that is highly valued by society. It is impossible for any object
that has reached the level of national value not to be seen by people. Among these types of values, aesthetic values
have been exalted by all people to this day. The article will focus on music and its aesthetic meaning. Whether it
is music, classical or modern, its place in people's lives has been different, and it is a matter of its uniqueness in
the development of social life from an aesthetic point of view. At the same time, it will focus on the promotion
and recognition of classical music among the universal values. In conclusion, it can be explained in the article
that the philosophical and aesthetic value of the art of makam is based on the methods of examining the existing
scientific and theoretical literature as well as empirical experience. As it is known, the art of makam has gained
its present appearance through evolutionary ways in many envelopes. Although it has its roots in the Arab
communities, it is seen that after the widespread spread of Islam in the 7th century AD, Turkish communities
began to infiltrate the palace life. In fact, the diversity and development of art in settled societies is a matter of
debate, and it is known that the art of nomadic communities is based on folklore. The fact that the art of makam
began to be seen among Turkish communities from earlier histories is due to the fact that this society had both a
nomadic and a settled way of life. It is understood that the art of makam was developed in many Eastern societies,
especially in the Muslim community, depending on the political conditions of the time, and where there was palace
life, it was more important and developed. That is why status needs to be perceived as an international aesthetic
value.

Keywords: beauty, majesty, status, catharsis, kalogati, art, fret, curtain, image, icon, shape, meaning, value.

243


mailto:Zulxumornurillayeva@gmail.com

5t International EMI Entrepreneurship & Social Sciences Congress
Hizmetkar Liderlik ve Orgiitsel Vatandashk Davramsi Iliskisi Uzerine Bir

Tartisma
Dr. Lecturer Musa SANAL

Cukurova University
msanal77 @hotmail.com

Res. Assist. PhD Murat OZTURK
Cukurova University
muratOlozturk@gmai_!.com

Res. Assist. Buse OZTURK

Cukurova University
buseertan76@gmail.com

OZET

Hizmetkar liderlik; hizmet etme siireciyle baslayan daha sonra liderligin gelisimiyle meydana gelen bir kavramdir.
Orgiitsel vatandaslik ise ¢alisanlarm &rgiitiin etkililigine bir biitiin olarak katkida bulunmak iizere gosterdikleri
goniillii davraniglart ifade etmektedir. Bu ¢calismada hizmetkar liderlik ve 6rgiitsel vatandaslik davranisini ele alan
eserler incelenerek bu iki kavram 6nce ayr1 ayri ¢alisilmis, bu baglamda hizmetkar liderlik ve 6rgiitsel vatandagslik
davranist kisaca tanimlanmig, boyutlar1 ve dnciilleri sunulmustur. Daha sonra iki kavramin iliskili oldugunu
saptayan ¢alismalar incelenmis ve dzetlenerek sunulmustur. Calismanin son boliimiinde yapilan kapsamli literatiir
taramasi1 sonucunda elde edilen bilgilerin 1s18inda bu iki kavram arasindaki iligski degerlendirilerek, giintimiiz
orgiitlerine dneriler sunulmustur.

Anahtar Kelimeler: Hizmetkar Liderlik, Orgiitsel Vatandashk Davranis1, Sosyal Miibadele Teorisi

A DISCUSSION on THE RELATIONSHIP of SERVANT LEADERSHIP and
ORGANIZATIONAL CITIZENSHIP BEHAVIOR

ABSTRACT

Servant leadership; It is a concept that starts with the process of serving and then occurs with the development of
leadership. Organizational citizenship refers to the voluntary attitudes of employees to contribute to the
effectiveness of the organization as a whole. In this study, the works dealing with servant leadership and
organizational citizenship behavior were examined and these two concepts were studied separately, in this context,
servant leadership and organizational citizenship behavior was briefly defined and its dimensions and precursors
were presented. Then, the studies that determined that the two concepts were related were examined and presented.
In the light of the information obtained as a result of the extensive literature review made in the last part of the
study, the relationship between these two concepts was evaluated and suggestions were presented to today's
organizations.

Keywords: Servant Leadership, Organizational Citizenship Behaviour, Social Excange Theory.
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OZET

Giliniimiiziin hizla degigsen rekabet ortami ve teknolojik gelismeler bircok genc¢ calisanin geleneksel kariyer
yaklagimi yerine ¢ok yonlii kariyer yonelimini benimsemesini saglamistir. Cok yonlii kariyer oryantasyonunun
ise yeni baglayan geng ¢alisanlarin gelecekteki kariyer gelisim siirecine olan pozitif beklentisine olan etkisi ve
kariyer uyumlulugunun bu iliskideki rolii ile ilgili gerceklestirilen ¢alisma sayisi olduk¢a azdir. Buna gore, bu
calismanin amaci ise yeni baglayan ¢alisanlarda ¢ok yonlii kariyer oryantasyonu ve kariyer iyimserligi arasindaki
iliskide kariyer uyumlulugunun araci roliini incelemektir. Mevcut ¢alismada kesitsel bir arastirma tasarimi
kullanilmistir. Arastirmanin verileri Ankara’da farkl sektdrlerde (iiretim, finans, turizm ve egitim) ¢alisan toplam
158 katilimcidan elde edilmistir. Arastirmada Baruch (2014)’un yedi maddeden olusan ¢ok yonlii kariyer dlgegi,
Rottinghaus vd. (2005)’nin on bir maddeden olusan kariyer iyimserligi 6l¢egi ve Maggiori vd. (2017)’nin on iki
maddeden olusan kariyer uyumlulugu dlgeginin kisa versiyonu kullanilmistir. Bu Slgeklerin gegerlilik ve
giivenilirlik analizleri gerceklestirilmistir. Degiskenler arasinda dogrudan ve dolayli etkileri tahmin etmek
amaciyla yapisal esitlik modellemesi yaklagimi kullanilmistir. Elde edilen sonuglara gore ise yeni baslayan
bireylerin ¢ok yonlii kariyer oryantasyonunun kariyer iyimserligini ve kariyer uyumlulugunu anlamli ve pozitif;
kariyer uyumlulugu ise kariyer iyimserligini anlaml ve pozitif etkiledigi bulunmustur. Bununla birlikte, yapisal
esitlik modellemesi kariyer uyumlulugunun ¢ok yonlii kariyer oryantasyonu ve kariyer iyimserligi arasindaki
iligkide aracilik roliinii dogrulamistir. Ayrica, bu ¢alismanin sinirliliklar ve ¢ok yonlii kariyer oryantasyonu ve
kariyer iyimserligi iizerine gelecekteki arastirmalar i¢in yapilan ¢ikarimlar tartigilmastir.

Anahtar Kelimeler: Cok Yénlii Kariyer Oryantasyonu, Kariyer lyimserligi, Kariyer Uyumlulugu

Newcomer Employees' Protean Career Orientation and Career Optimism:
The Mediation Role of Career Adaptability

ABSTRACT

Today's rapidly changing competitive environment and technological developments have enabled many young
employees to adopt protean career orientation rather than traditional career approach. The number of studies on
the effect of the protean career orientation on the positive expectation of one's future career development process
of young employees who are newcomer and the role of career adaptation in this relationship is very little.
Accordingly, the purpose of this study is to examine the mediating role of career adaptation in the relationship
between protean career orientation and career optimism in newcomer employees. In the current study, a cross-
sectional research design was used. The data of the research were obtained from 158 participants working in
different sectors (production, finance, tourism and education) in Ankara. In the study, Baruch (2014)'s protean
career orientation scale consisting of seven items, Rottinghaus et al. (2005)'s career optimism scale consisting of
eleven items and Maggiori et al. (2017) 's short version of the career adapt-abilities scale consisting of twelve
items was used. Validity and reliability analyzes of these scales were conducted. Structural equation modeling
approach was used to estimate direct and indirect effects between variables. The results revealed that newcomer
employees' protean career orientation affects career optimism and career adaptability significantly and positively.
Career adaptability was also found to affect career optimism significantly and positively. Moreover, structural
equation modeling approved the mediating role of career adaptation in the relationship between protean career
orientation and career optimism. Furthermore, the limitations of this study and the implications for future research
on protean career orientation and career optimism were discussed.

Keywords: Protean Career Orientation, Career Optimism, Career Adaptability
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Sparking Leadership As A Leading Style And A Research About The
Effect On Perception Of Business Performance
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ABSTRACT

Extremely increasing competition, the paradigm changes called epidemic or economic crisis affecting globally,
whereas the improvement of technological opportunities and the factors that directly affect the business life such
as (virtual) distanced working make the concept of leadership open to discussion and development.

Leadership is no longer perceived as directing followers in one direction in line with the goals of the companies.
Effectiveness and scope of leadership in management science is evolving day by day. While adapting to
contemporary times, the leadership function becomes more inspiring and ignitive. In daily business life, tasks to
be performed with more effort require more supervision, more interaction and possibly to be a better role model
and give more inspiration.

Within the scope of the study sparking leadership, referred as a new concept, has been handled as a leadership
style and has been investigated whether the sparking leadership has an impact on employees’ perceived business
performance.

As a result of the research, a positive relationship was found between sparking leadership and perceived business
performance. In addition, as age and seniority increased, the positive effect of sparking leadership on perceived
business performance was observed, and it was determined that women were slightly more affected by sparking
leadership characteristics than men.

Keywords: Leadership, sparking, business performance, competition, gender differences.
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Asst. Prof. Dr. Silleyman KAHRAMAN
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OZET

Arastirmada calisanlarin yasam kalitesinin ¢alisma ortamlarinda maruz kaldiklart psikolojik siddet ve bilissel
esneklik diizeyleri arasindaki iligkisi incelenmesi amag¢lanmistir. Bununla birlikte, katilimcilarin yasam kalitesi,
psikolojik siddet ve bilissel esneklik diizeyleri ¢esitli demografik degiskenlere gore karsilastirilmisgtir. Calismaya
bir bankada calisan 388 katilimecr katilmistir. Katilimeilarin 163°# erkek, 225°i kadindir. Tliskisel tarama
modelinde yapilan bu ¢aligmada veri toplama araci olarak sosyodemografik bilgi formu, Calisanlarin Yasam
Kalitesi Olgegi, Bilissel Esneklik Envanteri ve Psikolojik Yildirma (Mobbing) Olgegi kullanilmistir. Arastirmada
elde edilen veriler SPSS paket programi kullanilarak analiz edilmistir. Arastirmanin sonucunda ¢alisanlarin yagam
kalite puanlar ile biligsel esneklik puanlar1 arasinda pozitif yonlii, zay1f diizey anlamli korelasyon tespit edilmistir.
Psikolojik siddet ile yasam kalitesi ve biligsel esneklik arasinda iligki tespit edilmemistir. Katilimcilarin yagam
kalitesi, psikolojik siddet ve biligsel esneklik diizeylerinde cinsiyete ve yasa gore gore fark tespit edilmemistir.
Elde edilen bulgular literatiir ¢ergevesinde tartigilmis ve cesitli onerilerde bulunulmustur.

Anahtar Kelimeler: Calisanlarin yasam kalitesi, Biligsel esneklik, Psikolojik siddet,

Investigation of the Relationship between Life Quality, Cognitive
Flexibility and Mobbing in Employees

ABSTRACT

In the research, it was aimed to investigate the relationship between life quality, cognitive flexibility and mobbing
in employees. Moreover, life quality, cognitive flexibility and mobbing levels of employees were compared
according to some sociodemografic variables. 388 participants in a bank participated in the study. 163 of the
participants are male and 225 are female. The correlational design was used in this research. Socio-demografic
data form, Employees' Quality of Life Scale, Cognitive Flexibility Inventory and Psychological Mobbing Scale
were used as data collection tools. The data obtained in the research were analyzed using the SPSS package
program. As a result of the research, a weak, negative relationship was found between the quality of life and
cognitive flexibility levels. There was no significant relationship between mobbing and other variables. There
were no significant difference between life quality, cognitive flexibility and mobbing levels according to gender
and age. Findings were discussed in literature review framework and some suggestions were given.

Keywords: Employees, Life quality, Cognitive flexibility, Mobbing.
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OZET

Isletmelrin verimlilikleri artirmanin bir yolu da verimsizlige yol agan faktérlerin ortadan kaldirilmasidir. Etik dis
davranislar isletmelere dogrudan ve dolayli pek ¢ok yonden zarar veren sonuglara neden olmaktadir. Etik davranig
is yasaminda ve miisteri baglaminda giderek artan bir faktor haline gelmektedir. Etik dis1 davranisin pek ¢ok
onciilii bulunmaktadir. Sinizm de bu faktorlerden birisidir. Calisanlarin hakkaniyetsizlik diisiincesi, tikenmislik,
mesleki doyum ile adanmislik diizeyleri, yoneticilerin liderlik anlayisi ve Orgiitsel degisimlerin dogru
yonetilememesi, ¢alisanlarin orgiite karst tutumlarini etkilemektedir. Biu calismada Antalya’da &zel saglik
sektori saglik calisanlarinda (n=394) yapilan bir ampirik bir ¢alisma ile sinizm-etik olmayan davranis iliskisi ve
bu iligkide yas ve ¢alisma siiresinin rolii incelenmistir. Elde edilen bulgular sinizmin etik dist davranislar arasinda
iligski oldugunu ve demografik faktdrlerin bu iligkide rolii bulundugunu gostermistir.

Anahtar Kelimeler: Etik dis1 davranis, sinizm, yas, tecriibe, saglik sektorii

The Role of Demographic Factors in the Relationship Between Cynicism
and Unethical Behaviors

ABSTRACT

One of the ways to increase efficiency of businesses is to eliminate the factors that cause inefficiency. Unethical
behavior leads to direct and indirect damage to businesses in many ways. Ethical behavior is becoming an
increasing factor in business life and in the customer context. There are many entecedents of unethical behaviors.
Cynicism is one of these factors. The idea of unfairness of employees, burnout, satisfaction, commitment levels,
the management styles of leaders and the failure to manage organizational changes affect employees' attitudes
towards the organization. In this study, an empirical study conducted in Antalya's private health sector health
workers (n = 394) and cynicism-unethical behavior relationship and the role of age and tenure in this relationship
were examined. Findings showed that cynicism is related to unethical behavior and demographic factors have a
role in this relationship.

Keywords: Unethical behavior, cynicism, age, tenure, health sector.
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OZET

Kalite, miisterinin gereksinimleri ile tanimlanir. Toplam Kalite Yonetiminde (TKY) Ust yonetim, kaliteyi
gelistirmek icin dogrudan sorumluluga sahiptir. Artan kalite, is siireclerinin sistematik analizi ve
iyilestirilmesinden kaynaklanmaktadir. Kalite iyilestirme siirekli bir ¢abadir ve kurulug genelinde
gerceklestirilmektedir. Sektdrden bagimsiz olarak, isletmeler piyasadaki rakiplerine gore rekabet avantaji elde
etmelidir. Bu nedenle, rekabet avantaji yaratmak ve siirdiirmek i¢in isletmeler siirekli yenilik yapmak zorundadir.
Kisacasi, isletmelerin siirdiiriilebilirligi, bu konsepti destekleyen ortak bir kalite yaklagimimin benimsenmesine
baglidir.

Tiim isletmeler kaynaklarint verimli kullanmali ve miisteri gereksinimlerini ve beklentilerini kargilamak i¢in TKY
esaslarini kullanmalidir. Bunlar yonetim liderligi, miisteri/tiikketici odakli ¢alisma, ¢alisanlarin siirece katiliminin
saglanmasi, Orgiitiin siirekli olarak kendini yenilemesi/gelisimi, bilgi kullanimmin etkinlestirilmesi, miisteri
odaklilik, egitim ve tedarikgilerle iliskiler olarak tanimlanabilmektedir. Rekabet karsisinda giiclendirme,
stratejilerinin dogru tanimina ve uygulanmasina baglidir. Diger yandan, kiiresellesmenin etkisiyle ¢esitli alanlarda
biiylik degisiklikler gozlenmektedir. Bu degisiklige uymak icin isletmelerin daha fazla verimlilik ve rekabet
avantaj1 elde etmek icin stratejilerini genel kalite kavramina uyarlamalar1 gerekmektedir. Isletmelerin rekabet
giicli genel bir kalite yonetimi yaklasiminin benimsenmesine baglidir.

Isletmelerin siirdiiriilebilir olmasi ve sadece iiretilen mal ve hizmetlerin ihtiyaglarini karsilamakla kalmayip ayni
zamanda miisterilerin degisen ihtiya¢ ve beklentilerini de kargilamalari gerekmektedir. Bunu basaran isletmeler
rakiplerinden daha giiglii olabilir. Ticaret kosullari stirekli degigsmektedir ve isletmeler bu degisiklige uymak
zorundadir. Kalite, amaclanan kullanima, teknolojik gelismelere, tiiketici ihtiyaglarina ve degerlendirme
kararlarina gore farkli sekillerde belirlenir. Bununla birlikte, kalite esas olarak kalite uygunluk seviyesi ve hizmet
seviyesi veya belirli bir ihtiyag¢ seviyesi ile belirlenir. Bu ¢ercevede bu esaslari gergeklestirmek i¢in glinlimiizde
bilisim sistemlerinden yararlanilmaktadir.

Biligim sistemlerinin kullanimi ile TKY ’nin yapis1 hizli ve proaktif bir gériiniime ulagabilmektedir. Caligmanin
amac1 ¢ok boyutlu bilgi sistemi kullaniminin TYK yapisina etkisinin incelenmesidir. Inceleme sirasinda, sistem
kullanim yapisinin ¢ok boyutlu olmasi, onu igerik diizeyinde biitiinsel olarak temsil etmek i¢in dikkate alinmistir.
Kaliteyi saglamak bir sirkette asla basit (ne de kolay) bir is degildir. Bu nedenle, diinya ¢apinda binlerce sirketin
yeni siiregleri uygulamak, kalitelerini yonetmek ve kontrol etmek i¢in TKY'yi ve bu yonetim araglarini kullanmast
sasirtict degildir. Bu sistemi kullanmanin nedenlerinden biri, sonug olarak, daha fazla sayida miisterinin girketten
memnun kalmasidir. Sirketlerde TKY uygulanmasiyla iretimin artmasi ve maliyetlerin diismesi beklenebilir.
"TKY" bir yOnetim stratejisidir. YoOntem, tiim organizasyonel siireclerde kalite bilinci yaratma siirecine
odaklanmaktadir.

Bu ¢ercevede TKY, bir kurulusun iiriin veya hizmetlerinin iyilestirilmesini saglamak i¢in bir organizasyonu
yonlendirmek ve kontrol etmek i¢in koordine edilmis herhangi bir faaliyet olarak tanimlanabilir. TKYde sirketin
miisterilerinin, ihtiyaclarini, zorluklarini, arzularini ve arzularini derinlemesine tanimak c¢ok Onemlidir. Bu
nedenle bilisim sistemlerinin etkin kullanilmas: veri madenciligi ile dnemli ¢ikarimlar saglamaktadir. Buradan
istenilen faydanin elde edilmesi icin bilisim sistemlerin uygulanmasi ve kalite denetiminin gerekli oldugu
durumlarin belirlenmesi gerekmektedir. Daha sonra organizasyonlardaki kalite merkezlerini veya sektorleri
yonetmek icin segilen bilisim sistemi etkin bir sekilde kullamilabilir. TKY, siireglerin kontroliinii ve
standardizasyonunu getiren ve ayni zamanda alinan énlemlerin etkinliginin dl¢iilmesini saglayan bir aractir. Iyi
uygulanmis ve iyi yonetilen bir kalite yonetim programu, iist yonetime karar vermek i¢in giivenlik saglar.

Bu ¢er¢cevede TKYde bilisim sistemlerinin kullanimu tiim sirket siireclerini ve bu siireclerin miisteriler karsisinda
irlin ve hizmet kalitesini nasil iyilestirebilecegini dogrulamay1 amaclamaktadir. Bu sistemde, kurumun giinliik
stireclerinde uygulanan kalite ilkeleri ve yonergeleri kullanilmalidir.

Anahtar Kelimeler; Bilisim Sistemleri, Toplam Kalite Yonetimi, Kalite, Bilisim Teknolojileri ve Verimlilik.
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Michelin Yildizh Restoranlarin Mutfak Konseptlerinin Incelenmesi,
Tiirk Mutfaginin Kullaniminin Analizi
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OZET

1900 yilindan beri restoran derecelendirme rehberi olarak faaliyet gdsteren Michelin rehberinde, diinyada 3
kategori- de odiillii y1ldizli restoranlar1 ve 2 kategoride aday restoranlari bulumaktadir. Bu ¢alismada, michelin
rehberinde bu- lunan 136 adet 3 yildizli, 502 adet iki y1ldizli ve 2637 adet 1 yildizli toplam 3295 michelin yildizli
restoranin mutfak konseptleri igerik analiziy-le incelemmistir.

Inceleme sonucunda 3 yildizli michelin restoranlarinda 43 restoran ile Kreatif Mutfak, 2 yildizli michelin
restoranla- rinda 163 restoran ile Kreatif Mutfak, 1 yildizli michelin restoranlarinda 785 restoran ile Modern
Mutfak en fazla kullanilan mutfak konseptleri olarak belirlenmistir.

Michelin yildizli 3295 restoran i¢inde Tiirk Mutfagi'nin higbir restoranda uygulanmadigi tespit edilmistir.
Calismanin son kisminda michelin rehberinde bulunan ve yildiz almaya aday olan 3691 adet Bib Gourmand
restoran ve 11494 adet The Michelin Plate restoraninin mutfak konseptlerinde Tiirk Mutfaginin kullanimi
aragtirtlmistir. Top- lam 18481 adet Bib Gourmand ve The Michelin Plate restoranlarinda, 6 restoranin Tiirk
Mutfag1 Konseptini uygula- dig1 tespit edilmistir.

Tiirk Mutfaginin, New York'ta Bib Gourmand kategorisnde "Lokanta", "Sip Sak" ve "Turkish Kitchen" adlarindaki
restoranlarda, New York'ta The Michelin Plate kategorisinde "Pera" adinda restoranda, Washington'da Bib
Gourmand kategorisinde "Ottoman Taverna" adinda restoranda, Londra'da The Michelin Plate kategorisinde "Yeni"
restoranda uygulandig tespit edilmistir.

Calismanin sonucunda, michelin yildizli restoranlarda en yaygin mutfak konseptinin Kreatif Mutfak oldugu, daha
sonra Modern Mutfagin tercih edildigi tespit edilmistir.

Tirk Mutfaginin diinya {izerindeki 18481 adet michelin restoraninda kullaniminin ve tercihinin arzu edilen
diizeyde olmadigi ve yetersiz kaldigi tespit edilmistir. Bu ¢alismanin sonucunda, Tiirk Mutfaginin yorumlanmasi,
diinya genelinde diger mutfaklarla yarisabilmesi ve diinyaya tanitil-masi ile ilgili daha radikal ¢aligmalarin ve
tanitimlarin yapilmasi gerektigi sonucuna varilmistir.

Anahtar Kelimeler: Michelin Rehberi, Michelin Yildizli Restoranlar, Mutfak Konsepti, Tiirk Mutfag
Investigation of Cuisine Consepts of Michelin Starred Restaurants,

Analysis of the Use of Turkish Cuisine.
ABSTRACT

The michelin guide, which has been operating as a restaurant rating guide since 1900, has award winning starred
restaurants in 3 categories and candidate restaurants in 2 categories in the world. In this study, the cuisine
concepts of a total 3295 restaurants in 136 restaurants as 3-star, 502 restaurants as 2-star and 2637 restaurants as
1-star restaurants in the michelin guide were analyzed by content analysis.

As aresult analysis, creative cuisine with 43 restaurants in 3-stars michelin restaurants, creative cuisine with 163
restaurants in 2-stars michelin restaurants, moderne cuisine with 785 restaurants in 1-star michelin restaurants
are determined as the most used cuisine consepts.

It was determined Turkish cuisine was not applied in any restaurants among 3295 restaurants with michelin stars.
In the last parrt of the study, the use of Turkish Cuisine in the cuisine concepts of 3691 Bib Gourmand restaurants
and 11494 The Michelin Plate restaurants, which are in the michelin guide and candidates for stardom were
invastigated. It was determined that 6 restaurants applied the Turkish Cuisine Consept in a total of 18481 Bib
Gourmand and The Michelin Plate restaurants.

Turkish Cuisine was applied, name of "Lokanta", "Sip Sak" and "Turkish Kitchen" restaurants in Bib Gourmand
category in New York, in the restaurant named "Pera" in The Michelin Plate category in New York, in the
restaurant bamed "Ottoman Taverna" in Bib Gourmand category in Washington, in the restaurant named "Yeni"
in The Michelin Plate category in London.

As a result of the study, it was determined taht the most common cuisine concepts in michelin starred restaurants
was Creative Cuisine and Modern Cuisine was preferred.

It has been determined that use and preference of Turkish Cuisine in 18481 michelin restaurants around the
world is not a desired and it is inadequate. As a result of this study, it was concluded that more radical studies

250


mailto:ahmetuguzluoglu@yahoo.com

and promotions should be made regarding the interpretation of Turkish Cuisine, competing with other cuisines
around the world and its introduction to the world.

Keywords: Michelin guide, Michelin strrred restaurant, Cuisine Consept, Turkish Cuisine.
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OZET

Orgiitsel Davrams konusunda yapilan bilimsel arastirmalarda genellikle farkli iilkelerde gelistirilen dlgeklerden
yararlanilmakta ve ¢ogu zaman bireylerin tutum ve davraniglarinda toplumsal kiiltiiriin etkisi g6zardi
edilebilmektedir. Ozellikle izlenim y&netimi taktikleri gibi karsi tarafin algilarini ydnlendiren davranislar,
bireylerin icinde bulunduklari kiiltiiriin 6zelliklerinden etkilenebilmektedir. Bu baglamda, is yasaminda
calisanlarin sergiledikleri izlenim yonetimi taktiklerinin, Tiirk toplumunda batidan farkli olabilecegi dngoriilerek
Yildirrm (2019) tarafindan nitel yaklasimla kesfedilen Tiirk calisma ortamina 6zgii izlenim ydnetimi
taktiklerinden yola ¢ikilarak, bu ¢caligmada Tiirk kiiltiiriine uygun, gecerli ve giivenilir bir izlenim ydnetimi dlgegi
gelistirmek amaclanmustir.

Madde havuzunun olusturulmasi, 6lgegin yapilandirilmasi ve dlgegin degerlendirilmesinden olusan {i¢ asamali
bir yontem kullanilmig, bu kapsamda 60 katilimer ile yar1 yapilandirilmis miilakatlar yapilmistir. Goriigmelerin
analizi ile elde edilen kod ve temalara dayanarak madde havuzu olusturulmus ve uzman degerlendirmeleri
araciligiyla 6lgegin igerik gecerliligi test edilmistir. Yapilan madde eleme islemleri sonucunda 6lgegin son hali
16 madde ile tamamlanmistir. Olgegin degerlendirilmesi kapsaminda (n=490) yapilan agimlayici faktdr analizi
sonucunda 4 boyutlu yap1 olustugu goriilmiis ve toplam varyansin %69,2’si agiklanmstir. Olgegin giivenilirlik
katsayis1 0,88°dir. Yapi gecerliligi yoniinden dlgegin drgiitsel vatandaslik davranisi dlgegi ile ayrisim gecerliligi
sagladig1 goriilmiistiir. Sonuclar gelistirilen izlenim yOnetimi dlgeginin giivenilir ve biiyiik dl¢lide gecerli bir
Oleme araci oldugunu gostermistir.

Anahtar Kelimeler: izlenim Y&netimi, Toplumsal Kiiltiir, Olgek Gelistirme.
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OZET

1926 yilinda Seker Fabrikalari Kanunun kabuliinden sonra Alpullu ve Usak Seker Fabrikalar1 devletin destegiyle
kurulmustur. Cumhuriyetin ilanindan sonraki ilk yillarda, sanayilesmeye dayali kalkinma modeli gergevesinde,
devlet bizzat girisimci olarak ortaya ¢ikmigtir. Bu durum bireylerin girisimei olmalarindan farkli olmakla birlikte,
devletin yaptig1 ilk yatirimlar, girisimcilik kiiltiirii ve girisimcilik ruhunun olusmasinda etkili olmustur. Ozel
miitesebbisler bu donemden sonra, devleti 6rnek alarak ve genelde devlet destekleriyle girisimlerine baglamstir.
Ulkemizde devletin ekonomideki merkezi rolii azalmus olsa da giiniimiizde de devam etmektedir. Devlet, dnemli
ve stratejik goriilen bir ¢ok sektordeki yatirimlari desteklemekte, girisimcilere avantaj saglamaktadir. Bu model,
eger belli bir sektorde 6zel miitesebbisler ve yeni yatirimlar olusursa basarili olabilir. Ancak devlete giivenerek
sadece kar amaci giiden isletmelerin kamu yarar1 ve refah gelisimini de dikkate almas1 gerekmektedir. Usak Seker
Fabrikasinin kurulus agamasinda 6zel ve mahalli bir tesebbiis olmasi ve o yillar igin ¢ok yeni olan bu durumun
miitesebbisler tarafindan nasil algilandigint sonraki siiregte gostermesi bakimindan 6zgiinliik tagimaktadir.

Anahtar Kelimeler: Usak Seker Fabrikasi, Cok Ortakli Isletmeler, Girisimcilik.

Entrepreneurial Spirit in the Establishment of Usak Sugar Factory

ABSTRACT

Alpullu and Usak Sugar Factories were established by the support of the state after the adoption of Sugar Factories
Law in 1926. In the first years after the declaration of the Republic, the state emerged as an entrepreneur within
the framework of the industrialization-based development model. Although this situation is different from
individuals' being entrepreneurs, the first investments made by the state have been effective in the formation of
entrepreneurial culture and entrepreneurial spirit. After this period, private entrepreneurs started their efforts by
taking the state as an example and with the support of the state in general. Although the central role of the state
in the economy has decreased in our country, it still continues today. The state supports investments in many
sectors that are considered important and strategic, and provides advantages to entrepreneurs. This model can be
successful if private entrepreneurs and new investments occur in a particular sector. However, only businesses
that rely on profit should rely on public interest and prosperity development. Usak Sugar Factory is unique in a
way that it was a private and local enterprise at the stage of its establishment and shows how the entrepreneurs
perceived this situation, which was very new for those years, in the next process.

Keywords: Usak Sugar Factory, Multi-Partner Enterprises, Entrepreneurship.
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ABSTRACT

One of the most well-known and commonly believed concepts in the world can be expressed as the change.
Change stands out as one of the most important occupation themes of humanity due to the fact that it should be
unstoppable and managed. In today's world, where globalization is discussed with many different dimensions and
variables, examining the causes and consequences of rapid and effective change and transformation is of vital
importance in both theoretical and practical areas. Information, communication and production technologies,
which have been developing rapidly since the 1990’s, reveal an approach in which digitalization is considered as
the main factor of change today. From this point of view, especially the COVID-19 pandemic crisis that emerged
in Wuhan, China as of March 2020 and affected the whole world and all rapid changes and transformations that
have taken place in the world since its beginning, should also be taken into account. The new world created by
digitalization necessitates the re-evaluation of all concepts that involve management in the most general sense
and/or the terms that ends with management. In this regard, as in many concepts, the concept of management,
which is at the center of change and transformation, should be re-evaluated in the light of many different variables
on an individual, society, institution and system basis. This study aims to present the conceptual definition of the
concepts of “New Management” and “Senism” in a changing and transforming world.

Keywords: Digitalization, COVID-19, Change, New Management, Senism.
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ABSTRACT

In today’s digital world, where change takes place much more rapidly and effectively, all areas of business are
being transformed and reshaped into more contemporary and agile forms. Thus, in the recent decade,
“Entrepreneurship” traditionally known and defined as the capacity and willingness to hold the process of
developing, organizing, and managing a business venture together with handling all the associated risks, has
witnessed a major transformation in the way it has been studied, practiced and taught. “Digitalization” which is
the process of enabling, improving, and transforming business activities by leveraging various types of digital
technologies, is being extensively utilized in all today’s settings due to its wide range of benefits. In this context,
as entrepreneurship is associated with multiple risks, digitalization can provide the solutions to minimize those
risks and ensure the continuity of entrepreneurial organizations. As all kind of businesses are exposed to
challenges caused by rapidly changed, uncertain and complex market and environment, thus, it is important for
entrepreneurial organizations to possess “Organizational Agility” which sets up the ability, strategies and
initiatives to respond to such challenges. This study is a conceptual review that examines the theoretical basis of
entrepreneurship, digitalization and organizational agility.

Keywords: Entrepreneurship, Digitalization, Organizational Agility.
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OZET

Sigorta kavramu tiiketicilerin aklinda zorunlu trafik sigortasi, kasko ve dogal afet sigortasi gibi yaygin kullanilan
tiirler olarak canlanmaktadir. Bu kliseden insanlar1 kurtarmak adina sekt6riin 6nde gelenlerinin sigorta bilinci
yerlesmesi i¢in hedeflerine inovatif iiriin pazarlamasina yonelmesi gerekir. Ulkemiz yiizde 1,5 sigortalilik oranina
sahiptir ve bu gelismis iilkelerin ¢ok gerisinde bir orandir, oysaki Tiirkiye, 19 milyon geng¢ niifusa sahiptir ve
sigortacilik pazar1 gelisme potansiyeline sahiptir. Bu durum sigortacilar1 daha siki bir rekabete yonlendirir.

Tirkiye Sigorta Birligi verilerine gore, 2018 yilinda diinya ekonomisi, ticari miicadele kaynakli belirsizlik
olmasima karsin potansiyelinin iizerinde biiylimeyi siirdiirmiis, sigortacilik sektorii baglaminda prim {iretimi
biiyiime orani, reel olarak artarak yiizde 2 civarinda gerceklesmistir. Ulkede ise; 2018’de toplam 54,7 milyar TL
prim iiretimi gergeklesmistir. Sektdr 2018 sonu itibariyle 2017°nin ayni dénemine gore yiizde 17,1°lik artigla 178
milyar TL aktif biiylikliigline, yiizde 72,7 artisla 4,7 milyar TL toplam kar seviyesine ulagmistir. 2017 yilinda
sektordeki toplam istihdam 14 bin 52 kisi iken, 2018 yilinda 14 bin 62 kisiye ¢ikmustir. 4 Sektdriin gegen yil
otomotiv pazarmin da daralmastyla son bes yilin en yavas biiyiimesini gerceklestirmesi ise bu yil elit iiriinlerde
karlilig1 ve verimliligi hedefleyen sektoriin biiyiime hedefini yiizde 10-12 diizeyine ¢ekmistir. Gelistirilen inovatif
sigortalar tiiketicilerin karsilagabilecegi farkl riskleri kesfederek giinliik yasami ¢ok daha kolaylastirmaya yonelik
olmaya odaklanmuistir.

Anahtar Kelimeler: Sigortacilik, Sigorta Pazarlamasi, Sigorta Uriinleri

Challenges on Product Development in the Growth and Development of
Insurance Companies in Turkey

ABSTRACT

The concept of insurance is revived in the minds of consumers as commonly used types such as compulsory traffic
insurance, insurance and natural disaster insurance. In order to save people from this stereotype, industry leaders
need to focus their goals on innovative product marketing in order to establish insurance awareness. Our country
has an insurance rate of 1.5 percent, which is far behind developed countries, whereas Turkey has a young
population of 19 million and the insurance market has the potential to develop. This leads insurers to tighter
competition.

According to Turkish Insurance Association data, in 2018, the world economy continued to grow above its
potential despite the uncertainty caused by the trade struggle, and in the context of insurance sector, the premium
production growth rate increased in real terms and was around 2 percent. In 2018, a total premium production of
TL 54.7 billion was realized in the country. As of the end of 2018, the sector reached TL 178 billion in assets with
an increase of 17.1 percent compared to the same period of 2017, and TL 4.7 billion in total profit with an increase
of 72.7 percent. Total employment in the sector in 2017 was 14,52 people, while in 2018 it increased to 14,62
people. The sector's slowest growth of the last five years, with the contraction of the automotive market last year,
brought the sector's growth target to 10-12 percent, which targets profitability and efficiency in Elite products this
year. The innovative insurances developed are focused on making everyday life much easier by exploring the
different risks that consumers may face.

Keywords: Insurance, Insurance Marketing, Insurance Products

4 https://home.kpmg/tr/tr/home/gorusler/2019/05/sektorel-bakis-2019-sigortacilik.html, erisim 11.06. 2020
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OZET

Girisimcilik kavrami, genel bir ifadeyle yeni bir igletmenin tasarlanmasi, hayata gecirilmesi ve isletilmesi siirecini
ifade etmektedir. Bununla birlikte, var olan isletmenin genisletilmesi de bir girisimcilik faaliyeti olarak
degerlendirilebilir. Her iki ihtimalde de girisimei, karsi karsiya oldugu secenekler ile bunlar arasindaki
tercihlerinin muhtemel sonuglar1 hakkinda miimkiin oldugunca bilgi sahibi olmalidir. ilk bakista basit bir hukuki
yardimla kolayca asilabilecek formalitelerden ibaret gibi goriilebilen hukuki siiregler, uzun vadede girisim
acisindan beklenmedik maddi kayiplara neden olabilir. Bu nedenle emek, sermaye ve mesai kayb1 yasanmadan
ya da bu konuda bir yaptirimla karsilagilmadan yapilacak dogru degerlendirme ve tercihler, girisimin basarist
acisindan 6nem teskil etmektedir.

Bir girisimde bulunmak isteyen kimsenin baslangi¢ asamasinda faaliyetin tiirline ve kapsamina dair verdigi
kararmi uygulamaya gegirmesi ile birlikte birtakim hukuki sonuglar ortaya ¢ikacaktir. Bu kapsamda ilk sirada
cevaplanmasi gereken sorular igerisinde, isletmenin ticari nitelik tasiyip tasimadigi; bir diger ifadeyle esnaf
isletmesi mi yoksa ticari igletme niteliginde mi oldugu gelmektedir.

Bir girisimci tek bagina bir girisimde bulunabilecegi gibi ortaklik kurma yoluna da gidebilir. Hukukumuzda 6102
sayili kanunun kabuliiyle birlikte ortaklik kurmak i¢in bir ortaga gerek duyulmasi zorunlulugu 6nemli noktalarda
ortadan kalkmigtir. S6z konusu esaslar ¢ercevesinde bu calismada, girisimcilikte hukuki yapinin tercihinde goz
oniinde bulundurulmasi gereken hususlar belirlenmekte ve buna gore uygun tercihin yapilmasi i¢in hukuki yap1
tercihinde karsi karsiya kalinabilecek yapilarin menfi ve miispet yonleri ele alinmaktadir.

Anahtar Kelimeler: girisimcilik, hukuki yap, sirket tiirleri.
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ABSTRACT

Electronic word of mouth (eWoM) signifies a powerful yet low-cost means for companies to attract customers.
Regardless of the challenges in generating positive eWoM, celebrity chefs (representative of personal brand
owners) within their social media brand community, influences the generation a substantial amount of eWoM.
Celebrity chefs and eWoM — these two well known spectra of customers’ brand-associated communications are
the focus of this research. So far, these streams of literature take their individual research directions and therefore
had very less intersection. Moreover, despite of repeated occurrence (Relling et al., 2016) very less in known
about eWoM influenced by celebrity chefs perceived factors. As such, this research will explore the celebrity
chefs perceived factors which influences eWoM motivation. This research follows a multi method qualitative
approach — firstly, the researcher conducts a Netnography study within three celebrity chefs — Jamie Oliver,
Nigella Lawson and Gordon Ramsay’s social media brand communities. On the second segment the researcher
has adopted a semi-structured interview method and explored the more perceived factors of the celebrity chefs
and eWoM motivations to generate the eWoM messages. The findings showcase perceived factors of celebrity
chefs and eWoM motivations to generate eWoM messages. Some of the perceived factors of celebrity chefs are
categorised using Ohanian’s (1990) source credibility factors but not limited to. Some of the eWoM motivations
that have been identified represents the findings from previous researchers and some are a hew contribution to the
literature. This research findings has been interpreted into a conceptual framework which will help the future
researchers to understand perceived factors of personal brand owners influences eWoM motivations. This research
will also help other personal brand owners, social media regulators, marketers, social influencers to understand
factors that influence eWoM motivation.

Keywords: eWoM, celebrity chefs, social media marketing, personal branding, social media brand communities.
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OZET

Siyasal iletisim, siyasi parti ve adaylarin belli politik amaglara ulagsmak i¢in girigmis oldugu her tiirli iletisim
bicimidir. Siyasal iletisimin bir tiiriinii olusturan siyasal reklamlar ise 6zellikle se¢cim donemlerinde medya
organlarindan, siyasi parti ya da adaylarin yer ve zaman satin alarak, segmenleri ikna etmek i¢in yapmig olduklar1
iletisim faaliyetidir. Siyasal iletisim ve siyasal reklam baglaminda; bu caligma, Adalet ve Kalkinma Partisi’nin
(Ak Parti) 31 Mart 2019 Yerel Se¢imleri’nde yiirlitmiis oldugu siyasal iletisim faaliyetleri ve mesaj stratejilerini
ortaya koymak amaciyla yapilmistir. Calismanin zaman araligi; se¢im caligmalarinin en yogun oldugu dénem
olan 03-30 Mart 2019 tarihleri araligi olarak belirlenmistir. Ak Parti’nin siyasal se¢im faaliyetlerini
belirleyebilmek i¢in tiraj bakimindan en yiiksek bes gazete; “Hiirriyet”, “Sabah”, “Posta”, “Sozcii” ve “Tiirkiye”
gazeteleri orneklem olarak belirlenmistir. Ak Parti’nin bu gazetelerde yayinlatmis oldugu siyasal se¢im reklamlari
igerik ¢6ziimlemesi yontemi ile incelenmistir.

Siyasal iletisim literatiiriinden ve alanda daha 6nce yapilmis benzer ¢aligmalardan yararlanilarak bir kodlama
cetveli olusturulmustur. Bu kodlama cetveli ile s6z konusu reklamlarda Ak Parti’nin hangi gazetede ne kadar
reklam yayinlattigi, bu reklamlarda ele aldig1 konulari, reklamlarda kullanmis oldugu siyasal reklam tiirleri ve
siyasal mesaj stratejileri ortaya konulmustur.

Anahtar Kelimeler: Siyasal Reklam, Adalet ve Kalkinma Partisi, Gazete, Icerik Coziimlemesi

31 March 2019 Local Elections Justice and Development Party Political Ad
Review

ABSTRACT

Political communication is any form of communication that political parties and candidates have attempted to
achieve certain political goals. Political advertisements constituting a type of political communication are the
communication activities that the political parties or candidates make to persuade the voters by buying place and
time from media organizations especially during the election periods. In the context of political communication
and political advertising; this study was conducted to reveal the political communication activities and message
strategies carried out by the Justice and Development Party (AK Party) in the March 31, 2019 Local Elections.
The time interval of the study was determined as the range of 03-30 March 2019, which was the most intense
period of election studies. In order to determine the political election activities of AK Party, the top five
newspapers in terms of circulation; "Hiirriyet", "Sabah", "Posta", "S6zcii" and "Tiirkiye" have been identified as
samples newspapers. Political election advertisements published by Ak Parti in these newspapers were analyzed
by content analysis method.

By using the political communication literature and similar studies in the field, a coding table was created. With
this coding table, how many ads Ak Party has published in these advertisements, the issues it handles in these ads,
the types of political advertising used in the ads and the political message strategies have been revealed.

Keywords: Political Advertising, Justice and Development Party, Newspaper, Content Analysis.
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OZET

Saglik konulu haberlerin gerek gorsel gerekse igerik olarak anlagilir ve dogru olmasi 6nem teskil etmektedir. Bu
sebeple kitle iletisim araglarinda yayinlanan, hayatla birebir iligkili olan saglik konulu haberlerin de Snemi
biiyiiktiir. Insanlara umut olabilecek her bir konunun yam sira panik ve endiseye yol acabilecek haber
iceriklerinden uzak durulmasi gerekmektedir. Dolayisiyla gazetecilik etik nosyonlarinin saglik konulu haberlerde
ekstra gdz oniinde bulundurulmasi gerekmektedir. Icerigin yam sira bir haberin dikkat cekici ve 6n plana
¢ikarilmasi gibi 6nemli hususlar konusunda sayfa tasariminin da etkisi biiyliktiir. Dolayisiyla tiim basin
kuruluslarina bu hususta biiyiik bir gérev diismektedir. Ote yandan tiim diinyay: etkisi altina alan Covid-19 konulu
saglik haberleri ve tibbi gelismeler hakkinda toplumun haberdar edilmesi, bilgilendirilmesi ve farkindaligin
artirtlmasi ¢cogunlukla kitle iletigim araglar1 vasitasiyla saglanmistir. Yazili basinda yer alan saglik haberlerinin
okuyucu iizerinde daha fazla etki birakmasi ve etkili olmasi sayfa tasarimi ile miimkiin hale gelmektedir. Bu
calismada Covid-19 konulu saglik haberlerinin yazili basinda nasil konumlandirildig: ve haberin sayfada yer alma
bicimi incelenmektedir. Caligmada, Alex’a Haziran 2020 verilerine gbre en yiiksek tiraja sahip bes ulusal
gazetenin (Sabah, Hiirriyet, Milliyet, Posta, S6zcii) 06.06.2020-12.06.2020 tarihleri arasinda yayinlanan 7 giinliik
niishasi incelenmistir. Bu siirede yayinlanan Covid-19 konulu saglik haberlerin yer aldigi alanlar sayfa tasarimi
ogeleri dikkate alinarak; kullanilan renk ve tasarim ¢ok yonlii degerlendirilmistir. Arastirmaya dahil edilen tiim
haberler; sayfa tasariminda baglik ¢catismasi, metin yi1gilmasi, dengesiz dagilim gibi tasarim unsurlar1 baglaminda
analiz edilmistir.

Anahtar Kelime; Saglik Haberi, Covid19, Renk, Sayfa Tasarimi.
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Yeni medyanin ortaya ¢ikisi, yazinin uzun yillar siiren hakimiyetini gorsellige birakmasina yol agmustir. Yeni
medyanin sundugu hiz, ¢esitlilik ve multimedya gibi 6zellikler, haber organizasyonlarinin da haber pratiklerinde
degisimler yapmasini zorunlu kilmistir. Bu degisikliklerden biri haberlerde infografik kullaninudir. infografikler,
haberin okuyucuya metin ile degil verilerin gorsellestirilerek aktarilmasi olarak &zetlenebilir. Bu tiir anlatimda
metinden ¢ok gorsellik 6n plandadir. Gorsel sunum metinlerin uzun uzadiya okunmasinin Oniine gecerek,
okuyucuya zaman kazandirmaktadir. Ayrica gorsel olduklarindan s6zel metinlere gore daha fazla hafizada
kalabilmektedir. infografiklerin dinamik yapisi kullanicilarin etkilesimi ve anlagsmalarini saglamaktadir.
Infografikler, verilerin zihnimizde kolayca objektif ve seffaf algilanmas1 amaciyla yeni medyada kullamlmaktadir.
Giliniimiizde, bircok haber, tartigma platformu temel faktorleri gosterdigi ve karmagik kiiresel sorunlart basit bir
sekilde agiklamayi sagladigi icin infografikleri kullanmaktadir. Bu sayede haber siteleri enformasyonu gorsel
olarak cekici ve ikna edici bir formatta sunabilmektedir. Bu ¢alismada diinyada bir¢ok insanin 6liimiine yol agan
Covid 19 salginmnin haber ve saglik sitelerinde infografik anlatimlari, sosyal gostergebilim yontemi ile
incelenmistir. Boylelikle, kiiresel meselelerde infografikle gorsel ve sozlii gostergebilimsel kaynaklarin
kullanimina iligkin bir fikir verilmesi amaglanmaktadir.

Anahtar kelime: Covid 19, sosyal gdstergebilim, infografik, haber, saglik.
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OZET

Aragtirmanin genel amaci; “Egitim Fakiiltesi son simif dgrencilerinin egitsel tan1 almis ve tan1 almamis 6zel
gereksinimli bireyi tamima yeterlilikleri” ne iliskin degerlendirme yapmak ve goriis almaktir. Bu kapsamda
aragtirmacilar tarafindan Giinayer Senel, H. & Tekin, E. (2002) ve OEHY (Ozel Egitim Hizmetleri Y6netmeligi)
(2018) kaynak alinarak iki farkli veri toplama araci gelistirilmistir. Hazirlanan birinci veri toplama araci; son sinif
ogrencilerinin egitsel tan1 almis ve almamis 6zel gereksinimli bireyi tanima yeterlilikleri lizerine yogunlagmistir.
Caligma nitel arastirmalarin amacli 5rnekleme yontemlerinden “Benzesik (Homojen) Ornekleme” yontemine gore
belirlenmistir. Amagli Ornekleme; olasili ve seckisiz olmayan bir érnekleme yaklagimi olup, arastirmacinin
imkanlar1 ve ¢aligmanin amacina bagli olarak bilgi agisindan zengin durumlarin se¢ilerek derinlemesine arastirma
yapilmasina olanak saglamaktadir (Biiyiikoztiirk, Cakmak, Akgiin, Karadeniz, Demirel, 2011: 89). Hazirlanan
veri toplama aract; yart yapilandirilmig goriisme formu formatinda tasarlanmistir. Tasarlanan veri toplama
amacinin genel amact; “son sinif 6grencilerinin egitsel tan1 almis ve almamis 6zel gereksinimli bireyi tanima
yeterlilikleri” ne iligkin degerlendirme yapmaktir. Bu amagla; a) Son sinif 6grencileri 6zel egitim alanina iliskin
neleri bilmektedir? b) Son sinif 6grencilerin tanilanma siireci ile ilgili olarak neler bilmektedir? c¢) Son sif
ogrencilerinin engel tiirlerini fark etme becerilerinde algi diizeylerine iligkin diisiinceleri nelerdir? sorularina yanit
aranmasit hedeflenmistir. Bu kapsamda katilimcilara kigisel bilgi formu ve katilimct gériisleri olmak tizere iki
boliimden olusan form uygulanmigtir. Kisisel bilgi formunda katilimcilara yas, cinsiyet, 6grenim gordiikleri
anabilim dali, 6zel egitim alaninda varsa katildiklar1 egitimler ve siirecleri olmak iizere bes degiskene yonelik
sorular yoneltilmistir. Gorligme formunun ikinci béliimiinde katilimci goriislerine iligkin yart yapilandirtlmig 15
adet soru hazirlanmistir. Bu sorular; meslek yasamlarinda karsilasabilecekleri engel gruplari ve fark etme
yeterlilikleri tizerine yogunlagilmistir. Ayrica “otizm, disgrafi, disleksi, diskalkuli, dil ve konusma gii¢liigii, dikkat
eksikligi ve hiperaktivite bozuklugu” alanlarinda spesifik sorulara da yer verilmigtir. Formun ikinci boliimiinde
katilimcilara 15 sorudan olugsan 5°1i Likert tipi 61¢ek hazirlanmistir. Bu 6lgekte; 6zel egitim kavrami, engel tiirleri,
tanilama siireci, yasal haklar, 6zel egitim merkezlerinin yapis1 ve islevi, 6zel egitim siniflari, destek egitim odalart,
tam zamanli kaynastirma, yar1 zamanl kaynastirma, 6zel egitimde sinifin fiziki sartlarinin diizenlenmesi, BEP,
Ogretim programlarinin  bireysellestirilmesi ve bireyi akademik degerlendirme yeterlilikleri {izerine
yogunlasilmistir. Uzman goriisleri alinip pilot uygulamasi yapilan ¢aligmanin asil uygulamasi devam etmektedir.
Pilot uygulama sonucunda elde edilen sonuglara dayali olarak 6zellikle 6gretmen adaylarinin siniflarindaki 6zel
gereksinimli 6grencileri tanima ve izleyecekleri yol konusunda yeterli bilgi sahibi olmadiklar1 sonuglarina
ulasilmugtir.

Anahtar Kelimeler: Egitsel Tani, Ozel Gereksinim, Ozel Egitim, Ogretmen Yetistirme, Goriis, Tutum

Skills, Opinions and Attitudes of Prospective Teachers for Identifying the
Individuals Having Special Needs

ABSTRACT
General objective of the study is making assessments and receiving opinions on “Competence of the Seniors of
the Faculty of Education for Identifying the Individuals Having Special Needs Who Received or Did Not Receive
Educational Identification” Within this scope, the researchers have developed two data collection tools based on
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Gunayer Senel, H.&Tekin, E. (2002) and OEHY (Special Education Services Regulations). First data collection
tool developed is focused on the competence of the seniors for identifying the individuals having special needs
who received or did not receive educational identification. The study is specified established in accordance with
“Homogeneous Sampling” method being one of the purposive sampling methods of qualitative researches.
Purposive sampling is a probable and non-random sampling approach whereas it provides the researcher with the
opportunity to conduct in-depth researches by selecting information-rich situations based on the possibilities of
the researcher and on the objective of study (Buyukozturk, Cakmak, Akgun, Karadeniz, Demirel, 2011: 89).
Developed data collection tool is designed in a semi-structured interview form format. The general purpose of the
designed data collection tool is making assessments with regard to the “competence of the seniors for identifying
the individuals having special needs who received or did not receive educational identification”. For this purpose
the answers to the following questions have been sought: a) What do the seniors know about special education?
b) What do the seniors know about the identification process? c) What are the opinions of the seniors with regard
to the perception level in their competence of recognizing the types of disabilities? Within this scope, a form that
comprises two parts, being a personal information form and a participant opinions form, has been applied to the
participants. The questions aimed at five variables have been asked to the participants in the personal information
form, whereas such variables are, age, gender, the department they receive education at and, if any, the trainings
and processes they have participated in. 15 semi-structured questions associated with the participant opinions have
been asked in the second part of the interview form. These questions are focused on the disability groups that the
participants may encounter during their careers and also on their competence of identification. Besides, specific
questions have been asked in the fields with regard to “autism, dysgraphia, dyslexia, dyscalculia, language and
speech disorder, attention deficit and hyperactivity disorder”. 5-Point Likert scale comprising 15 questions has
been prepared for the participants in the second part of the form. In this scale; special education concept, disability
types, identification process, legal rights, structure and function of special education centers, special education
classes, support education rooms, full-time inclusion, part-time inclusion, arrangement of the physical conditions
of the classroom for special education, IEP, individualization of teaching programs and competence for academic
assessment of individuals have been focused on. Expert opinions have been received, the pilot application has
been conducted and the actual application of the study is still in progress. Based on the results derived from the
pilot application, it is concluded that, particularly the prospective teachers do not have sufficient knowledge about
identifying the students with special needs in their classes and about the procedures to follow.

Keywords: Educational Identification, Special Need, Special Education, Teacher Training, Opinion, Attitude.
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Dinsel Yasayis Ozelliklerinin Bankacilik Tercihleri Uzerindeki Etkilerinin
Incelenmesi: Katihm Bankalar1 Ornegi

Murat ER
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Muratl4er@gmail.com

OZET

Bu arastirmada, katilim bankalari ile mevduat bankalarina iligkin banka kullanicilarinin goriislerinin alinmasi ve
dini egilim diizeylerinin demografik o&zelliklere gore farkliik gosterip gostermediginin incelenmesi
amaglanmistir. Arastirmanin evrenini Bolu ilinde ikamet eden, banka ve katilim bankasi kullanan bireyler,
orneklemini ise kiimeleme 6rnekleme yontemine gore segilen, arastirmaya goniilliiliik usulii ile katilan toplam
412 kisi olusturmaktadir. Arastirmada elde edilen sonuglara gére inang puani yas, meslek, medeni durum, faize
iliskin goriis ve katilim bankasina iliskin goriis gruplarina gore istatistiksel olarak anlamli farklilik gostermektedir
(p<0.05). Ahlak puani yas, meslek, aylik gelir, faize iligkin goriis ve katilim bankasina iliskin goriis gruplarina
gore istatistiksel olarak anlamli farklilik gdstermektedir (p<0.05). Ibadet puan1 medeni durum, faize iliskin goriis
ve katilim bankasina iliskin goriis gruplarina gore istatistiksel olarak anlamli farklilik gostermektedir (p<0.05).
Arastirmada elde edilen bulgular 1s181nda dine egilimin ahlak ve ibadet boyutunda anlamli derecede farklilastigi,
ancak inan¢ baglaminda anlamli fark gostermedigi goriilmektedir.

Anahtar Kelimeler: Katilim Bankasi, Dini Yasayis, Banka, Faiz.

Examining The Effects of Religious Living Characteristics On Banking
Preferences Button: Example of Participation Banks

ABSTRACT

In this study, it was aimed to get the opinions of bank users regarding participation banks and normal banks and
to examine whether the religious trend levels differ according to demographic characteristics. The population of
the study consists of individuals who live in Bolu province, using banks and participation banks, and the sample
is selected by the cluster sampling method and a total of 412 people participated in the study voluntarily.
According to the results obtained in the study, the belief score shows statistically significant difference according
to age, profession, marital status, opinion on interest and opinion groups on participation bank (p <0.05). Moral
points show statistically significant difference according to age, profession, monthly income, interest rate and
opinion bank (p <0.05). Worship points differ statistically significantly according to marital status, interest rate
opinion and opinion bank (p <0.05).

Keywords: Participation Bank, Religious Life, Bank, Interest.
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Practices in Bangladeshi Ready-Made Garments (RMG) Industry
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ABSTRACT
The global market of apparel industry is projected to increase from 1.3 trillion U.S. dollars in 2015 to about 1.5
trillion dollars in 2020 (O'Connell, 2020) which indicates the increasing demand for clothing is growing faster
day by day across the world. The Ready-Made Garment industry of Bangladesh has achieved remarkable growth
in the last two decades. This growing sector in Bangladesh became major global RMG powerhouse (Bank, 2015).
The industry currently provides more than four million people as direct employment and more than ten million
through other supporting industries and comprised more than 80% of total export of this country (World Bank,
2015). Becoming backbone of the country's economy, the Ready-Made Garment also possesses threats because
of the greater contribution on total export revenue and vulnerability in sustainable entrepreneurial practices. There
are several fire accidents, accident related to poor building structure which even caused death of hundreds of
workers actually embedded in the country’s history and culture of non-compliance in social and environmental

regulations and standards.

The aim of the research is to investigate the factors contributing to the sustainopreneurship (Teran-Yépez et al.,
2019) and its related policies to propose suitable framework for innovative sustainable entrepreneurship in the
Bangladeshi RMG sector. This study will be highly valuable for the government authorities that could make good
and profitable policies to develop and enhance innovative and sustainable entrepreneurial practices at the same

time enhance capacity and entrepreneurial skill in innovative sustainable development.

The researcher will use mixed method to analyse the factors that drive innovative sustainable entrepreneurial
practices in the Bangladeshi Ready-Made Garments (RMG) industry. For these reasons pragmatic philosophy can
adopted for the purpose of social research of this kind as this is congruent with the mixed quantitative and

qualitative approach. The researcher will use quantitative survey and qualitative interviews.

Keywords: Innovation, Entrepreneurship, Ready-Made Garments, entrepreneurial practices
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OZET

Biitiin diinyada oldugu gibi iilkemizde de egitim COVIDI19 salgindan dolay: etkilenmistir. Egitim ve bilim
bakanlig1 bagta sadece salginin 6nlenmesini diisiindiigii igin, ilk tepki olarak bakanlik tarafindan tiim okullar
kapatildi. Fakat salginin siddetlenmesi ile ve uzamasi ile okullarin kapatilmasindan birkag¢ hafta sonra uzaktan
egitim arayislarina baslandi. Ulkemizdeki ilkokul, ortaokul ve iiniversiteler hangi uzaktan egitim araglarmin
kullanilacagina dair bir arayisa yonelmistir. Pandeminin daha ne kadar siirecegi belirsiz oldugundan, egitimin
kesintisizi devam etmesi gerektigi ilkesine dayanilarak egitime devam karari alinmistir. Basta bazi teknik sorunlar
yasanmasi ve bilgi eksikligi ¢ekilmesine ragmen, kisa siirede uyum saglanarak birgok farkli uzaktan egitim araci
ve yazilimi yogun olarak kullanilmaya baglanmistir.

Bu ¢alismada, pandemi dénemi 6ncesi ve siiresinde iilke ¢apindaki uzaktan egitim algis1 ve durumu arastirilarak
karsilagtirilmigtir. Literatiir taramasinin yani sira, betimsel yontemler ve veri madenciligi yazilimlar
kullanilmistir. Genel olarak egitimde kullanilan bilisim teknolojileri ve kullanma olanaklar1 agiklanmistir. Daha
sonra, ¢esitli okullarda okuyan 6grencilerimizin gostermis olduklar1 akademik basarilar1 ve motivasyon durumlari
veri madenciligi yazilimlar1 kullanilarak analiz edilmistir. Sonug olarak, insanligin boyle zor giinlerde her tiirli
degisime uyum saglama yetenegine ve giinlik yasamin devamina yonelik mevcut konfor diizeyine ulasabilmek
icin farkli ¢dziimler iiretebilme 6zelligine sahip oldugu bir kez daha ispatlanmigtir.

Anahtar kelimeler: COVID19, Duygu durum, Uzaktan egitim, Bilisim teknolojileri Altyapilari, Veri
madenciligi.

REMOTE TRAINING OPPORTUNITIES IN OUR COUNTRY IN THE
COVID 19 OUTBREAK PROCESS

ABSTRACT

Education in our country, as in the whole world, has been affected by the COVID19 epidemic. To prevent the
epidemic from increasing, the ministry of education and science, as a first reaction, closed all schools by the
ministry. However, due to the aggravation of the epidemic and the schools being closed for a long time, searches
for distance education started. Primary schools, secondary schools and universities in our country have turned to
a search for which distance education tools to use. Since it is uncertain how long the pandemic will last, based on
the principle that education should continue without interruption, it was decided to continue education. Although
there were some technical problems and lack of knowledge in the early days, many different distance education
tools and software started to be used intensively by adapting in a short time.

In this study, the perception and status of distance education across the country was compared before and during
the pandemic period.In addition to the literature review, descriptive methods and data mining software were used.
In general, information technologies used in education and their usage possibilities are explained. Later, the
academic success and motivation status of our students studying in various schools were analyzed using data
mining software. As a result, it has been proven once again that humanity has the ability to adapt to all kinds of
changes in such difficult days and has the ability to produce different solutions to reach the current level of comfort
for the continuation of daily life.

Keywords: COVID19, Emotional state, Distance education, Information technology Infrastructures, Data mining.
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ABSTRACT

The market economy does not remain unchanged. In the course of development of advanced market economies,
social factors have a dominant influence. The impact of the latter covers various areas of the economy, leading to
changes in the structure of social needs, types of economic activities and values. There is a development of
processes of socialization of the modern economy, transformation of the market economy into a social market
economy. As Ludwig Erhard and his supporters prove, the modern market economy is much more social and
planned than the centralized socialist economy. These processes contribute to the reinterpretation of previously
existing economic categories and the emergence of new ones. Social transformation of the market economy in
developed countries has different degrees, but no matter how far the process has gone, it remains a market
economy, because there is a mechanism of competition based on free pricing. There are differences in the degree
of socialization of the modern market economy, which explains the existence of its national models-Swedish,
Japanese, Dutch, German, etc. relations, types and forms of ownership, and problems of their transformation
occupy an important place. The issues of credit, financial and tax procedures that ensure the achievement of the
main goals of the social market economy are considered. A special place is given to the role of the state, methods
and principles of state regulation of the economy. Ensuring the highest possible growth of welfare and living
standards of the population is the main goal of the social market economy and the need for an effective system of
social protection of the population. The purpose of the study is to find out how to use the concept of social market
economy in the model countries in the process of reforming the country's economy, highlight the features of local
conditions, develop scientifically based solutions for the revival of the economy, the formation of a truly market
environment and the real achievement of a socially oriented economy. The question of the correlation between
economic efficiency and social justice remains important in the context of economic socialization. Their
coordination depends on spiritual guidelines and moral values, the model of socio-economic structure of society,
the availability of political experience in coordinating public interests and the political and business culture of the
society. Economic efficiency and social justice cannot be considered as an alternative. Many social factors,
including the development of science, education, culture, adequate housing, health, rational employment, and
many others contribute to both economic efficiency and social justice. At the same time, saving on social
expenditures not only increases the inequality in the distribution of benefits, but also inevitably leads to a decrease
in the efficiency of the economy.

Keywords: Social Economy, Social market economy, credit, financial, tax procedures, rational employment.
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ABSTRACT

Social entrepreneurship is relatively a new concept than the concepts of social enterprise and non-profit
organizations. However, the concept of social entrepreneurship is gaining recognition in both academics and
practitioners. Social entrepreneurship is perceived contrarily in different countries in different way. Social
entrepreneurship refers to entrepreneurial initiatives that introduce innovative approaches to solve social problems
and create social value for the Nation and create some jobs too. Social change is one among the intended goals of
social entrepreneurship as social entrepreneurship projects are initiated to introduce innovative economic
activities to solve problems and create value through changing social and economic conditions of people (Comer
and Ho, 2010). Social entrepreneurship has potential to move towards sustainable social regimes where people
can promote innovative entrepreneurial activities to solve their problems and create a social value to strengthen
their dignity (Zhang & Swanson, 2014). Introducing social entrepreneurship can reduce community level social
problems related to the health, education, hygiene, cleanliness, drinking water, threats of epidemic etc.This
research aims to explore the measures taken to encourage social entrepreneurship in Abu Dhabi and in doing this
establish a socio-economic culture favourable for the entrepreneurial activities. Purpose is to conduct an analysis
of strategic management steps taken by Abu Dhabi Government supportive for the establishment development of
social entrepreneurship. This study will also highlight the effectiveness of strategic management measures by Abu
Dhabi Government towards social entrepreneurship and how these steps are (i) supporting innovative ideas (ii)
helpful to solve social problems and (iii) what are goals for the sustainability of these initiatives.

Keywords: Social entrepreneurship, Intentional Vision and Abu Dhabi.
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ABSTRACT

This presentation gives voice to the importance that flexibility and adaptability will play in the sustainment of
entrepreneurs and SMEs. During the current pandemic of COVID-19, many entrepreneurs and SMEs will surely
face difficulties reopening in a post pandemic environment. We have seen the flexibility and adaptability of many
major organization’s and the ability to quickly, effectively and efficiently alter manufacturing processes in order
to produce much needed personal protective gear for key workers and ventilators in order to deal with the
anticipated numbers of those who may require advanced medical intervention. In the Post World War Il Era,
fortunately many economies around the world have not experienced the level of economic stress that is being
experienced on a global basis as the effects of COVID-19. Therefore, there is a gap in the existing scholarly
literature regarding the success of entrepreneurs and SMEs in a post global pandemic environment.

This paper addresses the following key question: How can entrepreneurs and SMEs prepare and adapt their
organizations/businesses to become agile enough to quickly, efficiently and effectively change processes or
manufacturing product lines to global crises to remain competitive? Using a process of mindful inquiry, this
research incorporates hermeneutic, critical social science and perspectives and experiences of entrepreneurs. The
study includes in-depth interviews of five research participants and a hermeneutic review of the dominant social
and economic theoretical literature.

Discussions among global leaders suggest that developing effective policies and support for entrepreneurs and
SMEs that will enable effective development, growth and sustainment for important drivers of local economies.
This study invites a discussion about steps, processes and strategies that can be developed and used to increase
the fluidity, flexibility and adaptability of entrepreneurs and SMEs. Future research might look at ways in which
improvements to existing infrastructure such as roads, schools, institutions of advanced learning, existing
technology, roads and ports of entry to establish a network that enables entrepreneurs to reach consumers around
the world using the internet to research, market and purchase additional resources or products.

Keywords: Entrepreneurs, COVID-19, Flexibility, Adaptability and SMEs.
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ABSTRACT

Innovation is recognized as the main source of economic development and growth. It helps in improving the
business activities by lowering cost of production and leads to new products and services. Based on Schumpeter’s
definition of innovation extracted four different types of innovation which are further divided into technological
and non-technological innovations. Technological innovation is defined as the technical process through which
improved and new technologies are introduced by commercialization. Although, dairying contributes significantly
towards the rural economy of Pakistan, industrialization of this sector is still in its nascent stage. The organized
dairying in the state is largely governed by the cooperative sector. A major share of the marketable surplus milk
of West Bengal gets converted into cream, which is totally handled by the unorganized sector. As milk based
sweets are more popular in the eastern states of Pakistan, Punjab is the most important market for these sweets.
Among the adjoining districts, North Punjab is the highest milk producing district of the state. Due to these

reasons, majority of the milk in Punjab comes from North Pakistan.

Keynote: Innovation, Commercialization, Dairy Sector and Pakistan.
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ABSTRACT

Multiculturalism, which is a concept specific to societies with more than one cultural structure, is of great
importance for a decent social life. Religious education is one of the main subjects that education systems should
be focusing on in communities where individuals with different cultural and religious beliefs live together.

In the age we live in, although there are some differences between the countries, almost all of the individuals who
make up the society benefit from education services, at least they are included in the formal education process. In
this context, individuals who make up the society have some expectations regarding education. One of the areas
where these expectations are concentrated is religious education.

When it comes to religious education, how and in what framework this should be done depends on the social
structure, the regime of the state, the historical experience of the country and the characteristics of the religion to
be taught. In this context, it is seen that countries have different administrations regarding religious education
policies. There are countries that exclude religious education completely from the formal education process, as
well as countries that give a wide place in religious education in their education systems. Countries that include
religious education in their education systems could apply different practices over in this issue. Although some of
the countries that offer religious education services to their citizens in the formal education process only shape
the curriculum by considering the dominant culture and religious belief, there are also countries that consider
religious education by taking into account different cultural structures and beliefs.

Keywords: Multiculturalism, religious education, formal education.

271


mailto:hkaradal@gmail.com

5™ International EMI Entrepreneurship & Social Sciences Congress

Evaluation of Talent Management and Retention Strategies in the Banking
Industry of Pakistan

Atif RAZA
The University of the West of Scotland, Scotland.
B00299959@studentmail.uws.ac.uk

ABSTRACT

The current study aimed at analysing the talent retention practices and their effectiveness within Pakistani banking
sector. Through pragmatic philosophical stance and mixed methods approach, talent management and retention
practices of Pakistani banks were investigated by applying qualitative and quantitative methods. The alignment
of qualitative and quantitative research methods in this study was made through adductive research approach. The
qualitative analysis identified nine themes including talent management, leadership, talent retention,
organisational culture, performance management, employee training, talent identification, skills audit and
succession planning. The findings revealed that the important factors that lead to employee turnover in banks of
Pakistan include lack of training and development, poor job satisfaction, lack of appropriate reward systems and
practices and lack of career development opportunities.

This study proposed recommendations for improving talent management and retention practices within Pakistani
banks. Important recommendations include to improve managers’ skills in providing feedback about the
employees supervised by them and to identify performance gap, to provide training to identify talent for having a
clear and robust selection process, and to develop a proper career path and progression for the employees. This
study also proposed future prospects for researchers for extending its scope. It was proposed that future researchers
may investigate mediating role of HR practices in finding relationship between talent attraction and talent
retention within banks of Pakistan. The study concluded that effective employee appraisal system followed by
career counselling and guidance about career development are the two most important practices adopted by
banking sector in Pakistan.

Keywords: Talent retention, appraisal, adductive research and Pakistan.
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ABSTRACT

With the revolution of information technology and worldwide spread of Internet usage, the social media marketing
became fundamental in marketing strategies. Social media marketing is a trending phenomenon where the
company can interact with the customers directly or indirectly over different social media platforms. The purpose
of this research is to assess how the online marketing campaigns influence H&M Retail Company, especially their
social media marketing strategies, and whether H&M managerial strategies of social media marketing can draw
better customer interactivity and C2C. The research also investigates if the marketing strategies employed impact
the value of the firm as well as how they affect the consumer buying behaviour in the UK. Social media marketing
is a technique of active social media monitoring that continuously monitor the activities of consumer in different
social networks like blogs, wiki and social networks (Instagram, Snapchat, Pinterest, YouTube, Facebook, and
twitter) to track the customers’ preferences and trends. This virtual platform is enabling social interaction with
the firm, and allows consumer to provide feedbacks in response to their experience. On the other hand, if the
behaviour of consumer, their motivation and need can be properly analysed and exploited, it is suggested that the
social media marketing have a positive influence in meeting the customers future expectation, and therefore
increase the profit of the firm. In this study, the researcher has adopted quantitative and qualitative research
methods to identify the social media marketing impact of consumer buying behaviour. A set of in-depth interviews
and surveys have been used to identify the marketing management point of view on social media marketing
influence on CBB and performance of H&M. The results of the research show that social media marketing helps
improve the organizations’ understanding of the consumers and their buying motivation that can result in
developing successful marketing tools and strategies. Also, it builds better connectivity with the consumers.
Finally, an effective marketing mix always draws positive attention from the market; it increases the company
turnover, boosts up the brand value by giving holistic competitive edge in the market, as it is the case for H&M
retailer in UK.

Keywords: Social media marketing, digital marketing, marketing strategies, consumer buying behaviour, H&M.
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Tiirkiye’de Ailenin Kir ve Kent Ayriminda Karsilastirilmasi

Berat SIMSEK
Aile ve Sosyal Politikalar Bakanlig1
simsekb374@gmail.com

OZET

Toplumun en énemli kurumlarindan olan ailenin tarihi insanlik tarihi kadar eskidir. Insanlik tarihinin higbir
doneminde ailesiz bir devir olmamistir. Bu g¢alismanin amaci, toplumsal hayatin en &nemli diizenleyici
kurumlarindan biri olan aile kavramimi kir ve kent ayrimina tabi tutmak suretiyle incelemektir. Bu amacla
calismada kullanilan veriler TUIK tarafindan hazirlanan verilerden olusmaktadir. Calismada Tiirkiye’deki aile
yapist ele alinmakta olup aile igi iliskiler ve bu iliskileri sekillendiren nedenler irdelenmektedir. Ailenin kirsalda
yada kentte olusu ile aile igi iliskilerde meydana gelen farkliliklar géz dniine getirilmeye ¢aligilmaktadir.

Anahtar Kelimeler: Aile, Kir-Kent Ayrimi, Aile Bireyleri Arasi Iliskiler

Comparison of Family in Rural and Urban Separation in Turkey
ABSTRACT

The history of the family, one of the most important institutions of society, is as old as human history. There has
never been a period in human history without a family. The aim of this study is to examine the concept of family,
which is one of the most important regulatory institutions of social life, by discriminating between rural and urban.
For this purpose, the data used in the study consists of data prepared by TUIK. In this study, family structure in
Turkey is discussed and domestic relations and the reasons that shape these relationships are examined. It is tried
to reveal differences in family relations with the family being in the countryside or in the city.

Keywords: Family, Rural-Urban Separation, Relationships Between Family Members.
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OZET

Bu arastirma, lise Ogrencilerinin 6zsaygi diizeylerinin cinsiyet degiskeni acisindan incelemek amaciyla
yapilmistir. Betimsel tarama modeli niteliginde olan arastirma grubunu 243 Tiirkiye (130 erkek ve 113 kiz) ve
200 Makedonyal1 (150 erkek ve 50 kiz) &grenci olusturmustur. Arastirmada lise 0grencilerinin 6zsaygi
diizeylerini belirlemek i¢in Coopersmith Ozsaygi Envanteri kullanilmustir.

Arastirma bulgulari, genel 6zsayg1 ve sosyal 6zsaygi alt lgekleri harig dgrencilerin Toplam Ozsaygi, Ev- Aile
Ozsayg1 ve Akademik Ozsaygi diizeylerinin cinsiyetlerine bagli olarak farklilasmadigi gostermektedir. Genel
Ozsayg alt 6lgeginde erkeklerin 6zsaygilari kizlardan daha yiiksek oldugu gériilmekte, ancak Sosyal Ozsaygi
alt 6lgeginde kizlarin 6zsaygilarimin erkeklerden daha yiiksek oldugu goriilmektedir.

Literatiir incelendiginde 6zsayg1 ve cinsiyet ile ilgili yapilan ¢aligmalara bakildiginda arastirmalarin farkli
sonuglar ortaya koydugu goriilmektedir. Arastirma bulgular1 genelde erkek ve kiz &grencilerin 6zsaygi
puanlarinda, bir farkliligin olmadigini géstermesinin yanisira, erkeklerin 6zsaygilarinin kizlardan daha yiiksek
ve tam tersi olarak kizlarin 6zsaygilarinin erkeklerden daha yiiksek oldugunu gosteren c¢alismalara da
rastlanmaktadir. Genel ve sosyal 6zsaygi alt dlgeklerin aksine, diger alt dlgeklerde cinsiyet degiskenine iliskin
bir ana etkiye rastlanmamistir. Toplumun cinsiyet rollerine iligkin kalip yargilarinin degigmesinin etkisiyle
ailelerde, okullarda ve diger kurumlarda artik kiz ve erkek ayriminin yapilmamasinin etkisiyle, diger bir cok
alanda oldugu gibi kisilik gelisiminde ve dolayisiyla 6zsaygilari agisindan da cinsiyet arasinda bir farka
rastlanmamasinin bir nedeni olarak goriilebilir. Kizlar erkeklere gore akranlari ile sosyal ve kisisel iliskilerinde
daha fazla duyarlilik géstermektedir. Kiz ¢ocuklarinin erkek gocuklara gore sosyal iliskilere daha fazla 6nem
vermeleri, sosyal 6zsaygi puanlarinin erkek 6grencilerden daha yiiksek bulunmasi ile iliskilendirilebilir.

Ozsayg1 diizeyini belirlemek amaci ile ilerde yapilacak arastirmalarda, dzsayg: diizeyini etkileyebilecek baska
degiskenler, anne- baba tutumlari, farklt 6grenim kurumlarinda egitim gorme, sinif diizeyi gibi degiskenler
incelenebilir. 6zsaygi diizeylerini belirleyen etmenler konusunda betimsel bir arastirma yapildiktan sonra,
Ogrencilerin 6zsaygi diizeylerini gelistirmeye yonelik programlar gelistirilip etkisi arastirilabilir.

Anahtar kelimeler: Ozsayg, Cinsiyet, Ulke.
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Diisiinmek: Kurumsal Parametrelerin Kokleri ve Endeksleme
Metodolojilerinin Degerlendirilmesi

Dr. Yahya Can DURA
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OZET
Iktisatta kurumsal yapi-biiyiime iliskisi bir takim 6l¢iim ydntemleri ve kurumsal parametrelerden yararlanilarak
incelenmektedir. Fraser ve Heritage endeksleri, kurumsal yap1 6l¢iimiinde siklikla bagvurulan yontemlerdir. Bu
calismanin amaci, ekonomik bilyiime iizerinde énemli etkiye sahip olan kurumsal yapiy1 6l¢lim yontemlerinin
karsilastirmali olarak incelenmesidir. Bu baglamda, calisma kurumsal yapiy1 temsil eden bu endekslerin
performansini degerlendirme imkdni sunmanin yaninda, ilgili endekslerin kurumsal yapiy1 temsil etme
kabiliyetinin de mercek altina alinmasini saglamaktadir.
Anahtar Kelimeler: Fraser, Heritage, Kurum, Kurumsal Yap1, Kurumsal iktisat
JEL-Simiflandirmasi Kodu: B15, 043

Rethinking The Relationship Between Institutional Structure and
Economic Growth: Roots of "Institutions Parameters™ and Evaluation of
Indexing Methodologies

ABSTRACT

The relationship between institutional structure and growth in economics is examined by using some measurement
methods and institutional parameters. Fraser and Heritage indices are frequently used methods for measuring the
institutional structure. The aim of this study is to examine the comparative methods of measuring the institutional
structure which has a significant impact on economic growth. In this context, the study provides an opportunity
to evaluate the performance of these indices representing the institutional structure, as well as the ability of the
relevant indices to represent the institutional structure.

Keywords: Fraser, Heritage, Institution, Institutional Structure, Institutional Economy
JEL Classification Codes: B15, 043
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ABSTRACT

Researchers and experts have continually argued about the importance of improving the quality of service in an
intensely competitive business environment in the hospitality to gain a competitive advantage and financial
growth. Therefore, the main aim of this paper is to find the role of total quality management in the literature, and
their impact on the financial and non-financial performance of organisations’ particularly in hotel sector through
an extensive literature review, and to pave the way for TQM implementation in small hotels through developing
a comprehensive quality framework for managers of SMEs to adopt the best TQM practices that enhance
operational efficiency and to achieve optimal results through quality improvement. A systematic literature review
has been carried out to achieve the overall aim of the study, as it helps to understand the phenomenon more
comprehensively and in-depth. Further, this study will contribute to the body of knowledge of TQM by
highlighting the core practices, applicable in the hotel sector and their direct impact on the company’s
performance, which is lack of in the literature, and ultimately will help quality practitioners and managers to adopt
the best practices for organisations to achieve the quality goals and optimal results. The study has also some
limitations which are highlighted at the end of this study.

Keywords: Total Quality Management, Critical Factors, Performance, Profitability, Competitors, Customer
Satisfaction
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OZET

Bugiiniin tiiketicileri, iiretim siireglerindeki adimlar hakkinda ayrintili bilgileri bilmek istiyor ve {iiretim
stireclerinin her adiminda nasil, nerede ve kim tarafindan iiretilecegi sorusunu dogrudan soruyorlar. Bilingli ve
ekolojik anlamda etik odakli tiiketicilerin dlgegin gecerliligini test etmek amaciyla hazirlanan bu ¢alismada Z
kusagina ait 445 katilimcidan veriler kolayda ornekleme aracilifiyla toplanmistir.  5°li Likert olgegi ile
degerlendirilen maddeler, agiklayici ve dogrulayict faktor analizi ile test edilmis olup, dort boyut tanimlanmustir.

Bu dort faktor, “Eko boykot”, “geri doniisim”, “eko-satin alma”, “eko-biling” isimleriyle literatiirle uyumlu
olarak adlandirilmustir.

Anahtar kelimeler: bilingli tiiketici, ekolojik bilinci sosyal biling, Tiirk tiiketicisi, Z Kusagt

Validating the Scale of Ecologically and Socially Conscious Behavior with
Turkish Consumers

ABSTRACT

Today’s consumers would like to know the detailed information about the steps in production processes and
directly ask the questions of how, where and by whom to produce at each steps of production processes. The
purpose of the paper is to validate the consciously and ecologically ethically minded consumers’ scale with
Turkish Z generation. The study is designed as a descriptive study to determine the perspectives of Turkish
consumers’ on ethically minded behavior convenience sampling technique was used to gather data from 445
respondents. The items were measured on a Likert-style scale, anchored by ‘totally agree’ and ‘totally disagree’.
Exploratory and confirmative factor analyses and reliability tests were applied to the data. The four factors are

occurred after confirmation analysis as entitled with the names of “Eco boycotts”, “recycling”, “ecobuy”,
“ecoconscious”.

Keywords: conscious consumer, ecological consciousness, socially consciousness, Turkish consumer, Z gen.
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OZET

21. ylizyilda bilim ve teknolojiye sahip olmadan firsatlarinin yakalanmasi ve gelecegin planlanmasi olanaksizdir.
Teknoloji isletmelerinde yasanan degisimin, diger isletmelere oranla daha sik ve stirekli olacag: diigiiniilmektedir.
Teknolojinin durmaksizin siirekli gelismesiyle, isletmelerde kullanilan teknolojilerin eskimesi bu igletmeleri
stirekli ¢evik ve tetikte olmaya zorlamaktadir.

Teknoloji isletmeleri, pazara sunumlar yaparak gelistiren ve bunlar ticarilestirme ¢abasinda olan girisimci
kuruluslardir. Bu isletmeler, islevlerini yeni ve farkli iiriin, hizmet ve yontemlere doniistiirerek arastirmaya dayali
teknolojik bir platformda gergeklestirmektedirler. Teknoloji girisimciligi olarak da isimlendirilen tekno-
girisimler, teknolojilerin diinya ¢apinda geligsmesi ve ticarilestirilmesi bakimindan 6nemli rol oynamaktadir
Tekno-girisimciligin ekosistemi olan Teknoparklar ise ekonomiye katkida bulunurken iiniversite destekli olmalari
sebebiyle rekabet avantaji da saglamaktadir. Bu gergevede, teknoloji girisimciligi yapan isletmeler kendi
alanlarindaki degigsimleri yakindan takip ederek ve bulunduklari duruma uygun yeni stratejiler uygulayarak
rakiplerinden onde olabilmektedir. Bu kapsamda, giliniimiiz igletmeleri i¢in uyum ve rekabet siirecini
kolaylagtiracak, firsat ve tehditleri hemen gorerek harekete gegmeyi saglayacak orgiitsel ¢eviklik konusu her
gegen giin daha da 6nemli hale gelmektedir.

Bu caligmada, teknoloji isletmelerinde 6rgiitsel ¢eviklik kavrami teknoparklar ¢atisi altinda incelenmektedir.

Anahtar Kelimeler: Teknopark, Tekno-Girisim, Orgiitsel Ceviklik.

An Evaluation on the Effect of Organizational Agility in Technoparks as an
Ecosystem of Techno-Entrepreneurship

ABSTRACT
It is impossible to seize the opportunities and plan the future without having science and technology in the 21
century. The change in technology companies is more frequent and continuous compared to other companies. The
rapid aging of technology forces these businesses to be constantly agile and alert.
Technology companies are entrepreneurial organizations that make and develop presentations to the market and
strive to commercialize them. They perform their functions on a technological platform based on research in the
form of new and different products, services and methods. Techno-enterprises, also called technology
entrepreneurship, play an important role in the worldwide development and commercialization of technologies
Technoparks which are the ecosystem of techno-entrepreneurship, contribute to the economy and provide
competitive advantage due to their university support. In this context, technology entrepreneurship enterprises
can be ahead of their competitors by closely following the changes in their fields, adopting and implementing new
strategies appropriate for the situation. In this context, organizational agility is becoming more and more important
day by day, which will facilitate the process of adaptation and competition for today's businesses and enable them
to take action immediately by seeing opportunities and threats.
In this study, the concept of organizational agility in technology enterprises has been examined under the roof of
technoparks.

Keywords: Technopark, Techno-Enterprise, Organizational Agility.
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Examining the Effects of Employee Recognition, Training and Teamwork
on the Job Satisfaction and Its Impact on Organisational Performance in
small and mid-sized Restaurants in Central London

Dovlet AGAYEV
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ABSTRACT

This project outlined the importance of job satisfaction of employees to the enhancement of organisational
performance examining three specific human resource factors that will be the cause of increasing employee job
satisfaction in small and mid-sized restaurants in central London. The main purpose of this research was to fill
the gap of lack in employee job satisfaction that has an effect on organisational performance. Therefore, the aim
of the research was to recommend managers to achieve high performance by considering human resource factors
like recognition, training and teamwork that will increase employee’s job satisfaction in small and mid-sized

restaurants in central London.

Based on the present issues on lack of job satisfaction of employees in catering businesses it holds great
significance on influencing the organisational performance in small and mid-sized restaurants in Central London.
Methodology part of the research was one of the important chapters in this research as the data collection method
was mixed-methods. The quantitative data was conducted to employees of the restaurants in the form of a survey
using questionnaire to know the main human resource factors that affect their job satisfaction at workplace as well
as if there is a relationship between those factors and their satisfaction. On the other hand, qualitative data was
conducted to the managers of the restaurants using structured interviews with open ended questions to know their

perception on job satisfaction’s influence on organisational performance.

Findings of the research have given a great insight into the human resource factors that influence employee job
satisfaction and its connection to organisational performance. The research led to three different findings. First
findings derived from quantitative data which was the survey to employees of restaurants, the second findings
was from structured interviews from managers and the third interview was from the open ended question on
questionnaire in quantitative data from employees, in which they answered the question of what other factors
influence their job satisfaction at work apart from the author’s chosen factors; recognition, training and teamwork.
Author has created practical model to implement to enhance the job satisfaction of employees using human
resource factors like recognition, training, teamwork, work-life balance, flexible work hours, and good pay that

will enhance organisational performance in the context of small and mid-sized restaurants in central London.

Keywords: Jop Satisfaction, Organisational Performance.
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ABSTRACT

Today, blockchain is one of the most fashionable technologies, and almost any industry tries to “attempt it on”.
The tourism industry due to the development of innovation, the emergence of new digital technologies, is at the
stage of regular transformations. New technologies that are being created now allow tourists, consumers to work
directly with the producer of tourism services, which helps to provide consumers with a better and cheaper
product, increasing the responsibility of the product manufacturer.

The article is devoted to the consideration of topical issues of introducing blockchain technology in the tourism
sector, an analysis of foreign experience in the application of the digital blockchain platform is carried out, the

advantages and disadvantages of blockchain in the tourism sector are identified.

Keywords: Tourism, Blokchain, Technology, Bitcoin, Distributed Database.
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Recognizing gaps in the delivery of E-retail SCM and expected retail
customer service quality in UK retail sector
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ABSTRACT

The study has been emphasized upon the information of Tesco’s e-retailing sector which has helped in providing
the proper information regarding its operations. The main purpose of this research has been to identify the gaps
which arise within the distribution process in relation to the supply chain management of the e-retailing sector
based on the respective organization. It has been analyzed that the e-retailing sector creates a barrier for the service
quality of the organization for maintaining the expectations of online customers. Thus, the aim of the present
research has been to understand the supply chain management for this e-retail business which deals with the UK
groceries and to recognize the challenges which impact the service quality for the customers. Based on the present
problem and aim of the study, the research holds a great significance for highlighting the limitations of the e-retail
SCM for the grocery stores within the UK such as Tesco. Research methodology has been identified as the most
important chapter which provides proper information for conducting the overall study. This included a discussion
on the research methods; philosophical assumptions and research strategies that were used for completion of the
research.

Keywords: Supply Chain Management, Service Quality And Tesco.

282


mailto:ahfuz87@hotmail.com

5™ International EMI Entrepreneurship & Social Sciences Congress

Developing the Process of Niche Marketing Strategy for the Leisure-Based
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ABSTRACT

The niche marketing is a specialized and concentrated marketing method that enables organizations to maintain
themselves with limited resources, whilst also trying to increase profitability and to fulfil specialized customers
specialized requirements. In the context of strategy, niche marketing identifies a niche market, analyses the current
market and whether it has the capability to be broken down into small markets with the potential for growth
profitability. The use of niche marketing as a tool seems to serve the tourism industry known as niche tourism.
With globalization and technological advancement both local and international tourists now have greater
knowledge and awareness when engaging in the consumption of tourism products and services. As a result, local
tourists of Bangladesh leisure-based tourism industry are demonstrating a disinterest with regards to their own
country’s tourism products. During holidays they would rather visit destinations such as, India, Nepal, Maldives,
and Thailand for fulfilling their needs and wants. Furthermore, international tourists are also demonstrating
disinterest with regards to Bangladesh as a tourist destination, as the destination is not perceived or catering
sophisticated products and services for fulfilling their needs and wants. Considering these key issues, this research
study attempts to better understand and identify the needs and wants of the leisure-based tourists, with a view to
developing the process of niche marketing strategy that will encourage potential growth for the Bangladesh
leisure-based tourism industry.

Keywords: The Niche Marketing, Globalization, Tourism Industry And Bangladesh.
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ABSTRACT

In law the "soft law" term appeared relatively recently and evolved primarily from international law. Nowadays
its use is increasingly being traced in domestic areas of law, including corporate governance.

"Soft" law is to some extent is opposed to "hard" law because of its legal nature, which does not imply a "hard"
obligation to enforce them. Therefore, at the present stage it is accepted to designate quasi-legal instruments
(means), mechanisms that do not have binding legal force, primarily due to the lack of enforcement mechanisms
for the implementation of such legal acts. Compared to the validity and force of the law in force in a given state,
their legal force is "weaker" and optional. The obligation to comply with the norms of "soft" law lies primarily in
the plane of high consciousness, voluntariness, which gives grounds to refer them to political, even moral norms.

The rules of "soft" law are a kind of social norms, not legal ones. There is no common definition if this term can
be found. As a kind of law sources it plays, in fact, the role of an auxiliary source to which are traditionally
included legal acts that accompany the negotiation process, the process of signing regulations, their interpretation,
declarations, intentions, guidelines etc.

The «soft" law peculiarities are the addressees, namely those subjects which it concerns. It can be aimed at non-
governmental actors, including businesses, individuals, non-governmental organizations, while international
treaties impose positive obligations on the state and its representatives-officials.

The "soft" law is opposed to the "hard” law mostly by their aims. The "soft" law is targeted at finding new
regulatory systems that can be more effective, but at the same time less repressive than the ordinary, "classical”
sources of law.

The spread and active penetration of soft law into other sources of law has a number of objective reasons. These
are global challenges related to resource crises, such as climate change, the spread of terrorism, and so on. Such
security issues require a rapid response, which is difficult to achieve through traditional regulations. Because the
creation of the latter involves a long and laborious process necessary to negotiate and achieve widespread
recognition of mandatory documents. Non-binding documents are adopted more quickly, have simpler procedures
and may be more technically useful, including simplified and therefore faster procedures for their revision. Such
reasons also include the effect of a free rider (ticketless) dissenting state, dynamically changing social relations,
which relate to new topics of regulation and which require innovative means of rule-making in relation to non-
state actors.

Keywords: «Soft» Law, Source So Flaw, «Hard» Law, Legal Force, Quasi-Legal Means (Instruments)
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ABSTRACT

The world practice proves that regulatory reform in many countries is one of the most important directions in
effective public administration reform; and it also promotes entrepreneurship development. Changing the
architecture of state regulatory policy is one of the priorities in carrying out the structural reforms necessary to
achieve economic growth rates above the global average. The results of the research show that the use of new
digital technologies for regulatory purposes and replacing rules, regulations written in a natural legal language,
computer algorithms and regulatory programs is actively tested in some foreign countries and is currently relevant.
For this purpose, regulatory technology tools, risks and benefits of implementing regulatory technologies are
structured in the paper. The analysis of regulatory technologies using regulatory quality criteria and possible
implementation strategies is presented in the paper.

Keywords: regulatory technologies, business regulation, regulation quality.
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ABSTRACT

By the beginning of the 21st century, the interaction between the countries of the world has become so strong that
it is safe to say that there is no state that is fully protected from this process. Even countries that do not want to
join international organizations and do not want to join them are not indifferent to this process. Globalization is
such a process that countries that claim to stay away from it are increasingly exposed to it. Such an unintended
consequence often results in negative consequences. Today, the rapidly growing globalization acquires new
meaning in the spirituality of each state, nation, nation or humanity. In the development of society, “as with the
pros and cons of every social phenomenon, the process of globalization is no exception. At present, its acute and
widespread impact can be seen and felt in almost every field. Particularly, the strengthening of integration and
cooperation between countries and peoples, the creation of favorable conditions for foreign investment, capital
and goods, the free movement of labor, the creation of many new jobs, the rapid spread of modern communications
and information technologies, scientific achievements, various values. harmonization on a universal basis, a new
level of intercultural dialogue, and increased opportunities for mutual assistance in environmental disasters -
naturally. Preference is achieved due to globalization ' But along with these achievements, we must not forget that
globalization also poses a moral threat to some peoples' national ideas, ideologies, beliefs and legacy.

Keywords: ideological threats, globalization, transformation, geopolitical goals.
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ABSTRACT

Today, the concept of model is actively used in psychological science, the appearance of which was a natural
phenomenon, since the world of psychology has become so diverse over time that it is quite difficult to
characterize it. In this aspect, the model provides ample opportunities to reflect a relatively large number of
phenomena as a single system, clearly demonstrate the corresponding relationships, conditionalities and mutual
influences. At the same time, there is no unambiguous approach in the understanding of the term model. In some
cases, the model is understood as a characteristic of typical tasks, in others-as a list of activities, or a set of
individual psychological characteristics, relevant knowledge, skills, etc.

Keywords: Model, simulation, student, frustration.
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ABSTRACT

This article is devoted to the study of the formation of constructive behavior of adolescents in conflict situations
by means of ethics of Eastern communication. The article shows the possibility of optimizing the behavior and
actions of adolescents in conflict situations

Keywords: adolescents; prevention of conflicts; psychological training; constructive behavior; the Eastern
tenderness; the ethics of the Eastern communication.
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ABSTRACT

The development of education as part of the modernization of vocational education makes it more and more urgent
to solve the problem of evaluating the professionalism of a teacher, the level of his professional competence,
growth prospects, and opportunities for professional orientation.

The competence approach as one of the bases for updating education is designed to ensure the achievement of a
new modern quality of preschool, General and professional education. Today, as you know, the idea of a
competence approach and the list of key competencies is reflected in the new State standards. More and more
priority is given to the requirements of systemically organized intellectual, communicative, reflective, self-
organizing principles that allow us to successfully organize activities in a wide professional, pedagogical and
cultural context.
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ABSTRACT

This article considers about the nation " transplantation” and its ethical and legal importance in cultural attitude.
Bioethics as a new science network covers a number of issues. These are evtanaziya, motherhood, abortion,
transplantation unreliable. Although the issue of transplantation in bioethics is a purely medical issue, in some
cases it requires a socially religious-ethical, cultural, legal approach. The spiritual issues associated with changing
the physical nature of man have arisen since the time when one human organ was transplanted to another. This
important problem of bioethics is the phenomenon of transplantation too. In bioethics, not only artificial
insemination is condemned, but also the direction of transplantation that has been established in medicine.

Keyword. Bioethics, transplantation, phenomenon, person, medicine, human, religious-ethical, cultural.
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OZET

Secim sistemleri kisaca ne kadar oyun, ne kadar temsilciye tekabiil edeceginin hesaplanmasi olarak ifade
edilebilir. Meclis sandalye sayisinin, bagimsizlar istisna tutulacak olursa, siyasi partiler arasinda ne sekilde
dagitilacagmi farkl sekillerde hesaplanma yontemleri vardir. Iste bu yontem farklari farkli se¢im sistemlerini
meydana getirmektedir. Se¢im sistemleri sadece secimlerde kullanilan oylarin hesabi olarak degil farkli
bilesenleriyle birlikte ele alinmalidir. Bu bilesenlerden en 6nemlisi se¢im ¢evreleridir. Se¢im ¢evreleri meclise
girecek siyasi partileri ve temsilci sayilarini farkli sekillerde etkileyebilmektedir. Se¢im gevreleri genis bolge ve
dar bélge segim cevreleri olmak iizere ikiye ayrilmaktadir. iki ve daha fazla temsilcinin secilecegi bolgeye genis
secim g¢evresi, tek temsilcinin segilecegi bolgeye dar se¢im ¢evresi denilmektedir. Bazi iilkelerde se¢im ¢evresi
iilkenin tiimii seklinde 6ngoriilmektedir. Ulkemizde genis bolge secim gevresi uygulanmaktadir. Buna gore
illerin niifus oranlarina gore gikaracaklari temsilci sayisi belirlenmekte ve nispi temsilin d’Hondt usuliine gore
belirlenen say1 kadar temsilci hesaplanmaktadir. Temsilde adalet esasi ise toplumda miimkiin oldugunca fazla
kesimin ya da farkli diisiincenin mecliste temsil edilebilmesi anlamina gelir. Genis bolge se¢im ¢evresinde
adaylarin belirlenmesinden, propaganda siirecine ve se¢imi kazanmaya kadar pek ¢ok noktada temsilde adalet
ilkesinin etkin olamadig1 goriilmektedir. Buna gore bir adayin bu siiregleri basariyla tamamlayabilmesi ¢ok biiyiik
bir oranda “gii¢lii” bir siyasi partinin aday1 olabilmesine baglidir. Ulkemizde uygulanan %10’luk ulusal se¢im
baraj1 ¢ogu partiye mecliste temsil imkani tanimamaktadir. Bu durumda genis bolge segim ¢evresi bir de yaninda
%10 baraj ile birlikte degerlendirildiginde iilkemiz secim sisteminin demokratik se¢im sistemi i¢in temsilde
adaleti yeterince saglayamadigi sdylenebilir. Bunun igin 6ncelikle %10’luk ulusal se¢cim baraj1 makul bir seviyeye
indirilmelidir. Sonrasinda ise dar bolge se¢im sistemi ise bu olumsuzluklar1 giderici bir yontem olarak ele
almmalidir. Her seyden 6nce dar bolge secim gevresinde adaylar “gii¢lii” bir siyasi partide siyaset yapmaya ihtiyag
duymayacaklarindan hatta bir siyasi partiye ihtiyag duymayacaklarindan se¢menlerini bagimsiz olarak da olsa
mecliste temsil etme imkan1 bulabileceklerdir. Iste bu durumun demokrasilerdeki anlami temsilde adalet olacaktir.
Bu sayede toplumun ¢ok daha fazla kesimi mecliste temsil imkan1 bulabilecek, siyaseti siyasi partilerle yapma
zorunlulugu da ortadan kalkacaktir. Buna gore toplumun kiigiik bir kesimi dahi bagimsiz bir temsilci tarafindan
ya da kendi “kii¢iik” partileri tarafindan mecliste temsil edilebilecektir.

Anahtar Kelimeler: Demokrasi, Se¢im, Adaylik.

Narrow Zone Election Circle with Reard to Justice in Representation
Principle

ABSTRACT

Election systems shortly can be describe that how many votes how much member of parliaments (MoP). Number
of MoPs can be calculated different methods if we don’t take in to consideration of bilateral candidates. These
diffirecies constituates different voting systems. However, voting systems should be considered with its other
parts. Voting areas one of most important part of voting systems. Voting areas effects number MoPs’and political
parties wtih different angles. VVoting areas have two version; wide zone and narrow zone. Two and much than two
MoPs are elected in wide zone system. Other hand only one MoP is elected in narrow voting system. In some
countries’ voting area includes all country zone. In our country, there is wide voting system. Every county have
MoP according to their populations and number of MoP calculates with d’Hondt system. Justice in representation
means most parts of society or ideas takes part in Parliament, if it possibles. Justice in is quite weak in wide
voting system from determination of candidates to win of election. If a candidate want to win the election, s/he
should probably be candidate of a “strong” political party. Election threshold %10 don’t give chance to enter
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Parliament for many political parties. If we take into consideration together of wide voting area and election
threshold %10, justice in representation is not enough for a democratical election system. Fort his reason elevtion
threshold must reduce to reasonable level. After than, narrow voting area should be thought as a way to correct
some negative points. In narrow voting area, candidates don’t need political parties, they can represents their
voters without any political party. Meaning of this is justice in representation for democracy. In this way, many
of parts of soceity can be haven in parliament. According to this, little parts of soceity find a way to be in
parliament with their independent candidate or their “little” political party.

Keywords: Democracy, Election, Candidacy
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OZET

Giintimiizde markalar sosyal medya platformlarini yogun bir sekilde kullanmaya baglamislardir. Sadece tiiketici
kitleleri ve potansiyel miisterileri ile etkilesim kurmak degil, bunun yaninda kategori ve rekabet kosullarinda
varlik gostermek gibi ¢esitli amaglara ulagabilmek i¢in sosyal medya platformlari giiniimiiziin en kullanilan
platformlar1 olagelmistir. Oyle ki insanlarm giinliik hayatlarinda biiyiik bir yeri isgal eden bu platformlar, markalar
icin bulunmaz bir etkilesim alanlaridir. Bu alanin en ¢ok kullanilan ve popiiler platformu ise siiphe yok ki sahip
oldugu kendine 6zgii fotograf ve video paylasim deneyimi ile Instagramdir. Ozellikle geng neslin biiyiik bir ilgi
ile takip edip paylasimlar tirettigi Instagram, sa¢ bakim markalar1 tarafindan yogun bir sekilde kullanilmaktadir.
Bu calismanin temel amaci, yukarida belirtilen markalarin, ne tiir génderiler yaptigini ve bu gonderilere olan
tiiketici etkilesimlerinin karsilagtirmali olarak incelenmesidir. Bu baglamda, literatiire bagli kalinarak bir kodlama
cetveli gelistirilmis ve belirlenen génderiler icerik analizine tabi tutulmustur. ilk bulgulara gére, markalarmn
gonderileri arasinda benzerlikler bulunmustur. Gonderiler bir kategorizasyonu yapilarak, gonderi tipleri (video,
fotograf, tasarim vb.) arasindaki farkliliklar ortaya c¢ikarilmistir. Ayrica, markalarin reklam igeriklerinin

etkilesime etkisi ile ilgili kii¢iik ipuglarina ulagilmistir.

Anahtar Kelimeler: Instagram, Sag Bakim Markalari, Reklam, Etkilesim.

Instagram Posts and Consumer Engagement Analysis: Example of
Hair Care Brands (Elidor, Head & Shoulders, Clear)

ABSTRACT

Today, brands have started to use social media platforms intensively. Social media platforms have become the
most used platforms today, not only to interact with consumer audiences and potential customers, but also to
achieve various purposes such as presence in categories and competitive conditions. So much so that these
platforms, which occupy a large place in people's daily lives, are a unique interaction areas for brands. The most
popular and popular platform of this area is no doubt Instagram with its unique photo and video sharing
experience. Especially the Instagram, where the young generation follows and produces shares with great interest,
is used extensively by hair care brands. The main purpose of this study is to examine the types of posts mentioned
above and the consumer interactions to these posts comparatively. In this context, a coding ruler has been
developed based on the literature and the specified posts have been subjected to content analysis. According to
the initial findings, similarities were found between the posts of the brands. By making a categorization of the
posts, the differences between the types of posts (video, photograph, design etc.) have been revealed. In addition,

small clues about the effect of brands' advertising content on interactions have been reached.

Keywords: Instagram, Hair Care Brands, Advertising, Interaction.
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OZET

Her bir devletin jeostratejik durumu, yasaya uygun olarak gelisen transit ve ulagim altyapisina uygun olarak
belirlenir.Azerbaycan'in ulasim jeopolitigi, iilkenin teknik ve oOrgiitsel parametreleri, uluslararasi ulasim
koridorlarina katiliminin niteligi, kalkinma tarihi ve biiyiime beklentileri ile belirlenen ulusal politikasinin ana
temellerinden biri olarak diisiiniilmelidir. Azerbaycan'in bdlgedeki jeopolitik 6nemi enerji kaynaklar ile
degerlendirilebilir.Bununla birlikte, son yillarda karayolu ulagim altyapisinin gelistirilmesi ve stratejik giizergah
koridorlarinin olusturulmast ve yeni ulagim merkezlerinin diizenlenmesi ¢alismalari, iilkemizin jeopolitik
oneminin sadece enerji kaynaklart ile ilgili olmadigini géstermektedir.Bolgenin transit onemi Avrupa, Karadeniz,
Kafkas, Hazar ve Orta Asya bolgeleri arasindaki ekonomik, ticaret, ulasim ve lojistik baglantilarinin énemli
Olciide gelismesiyle degerlendirilebilir. Ayrica, Cin ile Avrupa Birligi arasindaki en kisa yol koridorunun insgast
ve tarihi Biiyiik Ipek Yolunun restorasyonu o&zellikle belirtilmelidir. En onemli Uluslararast Ulasim
Koridorlarindan biri olan “Kuzey-Giiney” projesi bolgenin transit dnemini artirmaktadir.

Azerbaycan Cumhuriyeti'nin bdlgedeki tim bu projelerin uygulanmasindaki jeostratejik rolii dikkat
cekicidir.Oyle ki, son 5 y1lda Azerbaycan'm lojistik ve ticaret altyapis1 dnemli 6lciide iyilestirilmis ve diizenleyici
tesvikler sayesinde bolgede bu alanda daha cazip bir merkez haline gelmistir. Azerbaycan ayrica bolgenin en
gelismis Dijital Ticaret Merkezi ve “Trans-Avrasya Siiper Bilgi Otoyolu” (TASIM) projeleri ile Biiyiik Ipek
Yolu'nun dijitallestirilmesinde de rol oynuyor. Elverigli cografi konumu nedeniyle Azerbaycan, ¢esitli ulasim
sektorleri arasindaki iligkileri koordine etmekte, uluslararasi ve yurtigi nakliye ve yolcu tagimacilig: tarifeleri
alaninda koordineli bir politika izlemektedir.Ayn1 zamanda Azerbaycan hiikiimeti, ¢ok modlu (kombine)
tagimaciligin organizasyonu i¢in koordineli bir eylem programi hazirlamis ve faaliyete gegirmistir.

Azerbaycan Cumhuriyeti'nin Giiney Kafkasya'daki jeostratejik konumunun olusmasiyla diinya giiglerinin (ABD,
Avrupa Birligi) ve bolgedeki biiyiik giiclerin (Rusya, Iran, Tiirkiye) dikkatini cekmeyi basardi. Bolgede ekonomik
ve politik olarak istikrarli olan ve diger iilkelerden daha {istiin olan Azerbaycan, uluslararasi projelere katilmakla
da ilgi ¢ekiyor. Oyle ki, Birlesik Devletler ve Avrupa Birligi, Azerbaycan'in bélgede ekonomik ¢ikarlari olan
Bati'ya entegrasyonunu her zaman destekliyorlar.

Son yillarda Azerbaycan'in ulasim altyapisinin gelistirilmesi, bu alanda devlet destek ve kontroliiniin artirilmast,
stratejik agidan Onemli rota koridorlarimin olusturulmasi, yeni uluslararasi ulagim koridorlarinin agilmasi
Azerbaycan'in jeostratejik 6nemini daha da artirmaktadir.Boylece, Bakii Uluslararasi Deniz Ticaret Limani
Kompleksi'nin ingasi, modern havaalanlari, Dogu-Bati ve Kuzey-Giiney ulasim koridorlarinda uluslararasi 6neme
sahip otoyol ingaat1 ve Bakii-Tiflis-Kars gibi uluslararasi1 6neme sahip demiryolu hatlarinin insas1 ve isletmeye
alinmasi, iilkeler arasinda hem ekonomik hem de siyasi baglarin gelistirilmesinde 6nemli bir rol oynamaktadir.
Demir Ipek Yolu (DIY) Dogu-Bat1 Uluslararasi proje gercevesinde en dnemlisidir. Bu projenin uygulanmast,
Azerbaycan'in bolgede bir gegis lilkesi olarak 6nemini arttirmakla kalmaz, aynt zamanda diger komsu iilkelerin
Azerbaycan'in transit firsatlarini kullanmak i¢in kosullar yaratir. Orta koridordan yiikler Avrupa'ya iki yon iizre
tasinir.Onlardan biri Gtircistan'in Poti ve Batum limanlar araciligiyla, digeri 30 Ekim 2019'da faaliyete gecirilen
Bakii-Tiflis-Kars demiryolu yoluyla gergeklestiriliyor.Azerbaycan tarafindangerceklestirilen Bakii-Tiflis-Kars
projesinin devreye alinmasindan sonra, orta koridor araciligiyla kargo tasimaciligi maliyetleri 6nemli 6lgiide
azalarak transit kargo tasimaciligini daha karli hale getirerek onlarm hacminin artirilmasina hizmet ettigi
belirtilmelidir.

Son olarak, bolgenin ulagim ve transit potansiyelinin daha da gelistirilmesi i¢in gerekli tiim kosullarin oldugu
unutulmamalidir. Azerbaycan Cumhuriyeti, uluslararas1 jeoekonomik yapilarla isbirligini giiclendirmesi ile
birlikte ortak ekonomik ve ticari sorunlari ¢dzmeye caligmaktadir.Makalede, Azerbaycan Cumhuriyeti'nin
uluslararasi projelerde katiliminin 6nemi acikg¢a analiz edilmekle birlikte, biiyilik devletlerin ilgi duyacak taraflari
gosterilmistir.

Anahtar kelimeler: Ulagim Koridorlari, Bolge, Transit,Uluslararast Demiryolu, Jeostratejik Cikarlar.
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Global Interests And The Participation Of The Republic Of Azerbaijan
In The Transnational Ransportation And Communication System Of The
South Caucasus

ABSTRACT
The geostrategic status of each state is determined by the conditions of its transit and transport infrastructure,
which develop in accordance with the law. Azerbaijan's transport geopolitics should be considered one of the
main foundations of its national policy, which are determined by the country's technical and organizational
parameters, the nature of its participation in international transport corridors, and the history of development and
growth prospects. Azerbaijan's geopolitical importance in the region can be assessed by its energy
resources.However, the work carried out in recent years in the development of road transport infrastructure and
the creation of strategic route corridors, as well as the organization of new transport hubs shows that the
geopolitical importance of our country is not only related to energy resources. The transit importance of the region
can be assessed by the significant development of economic, trade, transport and logistics links between the
regions of Europe, the Black Sea, the Caucasus, the Caspian and Central Asia. In addition, the construction of the
shortest road corridor between China and the European Union and the restoration of the historic Great Silk Road
should be noted. The North-South project, one of the main international transport corridors, increases the transit
importance of the region.
The geostrategic role of the Republic of Azerbaijan in the implementation of all these projects in the region is
noteworthy. Thus, over the past 5 years, Azerbaijan's logistics and trade infrastructure have been significantly
improved and, thanks to regulatory incentives, the region has become a more attractive hub in this area. Azerbaijan
also has a role in digitizing the Great Silk Road through the region's most advanced Digital Trade Hub and through
the Trans-Eurasian Super Information Highway (TASIM) projects. Due to its favorable geographical location,
Aczerbaijan coordinates relations between various transport sectors and pursues a coordinated policy in the field
of international and domestic tariffs for freight and passenger transportation. At the same time, the Azerbaijani
government has developed and launched a coordinated action program for the organization of multimodal
(combined) transport.
With the formation of the geostrategic position of the Republic of Azerbaijan in the South Caucasus, it has
managed to attract the attention of world powers (USA, European Union) and major powers in the region (Russia,
Iran, Turkey). Azerbaijan, which is economically and politically stable in the region and is superior to other
countries in these regards, is also interested in participating in international projects. Thus, the United States and
the European Union, which hold economic interests in the region, have always supported the integration of
Azerbaijan into the West.
In recent years, the development of Azerbaijan's transport infrastructure, the increasing state support and control
in this area, the creation of strategically important route corridors, and the opening of new international transport
corridors have further increased the geostrategic importance of Azerbaijan. Thus, the construction and
commissioning of the Baku International Sea Trade Port Complex, modern airports, highways of international
importance within the East-West and North-South transport corridors, and the construction and commissioning
of international railways such as Baku-Thilisi-Kars also play an important role in the development of political
relations.The Iron Silk Road (ISR) is the most important element in the East-West international project. The
implementation of this project not only increases the importance of Azerbaijan as a transit country in the region,
but also allows other neighbouring countries to use the transit opportunities of Azerbaijan. Cargo is transported
to Europe in two directions through the middle corridor. One of them is carried out through the Georgian ports of
Poti and Batumi, and the other through the Baku-Thilisi-Kars railway, which was launched on October 30, 2019.
It should be noted that after the commissioning of the Baku-Thbilisi-Kars project, initiated by Azerbaijan, the costs
of cargo transportation through the middle corridor were significantly reduced, making transit cargo transportation
more profitable and increasing its volume.
Finally, it should be noted that there are all the necessary conditions for the further development of transport and
transit potential of the region. The Republic of Azerbaijan seeks to solve common economic and trade problems
while strengthening cooperation with international geo-economicstructures. The article clearly analyses the
importance of the participation of the Republic of Azerbaijan in international projects, as well as the aspects of
interest of major powers.

Keywords: Transport Corridors, Region, Transit, International Railway, Geostrategic Interests.
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OZET

Ticaret odalar1 meslek komiteleri sektdrel sorunlarmn ele alindigi ve ¢oziim iiretmek icin calisgan meslek
gruplarinca dort yil igin segilen kisilerdir. Meslek komiteleri meslekleri ile ilgili incelemeler yapmak, gerekli
goriilen tedbirlerin goriisiilmesi ve ¢oziime baglanmasi i¢in yonetim kuruluna teklifte bulunur, mesleklerine ait
islerle ilgili uygulamaya dair meclis veya yonetim kurulu tarafindan talep edilen bilgilerle ilgili arastirmalar
yaparak raporlandirir. Bu arastirma meslek komitelerinin sektorel pazar payi, isttihdam baglaminda mevcut durum
ve beklentilerini arastirmayr amaglamaktadir. Arastirma Subat 2020°de gergeklestirildi. Adana Ticaret Odast
verilerine gore 46 meslek grubuna kayith 265 iye bulunmaktadir. Adana ticaret odasina kayitli 152 meslek
komitesi iiyesi ile yapilan aragtirma sonuglarina gére 2019 yilinda genel olarak %58,55 katilimcinin sektérlerinin
pazar paymin kiigiildiigii, 2020 yilinda %46,71 katilimcinin pazar paymda degisme olmayacagina dair 6ngoriiniin
bulundugu tespit edildi. Katilimcilarin %45,39’u 2019 yilinda istihdamda azalma gergeklestigini, % 58,551 ise
2020 yilinda istihdamda bir degisimin olmayacagini ongérmektedirler. Arastirmaya katilan meslek komiteleri
iiyelerinin %69,74’ii sektorde nitelikli personel ag11 oldugunu belirtmislerdir. ihtiyag duyulan istihdam alanlar
icinde tarim sektorii 6n plana ¢ikmaktadir. Katilimeilar sektdre gore yetistirilen nitelikli isgorenlerin artirtlmasi
gerektigini belirtmislerdir. Sonuglara gore tarim {riinleri satisi, tekstil, tibbi malzeme, restoran ve Kafeler,
sigortacilik, 6zel saglik hizmetleri, reklamcilik ve medya, kagit ve ambalaj sektorlerinde istihdama ihtiyag
duyuldugu belirlendi.

Anahtar Kelimeler: Sektorel sorunlar, meslek komiteleri, ticaret odalari, istihdam

A Qualitative Research on Sectoral Problems and Expectations: Sample of
Adana

ABSTRACT

The professional committees of chambers of commerce are the committees that are selected for four years by
professional groups that deal with sectoral problems and work to find solutions. Professional committees make
proposals to the board of directors for examining their professions, discussing the necessary measures, and
resolving them, making reports on the information requested by the assembly or the board regarding the practice
of their profession. This research aims to investigate the sectoral market share of the professional committees,
their current status, and expectations in the context of employment. The research was carried out in February
2020. According to the results of the research conducted with 152 professional committee members registered in
Adana Chamber of Commerce, it was determined that the market share of the sectors of 58.55% of the participants,
in general, has decreased in 2019; in 2020, 46.71% of participants had the prediction that there would be no
change in their market share. 45.39% of the participants anticipated a decrease in employment in 2019, and
58.55% anticipated that there would be no change in employment in 2020. 69.74% of the members of the
professional committees participating in the research stated that there was a qualified employee shortage in the
sector. The agriculture sector comes to the fore in the required employment areas. Participants stated that qualified
employees trained according to the sector should be increased. According to the results, it was determined that
there was a need for employment in agricultural products sales, textile, medical equipment, restaurants and cafes,
insurance, private health services, advertising and media, paper, and packaging sectors.

Keywords: Sectoral problems, professional committees, chambers of commerce, employment.
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V.1. Vernadsky Crimean Federal University

ABSTRACT

The article demonstrates the resources and performance indices of the Republic of Crimea and characterizes the
specifics of the regional economic development; additionally, it describes within the cluster approach to the
sectorial development of the industries.

Key words: specialization, development, priorities, sectorial economy, Republic of Crimea, instruments,
potential, cluster approach, territorial development, self-development.
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ABSTRACT

Sacial inclusion of diversified sections specially the marginalised ones has emerged as one of the biggest challenge
to keep our nation integrate and intact. Literally, social inclusion can be defined as inclusion of different sections
in the mainstream of society. To ensure the amalgamation of every sections of the society in a unified one, various
policies are required. Without highlighting the role of Dr. Ambedkar in the social inclusion of marginalised
sections in Indian Society, the topic would remain incomplete. He was the one who strongly advocated the better
status for Dalit. The present paper aims to study the role of Dr. B. R. Ambedkar in the social inclusion of
marginalised sections in Indian Society (in special reference to Dalit). The research methodology is explanatory
in nature and for data collection, secondary data has been collected from various journals, books, websites and
many others. The analysis of the findings highlighted that Ambedkar selflessly worked for the social upliftment

of dalits and also provided them improved condition by ensuring provision in the constitution of India.

Keywords: Ambedkar, Dalit, Marginalised Sections, Social Inclusion
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OZET

Genel olarak tdrenler, 6zellikle ciilts torenleri, devletlerin ve toplumlarin durumuna 151k tutmasi ve gelisimi ve
ilerlemesi ¢esitli yonleriyle anlamamizi sagladigindan tarih ¢alismalari igin biiylik nem tasimaktadir. “Osmanli
Devlet’inde Ciiltis Térenleri: Yavuz Selim 6rnegi” adli calismamz devletin merkezi olan Istanbul’u temel alarak
bu cografi alana yogunlasacaktir. Zaman alani olarak ise 16. yiizyili ele almaya ve bu ylizyil i¢inde de I. Selim’in
tahta ¢iktig1 tarih olan 1512 Yilin1 basglangi¢ olarak almaya karar vermis bulunmaktayiz. Bu ¢aligmanin birinci
hedefi bir miisliiman olarak Osmanlilarin, bu térenlerin gergeklestirilirken gelistirdikleri ilkelerle, medeniyete
olan katkilarindaki rollerini pekistirmektir. Diger yandan Yavuz Sultan Selim’in tahta ¢ikma tdreninde yapilanlari
aciklamaya yonelik bir calismadir. Ozellikle o devre ait kaynaklarin tamaminda Selim’in ciilfis toreni ayrintili ve
genis bilgiler yer almamaktadir, halbuki o donemde yasanan siyasi olaylarin iistiinde daha ¢ok durmuslar. Bu
temel tlzerine kurulacak olan ¢alismamizda Osmanli Devletindeki ciilds torenleri hakkinda genel bir bilgi
verdikten sonra Sultan I. Selim’in tahta ¢ikisina odaklanacagiz. Daha sonra Sultan |. Selim’in tahta ¢ikigim
saglayan gelismelere ve tahta ¢ikis giiniinde Istanbul’un sahitlik ettigi ciilds tdrenini anlatmaya odaklanacagiz.
Buraya kadar anlattigimiz hususlar gézden gecirdikten sonra ¢alismamizda analiz ederek anlatma yolunu tercih

ettik. Clinkii bu tarz anlatim, bu ¢alismada aradigimiz cevaplara ulagmak i¢in daha uygun bir yol olacaktir.

Anahtar Kelimeler: Ciilas, Selim, Téren, Merasim, Bahsis, Teblig, Tebrik, kili¢ kuganma.
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OZET

Avrupa kitasinda her gegen giin siyasal ve ekonomik nedenlerden dolay1 yiikselen irk¢ilik ve fasizm biiyiik bir
tehlike olarak, Avrupa medeniyetini ve bu kitada yagamim siirdiiren tiim diinya halklarini tehdit eden ¢ok dnemli
bir problem haline gelmistir. Siirecin baglangicinda daha ¢ok Avusturya ve Fransa’da etkili olan bu tehditkar
durum giiniimiizde neredeyse tiim Avrupa iilkelerini sarmis durumdadir.

Ikinci Diinya Savasi oncesinde Avrupa’da etkili olan antisemitizmin dnciisii Nazi Almanya, fasizmin merkezi
Italya ve komiinizm karsit1 Falanjist Ispanya’da sag goriislerin savas sonrasi yerlerine gelen daha hosgoriilii ve
biitiinlesme yanlis1 yoneticiler 1limli politikalarla bu hareketlerin izlerini silmek istemislerdir. Fakat 1960’11
yillarda isci ihtiyacini gidermek i¢in baglayan go¢ dalgasi bu sag partileri tekrar hortlatmistir. 1980°1i yillardan
itibaren yiikselise gegen Avrupa’nin agir1 sag ve ikt partileri (Ulusal Cephe (FN-Front National), ingiltere nin
Birlesik Krallik Bagimsizlik Partisi (UKIP), Danimarka Halk Partisi (Dansk Folkeparti), Avusturya Ozgiirliik
Partisi (FPO) ve Yunanistan’nin Altin Safak olusumu, Belcika’da Flaman kesimin bagimsizligindan yana olan
Vlaams Belang, Almanya’da Milliyet¢i Demokratik Partisi, Almanya i¢in Alternatif AfD vb.) o6zellikle 21.
ylizyilin baglangicindan itibaren son donemlerde girdikleri se¢imlerden biiyiik zaferlerle ¢ikmis olup, 2014
Avrupa Parlamentosu secimlerinde de tarihi bir zafer elde etmislerdir. Oniimiizdeki giinlerde asir1 sagc1 partilerin
daha da yiikselise gececegi on goriilmektedir. 2016 yilindaki Avrupa Sosyal Arastirma verilerinin de isaret ettigi
gibi siyasi sag ile miilteci ve gd¢men karsiti olmada dogru bir orant1 goriilmektedir. Ozellikle iilkelerinde daha
yiiksek gdemen barindiran ve gelir seviyeleriyle mutlu olmayan gruplarin gégmen karsit1 politikalar izleyen sag
ve asir1 sag partilere sempati duymaktadirlar. Bu durum Almanya, Fransa, Isve¢, Avusturya ve Macaristan gibi
tilkelerdeki sag hareketlerin yiikselisini agiklamaktadir. Halihazirda 2008 kriziyle Birlik’te de artan igsizlik
oranlart ve uygulanan kemer sikma politikalarinin iistiine eklenen gé¢men artigi ve sonrasindaki gé¢gmen krizi
hem islerine hem de refahlarina ortak olacak yabancilara karsi bu gruplar tiim bu kot gidisatin sebebi ve ortak
diisman olarak gosteren sag partilerin oylarina tam anlamryla patlama yasatmistir. Sag goriislerin yiikselmesinin
en belirgin ve kritik sonucu olan Brexit sonrasi kitada derinlesen ayrilik sdylemleridir. Hem sag partilerin
yiikselisi hem de miilteci meselesi karsilikli olarak birbirini ve Avrupa’nin diger sorun alanlarini biiyiitecek ve
ileride bir agmaza dogru ilerleyecek gibi goriinmektedir.
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OZET

Bilgi ve teknolojinin hizla kopyalanabildigi ve yayildigi donemde isletmeler karliliklarini korumak ve rekabet
imkanlarint siirdiirebilmek igin entelektiiel sermayeye daha fazla odaklanmaktadirlar. Dolayisiyla yiiksek
performans gosteren ve kilit pozisyonlarda gorev alan ¢alisanin isletmede kalmasi ve kendini kuruma ait
hissetmesi i¢in yapilan uygulamalar arasinda yetkinliklerin yonetilmesi de yer almaktadir. Organizasyonlarin
varliklarin1 devam ettirebilmesi icin nitelikli ve yetenekli personeli cezbedip bagliligini arttirmak 6nem
kazanmaktadir. Bu arastirmanin amaci, Bursa sehrinde otomotiv yan sanayi kuruluslarinda ¢aligmakta olan beyaz
yaka personelinin algiladigi yetenek yonetimi memnuniyetinin Orgiitsel baglilik ve orgiitsel sinizm iizerine
etkisinin belirlenmesidir. Buna ilave olarak ¢alisanlarin kuruma olan bagliliginin ve sinik davranislarin arasindaki
iligkilerin incelenmesi de hedeflenmistir. Bu kapsamda anket araci ile veri toplanarak alt diizey, orta diizey ve {ist
diizey yonetici ve uzmanlara yonelik uygulama yapilmistir (n=395). Arastirma analizi yapilmakta kullanilan SPSS
programi araciligiyla Elde edilen verilerin korelasyon, regresyon, agiklayici faktor analizleri ile T-Testi ve
ANOVA testi gerceklestirilmistir. Elde edilen bulgular sonu¢ bdliimiinde yorumlanarak sunulmustur.

Anahtar Kelime: Yetenek yonetimi memnuniyeti, orgiitsel baglilik ve sinizm

The Effect of Talent Management on Organizational Commitment: A
Study of Automotive Sector in Bursa

ABSTRACT

In these days when information and technology can be copied and spread rapidly, organizations try to focus more
on intellectual capital in order to maintain their profitability and maintain competitive opportunities. Therefore,
there are some programs enrolled in the companies to keep the high skillful and top performance employee, one
of them is managing competencies who should be fell commitment. It is important to attract the qualified and
talented personnel and increase their loyalty in order to keep sustainability of the organization. The purpose of the
study is to determine the effect of perceived satisfaction of the talent management on organizational commitment
and organizational cynicism by white collar employee who works in automotive part supplier industry in Bursa.
Moreover, it is aimed to study employee retention and examine the relationship between the loyalty and cynical
behaviors. In the research, data were collected with the survey which is applied to the responsibles, experts, lower
level, intermediate level and top managers (n=395). Correlation, regression, factor analysis, T-test and Anova test
used to compute the research data. The findings, appraisal judgments and suggestions are presented in the
conclusion.

Keyword: Perceived talent management satisfaction, organizational commitment and cynicism.
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OZET

Yeni neslin iletisim aligkanliklarinin bilinmesi, onlarla kurulacak iletisimler hakkinda bilgi verici olmasi
dolayisiyla onemlidir. Ozellikle 2010 yilinda akilli telefon uygulamasi olarak ilk olarak Iphone telefonlarda var
olan bir uygulama olan Instagram, son yillarda daha da sik kullanilan bir uygulama olarak yerini korumaktadir.
Yillar icinde gerek kendine 6zgili 6zellikleri gerekse diger sosyal medya ara¢ ve uygulamalarindan kendisine
uyarladigi program ve 6zellikleriyle 6ncii tercih edilmektedir. Bu ¢alismanin amaci, kullanicilarin Instagram
hikaye kullanim nedenlerinin bireyin ait oldugu kusaga, cinsiyete ve Instagram kullanim sikligina gore farklilik
gosterip gostermedigini ortaya koymaktir. Bu kapsamda ampirik bir arastirma yapilmis ve bu arastirmaya 382
kisi katilmistir. Hipotezleri test etmeden dnce bireylerin Instagram kullanim motivasyonlarina iligkin boyutlari
belirlemek amaciyla agiklayici faktor analizi yapilmis ve sosyallesme, destek alma, aliskanliklari yerine getirme,
yenilik arayisi ve iletisim kurma ihtiyact boyutlar: belirlenmistir. Daha sonra arastirma kapsaminda belirlenen
hipotezler t test ve ANOVA analizi ile test edilmistir Analiz sonuglarina gore, bireylerin Instagram kullanim
nedenlerinin cinsiyete ve Instagram kullanim sikligina gore farklilik gosterdigi belirlenmistir. Ancak, Instagram
kullanma nedenlerinin kusaklara gore farklilik gdstermedigi ortaya konmustur.

Anahtar Kelimeler: Y kusagi, Z Kusagi, Instagram Hikdye Kullanimi, Sosyal Medya

DETERMINING THE REASONS FOR THE USE OF INSTAGRAM
STORIES: A RESEARCH ON GENERATION Y AND GENERATION Z

ABSTRACT

Recognizing the communication habits of the new generation is important. It will be easier to get in touch with
them. Especially in 2010, Instagram, which was the first application on Iphone phones as a smart phone
application, has maintained its place as an application that is used more frequently in recent years. Over the years,
it is preferred as a pioneer with its unique features and programs and features adapted to it from other social media
tools and applications. The purpose of this study is to reveal whether the causes of Instagram usage vary according
to the individual's production, gender and frequency of usage. In this context, an empirical research was conducted
and 382 people participated in this research. Before testing the hypotheses, exploratory factor analysis (EFA) was
done to identify the dimensions such as socializing, getting support, habits, seeking innovation and
communication needs. Hypotheses were analyzed with t-test and ANOVA. According to the results of the
analysis, it was determined that the reasons for the use of individuals differ according to the gender and the
frequency of Instagram use. However, it has been revealed that the reasons for using Instagram do not differ by
generation.

Keywords: Y Generation, Z Generation, Instagram Story Usage, Social Media.
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ABSTRACT

Starting from the last days of 2019, citizens of the world have been struggling to relearn things they already knew
how to do before. This is an almost unprecedented situation, even for expert scientists. Covid-19, not only affects
all health services around the world but also causes irreversible changes in our political, social, economic and,
technical lives. This article develops arguments about the factors that promote operations management in global
disease/pandemic situations. These are based on contributions from interactional and unstructured global events.
Fixed theoretical tools for operations management may not be enough for these kinds of global crisis situations.
Although crises like global diseases create very unstable situations for private companies in the business sector,
smart actions in operations management can change challenges into opportunities. In such situations, in order to
stay in business, operations management continuity and stability are more important than ever. This is as important
for cash-in-transit (CIT) companies as for any other business. The purpose of this article is to develop conceptual
arguments and provide a proposition about operations management (OM) and the challenges for continuity and
stability for private sector practitioners who are working during a global disease, as well as a general template
that can be used in similar crises events.

Keywords: Operations Management, Global Disease, Cash-in-Transit (CIT)

Kiiresel salginlarda para tasima hizmetlerinde operasyon yonetimi

OZET

2019'un son giinlerinden itibaren, diinya vatandaglar1 daha 6nceden nasil yapilacagini bildikleri her seyi yapmay1
yeniden 6grenmek i¢in miicadele ediyorlar. Bu yani COVID-19, neredeyse uzman bilim adamlar1 igin bile benzeri
goriilmemis bir olgudur. Bu hastalik sadece diinyadaki tiim saglik sistemlerini etkilemekle kalmamakta, ayni
zamanda siyasi, sosyal, ekonomik ve teknik yasam aliskanliklarinda geri doniisii olmayan degisikliklere neden
olmaktadir. Bu makale, kiiresel hastalik/pandemik durumlarda operasyon yonetimini destekleyen faktorler
hakkinda tartismalar gelistirmektedir. Bunlar, etkilesimli ve yapilandirilmamig kiiresel olaylarin katkilarina
dayanmaktadir. Operasyon yonetimi i¢in sabit teorik araglar bu tiir kiiresel kriz durumlari i¢in yeterli olmayabilir.
Kiiresel hastaliklar gibi krizler is sektoriindeki 6zel sirketler i¢in ¢ok dengesiz durumlar yaratsa da, operasyon
yonetimindeki akilli eylemlerle firsatlara doniistiiriilebilirler. Kiiresel salgin gibi durumlarda, is yapmak icin
operasyon yonetiminin siirekliligi ve istikrari her zamankinden daha 6nemlidir. Bu durum, para tasima sektoriinde
is yapan sirketler i¢in de farkli degildir. Bu makalenin amaci, kiiresel hastalik sartlarinda ¢alisan 6zel sektor
uygulayicilarina siireklilik ve istikrar icin operasyon yonetimi zorluklar1 ve kriz benzeri olaylarda bir miicadele
sekli olarak kullanilabilecek genel bir sablon hakkinda kavramsal arglimanlar gelistirmek ve bir teklif sunmaktir.

Anahtar Kelimeler: Operasyon Yonetimi, Kiiresel Hastalik, Para Tagima.
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Urbanization of Medieval Rajasthan with special reference to role of Sufi
Saints and professional groups

Shabir Ahmad PUNZOO

ABSTRACT

Urbanization forms one of the most important watersheds in the phases of historical growth and events. An attempt
has been made in this paper to highlight the role and contribution of Sufi shrines and various castes in the urban
growth of Nagaur region of medieval Rajasthan. The present study is based on inscriptional sources and secondary
works have also been utilized. Physical survey of Nagaur has also been taken for the said study. It is interesting
to note that Z.A. Desai visited Mosques of Nagaur and studied and translated inscriptions written on them, but he
has not mentioned three Mosques like Khano-ki-Masjid, Multani-ki-Masjid and Quraishyu-ki-Masjid, probably
he could not reach there or might have not visited them. During the physical survey of Nagaur, | found these three
mosques and studied the inscriptions written on them and | observed that the three castes like multanis, quraishis
and khans were residing in Rajasthan and contributed in the process of urbanization. It is true that in the state of
Rajasthan, a large number of Sufi saints prospered during medieval period. Nagaur had been a famous and well
known centre of prominent Sufis and the popularity of the Sufis made the remote areas more populous, gradually
developed into a large townships and big urban centres. The regions where the Sufis established their khangahs
after their death attracted a large number of people to flock to the towns and cities, thus giving rise to urban
population.

Keywords: Urbanization, various castes, Sufis, Sufi shrines, Mosques, Population and Craftsmen.
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ABSTRACT

The article demonstrates the resources and performance indices of the Republic of Crimea and characterizes the
specifics of the regional economic development; additionally, it describes within the cluster approach to the
sectorial development of the industries.

Keywords: specialization, development, priorities, sectorial economy, Republic of Crimea, instruments,
potential, cluster approach, territorial development, self-development.
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ABSTRACT

The article demonstrates the resources and performance indices of the Republic of Crimea and characterizes the
specifics of the regional economic development; additionally, it describes within the cluster approach to the
sectorial development of the industries.

Keywords: specialization, development, priorities, sectorial economy, Republic of Crimea, instruments,
potential, cluster approach, territorial development, self-development.
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ABSTRACT

Today, in the complex and fast changing condition of globalization in the world one of the most important factors
assigning the democracy and social development of any country is defined by what reforms are being carried out
by the state in the political, economical and socio-cultural situation in order to develop the scientific potential of
the youth. The effective state policy on solving the problems in bringing up the youth with scientific potential and
improving the mechanisms and technologies of carrying it out is one of the important factors of not only the social
stability, but also of providing social development of the state in general. The results of the further deepening of
democratic reforms and development of civil society in Uzbekistan are reflected in the active participation of
young people with scientific potential in making important decisions. Further expansion of its institutional
boundaries will increase the number of actors in political processes that can act as mediators between the state
and civil society The article emphasizes that the issues of legal regulation of youth state policy are addressed
in the political processes on important aspects of its development and implementation, as well as mechanisms of
organizational management. In particular, the chronological stages of the process of formation and
implementation of the state youth policy in the country were discussed. Besides, special support for socially
vulnerable young people with scientific potential, continuous development of political and legal consciousness
and thinking of youth, alignment of intellectual potential of young people with the level of countries of the world,
close integration of economic development with youth intellectual resources, scientific potential, youth
participation in social development processes contribution to the development and accessibility of social
development activities, so socio-political and economic reform issues and their commitment to reform were
mentioned and analyzed.

Keywords: Youth, education, thinking, intellectual youth, knowledge, higher education, young scientists, young
generation, law, young specialist, The Youth Union.

307


mailto:bahtiyor8313@mail.ru

5™ International EMI Entrepreneurship & Social Science Congress

The Role of Entrepreneurial Leadership in Higher Education in
Recovering from COVID19

Dr Siham EL-KAFAFI

Director

Arrows Research Consultancy Limited
Auckland, New Zealand

ABSTRACT

In the face of the new global economic challenges that the whole world is facing as a result of COVID19 pandemic,
there is a need to give attention to the crucial role of higher education which had a great impact on shaping all the
nation’s future as it paves the road for a way out while partaking in rebuilding our economic infrastructure and
leading the economy to a brighter future.

This research paper proposes how the use of the appropriate style of leadership i.e. entrepreneurial leadership in
higher education can perform an eminent role in recovery during and post-COVID19 by creating a momentum
for innovative change to combat the current economic challenges.

The research paper provides a blue print of the steps required via this transformation leadership style to breed the
adequate culture and lead a healthy professional learning community through the adoption and application of the
Entrepreneurial University Model.

Keywords: academic entrepreneurship, entrepreneurial leadership, skill rebuilding post-COVID19,
transformational leadership and Entrepreneurial University Model.
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ABSTRACT

Paternalist leadership behavior can be described as a type of behavior in which leaders treat their subordinates
more emotionally, subordinates behave in a guiding way, and expect loyalty from subordinates in return for these
behaviors. If a Paternalist leadership style is exhibited in organizations, it is seen that paternalist leadership is
adopted. Within the scope of this research, it aims to examine the postgraduate theses related to the subject in
terms of method and scope in this study, which aims to examine paternalist leadership research. Within the scope
of the research, data have been obtained from the doctoral thesis in the National Thesis Center (Turkey) within the
body of the Council of Higher Education. In this context, criteria such as keywords for research, foreign resource
rate, the research method used, number of words, and the number of "paternalist leadership™ words in the text are
analyzed by the content analysis method. The aim of the research is the idea of giving direction to future studies
on the subject.

Keywords: Paternalist, Leadership, Content Analysis.
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